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B ok196p€ CHU3MAMCH BCE KOMMOHEHTHI, KpOME KpeAMTOB

" YXYALLEHME KOMMOHEHTHI [TPOAQXKIM BHOBb OKA3AAO HAMOOAbLLIEE BAUIHME HA MHAEKC

" HYyTb MEHbLLIMM HEFTATMUBHbIM BKAQA — Y KOMMNOHEHTbI MIHBECTULLMM, OCTABLLEMCS, BMPOYEM, B 30HE POCTA M3-3Q
HECKAOHHOCTM MCB COKpALLLATh CBOM BU3HEC

» KOMMNOHEHTA KAAPbI TOKXE 3AMETHO YNAAQ, OTCTYMMB B 30HY CMAAQ M3-30 MPOMU3OLLIEALLIETO COKPALLEHMS
LLITOTA, OTYOCTM BbIHYXXAEHHOTO

= KOMMOHEHTA KpeAUTbl, EAUHCTBEHHAS, KOTOPAS H4YyTb MOAPOCAQ BDAAroAQPS COXPAHEHUIO KOMADOPTHbIX
YCAOBMIM OUHAHCUPOBAHMS

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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[Tooaaxm: MCBb otmeyqaeT NpoOAEMbI CO CObITOM, CTAOHOBUTCH
boAee NeCCMMUCTMYEH

= CHMXEHME KOMMOHEHTHI [MTpoAOXKM A0 37,1 MYHKTOB BbI3BAHO B MEPBYIO O4EPEADL YXYALLIEHUMEM TEKYLLLEMN
cutyaumm: AOAS MCB, OTMeUaIoLLLMX POCT BbIPYYKM, YMEHBLUMAACH C 15% A0 12%, ypOBHS MO,
COOOLLMBLLMX O €€ COKPALLLEHUM, - BO3POCAQA AO 47%, MOKCUMYMA C CepPeAMHbI AeTA. CHMAbHEE BCETO

CMNAA 30TPOHYA TOProBalo (58%) 1M mmnkpobusHec (52%)
* [IPOAOAXKMAM CAQDETL M OXKMAQHMA MCB — 36% onacaeTcsd COKPALLLEHMS MPOAQXK, MUK C ANpPeAsd. 3aMETHO
MEHbLLIE MECCUMMCTOB AMLLIb B MPOMU3IBOACTBEHHOM CekTope (26%)

RSBI Mpoaaxu Aoaa MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPY4KH
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KaApbl: NTOAEHME B OKTAOPE M3-3A YXYALLEHUNA TEKYLLLEU
CUTYALMM, MPOTHO3bl OCTAIOTCH CAEPXKAHHbIMM

= KOMMNOHEHTA KAAPbI YNAAQ HMXKE 48 MYHKTOB, OTPAXAS, BEPOATHO, 2FOADEKT NPOBEAEHUA HOCTUYHOM
MOOUAM3ALMM

= Pe3ko, A0 21%, yBeAUYMACS NpoueHT MCB, COOBLLMBLLIMX O COKPALLLEHWM MEPCOHAAQ, - 3TO MUKOBbIM
YPOBEHb C MAs «KOBMAHOTON 2020 road. AOAS KOMMAHMM, PACLLMPSBLLMX LLUTAT, COKPATUAACH AO 8%,
MMUHUMYMQA C BECHbI TEKYLLLETO TOAQ. 3AMETHOE YXYALLIEHWE JDAKTUYECKMX OLLEHOK HOCUT B 3HAYUTEABHOM
CTEMEHM PA30BbIM XAPAKTEP

= OXMAQHUSA YXYALLIMAMCH, HO HECYLLLECTBEHHO: AOAA MPEANPUHUMATEAEN, MAQHMPYIOLLIMX HAMM, CHMU3UAQCH

AO 14%, cokpaLLeHns — AmLLb 9%
AoAss MCB, OTMEeTUBLUUX POCT U COKPALLEHME NEePCOHAAQ
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KpeAMTbl: KOMMOHEHTA COXPAHIETCS HO BbICOKMX YPOBHAX

