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UHaekc Onopbl RSBI

Pe3yAbTaThbI 30 AeAOBOU AKTUBHOCTH
Aekabpb 2023 roaa MOAOTO U CPpeAHero
OusHeca

AHBapb 2024 @ RSBI | ?NUéELess




B Aekabpe 2023 roAa nHAEKC RSBl ocTaAcs B 30He YBEPEHHOrO
pOoCTA A€AOBOU aKTUBHOCTU MCI
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UHAekc RSBI okasaAcs 4yTb Bbille, YHEM MecsUueM paHee, 1
CYLLEeCTBEHHO npesbiwaeT ypoBHHU 2022 road

N3meHeHHe nHaeKkca RSBl M ero KOMNOHEHT, B MYHKTAX
M3meHeHne mecaL, K mecsLly
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= KOAPbI: POCT KOAPOBOM AKTUBHOCTU y
IMEHEHUE TOA KTOAY

HEMHOTO 3OMEAAMACS M3-30 YXYALLIEHMS pocT
JoaKTUYeCKMX NokaszaTeaem, xota MCIT 4 f f f f
HAOMEPEHbI OKTUBHO PACLUMPATL LUTAT

* [IDOAQKM: CHU3MAQCH AO MUHUMYMO C
HOYaAA 2023 roAC HO AOOHE YCUAEHMS 50.0n. .

NEeCCUMM3IMA MPEANPUHUMATEAEN 284 l
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KomnoHeHTa MNMpoAaKHU OnyCTUAQCh AO MMHUMYMOB C HOYOAQ
2023 roaa

* KOMMNOHEHTA CHM3MAQCH M3-30 BO3pocLlero neccummima MCIT: Aamwb  20% peCcnoHAEHTOB
OMNTUMMUCTUYHO OLLEHUAM AQABHEMLLIME MPOACXKM NPOTUB 33% OXMAQIOLLIMX COKPALLEHMS CMPOCA - 3TO

XyALLMe nokasarteAm B 2023 roay
= PAKTMYECKAN CUTYALMA CO COLITOM B AEKADPE OCTAAACH CXOXEWM C HOIOpEM

Aoasa MCb, OTMeTHBLUUX POCT U NAAEHUE BbIPY4KH

RSBI NMpoaaxu
(OTMeHaIoTCa PAKTUHECKME U OXKMAOEMbIE M3MEHEHMUA MOKA3ATEAS)
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CuUTyaumsa ¢ KOAPAMU OCTAAACH KOMAOPTHOM

= KoMMNoHeHTa Kaapbl HEMHOTO CHU3MACGCH, HO MO-MPEXHEMY BbIFASAMT YBEPEHHO — B OOAQCTM QOKTMBHOTO

pocCTa
= Ao 30% Bbipoc npoueHT MCI1, HOMEPEHHbIX PACLLIMPATL LUTAT B HOYAAE 2024 road, — HA MMKe C ABryCcTd

= OAHOKO OAKTMYECKME MOKA3ZATEAU YXYALLIMAMUCH, OTPAXKAS AEOULMT KAAPOB: LUTAT COKPATUACA Y 21%
KOMMAHMU — 3TO MOKCUMYM C HOA0PA 2022 roAd. YPOBEHb HOMMA TAKXKE YYTb CHU3MACSH, HO OCTOACS BOAM3U

MMKOBOTO YPOBHSA HOSOPS

RSBI Kaapbli Aoasa MCB, 0OTMETUBLUMX POCT U COKPALLLEHUE NEePCOHAAA
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KomnoHeHTa KpeAUTbl AOCTUIAQ PEKOPAHOIO NOKA3ATEAS B
KOoHL.e 2023 roAa HaO bOHEe POCTA CNPOCA HA 3AUMbI

= Cnpoc Om3HeCA HAO PUHAHCUMPOBOHUE BOCCTAHOBMACS AO YPOBHEM CEHTADPS BBMAY MOBLILLEHMS TOPIOBOMU

AKTMBHOCTM B KOHLLE TOAQ, A TAKXE MEP TOCINOAAEPXKKM

= Ctpemaenme MCIT b6patb KpeAUT ObIAO MOAAEPXKAHO OXMAOHUAMM CKOPOTrO CHUXEHMA KAKOYEBOM CTOABKM
MPU PACLUMPEHUU MPEAAOKEHUT OAHKAMM MPOAYKTOB C MAQBAIOLLLEN CTABKOM

RSBI KpeauThbi
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AVMHAMMKA CpOCaA HA KPEeAUT

—@— AMHOMMKA cnpoca MCIT Ha KpeAMUTbI
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AoAsi 0A0BpPEHUU KPEAUTOB OCTAAACDH BbICOKOM

