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UHaekc Onopbl RSBI

Pe3yAbTaThbI 30 AeAOBOU AKTUBHOCTH
doespanb 2022 roAa MOAOTO U CPpeAHero
OusHeca

MapT 2022 @ RSBI I ?NUéELEss




MHAeKC RSBl BbIPDOC 30 CHET NO3UTUBHbBIX OXKMAOHMM
NPEANPUHUMATEAEN

AnHamuka uHaekca RSBI v BBl PP
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" IHAEKC HE3HAYMTEABHO BbLIPOC MO CPOABHEHUIO C SHBAPEM U AOCTUT 53,6 MYHKTOB
bAaroaapa ontummamy MChb

=B MapTE Mbl OMNACAEMCH 3AMETHONO CHMXEHUI MHAEKCA HA dOOHE HAapyLUeHMS
MNPMBbIYHBIX SKOHOMMYECKMX MPOLLECCOB

McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research



YAYHLLUMAMUCH KOMMOHEHTHI [1PpOAQXKM U VMIHBECTULLMM 3A CHET

OXMAQHUM MCB No pPOCTY BbIPYYKM

= KOMMNOHEHTA MPOAQXKM MPOAOAXKAAQ BOCCTAHOBAEHME HA OXXMAQHMAX MPEANPUHUMATEAEN O
POCTE BbIPYYKM, HO M3-30 HU3KMX JOOAKTMYECKMX MPOAOXK OCTOAACH B 30HE CMNAAQ AEAOBOM
OKTUBHOCTM.

" 30 YAEPXOHME WMHAEKCA BbilLe 50 mMyHKTOB OTBEYOAM KOMMOHEHTbl Kaapbl, KpeauTbl M
MHBECTULLMM, COXPAHSBLLIMECS B 30HE YBEPEHHOIO POCTA

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX

pocT
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McTovHuk: MCB AHaamTnka, Magram Market Research



[MPEeANPUHUMATEAU TMPOAOAXKAAM XKAQTb POCTA
doeBpaAe

BbIDYYKM B

= KOMMOHEHTA MPOAQXKM MPOAOAXKMAQ BOCCTAHOBAEHME, ODHOBMB MAKCUMYMbI C OKTADPS

= YicAo MCB, OXMAQIOLLMX YBEAMHEHUA BbIPYYKM, BbIDOCAO C 23% A0 30%, HECMOTPA HA
CHUXEHME DAKTMHECKOrO POCTA MNPOACXK C 22% A0 16%.

= AHOAOTMYHQASA CUTYAUMS M C COKPALLEHMEM MPOAOXK: 43% MCB COODOLLUMAM O CHUXKXEHMM
BbIPpYYkM (Npm 36% B FHBAPE), AOAY OXMAQIOLLIMX CMNAAQ COCTABMAQ 23% npotmB 33%
MECILLEM PAHEE.

RSBI Mpoaaxu
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50,0 n.
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McTodHmk: MCB AHaamTrka, Magram Market Research
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Aoas MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPYHKH
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[Toe ANPUHUMATEAM COKPATUAM  HAWMM, HO

CO6I/IpCI/\l/ICb LLUTAT YBEAMHUNBATD

= KOMMNOHEHTA KAAPBLI COXPAOHMAQCH OE3 M3MEHEHMM

B TMNepCriekinBe

* HOHMMATb COTPYAHMKOB MAQHMPOBAAM 25% MCB npotr 21% B gHBAPE

= PAKTUYECKMM HOMM CHUM3UACSE C 13% A0 11%
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McTovHuk: MCB AHaamTnka, Magram Market Research

AoAs MCB, OTMEeTUBLUUX POCT U COKPALLEHME NEePCOHAAQ
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B dbeBpaAE COXPAHIACS BbICOKMM CMPOC HA KPEAUTDI

= KomnoHeHTa KpeAnTbl HEMHOTO OTOLLUAQ OT MMKOB, HO COXPAHUMAACH HA BbicoTe. AoAd MCB,
Yy KOTOPBbIX YK€ €CTb KPEAMT, YyTb CHUIUAACH C 18% A0 16%
" Y4UTbIBAS MOBbILLEHWE BAHKOM Poccum kalo4eBoOM CTABKM AO 20% M CAHKUMM CTPAH 3AMNaAd
NPOTMB OAHKOB, Mbl OXXMAOEM B MAPTE CHMXKEHMUA KPEAMTOBAHMUS