=  KomnoHeHTa KpeanTbl CTAAQ EAMHCTBEHHOM, MOKA3ABLUEN, MYCTb M HEOOABLLIOW, HO POCT

= [loBblLLEHME ObIAO AOCTUTHYTO DACroAdPs BOAEE 3AMETHOMY CXATUIO HEYAOBAETBOPEHHOTO CNPOCA,
OTPOAXKAIOLLLEMY KOMODOPTHbIE YCAOBMS KPEAMTOBAHMS

RSBI KpeaAuTbl AOAfl YAOBAETBOPEHHOIO Crnpoca:
MOAYYUBLUME U YXKE€ UMEIoLLLME KPEAUT
B [TOAYYUAU KDEAMUT B OTHETHOM MEPUOAE
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Cutyauma ¢ AOCTYNMHOCTbIO KPEAMTOB OCTAETCH KOMAOOPTHOM

= B OkT90pE DOAEE OKTUBHO COKPATUACH HEYAOBAETBOPEHHDIM CMPOC: AOAS HE CYMEBLLMX MOAYHYUTb KPEAUT
MAM HE YBEPEHHbDIX B €r0 OACDBPEHUM, YNAAQ AO 11,3%, MUHUMYMA 30 BCE BPEMSA HODAIOAEHMIA

= AOAS OTKO30B MO KPEAUTAM, 3AMPOLLEHHbBIM B OTYHETHOM MEPUOAE, BHOBb CHU3MACACH, OMYCTUBLLIMCH K
MMHUMYMOM C CDEBPAAS M OTPAXKAS FOTOBHOCTb OAHKOB MPEAOCTABASTE JOMHAHCUPOBAHME

OTHoweHne MCB K AOCTYNHOCTU KPEAUTOB
30 nocAeaHue 3 Mecsaua

B [TOAYYMAU KDEAMT B B He MbITAAMCb MOAYYMTb, T.K.
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AOAS OTKA30B HA 3A5IBKU NO KPEAUTAM K YUCAY UX
MNOAQBLUUX

—0— AOAS OTKO30B K MOACGBOBLLIMM 3CSIBKY HO KDEAMT
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MHBECTMLLMM: OKTMBHOCTb MCB OLLLYTMMO OCAQDAQ, HO
KOMIMOHEHTA BCE PABHO OCTAETCA B 30HE POCTA

» KOMMNOHEHTA MHBECTULMM B OKTAOPE OMYCTUAACH K 54,1 MYHKTAM, MUHUMYMOM C HOOPA 2021 road, HO
OCTQETCS B 30HE YBEPEHHOIO POCTA

* OCHOBHOM HETATMBHbIM BKAOA BHECAM OLLEHKM TEKYLLLEM OKTMBHOCTU: 3AMETHO, AO 14%, CHMU3MAQCH AOAS
MCB, MHBECTUPYIOLLIMX B PACLLMPEHME, - DTO MUHMMYM C AeTa 2020 roaa

* [IPOLEHT PECMNOHAEHTOB, MAQHMPYIOLLIMX COKPALLLATbE OM3HEC, OCTAETCA HU3KUM (6%), HO 1 TOTOBbI
PACLLUMPATLCH AMLLb 21%. HOMOOAbLLIME ONTUMMCTbI — MO-MPEXHEMY B MPOM3BOACTBE

RSBl UHBecTULLUK

pocT

50,0 n.

cnaa

60,6
57,7
57.8
54,1
P33 EP620805382 588828554238
BOR4Fr e300 qregs<c3ss<00
2020 2021 2022

NcTouHuk: MCB AHaamTMKa, Magram Market Research

Aoas MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM
(oTMEYaIOTC PAKTUHECKME U OXKMAOEMbBIE M3MEHEHMSA MOKA3ATEAS)

