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B aBrycre A€AOBAd OKTMBHOCTL B cermeHTe MCB NpoOAOAXMAQ
PACTUN, MHAEKC MOYTU AOCTUT MCTOPUYECKOTO MOAKCHMMYMA

AnHamuka uHaekca RSBI v BBl PP
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* - ¢ 2020 NO AQHHBIM MMH3KOHOMPA3BUTUA

" IHAEKC BbIDOC MO CPABHEHMIO C MIOAEM C 52,7 A0 54,0 NyHKTOB, MOYTM AOCTMUIHYB
MOMCKOTO nMuKka (54,6 n.)

= MCbB BCcex cdpep AEATEABHOCTM MPOAEMOHCTPUPOBAAMN POCT AEAOBOM OKTUBHOCTU

McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research



30 NMOCAEAHUK MECSHL, BCE KOMMOHEHTbI MHAEKCO YAYYLLMAM
AMHOMMKY

= 30 ABMXKEHME MHAEKCA BBEPX OTBEYAAM KOMMOHEHTbI Kaapsbl, KpeanTbl U MHBECTULIMM.
KpeanTbl M MHBECTULLMM MPUOAUIUAMUCH K MUKOBBIM 3HAYEHMSIA

" [IDOAQXKM HEMHOTO YAYHLLMAMCH 30 CHET POCTA OXMAQHMM, OAHOKO OCTOAMCH €eLLLe
H>Ke 50 MyHKTOB

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX

1 1 1 1 1

59,2

MpoAOXKM KpeauTbl MHBECTMLMM RSBI
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NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research



YAydLLEeHME KOMMOHEHTHI [TPOACXKM MPOOU3OLLAO HO JOOHE
POCTA OXMAAHUM MCB HO BOCCTOHOBAEHME BbIPYYKM

= KOMMOHEHTA [MPOAOXKM MOAPOCAQA HO OXMAAHMAX, HO OCTAOAQCH B 30HE CHMXXEHUI AEAOBOM
OKTMBHOCTM: KQXKAbIM TPETUM MPEACTABUMTEAL MCB OXMAQET POCTA BbIPYYKM B OAMXKAMLLME
MECSHLLbI

= AMHOMMKQAO DOAKTUHECKMX 3HAYEHMM TOXE MOAOXMTEAbHAS: POCTA BbIPYYKM B OAMKAMLLIEE
Bpems XAyT 31% MCB npotme 28% B MPOLLAOM MECALLE

RSBI Mpoaaxu Aoas MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPYHKH
(OTMEYAIOTCH DAKTUHECKME M OXKMACEMbBIE UBMEHEHMSA MOKA3ATEAS)
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ToyHOCTb MpPorHo3os MCB MO BblIPyYKE YBEAMYMBAETCHA C
QOEBPAAS

» [locAEAHME MECSLbLI PA3PbIB MEXAY COAKTUYECKMMM U OXMACEMbBIMU  3HAYEHUIMM
CY3MACS, 4TO TOBOPMUT 00 YBEAMHEHMM TOYHOCTM NPOrHO30B MCB MNo Bbipyyke

* [TOAOXMTEABHAS AMHOMMKO KOMMOHEHTbI [MPOACXKM B QBIYCTE CBA3AHA C OXMACHMSMM,
OAHOKO JOCOKTMYECKME MOKA3ATEAM TOXE MOKA3bIBAIOT TMACGBHYKO  MOAOXMTEABHYIO
AMHOMMKY
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



CokpaLlath NEPCOHAA B DAMXKXAULLIME MECALBI MAAHUPOBAAO
TOABKO 6% MPEANPUHUMATEAEN

= KOMMNOHEHTA KAAPbLI 4YyTb BbIPOCAQ TMPEUMMYLLLECTBEHHO HA  YAYHLLUEHUM  OXMAQEMBbIX
MOKA3ATEAEM: COKPALLATb MEPCOHOA B OAMXKAULLIME MECALbI MAQHMPOBAAO TOAbKO 6%
NPEeANPUHMMATEAEN NPOTUB 9% B MIOAE

= POKTMYECKME 3HAYEHMI UMEAM PA3HOHAMPABAEHHOE ABMXEHME, B CAEACTBME YEro
MNPAKTUYECKMN HE MOBAMIAU HO M3MEHEHME KOMIMOHEHTbI

