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B 1MiOAE AEAOBAS AKTMBHOCTb B cermeHte MCbB NpPOAOAXMAC
PACTM COMOCTABMUMbBIM C MIOHEM TEMIMOM
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= iHaeKC RSBl B MIOAE COCTOBMA 52,7 MYHKTOB, YTO COMOCTABUMO C MUIOHBCKMUM 3HOYEHUEM,
MNPOAOAXMB HOXOAUTLCA B 30HE POCTA AEAOBOM AKTMBHOCTU

McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research



MHAEKC COXPAHMACH OE3 M3MEHEHUM: YYTb BbIPOCAM [TDOACKM
M CHM3UAMCH KOAPDI

= 3HOYEHME MHAEKCA OKQA3OAOCb COMOCTOBMMbBIM C  MIOHBCKMM  MOKO3ATEAEM.
YCTOMYMBOE 3HAYEHME KOMIMOHEHT XAPAKTEPHO AAd AETHEroO nepmoad, koraa MChH
CTAPAIOTCH COXPAHUTL TEKYLLLIMIM YPOBEHb AEAOBOM AKTUBHOCTM

= KoMMoHEeHTA [POACGXKM 4YyTb BbIPDOCAAQ HA OXMAAHMAX, d KAAPbI COKPATMAQCH HA
COMOCTOBUMYIO BEAMYMHY

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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YAydLLEeHME KOMMOHEHTHI [TPOACXKM MPOOU3OLLAO HO JOOHE
POCTA OXMAAHUM MCB MO BOCCTAHOBAEHUIO BbIPDYYKM

= KOMMNOHEHTA MPOACXKM YyTb BbIDOCAQ, HO OCTAAACH B 30HE CMAAC

= POCT CB430GH B MNEPBYID OYEPEAb C YAYYLLUEHMEM OXMAOHUM. YBEAMYEHME BbIPYYKM B
DAMXKAULLIME 3 MECILA OXMAQIKOT TOABKO 28% MCB, npotmB 26% B mioHe, A CHmXKeHune 23%
NPOTMB 25% B MPOLLAOM MECALLE

RSBI Mpoaaxu Aoas MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPYHKH
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O>XMACHMS MO MPOACKAM BbIDOCAM AO CPEAHMX 3HOYEHUM C
HOYOAQ FTOAQ

= POKTMHECKME 3HAYEHMS MPOACK COUKCUPYIOT PA3HOHAMPABAEHHbIE ABUMXXEHMS: BbIDOCAO
KOK YUCAO MCB, YBEAMYMBAIOLLIMX BbIPYYKY, TAK U YUCAO COKPOATUBLLMX €€ 30 MOCAEAHUE
MECSHLLbI

= OXXMAOEMbIE TOKA3ATEAM BEPHYAUCH K CPEAHMM 3HAYEHUIM C HOAYAAQA TOAQ: POCTA
BbIDYYKM XAYT 28% MCbB, a cHuxeHua 23%

AMHAOMUKA PAKTUHECKUX U OXKMACEMbIX 3HOYEHUU MPOACXK
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KOMNOHEHTA KOAPbLI B UIOAE 4YYTb CHU3IMAOACHL, HO OCTAAQACH

BbiLLUe 50 MyHKTOB

= KOMMNOHEHTA Kaapbl YyTb CHM3MAACH M3-30 OoAee CAADbIX OXMAAHMMA OTHOCMUTEABHO

PACLUMPEHMS LUTATA B CAEAYIOLLME 3 MEeCHLa

= POKTMYECKME YBOABHEHMS TAKXKE BbIDOCAM, X OTMETUAO 20% MCB npotmB 18% B NMPOLLAOM
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AoAs MCB, OTMEeTUBLUUX POCT U COKPALLEHME NEePCOHAAQ
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KOMNOHEHTA KpeanuTbl HE UIMEHMAACHL U  OCTAAACH HA

BICOKOM YPOBHE

= KomnoHeHTa KpeAmnTbl OCTAAACh HA YPOBHE 56,5 MYHKTOB BTOPOM MECSLL MOAPSA

= YAOBAETBOPEHHbIM CMPOC MO KPEAUTAOM BCE €lle TMOo4YTM B 2 pa3d MNPeEBbILLQET
HEYAOBAETBOPEHHDIM (29% npoTmB 16%)

