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B anpeae AeAOBAA OKTUBHOCTL B cermeHTe MCB NpOAOAXMAQ
MOBbILLATLCH TRETUM MECHLL MOAPAA

AnHamuka uHaekca RSBI v BBl PP
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= IHAeKC RSBl B anpeAe coCcTtaBmA 52,6 MYHKTOB, YKA3bIBAS HO HEKOTOPOE YCUAEHME POCTA
AEAOBOM OKTMBHOCTMU

= HECMOTPA HO POCT OBDLLLETO MHAEKCA, MOKA3ATEAb CAOEPLI YCAYT CHMU3UACH

= CpeAHUMN DM3HEC YBEAMYMA AEAOBYIO OKTMBHOCTb AO PEKOPAHbLIX YPOBHEM

McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research



KoOMMNOHEHTA [NPpOAQXKM BCE eLle oCcTaeTcd Hke 50 NYyHKTOB

* [TOOACKM MPOAOAXKMAM YBEPEHHO MOBbILLIATLCS, OAHOKO OCTAAMCH eLLLe HMxKe 50 n.

= IHAEKCbI MO KAAPOM M MHBECTULUMSIM YYyTb OMYCTUAMCb HOA CHMXKXEHMM JOAKTUHECKMX MU
OXXMAQEMbIX MOKA3ATEAEM, HO OCTAAMCH B 30HE YBEPEHHOTO POCTA

= KpeAMTbl BHOBb MPUBAMXKAIOTCH K MOKCHUMOAbHBIM MCTOPUYECKMAM 3HAYEHMUAM

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX

oot 1 [
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MpooAakM Kaapsl KpeanTsl MHBECTMLMM
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NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research



BoCcCTOHOBAEHME KOMMOHEHTHI [TDOAOXKM MPOOMCXOANT 30 CHET
YAYHLLIEHMI CUTYALMM CO CObITOM
= KOMMOHEHTA [MPOAOXM BbIDOCAQ DAAroAdpPs POCTY BbIPYYKM Y 17% MCB 1 nocteneHHOMY

CHMXKEHMIO AOAM TEX, Y KOTO BbIPYYKA YMAAQ. MMPOAOAXKMAO PACTU U YUCAO OMTUMMUCTUHHO
OLLEHMBAIOLLMX NEPCNEKTUBLI COLITA

= [P NMOAOXKMTEABHOM TEHAEHUMM AOAS MCB, OTMETUBLLMX COKPALLLEHME BbIPYYKM, BCE €LLe
OCTQETCH BbICOKOM: 44% NpoTmB 46% B MApPTE

RSBI NMpoaaxu Aoas MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPYHKH
(OT/v\eHOlOTCﬂ CbOKTl/I‘-IeCKl/Ie N OKMAAEMbIE M3MEHEHMA I'IOKC13OTe/\$I)
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OuUeHKO MPOACXK MPEBLICMAA AOKPU3MCHbIE YPOBHM 30 CYET
BbICOKMX OXXKMACOHUM

= B anpeAe YAYYLIAAMCb KOK PECAAbHbIE, TAK M OXMAOEMbIE MOKA3ATEAM MPOACX:
HOMOOABLLYIO AMHOMMKY K MPOLLAOMY MECSLLY AEMOHCTPMPYIOT MCB, OTMETMBLLME POCT
BbIPYYkM C 12% A0 17%

= OXMAQHMSA MO CObITY YAYHLLAKOTCS C HOYOAQ TOAQ: B AMPEAE POCTA BbIPYHKM YXKE XKAYT B
1,5 pasza 6oabie MCB, yem cHmxkeHus (35% npotms 21%)
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