RSBI Kaapb! AoAst MCB, OTMETUBLUMX POCT M COKPALLLEHME NEPCOHAAT
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KomnoHeHTa KpeAnTbl MOUDAMIMAACHE K MOMCKOMY MUKY

RSBI KpeAuTbi

KDEAMTOB B ABIyCTE CHM3MAACH C 11% A0 9%
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KpeAnTbl BbIDOCAM HA CHUXEHUM HEYAOBAETBOPEHHOIO CMPOCA: AOAS HE OAODPEHHbIX

Y AOBAETBOPEHHbIM CMPOC COXPAHMACS HO BBICOKOM YPOBHE

Aoas MCB, oTMeTUBLLUUX MNOAYHEHUE KPpeAUTA
3a nocAeapHue 3 mecsaua

B [TOAYYMAM KPEAMT B OTHETHOM B He 0A0DPKAM B OTYETHOM
nepuoae
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AOAS OTKA30B MO KPEAMNTAM CHM3UMAACH AO MUHMMYMOQ,

BEPHYBLLMCH K YPOBHSIM COEBPCAS

= Aoad MCB, YAOBAETBOPEHHbBIX AOCTYMNHOCTbIO KPEAMTOB, ACPXMTCH HO CTABUABHO BbICOKOM
YPOBHE C HAYOAQ AETA — 29% MCB NOAYYUMAU UAM YKE MMEIOT KPEAUT

"= Y4CAO OTKOA3O0B Y MOAQBLLUMX 3QASBKM HA KPEAMT CHM3MAOCH AO MMHUMYMQA, BEPHYBLLIMCH K

YPOBHAM dOEBPAAS

AOAS YAOBAETBOPEHHOIO CNPOCA:
MOAYHMBLUUE U YXKE UMEIOLLLUE KPEAUT
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AOAS OTKA30B HA 3ASBKU MO KPEAUTAM K HUCAY UX
NnoAQGBLUUX

—0— AOAS OTKA30B K MOACBABLLIMM 3QBKY HO KPEAUT
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KomnoHeHTa MHBECTMLIMIM CHOBA TECTUPYET MCTOPUYECKMM
MOKCUMYM

= KOMMOHEHTA MHBECTULIMIM BbIPOCAQ HA MO3MTUBHOM AMHAMMKE KOK OXMACEMBIX, TAK M
OAKTUYECKMX KOMMOHEHT.

= Aoad MCB, KoTopble MAQHMPYIOT PACLUMPATE MHBECTMLIMM B OU3HEC, BLIPOCAQ C 26%, AO
28%, A NAQHUPYIOLLLME COKPALLATh — CHU3UAMCH C 8% AO 5%

Aoasa MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM

RSBI UHBeCTHULUMU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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Bce oTpACAM 3aBEPLUMAM AETOM POCTOM AEAOBOM OKTMBHOCTMU

= IHAEKCbI BCEX BMAOB AEATEABHOCTU MPOAEMOHCTPUPOBAAM OXMBAEHME B ABIYCTE U ACXKE
cdoepa yCAYr BbILLAQ BbiLLIEe 50 MyHKTOB

= Mbl CYUTAEM, YTO OCEHbBIO MOXET HE3ZHAYUTEAbHbIM CMAA MOKA3ATEAEMN, CBA3ZAHHbLIM C
CE30HHOCTbBIO, HO B LLEAOM DM3HEC BYAET YyBCTBOBATH CEDS YBEPEHHO

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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AeAOBAq OKTMBHOCTb MMKPODOU3IHECA NPEANPUHUMAET
NOMbITKM K BOCCTAHOBAEHMIO

= AEAOBOS QOKTMBHOCTb MWKPO-OM3HECO BOCCTOHOBMACQCH AO HEUTPOAABHOTO  YPOBHS,
OHAOAOTMYHOE OXMBAEHME YXE HADAIOAOAOCH B mae. MHAEKC B MOAOM Ou3HeCe BHOBb
NOAPOC MOCAE MPOCAAKM B MIOHE, O MHAEKC CPEAHEr0 BM3HECO MPOAOAXMA OMYCKATLCH,
CPCOBHSABLLUMCb C MOABIM.