= B Aekabpe NoAydmAm KpeamTbl 15% KOMMAHMM — 3TO MAKCHMMYM 3a 2 TOAQ. AO 16% BbIDOCAQ AOAS

MCI1 (+4 n.n. 30 MeCiL,), YK€ UMEIOLLIMX KPEAMT

" YPOBEHb OTKA30B MO KPEAUTAM BTOPOM MECALL OCTAETCH HO UCTOPUYECKOM MUHUMYME — 7%
= B pe3yAbTATE AOAS OAODPEHMM OCTOAACH HA YpPOBHE 72%, BOAM3M MOAKCMMYMOB C HOYOAAQ

HADAIAEHMM
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AoAst 0A0BPEHMI HA 3ASABKU NO KPEAUTAM K YUCAY UX
NOAQBLUMUX

—&— AOAS 0OAOBPEHMM K MOACBOBLLMM 305BKY HO KPEAUT

CpeaHee 3a 3 roaa
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UHBECTULMOHHAA OKTUBHOCTDb NMPOAOAXAET CUAbHbIU POCT

= KOMMNOHEHTA MHBECTULIMM AOCTUIAQ MMKA C ABIYCTA OAArOAQPS KAK YAYYLLUEHUIO COAKTUHECKMX OLLEHOK,
TOK M OXKMAQHMM

* HOPALLUMBOAM BAOXEHMI B OU3HEC B KOHLLE TOAQ 24% OMNPOLUEHHbIX — 3TO TMMKOBLIM MOKA3ATEAb 34
MOCAEAHUME 5 MECHLLEB

= PACTET NPOLEHT NPEANPUHMMATEAEM, TOTOBbLIX M AOAbLLIE MHBECTUPOBATH B CBOE AEAO

RSBI MHBecTHULMH Aoasa MCB, 0OTMeTUBLUUX POCT U COKPALLL,eHUE UHBECTULUMU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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UHAEKCbI MOAOTO U CpeAHero 6usHeca — HO YPOBHE YBEPEHHOro
pocTa

= RSBl MOAOTO 1 cpeaHero GmsHeca BbIPOCAU. B MOAOM OM3HECE OTMEYAETCSH NMOABEM B KDEAMUTOBAHMM, A
MCIT cpeAHEro CErMeHTa NAQHUPYIOT AKTUBHO PACLUMPATL LLITAT B HOBOM FOAY

* [To BCemM pasmepam Om3HeCO HADAIOAQETCH 3HAYUTEABbHbIM POCT JOAKTMYECKOM MHBECTULMOHHOM
OKTUMBHOCTU, OAHAKO B MUKPOCETMEHTE OH OKA3AACH HMBEAMPOBAH NECCUMMIMOM MCIT B HOCTU MPOAQXK.
MHAEKC MUKPODM3IHECA OMYCTUACSH B 30HY CAEPXXAHHOTO POCTA

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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UHAEKCbI MO BCEM BUAOM AEATEABHOCTU OCTAAUCH B 0OAQCTH
YBEPEHHOro pocTa

" MIHAEKCbl TMOBLICUMAMCH B MPOM3IBOACTBE M CAOEPE YCAYr. B NpOM3BOACTBE POCTY CMOCOOCTBOBAAO
YBEAMHEHME KPEAUTHOMU U MHBECTULIMOHHOM OKTUMBHOCTM. B cdoepe YCAYr KAIOYEBBIM OAKTOPOM POCTA
CTAAO YAYYLLEHMNE MHBECTULIMOHHOM COCTABAAIOLLLEM

= [loKa3ATEAb AEAOBOM OKTMBHOCTM B TOPTOBAE YYTb CHU3MACSH M3-30 DOAEE CAEPXAHHBIX OXMAQHMI B HOCTU
MPOACK, A TAKXKE YXYALUEHMI JOAKTUHECKOM CUTYALMM C HOMMOM

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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MCDbB B 2023 r. pa3BUBAA LLUCPPOBU3ALUIO U UMMOPTO3AMELLLEHHE

KAlo4eBble HaNPAaBAEHUS AeATEABHOCTHU (%o ONPOLLEHHbIX MPEANPUHUMATEAEN)

32% 27% 39%

plyA Limcpposoe OTkpbITHE Paclwmperre
PaclumpeHuWe L lootepael dGn HOBbIX 6asbl

cBbbiTa B e HAMNPABAEHUMH NMOCTABLLIMKOB
SuiHeca TOBQPOB U

perMoHaux

Lindoposm3aLms u

MAOCLUTABUPOBAHME iMmnopTto3ameLLeHmne
Oum3Heca

= 32% ONPOLUEHHbIX NPEANPUHUMATEAEN PA3BMBAAM B3AMMOAEMCTBME C KAMEHTOMM HO OCHOBE LMAOPOBM3ALLUMM,
26% PACLUMPAAM B TOM YUCAE 30 CHYET ITOro CObLIT B pPEerrMoHax, a 13% - BbIXOAMAM B OHAQUH W/MAM HA
MOPKETMAENCHI