KomnoHeHTa KAApPbl B AMNPEeAe CHM3MAACH M3-30 POCTA YUCAQ
YBOAbHEHUM

= KOMMNOHEHTA KAAPLI 4YyTb CHU3MAACH, HO OCTOAQCH B 30HE POCTA

= PAKTNHECKME YBOABHEHMI HECKOABKO YYOCTUAMCH, - UX OTMETUAO 18% MCBE npotme 13% B
NOOLLAOM MECALLE

RSBI Kaapb! AoAs MCB, OTMETMBLLMX POCT U COKPALLLEHME NEePCOHAAA
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KomnoHeHTa KpeanTbl CHOBA MPUOAM3IMACCH K MCTOPUHECKMM
MOKCUMYMCM

= KOMMNOHEHTA KpeAUnTbl BbIDOCAQ HO ODOHE YBEAMYEHUA YAOBAETBOPEHHOIO CrnpocaA

= YAYYLLEHME CBA3AHO KAK C POCTOM YMCAA MCB, y KOro y>e ectb KpeamT (C 15% Ao 16%), Tak

M TEX, KOMY €0 TOABKO OACBPUAM (C 11% A0 12%)

RSBI KpeaAuTbl

pocT

50,0 n.

cnaa

9HB.

Pes.

Map.

Anp.

Mam

o)
MIOA.

2020

ABT.

CeH.

OkT.

Hos.

Aexk.

9HB.

2021
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Map.
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Aoas MCB, oTMeTUBLLUUX MNOAYHEHUE KPpeAUTA
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AOAS OTKA30B MO KPEAUTAM CHU3IMAACH HMXKE 50%

= Aons MCB, YAOBAETBOPEHHbLIX AOCTYMHOCTbIO KPEAMTOB, BHOBb MOAHAAOCH K CPEAHEMY

YPOBHIO MOCAEAHETO MOAYTOAMS

= Y4CAO OTKA30B Y MOACBLLUMX 3A9BKM HO KOEAMT CHMIUAOCH AO 47% npu cpeaHen 54%-56%, 410
ABAIETCSH MOAOXKMTEAbHBIM OOKTOPOM AAA KpeAMTOBAHME MCB

AOAS YAOBAETBOPEHHOIO Cnpoca:
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KOMMOHEHTA MHBECTULIMK YYTb CHU3MACACH, HO OCTAOAQCH BbILLIE

KIPWM3MCHBIX YOOBHEM

= B anpeAe CHWMXEHME MPOAEMOHCTPUPOBAAM ADAKTUHECKME MOKA3ATEAM KOMMOHEHTHI:
HAPALLUMBAAM MHBECTUUMKM 15% (NpoTmB 17% B MPOLLUAOM Mecdue), Ccokpallaam - 12%

(mMpoTme 10% B mapTe)

" BHOBb CHM3MACSH M OXMAQEMbIM MOKA3ATEAb — HAPALLUMBATL MHBECTULMMU B CAEAYIOLLLEM
NeproAe NAAHMPYIOT 26% MCB nNpotB 29% B NPOLLUAOM MeEcCALE.
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Aoas MCB, 0OTMETUBLUMX POCT U COKPALLLEHWE UHBECTULLUM
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AEAOBOS OKTMBHOCTb B CADEPE YCAYT CHMXOETCH, HECMOTPS HA
OOLLMM POCT MHAEKCO

= B TOProBA€ U NPOM3BOACTBE HODAIOAOAOCH YCKOPEHME POCTA AEAOBOM AKTMBHOCTU B MEPBYIO
O4YepPEAb 30 CHET YAYYLLIEHMS MPOACXK

" ITHAEKC B CADEPE YCAYT B AMPEAE OMYyCTUACH B 30HY COKPALLLEHMA AEAOBOM AKTUBHOCTM MO
NPUYUHE CHUXKXEHMI OXMAOHMM MO BbIPYYKE U YXYALLIEHUS BCEX COCTABASIOLLMX KOMIMOHEHTDI
MHBeCTMUMM (MOAPODHEE B [PMAOXKEHMN 2)