Aoaa MCB, 0OTMEeTUBLUMX MNOAYHEHME KPEeAUTA

RSBI KpeauThbi

30 nocAeaAHue 3 mecsaua

B [TOAYYUMAU KDEAMIT B

B He 0A0DpPHAM

pocT
OTYETHOM MEPUOAE
VXKE ECTh KPS ANT B He MbITAAMCb MOAYYUTb
29% 29%
s00n - o
11% 11%
16% 17%
— e — 5% 5%
{5 §E0 5585588858 828085%% :
Tg=xzI2IST 0T ITE L2252 MioH.21 MioA.21 MioH.21 MioA.21
cnaa 2020 ‘ 2021

NcTouHmk: NCB AHaamTuka & Ctparterms, Magram Market Research

Y AOBAETBOPEHHbIM CNPOC

HeyAOBAETBOPEHHbIM CMPOC



H1cAo MCB, MOAYYMBLLMX KPEAMT 3A MOCAEAHME MECHLLbI,
AEPXKUTCH HO MOKCUMYMAX C JOEBPAAS

= ECAM UCKAIOUUTE MCB, KOTOPbIM CEMYAC HE HYXEH KPEAMT (OTCYTCTBME CMPOCA), TO AOAS
YAOBAETBOPEHHbIX KAMEHTOB COCTABAAET 65%, MOKCUMYM C doeBpanad 2021 roaa

= Y4CAO OTKA30B Y MOACBLLUMX 3A9BKM HO KPEAUT AEPXKMTCI MOCAEAHUNE MeCALLbl Hke 50% npu
cpeaHen 54%-56%, HTO IBAIETCH MOAOXKMTEAbHBIM CODAKTOPOM AAT KPEAMTOBAHMA MCB

AOAS yAOBAETBOPEHHOTO Cnpoca: AOAS OTKQ30B HA 3ASBKM MO KPEAUTAM K YUCAY UX
MOAYHMBLUME U YXKE MMEIOLLLUE KPEAUT

NnoAQGBLUUX
B [JOAYYMAM KPEAMT B OTYETHOM MEPUOAE

Y>Ke eCTb KpeAnT

—8— AOAS OTKO30B K MOACBOBLLIMM 30ISBKY HO KPEAMT

32%
29% % 29%29% 8% 8% 29%29%
27% .
25%25% 26% 26%

24%, 24% 24%
G .
C

22%

N

o S ol e v

IAN

N
N
5
N
N
%
Map. “

meQ_OI<|_I'QU:¥%8 )gI'<
8 2322 22FO0Rsre a3z
2020 2021

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



KOMMNOHEHTA MHBECTULIMUN YAEPXKMBAET MOAOXKMTEABHYIO
TEHAEHLUMIO POCTA C CEPEAUNHDBI MPOLLAOTO rOAQ, HECMOTPA HA

AOKOAbHOE CHMXEHME

= KOMMNOHEHTA MHBECTMLMMA 4YTb CHM3MAQCDH MO CPABHEHMIO C UKIOHEM, OAHOKO M3IMEHEHUNE
Ha 0,4 MYHKTA MOXET ABAATbCA MOINrPELLHOCTbIO, CAEAOBATEABHO, KOMIMOHEHTA MPAKTUHECKM

HE MIMEHMAOACDH

= Aoad MCbB, pacLumpatomx Om3HEC, CHU3BMAACH C 29% A0 23%, O OXXKMAQHMSA YBEAMYMAMCH C

21% A0 26%

RSBl UHBecTULLUK

pocT
50,0 .
@ 4 Q_)%I<|_I§D<¥%mo_o_)§1<
823232222808 45e 2Tz £
2020 2021
cnaa

NcTounuk: MCB AHaanTuka & Crpartermd, Magram Market Research

Aoas MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM
(oTMEYaIOTC PAKTUHECKME U OXKMAOEMbBIE M3MEHEHMSA MOKA3ATEAS)
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[TOOM3BOACTBO MPOAOAXKOET BbIFAIAETE OOAEE BbIMIPBILLIHO MO
CPOBHEHUIO C APYTMMM OTPACAIMM

= IHAEKC RSBl cdbepbl YCAYT MPOAOAXKAET YAEPXKMBATLCH HMXKE 50 MYHKTOB M3-30 OOAEE HU3KMX
3HQYEHMM KOMMNOHEHT MpoAaXM 1 KOApPbI

= AEAOBOS OKTMBHOCTb MPEANPUATUM TOPTrOBAM M MPOM3BOACTBA C HAYOAQ TOAQ MPOAOAXAIOT
YAEPXUBATLCH BbiLLe 50 MyHKTOB. [MPOU3BOACTBO YAEPXMBAET AMAMPYIOLLME MO3ULLMKM TEMIMA
POCTO AEAOBOM AKTMBHOCTU M3-30 BbICOKMX 3HAYEHMM [TpoAQKM, KOAPBI M MHBECTULLMM