30%

I _4%

9%
ABI OkT. Hos.M

B POCT doaKT
B CokpatleHme dakT

PocTt nporHo3s
CokpalLeH1e MporHo3



B okT906p€e OLLYTUMO 3OMEAAMNACH POCT AEAOBOU OKTMBHOCTM B
MOAOM U CpeaHeEM DUM3HECE

= JIHAEKCbI BU3HECOB BCEX PA3MEPOB CHUMAMCH BTOPOM MECSLL MOAPSA

= boAaee pe3KOo YNAAM MHAEKChI AEAOBOM OKTMBHOCTM MOAAOTO U CPEAHETO BU3HECO — HODAIOAGACS PE3KMM
OTKAT BCEX KOMMOHEHT, Kpome KpeAnToB. OTMETUM, YTO CPEAHMU DU3HEC OLLLYTUMO YXYALLIMA OLLEHKY
TekyLLen cutyaumm ¢ KAApOmM, 4TO YKA3bIBAET HA OCTPbIM AEPUUMT KAAPOB MOCAE MNPOBEAEHMS

YACTUYHOM MOOUAMIALLMM

* 3HQYEHME MHAEKCA MUKPOBOM3IHECA MPOAOAXKMAO TATOTETb K MUMHMMYMOAM TOAQ, HO OOAEE MAQBHO
BAAroaaps 6oAbLLEN YCTOMYMBOCTU OXKMAOHMM B MOA-CETMEHTE

AMHamuka uHaekca RSBl no pasmepam 6usHeca
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MHAEKC MPOM3BOACTBEHHbBIX KOMMAHMI NMPOAOAXAET OCTABATLCS
B 30HE POCTA, TOPIOBAS M CEKTOP YCAYT MCMbITbIBAIOT TOYAHOCTU

= B OKTa0pe BHOBb HaAMbBOAee YyBEpPEeHHO Ccebs 4YyBCTBOBOAM TMPOM3BOACTBEHHbIE TMPEANPUIATUI  —
COOTBETCTBYIOLLIMM MOABIHAEKC CHM3MACA B OCHOBHOM CHYET MEHeEe ONMTMMUCTUMYHOTO OTHOLLIEHUS K
MHBECTULMAM

* IHAEKCbI B TOPIrOBAE U CEKTOPE YCAYT HOYOAM YKA3bIBATb HA BbIPAXEHHbIM CNAA AEAOBOM AKTUBHOCTM BBUAY
30METHOTO  YXYALLEHMI OLEHOK COCTOSHMA CO COBbITOM M MNEPCOHAAOM, A TAKXKE OOAbLLEMN
KOHCEPBATMBHOCTM B OTHOLLIEHMM PACLLUMPEHMS DM3HECO

AuHamuka nHaekca RSBl no BUAAGM AeSTeAbHOCTH
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B YCAOBUAX CAHKLUMOHHOIO AOBAEHMSI OCYLLLECTBAATD
TPAHCTIPAHMYHbIE NAATEXM MCB CTAAO CAOXKHO

OcyLuLecTBAAAA AU BAlLld KOMNAHUSA TPAHCTPAHUYHbIE C Kakummn npo6AeMamMu B OCYLLLeCTBAEHUU
NAQTEXM 3d NOCAeAHue 6 mecsueB? TPAHCIPAHUYHbIX MAATEXEN CTAAKMBAAAQCH Bawua

KOMMNAHUA 3d NnocAeAHue 6 mecaueB? *
*Cpeam TEX, KTO OCYLLECTBASA TOAHCIPAHMYHbLIE MAQTEXM

94% | OT1KA3 MHOCTPAHHOTO BAHKA B
! NPOBEAEHUM NAATEXA
I Otkas 6arka OCYLLLeCTBAATb NACTEX 6e3
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NcTouHmnk: NCBb AHaanmka, Magram Market Research NcTouHmk: NCB AHaamKa, Magram Market Research

» YeTBepTb OMPOLLEHHbIX MPEANPUHUMATEAEN U3 CAOEPLI TOPTOBAM M MPOM3BOACTBA OCYLLECTBAIAM
TPOHCTPAHMYHbBIE MAQTEXM B MOCAEAHME 6 MECHLLEB

= B cdoepe yCAyr T0AbkO 6% MCB OCYLLLECTBAIAM TPAHCTPAHMYHbBIE MAATEXM, MPEANOYUTAS, BEPOIATHO,
PABOTATL YEPE3 AUCTPUOBIOTOPOB