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH

pocT
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MHAEKC CcpeaAHEero BmsHeca BblIpOC CPA3y HA 5 NMYyHKTOB, NOOMB
MCTOPUYECKMMN MAKCUMYM

= IHAEKC CpeAHEero omsHeca YBEAMYUMACH HA 4,8 NMYHKTA, AOCTUIHYB HOBOrO MCTOPUYECKOTO
MOKCUMYMQA. DTO COMPOBOXAGAOCH POCTOM BCEX KOMMOHEHT MHAEKCO, OCOOEHHO
[MpoAOXK. KOMMOHEHTA DAKTMYECKMX MPOAQXK CpPEeAHEro OM3HeCda, B OTAMYME OT APYIMUX
CEermeHTosB, srepsble ¢ 2019 r. BbILLIAQ B 30HY pocTa (51,3 . > 50 n.)

= IHAEKC MUKPOBM3IHECA TMPOAOAXMA MACOBHOE BOCCTOHOBAEHME K HEUTPOAABHOM 30HE.
[TloKa3aTeAb MAAOIO OM3HECA YYTb CHUM3MACH M3-30 cokpalleHus NMHeecTmumm 1 KaApOB, HO

OCTAACH BbiLLe 50 n.
AvHamuka nHaekca RSBl no pasmepam 6usHeca
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MOAOAbIE NPEANPUHUMATEAM YYTb CHU3MAM TEMIbI POCTC
OKTMBHOCTM BMEPBbLIE B STOM TOAY

= AeAOBOS OKTMBHOCTb MCB BCEX BO3PACTOB MPOAOAXKAET PACTU (HOXOAMTCA BbiLLIE 50 .)

= B anpeAe MHAEKC MOAOAbBIX MPEANMPUHUMATEAEN BCE €Lle 30METHO BbiLLIE MHAEKCO
Om3HeCMeHOB 35+, OAHOKO PA3PbIB COKPATUACS

AMHamMuka moaoaexHoro RSBI

pocT
-1,9 +0,
—RSBI (npeanpuHmumarean moaoxe 35 aet) ——RSBI (MpeanpuHumaTeam ctapLue 35 AeT)
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XKEHLUMHbI-NPEANPUHUMATEAM MPOAOAKAIOT OTMEYATL DoAEE
BbICOKYIO AOCTYMHOCTb KOEAMTOB

= RSBl NPEeANPUHUMATEAEM XEHLLMH U MYXKXUYMH B AMPEAE YYyTb COAM3MAMCH: MHAEKC >XEHLLIMH
OCTAACSH HEM3MEHHbBIM, TOTAQ KOK MHAEKC MY>KYMH BbIPOC HA YBEAMYEHMM TTPOACXK

= IHAEKC XKEHLLUMH-NPEANPUHUMATEAEN OCTAACY HA YpoBHE 53,3 nNyHKTA M3-30 OoAee
CUABHOTO CoKpaLLeHms Kaapos 1M MHBECTULIMM MNP CAABOM POCTE KOMMOHEHTbI [1p0ACXKM

AvHamuka RSBl npeAnpMHUMATEAEN XXEHLLMUH
pocT
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501 53,3 53,3

50,0 m.
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boAree NoAoBUHBI MCbB CYMTAIOT, YTO MOAYYUTL KPEAUT B OAHKE
AOCTATOYHO CAOXHO

A\erko Av B HaCTOSILLEE BpeMs NOAYHYAUTb KpeAUT B 6aHKe HO KOMMAHUIO

m AQ, AETKO

= HeT, CAOXHO

No4emy, Ha Bawl B3rasA, GAHKM CKOpee BCero oTKaXyT Balwlei KoMnaHuu B Kpeaute?
(% OT TEX, KTO CKQA3AA, YTO MOAYYUTb KOEAMT HE AETKO)