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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AEeAOBAS OKTMBHOCTb MMUKPOBM3IHECA 3HAYUTEABHO OTCTAET OT
MOAOTO U CPEAHETO

" ITHAEKCbl MOAOTO M CPEAHET0 OU3IHECOB YAEPXKMBAKOTCS BblLLE HEUTPAABHOIO YPOBHS C
HOYOAQ TOAQ C HEKOTOPbIMU KOAEOAHMAMM, B TO BPEMS KAK MMKPODM3IHEC CTABUMABHO
BBITASAMT XY>XKE M3-30 HMU3KMX MPOACXK (M FOAKTUHECKME M OXKMAQEMbIE 3HOYEHMI KOMIMOHEHTbI
Arepxarca Huxe 50 n.)

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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MHAEKC MOAOAbIX MPEANPUHUMATEAEN BbIDOC 30 CHET PE3KOTO
YBEAMYEHMS MPOAAXK

= AEAOBQAS QKTMBHOCTb MOAOAbLIX TMPEANMPUHUMATEAEN PE3KO BbLIPOCAQ 30 CHET POCTA
BbIDYYKM: KOMIMOHEHTA [1DOAQXKM YBEAMYMAACH AO 55,4 MYyHKTOB

= [peanpUHMMATEAM CcTapLle 35 AEeT MNPOAOAXAKT  YAEPXMBATb BbICOKYIO AEAOBYIO
QKTMBHOCTb — MHAEKC YAEPXXMBAETCH BbiLLE 50 MYHKTOB, HO HMXE MIOHbCKOTO 3HAYEHMS

AUHAOMUKA MOAOAEXHOro RSBI
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MHAEKCHI XXEHLLIMH M MY>XYMH NPEANPOUHUMATEAEMN
NPOAOAXKAOT OAHOHAMPABAEHHOE ABUXEHME

= IHAEKCbl RSBl MNPEeAnpPUMHUMATEAEM XKEHLLUMH U MYXYMH B MUIOAE  MPOAOAXKMAU
OAHOHAMPOBAEHHOE ABMXEHME. PA3HMLIA MEXAY MNOKA3ZATEAIMM COCTABMAA Bcero 1,5
MYHKTA 13-30 DOAEE BbICOKOM AOCTYMHOCTM KPEAMTOB Y XXEHLLLIMH

AvHamuka RSBl npeAnpMHMMATEAEN XXEHLLMUH
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AN BCEX TPEX CAOEP AEATEABHOCTU KAKOYEBOM METPUKOM
ABASETCH PEHTADEABHOCTb ODM3HECO

Kakasa mHcdbopmaums McnoAblyeTcs Bawen KOMNAHMEN AASl OLLEHKU €€ TEKYLUETro COCTOAHUA?

Ty c6%
AHanns peHTabenbHOCTU
- Jh
AHann3 o6opaynMBaeMoCTn CpeacTs
AHENUS NAKBNAHOCT/ | s 420/
BHELWHWUA N BHYTPEHHUI ayauT _ 40%
OT3biBbl KiveHTOD |
28%
savas [T "
KOHKYpPEHTHbIN aHann3
L el
LleneBble nokasatenun cotpyaHukos (KPI)

O6paTtHas cBs3b OT NOAPSAYMKOB ‘ 22%

0% 10% 20% 30% 40% 50% 60% 70%

EToprosnsa H[Ipon3BOACTBO Cdepa ycnyr

TOproBble MPEANPUATUS HOMHOIO YALLE OPUEHTUMPYIOTCS HA AHOAM3 OBOPAYMBAEMOCTU CPEACTB (42%), B TO BPEMS KAK
npeAnpmaT1g cdoepbl YCAYT ONMPAKOTCH NPU MPUHITUM YITPOBAEHYECKMX PELLEHUIM HA OT3bIBbl KAMEHTOB (28%)

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



Y KOXAOTO TPETbETO MNPEANPUHUMATEASR BbIPYYKA C
30 CYET YAOAEHHbIX MPOAOX

UmeloTca AM y Bawiero 6usHeca yAaAeHHble NpoAaXU?