RSBI KpeauThbi
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NcTouHuk: NCB AHaAmTMKA, Magram Market Research
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PekopaHoe YymcAo MCB, B34BLLIMX 3aem B KOHLLe 2021 .,
NPOAOAXMAO OKA3bIBATb MOAAEPXKKY KOMMOHEHTE KpeAUTbl

= AOAS OTKA30B MO KPEAMTAM B OEBPAAE COXPAHUAACH HUXKE CPEAHETO

= PekopaHOE 4MCAO MCB, B3gBLUMX KPeAMT B kKOHLE 2021 1., NMPOAOAXAET MOAAEPXKMBATH
YAOBAETBOPEHHbIM CMNPOC HA MAKCUMMYMAX B Ha4Yaae 2022 roada. B mapte aoads MCB,
NOAYYMBLLIMX KPEAMT MOXET COKPATUTBCA, HO TE, KIO YXE MMEIOT 3AUMbI, OYAYT
NOAAEPXMBATbE KOMIMOHEHTY

AO/\H YAOBAETBOPEHHOIO cnpoca: AOA’I OTKQ30B HA 3A4ABKM NO KPEAUTAM K HUCAY UX
MOAYHYUBLLUNE U YXKE UMEIOLLNE KPeAUT MNOAQBLUUX
B [TOAYYMAM KDEAMT B OTYETHOM MEPUOAE
YKe eCTb KpeAnT —8— AOAS OTKA30B K MOACBOBLLIMM 3QSBKY HO KPEAMT
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McTovHuk: MCB AHaamTnka, Magram Market Research



[Toe ANPUHMMATEAU MAAHMPOBAAM YBEAMYMBATL MHBECTULLMM,
HO MO QOAKTY OHM MOTYT COKPATHTbCA

= Aoad MCB, NAQHMPOBABLLIMX PACLUMPATE MHBECTULLMK, BbIPOCAQA C 27% AO 30%

= B CB43M C NEPCNEKTMBOM COKPALLLEHUNA KPEAMTOBAHMSA, OCAQDAEHUT PYOAS M HAPYLLEHMS
AOTUCTMYECKMX LLEMOYEK, MHBECTULIMM B OM3HEC MOTYT B MAPTE PE3KO COKPATUTLCH

Aoas MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM

RSBI UHBeCTULMMH
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NcTouHuk: MCB AHaamTMKa, Magram Market Research



MHAEKCHI BCEX CAQOEP AEATEABHOCTM B QOEBPAAE HAXOAMAMCH B
30HE POCTA

= IHAEKCbl BCEX CAPEP AEATEABHOCTU MPOAOAXMAM PACTU B CDEBPAAE M OKA3ZAAMCb B 30HE

pOoCTa
= AyYLLIE OCTOAbHbIX TROAMLMOHHO YYBCTBOBAAM CEDS MPEACTABUTEAM MPOOM3BOACTBA

AnHamuka uHaekca RSBl no BUAOGM AeTEeAbHOCTHU
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NcTouHmk: NCB AHaAamTMKa, Magram Market Research



MetHbLue 10% MUKPOBUM3IHECT OTMETUAM POCT BbIPYYKM B
doeBpaAe

= IHAEKC MUKPOBOU3IHECA YBEAMHMMACS HA 1 TMYHKT 34 CYET pPOCTA OXMAQHWMKM — %
NPEANPUHUMATEAEN CHUTAIOT, HTO MX BbIPYYKA BbIDACTET MAM HE MU3MEHMTCA B OAMXKAMLLIME
MeCHLbI. TIon 3TOM TOABKO 9% MPEACTABUTEAEN MUKPODM3IHECO OTMEYAAM POCT BbIPYYKM B
AdbeBPAAE. MUKPOBM3IHEC HOXOAMTCA B HOMDOAEE YA3BUMOM NMOAOXKEHMM B CAYHAE KPM3MCA

= IHAEKCbl MAAOIO U CPEAHETO OU3HECOB MPOAOAXKAAN AEMOHCTPUPOBATL YBEPEHHbIM POCT
AEAOBON OKTMBHOCTMU

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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NcTouHmk: NMCE AHaauTrka, Magram Market Research