I 147 9nn. |
| He BblAQIOT €3 NPUYMH 33% l !
OTCYTCTBUE HEOBXOAMMBIX OMHAHCOBBIX AOKYMEHTOR  Imm— 8%
—— HESO3MORHOCTS TPeACTaBAT, Scnor D ——— 117, ] 1
| HeycToiumBoe oMHAHCOBOE COCTOSHME KOMMAHMM _21‘7 26%
MAOXQS KDEAMTHAS UCTOPUS / HOAMYME AOATOR 1215%

e 107% m 2021

Apyrme npuymHbl 18% 2017

3a 4 rona BoOAee YEM B ABA PA3A CHU3IMAOCH YMCAO MChH, KOTopble CYMTAIOT, 4TO OAHK HE BbIAACT MM
KpeauT 6e3 0ObICHEHUS MPUYMH

[0 MHEHUIO MPEANPUHUMATEAEM, MX OUHAHCOBOE MOAOXEHME 30 4 TOAQ YXYALLMAOCH, Y4TO TAKXE
NPUBEAO K HEBO3MOXHOCTU MPEACTABUTL 3AAOT

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



KomnaHum 6epyT KpeAmTbl B OCHOBHOM AAS OMNAQTbI TOBAPOB
MAM MPOAYKLUMM, O TAKXKE ODHOBAEHUS OCHOBHbIX CPEACTB

AAS Kakux ueaeun Bawa komnaHms 6paaa 6QHKOBCKME KPEAUTbI 3a MOCAEAHUU FoA?

.
E OnNAQTA KOMMAEKTYIOLLLIMX, TOBAPOB MAM YCAYT I 30%
i AMKBMAQLMA KOCCOBbIX pa3pbieos I 057,

i NonoAHeHme oB6opoTHbIX cpeacTs TN 017,

i BbINAQTA 3AQpPMNAATHI COTPYAHUKOM I 137

E Onaata apeHabl I 7%

3akyrnka o6opyAOBAHMS, TEXHUKM, TOAOHCHoOpTa I 31%
PacLumpeHme AMHEMKM MPOoAYKLMK I 11%
PacLumpeHue npom3BOACTBEHHbIX NAOLLOAe/ I 7%

ABTOMATU3ALMA MPOLLECCOB, 3akynka 1O I 5%

BOABLLUMHCTBO MPEANMPUHUMATEAEN MPUBAEKAAO KPEAUTbI AAT OUHAHCUMPOBAHMSA TEKYLLLEM AEITEABHOCTM

[OYTM KOXKABIM TPETUM NPEANPUHUMATEAD BDPAA KPEAMTBI AAS 3AKYNKM ODOPYAOBAHMSA U TEXHUKU. KpeAMTbI
No3BOAAOT MCb obecneyntb 6A30BblE MHBECTULIMOHHbBIE LLEAM MOAAEPXAHUS TEKYLLLETO OM3HECO

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



[1OYTH KAXKABIM NATbIM MPEANPUHMUMATEAb CYUTAET, HTO EMY
MNPUXOAMUTCS (BbI)KMBATH))

Kak 6bl Bbl OXQpPAKTEepU30OBAAU TEKYLLLYIO GU3Hec-cTpaTeruio Bawero npeanpuatua?

40%
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z 32%
31% 32%

30% 29%

25%

20% 18%

% 18% 17%

1% 12%
ne % <~
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5% 5% 5%

0% ]

Bbi>kKmMBOHME PA3yMHQS DKOHOMMS CT1aBUMABHOCTb PocTt Pa3BuTME B HOBOM

HAMPABAEHNN

B man.21 maer.20 ®mdhes.20

ABE TPETU MPEANPUHUMATEAEN OMUCHIBAIOT TEKYLLLYIO OU3HEC-CTRATEMMIO CBOErO BU3HECA KAK (OA3YMHAS
SKOHOMMSN UAU (CTAOUABHOCTbY

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



[TonaoxeHme 1. 410 13 cebq NPeACTABASET MHAEKC RSBI

= Y710 nokasbiBAET:. 3OMEPIET AEAOBYIO OKTMBHOCTL B cermeHTe MCBb.
ABAIETCH ONEPEXAOLLIMM MHAMKATOPOM CUTYALMU B DKOHOMMKE PP