= O4eHb NOXOXAs KAPTUHA OXKMBAEHMS HODAIOAQAQCH B MAE, B MPOEAABEPUE AETHETO CE30HA

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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MHAEKC MOAOABIX MPEANMPUHUMATEAEN OTKATUACSH MOYTH K
HEUTPAABHOMY YOOBHIO

= AEAOBAY QOKTMBHOCTb MOAOAbIX I'IpeA.I'Ipl/IHl/IN\CITe/\elZ pPe3Ko CHMIMAACHL B ABIycte m3-3d

OTMEYEHHOTO COKPALLEHMS AOCTYMNMHOCTU KPEAMTOB M 4yTb BoAee CAQObIX MOKA3ATEAEM
NPOAOX

» [lpeAnpuHmmMmaTtean crapue 35 AeT, HAoBOPOT MOBLICMAM OCHOBHbIE MOKA3ATEAU
PP EKTMBHOCTM DM3HECA

AUHAOMUKA MOAOAEXHOro RSBI
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MHAEKCHI XXEHLLIMH M MY>XYMH NPEANPOUHUMATEAEMN
NPOAOAXKAOT OAHOHAMPABAEHHOE ABUXEHME

= IHAEKCbl RSBl NpeAnpUMHUMATEAEN XKEHLLUMH U MYXYMH B QBIYCTE  MPOAOAXKMAM
OAHOHAMPABAEHHOE ABMXKEHME. PA3HMLA MEXAY MOKA3ATEAIMM COCTABUAQ BCero 2,3
MYHKTA 13-30 DOAEE BbICOKOM AOCTYMHOCTM KPEAMTOB Y >XKEHLLIMH

AvHamuka RSBl npeAnpMHMMATEAEN XXEHLLMH
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Kaxkabit 4etBepTbit MCB NpUBAEKAET MUTPAHTOB AAS PAOOTH

UMeeT AM BALLIA KOMNAHUS ONbIT Pa6OTbl C MUTPAHTAMU?

e6% 76%
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34%

% 24%
23% 16% A

Bcero TOProBa4 [MpOM3BOACTBO Cdhepa ycayr

B Het

Aa

* BOAbLLE BCETO MUIPAHTOB 3AHATO B MPOM3BOACTBE — KOXKAbBIM 3UM MMEET COOTBETCTBYIOLLIMI OMbIT PABOTHI

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



Cpean MPeEnMYLLLECTB PABOTbI C MUTPAHTOMM MCB BblAEAFIOT

OOAEE BbICOKYIO MPOUN3BOAMTEABHOCTb TOPYAQ

Kakue npeumyLLecTBA MOXHO BbIAEAUTb B MPUBAEYEHUU K pABGOTE MUTPAHTOB?
* cpeAM TEX KTO MMEET OMbIT PABOTbI C MUIPOAHTAMM

—_—
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Huzkmit yposeHs onaatel Tpyaa murpantos || TGN 5% -

DKOHOMMA 30 CYET NMPEEAOCTABAEHMA HE AEHEXHbIX _ 6%
NPEUMYLLLECTB °

Het npenmyiiects NI 277

» Tpetb MCB CYMTaET, 4TO NPEUMYLLLECTBA HOMMA MUTPAHTOB OTCYTCTBYIOT

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research
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CpeAr HEAOCTATKOB PAOOTbl C MUTPAHTAMM MCB BbIAEASAIOT
CAOXXHOCTU C TPYAOYCTPOUCTBOM U LLUTPADbI

Kakne HeAOCTATKU MOXKHO BbIAEAUTb B MPUBAEYEHUU K PAGOTE MUTPAHTOB?
* cpeAM TEeX KTO MUMEET OMbIT PABOTbI C MUIPAHTAMM
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OCHOBHbIMM CTPAHOMM-NOCTABLLIMKOAMM MUTPAHTOB AAS MCBH
CTOAU Y30EKMCTAH U TOAXKMKNCTAH

MMrpOHTOB U3 KAKuxX CTpdaH npuBAeKkaeT BALUa KOMMAHUA?
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*  CyLLEeCTBEHHOE YYCAO MUMPAHTOB MPUEIKAET M3 YKPAMHDI

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research
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Tpetb MCBb OTMEYaIoT, 4TO 3a MOCAEAHUU TOA CUTYALME C
MOUCKOM TPYAOBbIX MUTPOAHTOB YCAOXXHUAOCH

M3MeHUAAQCDH AU 30 MOCAEAHUU FOA CUTyaumsa C NOUCKOM TPYAOBbLIX MMrpGHTOB?