MCB HOYMHAIOT BOCMNPUMHUMATb HOAOTOBYIO KOHCYABTALMIO KAK
KOMMNAEKCHbIN CEPBUC

Kakue I1p06AeMbl B OGAQCTHU HAOAOTOOBAOXEHUSA ABASIOTCA AAS Bac HanbGoAee 3Ha4YUMbIMU?
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" BUAMM TEHAEHUMIO K U3MEHEHMIO:. NMOAyHeEHNE HOAOrOBOM KOHCYAbTALLMM BOCTIIPMHMMAETCHA
N OLLEHMBAETCH KAK CEPBMC

McTodHmk: MCB AHaamTrka, Magram Market Research 11



Bcé 6oabLLee YCcAO MCB cYMTaeT HOAOTOBYIO HATPY3KY
NOCUMABHOU AAS DM3HECO

TeKkyLLas HaOAOroBas HArpy3ka_HENOAbEMHA AASl MOero 6usHeca

447,

14% 10%
7% °

[TOAHOCTbIO

He coraaceH

50%

40%

37%
28% I I

Ckopee

33% 34%

Ckopee

30%
25%
I I I22% )

56% 50%

[TOAHOCTbBIO

CoraaceH

Mo UTOTAM

= [To utoram 2021 r. Aoas MCB, CHMTAIOLLLIMX HOAOTOBYIO HATPY3KY MOABEMHOM AAS DUM3HECQ,

AOCTUIAQ 50%
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Aoag MCBb, otmeTuBLLUMX 3d

ODPEKTMBHOE MCIMOAB3OBAHMNE

YMAAQYEHHbIX HOAOTOB, BEPHYAQCH K YPOBHAM 2017 T.

YnAQ4YeHHbIe MOMM BU3HECOM HAAOIM PACXOAYIOTCA 3D EKTUBHO
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CO/\I/I.A.CIDHOCTb C AIKKABMU, KOTOPBLIE HE TTAATAT HOAOTH,

CHM>XKAETCH

a OTHOWYCb C NOHMMAHUEM K NPEeANPUHUMATEAAM, KOTOPbIE HE MNOAHOCTDBIO NAATAT HAAOIU
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[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT MHAeKCA RSBI 3a aHBAPb U doeBpaAb 2021 T.

RSBI RSB RSBI RSBI RSB| RSB RSB RSB| RSBI
obwmii  v\KPOm MAABIM - CREARMN e mpoumssoacTso copepa MOAOASKHBI K oHCKOS
t OusHec OwusHec  OBu3Hec P P YCAYT npeAnp-so
dakmieckoe PEBPANE 36,6 28,2 43,0 48,5 33,6 44,2 33,2 37,5 38,9
SHOMGHWME ¢ gapb 431 34,7 49,6 54,9 42,5 49,3 38,7 46,7 42,0
Mpoaaxm
Oxiagemos PEBOOAL 53,9 51,8 56,5 53,8 52,7 55,1 54,2 58,8 55,3
SHOHCHME  giBaps 44,8 45,4 43,2 47,6 43,0 46,9 45,2 54,8 42,4
Pakmeckoe DEBPAAL 46,3 44,3 47 4 51,1 47,8 44,7 46,2 49,1 47 4
SHOHCHME  giaps 48,2 44,1 50,5 57,1 49,1 49,9 458 50,6 46,0
Kaapbl
Osncemoe PEBPCAL 58,9 55,5 62,5 60,4 58,0 60,3 58,5 62,5 58,6
SHOMGHWME o gapb 57,1 55,1 58,7 59,5 56,8 59,5 55,5 64,5 54,8
dakmieckoe PEBPANE 58,6 51,4 62,6 74,4 58,2 65,1 53,5 57,6 62,6
KpeanTsbl
SHOHCHME  giBaps 59,1 49,2 67,6 70,4 59,4 66,2 53,1 61,2 62,5
Pakmeckoe PEBPOAL 56,9 51,9 61,7 61,0 57,0 59,0 54,9 59,0 55,2
SHOMCHWME  giBaps 56,6 498 61,9 66,1 55,9 64,0 51,5 58,1 55,0
MHBECTULIMM
Osncemoe PEBOCAL 62,2 59,2 66,1 61,2 61,8 62.8 62,2 66,5 59,5
SHOUGHWME g apb 60,5 57,3 62,6 66,4 60,0 63,9 58,4 62,2 57,7

McTodHmk: MCB AHaamTrka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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