37% 63%

B Y AQAEHHBIM MPOACXKM MPUCYTCTBYIOT

B Y AQAEHHbIN MPOACXKM OTCYTCTBYIOT

Kakoi NpoLEeHT B BbIpy4Ke KOMMNAHUU 3AHUMAIOT YAQAEHHbIE NPOAGXN?
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Y 22% MCB yAQAEHHbIE MPOAOXKM OKA3bIBAIOT CYLLLECTBEHHOE BAMAHME HA BbIPYYKY

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research
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Hem meHbllue busHec, Tem BoAee ABTOPUTAPHO MPOUHUMAKOTCH
peLLEHMS

KakoM cTUAb ynpaBAeHUs HauBoAee XapaKTepeH AAs Bawen komnaHum?

B PYKOBOAMTEAb MPUHUMAET peLLEHMS

23% € AMHOAMYHO

MuUKpO
P 25%

24%

B PyKOBOAMTEAb HOCTUYHO AEAETUPYET
20% MNPUHATME PELLEHMMN

MaAbIM
Y 23%

26%
B PyKOBOAMTEAb MOXET Y4YMUTHIBATH
MHEHME MOAYMHEHHbIX U
KOHCYABTUPOBATHCA C HUMM
CpeaHun 31%
20% COTPYAHMKM YHOCTBYIOT B BbIABMXKEHMM

LLeAEN, MPUHATUM pELLIEHUI

B MMKPOOM3HECE PYKOBOAMTEAbL YALLE MPUHUMAET PELLEHUE EAMHOAMYHO, B TO BPEMS KAK CPEAHMM BU3HEC MPUHUMAET
PEeLLEHUs C Y4ETOM MHEHMUSA COTPYAHMKOB

NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research



BAOAEAbLLbI OUM3HECOB CKAOHHbI MOUHUMATL PELLEHMS
QBTOPMUTAPHO, B TO BPEMS KOK YMPOBAEHLLbl YOLLLE COBELLLAIOTCS C
KOAAETOMM

KakoM cTUAb ynpaBA€HUS HOMBOAEEe XaPAKTEPEH AASl Bawien KoMnaHuu?

COTPYAHMKM YHOCTBYIOT B BbIABMXKEHMM LLEAEU, MPUHATUM 27%
peLleHn 22%
PYyKOBOAMUTEAL MOXET YHUTbIBATb MHEHME MOAYMHEHHbBIX U 25%
KOHCYABTUPOBATHCH C HUMM 20%

. [ -
PYKOBOAMTEAD YOCTUYHO AGAETMPYET MPUHATHE PELLIEHMM _ 21% -
o

18%
PyKOBOAUTEADL MPOUMHUMAET PELLIEHUT EAMHOAMYHO

B [eHepPAAbHbIM AMPEKTOP  MBACaeAel, BusHecda

NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research 17



Kak 1 ABA TOAQ HO3AOA OCHOBHbIMU NMpobAemamm anga MChb
OCTAETCH CAOXKHAY SKOHOMMYECKAS CUTYALMA B CTPAHE

Kakue cdoakTopbl, Ha Baw B3rasiA, B HAMGOAbLLEN CTeneHu NpensTCTBYIOT pa3BuTHIO Bawero 6usHeca?

CnoxHasi 5KOHOMMYecKasi CUTyalus B CTpaHe _ 53%
rororosas varpy>ce. |
KopoHasupycHble orparmnuervs I 4 6%
euconne wsaepxicr |
YacTble M3MEeHeHUsl B 3aKOHOAATE/IbCTBE _ 25%

BblCOKMe CTaBKM Mo KpeauTam — 19% 22021
YacTble NpOBEPKN KOHTPOSIMPYIOLWLMX OPraHoB — 18% 2018
HeHaaeXHOCTb MOCTaBLUMKOB M KOHTPAreHToB - 16%
HW3KniA ypoBeHb KBannuKaLumm coTpyaHUKOB r 14%

11%

CnoXxHocTtn ¢ nonyyeHMeEM KpeanToB

Apyroe

= B r1on-3 Hanboaee OCTPbIX MPOBAEM AAS PA3BUTUS BM3HECA NOMAAM KAPAHTUHHBIE OrPAHUYEHMS

NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research



YeTBepTb MPEANPUHUMATEAEM 3AIBUAM, HTO ECAM TEKYLLLOS
CUTYOLMS HE U3IMEHUTCS, TO ODU3HEC MOXET 3AKPbITLCS YXKE B
STOM TOAY

AonyckaeTe A1 Bbl BO3MOXHOCTb 30KPbITUS GU3HECA AO KOHLLO TEKYLLEro roaa?

71% B oAb 21 B fHBOpPb 21
<7255 !