Ad, MUTPAHTOB CTAOAO AErYe HOXOAMUTb I 2%

HeTt, cuTyaums He M3MEHUACCH _ 16%

He MCKAAM MUTPAHTOB 30 MOCAEAHMM TOA 43%

*  OOPA30BABLLUMECSH CAOXKHOCTM C MOUCKOM MMUIPAHTOB BbI3BAHbBI KOPOHABUPYCHbBIMM OFPAHUYEHUAMM, 30 3AMPOETOM
HO BbE3A PACMPOCTPAHAOLLEIOCS HA MUIPAHTOB MOCAEAOBOAO COKPALLUEHUIO OBUACOODLLEHUS MEXAY
CTPAHAMM, U, KOK CAEACTBUE, 3HOYUTEABHOMY YAOPOXAHMIO ABUAOUAETOB

=  COrAQCHO AQHHBIM MBA, B Neproa NAHAEMMU YUCAO TPYAOBBIX MUTPAHTOB CHU3MAOCH B MOATOPA PA3d, AO 6,3
MAH YeA.

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



4 113 10 NpeANPUHUMATEAEN OTMEYAOT CTADUMABHOCTL OU3HECO

Kak 6bl Bbl 0XapakTepU3OBAAM TeKYLLLYIO Bu3Hec-cTpaTeruio Bawero npeanpusatus?
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Pa3BmuTHME B HOBOM
HAMPABAEHMM

B HacTosLee Bpems cutyaums B MCB 3HAYUTEABHO YAYHLLIMAOCH: KOAMYECTBO PECMOHAEHTOB, KOTOPbLIE OMMUCHIBAIOT CBOIO

AEATEABHOCTb KOK  «(BbDKMBAHME) MAM  (OA3YMHOS
AOMNAHAEMUMHOTO YPOBHS

NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research
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[ToMAOXKEHME 2. PAKTMYECKME 1 OXKMATEMbIE 3HAYEHMS
KOMMOHEHT MHAekcA RSBl 3a ntoab 1 asryct 2021 .

RSB RSBI RSBI RSBI RSB| RS| RSBI .. RSBI
- MUKPO- MOADBbIN CpeAHNN ccbepo o XeHCKoe
06LLI.MM TOpFOB/\ﬂ I'IpOl/I3BO.A.CTBO MOAOAEXKHDbIN
OusHec OusHec  OusHec YCAYT npeAnp-so
dakmieckoe IBTYCT 41,7 35,5 48,8 42,6 41,0 452 39,6 38,7 42,9
3HaueHne UIOAb 39,9 32,2 45,3 52,8 40,1 46,5 34,4 46,9 422
Mpoaaxm
Oxacemos CBTYCT 53,3 50,1 56,3 56,5 53,5 56,0 51,1 52,4 57,1
3Ha%eHne MIOAb 52,4 48,3 54,0 63,6 53,1 56,0 48,8 63,9 53,4
dakmieckoe SBTYCT 47,4 44,; 50,4 48,3 47,8 50,2 44,6 46,2 47,3
3Ha%eHme MIOAb 47,2 43,1 51,3 50,1 47,0 51,4 44,0 47,8 46,7
Kaapbl
Oxacemoe CEMYCT 57,5 55,3 59,8 58,7 56,4 59,6 57,2 59,2 56,7
3HaueHne UIOAb 56,3 53,7 58,8 58,4 55,4 59,1 55,2 60,3 56,1
Pakmeckoe TBYCT 57,8 50,6 64,4 64,7 60,2 60,5 52,6 52,1 62,8
KpeanTsbl
3Ha%eHne MIOAb 56,5 48,0 64,3 64,4 57,9 60,5 51,6 55,2 60,0
dakmieckoe SBTYCT 57,0 52,9 59,8 64,0 58,1 58,0 54,8 57,7 55,1
3Ha%eHme MIOAB 55,9 50,4 59,9 64,3 55,8 60,7 52,0 60,4 54,1
MHBECTMLIMM
Oxacemos CBYCT 61,5 59,6 63,2 63,9 62,0 61,4 60,9 61,0 59,1
3HaueHne UIOAb 58,8 56,0 62,0 59,3 59,1 61,9 55,9 62,1 57,3

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research
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Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUAACMMU Bbl CMOXKETE O3HAKOMMTBCSH HA CTPAHMLLE HALLIETO
camTe:

https://www.psbank.ru/Business/RSBI
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