= Cpean TeX MPEANPUHUMATEAEM, KTO OCYLLECTBAJA TPAHCIPAHMYHBIE MAQTEXMU, C MPOOAEMAMU HE
CTOAKMBAAMCH TOABKO 29% onpolwleHHbiX. [Mopgaka 60% MCBE CTOAKHYAMCb C OTKO3OMM OAHKOB
MPOBOAMTHL MAQTEXM

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



MoOUMAM3ALMEA 3ATPOHYAQ 23% MCBbB. boAbLLIMHCTBO TOKMX MCB
FOTOBbI XXAQTb BO3BPALLLEHMA MOOUAMIOBAHHbIX

EcTb AM B Bawen KOMNAHUU COTPYAHUKM, YTO NPOU3OLLAO C pABOYUMU MECTAMU MOBUAU3OBAHHBIX
KOTOPbIX MOOUAN3OBAAU HO BOEHHYIO CAYXOY? COTPYAHUKOB?

MLLLEM HA MX MECTO BPEMEHHbIX COTPYAHMKOB

MLLLEM HA MX MECTO NOCTOAHHbIX COTPYAHWKOB
B 3aKPEnuAM 30 HUMU MECTA AO BO3BPALLIEHMA U HE BYAEM HOHUMATL 3AMEHY
m HeT MOBUAM3OBAHHBIX COTPYAHMKOB Apyroe

AQ, eCTb MOBUAU3OBAHHBIE COTPYAHUKM

McTounnk: NCBb AHaanTMKa, Magram Market Research McTouHmk: NCB AHaanTmMKa, Magram Market Research

=  CpeaMr ONpPOLLEHHbIX NpeAnpUHMMATEAEN Y 23% MOBUAMIOBAAM COTPYAHMKOB HO BOEHHYIO CAYXOY

= [lpM 3TOM MOAOBMHA OMPOLLEHHbIX MPEANPUHUMOTEAEN HE MNACQHUPYET MCKATb AMOOMAM3OBAHHBIA
30MEHY U 3AKPETMASET 30 HUMM PADOYME MECTA AO MX BO3BPALLLEHMS



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT MHAeKCA RSBI 30 aBryct m ceHtabpb 2022 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSB RSBI RSBI
OGLWMUIA  MUKPO-  MOAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO Cpepa  MOAOAEXHBIM  XXKEHCKOE
OusHec OBusHec  OusHec YCAYT npeAnp-Bo

dakmeckoe OKTIOP 32,5 28,3 35,6 39,2 27,1 40,4 32,7 30,5 34,3

SHOMCHWME  copmBps 36,2 31,9 40,2 40,2 33,7 40,6 35,7 35,1 34,7
Mpoaaxm

Oxagemos OKTOPb M7 40,0 43,7 41,6 40,9 48,0 37,8 47,0 41,9

SHAUEHME — cenmabpr 445 40,2 48,2 488 412 49,1 443 47 44,1

PAKTAYECKOE OKTA6Pb 43,3 41,2 46,2 42,5 42,4 46,3 42,2 42,5 43,6

SHOMCHWME  cepmBps 47,3 44,7 49 52,6 46,5 48,2 47,6 48,2 47,7
Kaapbl

Oxagemos OKTOPb 52,5 52,2 52,2 54,4 51,4 54,0 52,6 57,3 51,9

SHAISHNS  cenmabps 544 525 569 53,9 55 54,2 54 57.5 52,6

Pakmieckoe OKTOP 56,8 50,7 60,7 68,4 58,4 62,5 50,6 57,2 59,2
KpeanTsbl

SHOMCHWME  cepmaBpb 56,7 50,5 60,8 67.4 57,8 61,4 51,9 57,3 60,1

Pakmieckoe OKTOP 51,1 47,7 54,3 54,2 48,7 57,3 49,2 51,7 51,2

SHAUSHME  cenmabp 558 515 59.4 61 54,6 59.8 54 59.6 54,4
MHBECTULIMM

Oxagemos OKTOPb 57,1 55,0 59,6 57,6 57,2 60,9 54,2 58,3 55,0

SHOMCHWME  ceopmaBps 59,7 55,4 63,5 64,5 59,1 62,9 57,9 61 57,3

McTodHmk: MCB AHaamTrka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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