22%

16%
ae HD
-

AQ, Npu COXPAHEHUM TEKYLLLEM AQ, MPU YXYALLEHUM TEKYLLEM
3KOHOMMHYECKOM CUTYALMM 3KOHOMMYECKOM CUTYALLMM

1% 0%

Hert MbI y>Ke NMPUHSAM peLLeHne o

30KPbITHUM BU3HECO

= [lo CpABHEHUIO C HBAPEM CUTyaums C MCB HEMHOIO YAYYLLMAQCH — 71% onpoLlueHHbIX B tone MCE (npoTtmB 66% B gsHBApPE
2021 roAQ) HE AOMYCKAIOT 3AKPbITME BM3HECO AOXKE B CAYHOE YXYALLEHUS DKOHOMMYECKOM CUTYALMM B CTPAHE

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



[TonaoxeHme 1. 410 13 cebq NPeACTABASET MHAEKC RSBI

= Y710 nokasbiBAET. 3OMEPIET AEAOBYIO OKTMBHOCTL B cermeHTe MCBb.
ABAIETCH ONEPEXAOLLIMM MHAMKATOPOM CUTYALMU B DKOHOMMKE PP

= Kak 4yuTtaTtb: 3Ha4YeHme mHAekca Bbille 50,0 M. CBMAETEALCTBYET O
POCTE AEAOBOM AKTUMBHOCTH, HMXKE 50,0 N. — 0 ee CHMXKXEHMM

[Noumep: MHaekc RSBl B utoae 2021r. HaxoamTtcs Beie 50 nyHKTOB,
YTO YKQ3bIBAET HA POCT AEAOBOM QKTMBHOCTH B cermeHTe MCh

= Kakas nepuoAUYHOCTb U UCTOPMUSA:. BbIXOAMT C 2014 1. C 2020 roaa
PACCHUTBIBAETCH EXEMECIHYHO, NMYOAUKYETCH 20 YMCAQ CAEAYIOLLLETO
MeCALA. POHEE PACCUYUTBIBOACS EXEKBAPRTAABHO

Y=k,

= Koppeasuus RSBI c BBl cocTasaseT 70%

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research
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[ToMAOXKEHME 2. PAKTMYECKME N OXKMATEMbBIE 3HOYEHMS
KOMMOHEHT MHAeKCA RSBl 30 ntoHb 1 nioab 2021 T.

RSB RSBI RSBI RSBI RS| RSB RSBI RSB| RSB
o6wui MUKPO- - MAABI - CPEARMA TOProOBAY  MPOW3BOACTBO copepa MOAOASKHBI K oHCKOS
OusHec OusHec  OusHec YCAYT npeAnp-so
dakmeckoe MO 39,9 32,2 453 52,8 40,1 46,5 34,4 46,9 42,2
3Ha4eHme UIOHb 39,9 33,1 44,3 52,4 38,5 46,3 36,9 38,4 38,9
Mpoaaxm
Oxacemos OAD 52,4 48,3 54,0 63,6 53,1 56,0 48,8 63,9 53,4
3Ha%enme MIOHb 50,6 45,7 54,6 57,1 50,8 52,5 49,1 55,7 52,5
dakmmeckoe MO 47,2 43,1 51,3 50,1 47,0 51,4 44,0 47,8 46,7
3Ha%eHme MIOHb 47,6 43,8 49,3 57,3 50,0 48,2 44,0 50,8 49,5
Kaapbl
Oxacemoe OAD 56,3 53,7 58,8 58,4 55,4 59,1 55,2 60,3 56,1
3Ha4eHne UIOHb 58,1 56,3 58,2 64,9 56,0 62,4 57,6 60,0 58,0
dakmmeckoe MO 56,5 48,0 64,3 64,4 57,9 60,5 51,6 55,2 60,0
KpeanTsbl
3Ha%enme MIOHb 56,5 48,7 62,7 67,1 60,0 59,6 49,5 57,3 59,7
dakmmeckos MO 55,9 50,4 59,9 64,3 55,8 60,7 52,0 60,4 54,1
3Ha%eHme MIOHb 55,1 51,1 57,0 64,6 56,2 57,4 51,8 55,5 53,2
MHBECTMLIMM
Oxacemoe OAD 58,8 56,0 62,0 59,3 59,1 61,9 55,9 62,1 57,3
3Ha4eHne MIOHb 60,2 58,1 60,0 69,5 60,4 62,4 58,3 62,2 57,5

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research
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Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUAACMMU Bbl CMOXKETE O3HAKOMMTBCSH HA CTPAHMLLE HALLIETO
camTe:

https://www.psbank.ru/Business/RSBI
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