= POKYC HOA MMMOPTO3AMELLEHMMN MO3BOAUA 39% MNPEANPUHUMATEAEM PACLUMPUTE ©A3Yy MOCTABLLIMKOB, O 27% -
OTKPbITb HOBblE HAMPABAEHMS BDM3HECA. HEMOCPEACTBEHHO MAPAAAEABHBIM MMMOPT OCBOUAM TOABKO 14% MCBH

McTodHmK: MCBh AHOAUTUKA, AHOAUTUYECKMM LLeHTP HAPU 11



MCbH no3nMTUBHO OLLEeHUA cPUHAHCOBbIE uTorn 2023 r.

OueHka npubbiIibHOCTU NpeanpusaTua B 2023 roay*

85% 85%
/9%  78%
BbILLUAM B
HEOOAbLLYIO
NPUObIAL
72%
3AKPbIAM TOA C
HEBOOAbLLIMMM
YyObITKOMM
10%  12%  10% 10%  10%
I =
2021 2022 2023 2021 2022 2021 2022 2023
3HAYUTEABHAOS MPUObIAL 3HAYUTEABHbIMN YObITOK He3Ha4YMTeAbHbIM JOUHAHCOBbIM
PE3YAbTAT

= Y 60AbLLMHCTBA MCB B 2023 1. AEATEABHOCTb ObIAQ MPUOBIABHOM. 3HAYUTEABHbBIE YObITKM MOAYHMAO B 2 PA3A MEHbLLIE
(5%) komnaHun, yem B 2021 1 2022 roay

*  BOAbLUMHCTBO MCB, KTO MOAYYUA HEIHAYUTEABbHBIM OMHOHCOBbLIM PE3YABTAT MO UTOram 2023 roAQ, BCE XE BbILLAO B
HEOOAbLUYIO MPUMObIAb

* - ONPOC NPOBOAMACS KOXKAbIM AeKaBpb 2021-2023 rT.

McTodHmK: NMCB AHOAMTMKA, AHOAMTHMYECKMM LeHTP HAPKU, Magram Market Research 12



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT mHAekCcA RSBI 30 HOA0Pb 1 AeKaOpb 2023 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSB RSBI RSBI
OGLWMUIA  MUKPO-  MOAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO Cpepa  MOAOAEXHBIM  XXKEHCKOE
OusHec OusHec  Ou3Hec YCAYT npeAnp-Bo
Bakmieckoe AGKABPH 43,0 37,8 48,4 45,5 38,7 47 4 44,8 50,9 42,9
SHOHGHWME L osBpb 42,9 40,2 43,1 52,6 40,2 46,0 438 47,0 41,7
Mpoaaxm
Oxiagemos ASKABDb 43,2 43,1 41,5 49,0 39,5 44,3 46,5 47,1 43,1
ACAUCHIE Hos6pb 48,4 48,2 49,4 45,6 46,5 50,2 49,3 56,8 49,6
PakTecKoe AEKABDH 47,0 44,6 47,9 53,4 47,5 47,7 45,9 50,1 46,2
SHAYCHME  Hos6ps 49,2 46,5 51,5 52,4 51,3 47,7 47,9 55,9 47,6
Kaapbl
Oxacemos AEKABPH 62,7 61,4 63,9 63,7 60,9 64,0 63,9 63,4 61,9
SHOHGHWME L osBpb 61,4 59,7 64,1 59,4 60,7 63,6 60,9 67.1 59,5
PakTecKoe AEKAOPH 61,7 56,8 66,1 66,7 64,3 65.0 57,0 61,0 63,7
KpeanTsbl
sHadeHne HOSBPb 59,8 56,2 62,2 66,2 62,2 61,7 56,1 57,3 61,2
PakTecKoe AEKABPH 57,9 54,0 61,1 63,2 58,4 63,5 54,1 60,0 57,8
SHAYCHUE — 0a6pb 55,2 51,5 57,9 60,5 56,3 56,7 53,0 60,6 51,3
MHBECTMLMM
Oxacemos AEKABPH 62,1 59,2 64,6 65,4 62,1 65,9 59,9 64,3 59,6
SHOUCHWME  osBpb 60,5 58,4 62,4 63,2 61,8 63,5 57,5 63,9 56,3

NcToyHmk: MCB AHOAUTUKA, AHOAUTUYECKMM LEHTP HAPU



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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