= Kak 4yuTtaTtb: 3Ha4YeHme mHAekca Bbille 50,0 M. CBMAETEABCTBYET O
POCTE AEAOBOM AKTUMBHOCTH, HMXKEe 50,0 N. — 0 ee CHMXKXEHMM

[Noumep: MHaekc RSBl B anpeae 2021r. HaxoamTcs BbiLe 50 nyHKTOB,
YTO YKQ3bIBAET HA POCT AEAOBOM QKTMBHOCTH B cermeHTe MCh

= Kakas nepuoAUYHOCTb U UCTOpPMUA: BbIXOAMT C 2014 1. C 2020 roaa
PACCHUTBIBAETCH EXEMECIHYHO, NMYOAUKYETCH 20 YMCAQ CAEAYIOLLLETO
MeCALA. POHEE PACCUYUTBIBOACS EXEKBAPRTAABHO

OELS

= Koppeasuus RSBI c BBIl cocTtasaseT 70%

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research 17



[ToMAOXKEHME 2. PAKTMYECKME 1 OXKMATEMbIE 3HAYEHMS
KOMMOHEHT MHAEKCA RSBl 30 mapTt m anpeab 2021 T.

RSB RSB RSBI RSBI RSB| RS| RSB .. RSB
o6 MUKPO- - MAABI - CPEARMA TOPrOBAS  MPOW3BOACTBO copepa MOAOABKHBI  FoHCKOS
OusHec OusHec  OusHec YCAYT npeAnp-so
dakmieckoe AMPEAb 36,4 33,0 36,1 51,3 37.4 36,4 35,4 40,5 34,6
SHO"eHMe  apr 33,0 26,2 38,3 42,2 32,0 34,6 32,8 36,8 33,2
Mpoaaxm
Oxacemos CMPEAb 56,9 52,0 59,6 67.6 55,7 63,2 53,1 62,2 58,2
SHORCHME  \apr 56,0 55,1 57,2 55,5 54,7 55,2 58,2 64,9 58,4
Pakmeckoe AMPEAb 46,9 44,4 48,1 53,2 49,2 47,7 438 48,8 45,7
SHOHGHME  apr 48,8 45,7 51,2 53,1 48,6 50,4 47,6 50,9 50,0
Kaapbl
Oxacemoe CMPEAb 58,0 57,0 58,7 59,8 58,0 59,1 57,2 59,8 55,8
SHO"eHMe  apr 58,3 57,1 59,9 57,5 56,2 61,5 58,2 64,2 57,8
Pakmeckoe AMPEAb 56,3 49,6 61,0 67.9 59,3 60,1 50,1 53,7 62,3
KpeanTsbl
SHOUCHME  \apr 54,8 48,4 59,4 65.4 55,3 58,8 51,0 55,9 59,0
Pakmmieckoe AMPEAb 51,7 48,3 53,0 60,8 52,0 56,3 47,5 53,2 51,6
SHOHGHME  apr 53,7 48,7 58,1 58,8 53,9 55,6 51,8 56,6 53,0
MHBECTMLMM
Oxncemoe CMPEAb 60,2 58,4 59,9 68,3 61,1 61,8 57,9 63,1 58,0
SHO"eHME  apr 61,6 58,7 64,3 63,8 62,0 62,4 60,3 66,1 59,4

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUAACMMU Bbl CMOXKETE O3HAKOMMTBCSH HA CTPAHMLLE HALLIETO
camTe:

https://www.psbank.ru/Business/RSBI

‘| OG6LL{EPOCCUWCKAA OBLLIECTBEHHARA OPTAHM3ALIMA MAJIOTO M CPEAHEMO NPEANPUHUMATENTLCTBA


https://www.psbank.ru/Business/RSBI

