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UHAeKkC RSBI 4yTb NOAPOC, HO MPOAOAXKAET HOXOAUTLCS B 30HE
CTArHAUMUU AEAOBOU OKTUBHOCTHU

AnHamuka nHaekca RSBl u BBI1 PP
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PocT RSBl o6ecneynaa komnoHeHTa KpeAuThl

U3meHeHHe nHaekca RSBl U ero KOMNOHEHT, B MYHKTAX
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KomnoHeHTa [MpoAaXH NPOAOAXUAA CHUXKEHUE HO POoHe
YXYALUEHUS OXKMAAHUN BU3Heca

» KOMMOHEHTA [MPOAQXKM B ABIYCTE BEPHYAACH K ABYXAETHUM MUHUMYMAM, OTPCAXKAA YCUAEHUE NPODOAEM CO COLITOM
* Bnepsble C HOYAAQ FOAQ AOAS MECCUMUCTUYHO HACTPOEHHbLIX MCI1 (26%) NPEBLICUAQ NPOLLEHT ONTUMUMCTOB (25%)
= PAKTMHECKAN CUTYALMS C NMPOACKAMM MO-NPEXHEMY CAOXKHAA: 45% KOMMAHUM (-2 N.M.) OUKCUPYIOT CNAA BbIPYYKM, O

POCT — AMLLb 14% MCIT (+1 n.n.)

Aoas MCI1, oTMeTUBLLUMX POCT U NAAEHUE BbIPYYKH

RSBI Mpoaaxu
(OTMEHaIOTCS COAKTUHECKME U OXKMAQEMbIE M3IMEHEHMS MOKA3ATEAS)
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NcTouHmK: TCB AHOAUTUKA, AHAAUTMYECKMM LeHTP HAPK, Magram Market Research B CoKpaLLLEeHWe dOaKT CoKpaLLEeHMe NPOTHO3



KomnoHeHTa KaAapbl OCTAAAQCH Y UCTOPUYHECKUX MUHUMYMOB

= KOMMNoHeHTa KAApbl 4yTb MOAPOCAQ, BTOPOM MECAL, MOAPAA OCTABAICH B 30HE YMEPEHHOTO COKPALLLEHUS, YTO OTPOXKAET
OCAQDAEHUE NOTPEDOHOCTM B HOMME HA FOOHE TOPMOXKEHMA SKOHOMMKM

= Cutyaums C OAKTMHECKMM HAMMOM HEIHAYUTEABHO YAYYLLUMAACH: 10% NPpEeANPUHMMATEAEN (+2 M.M.) PACLLUMPSIAM LUTAT,
20% (-3 n.n.) — COKPALLLOAM

= OXMAQHMUS, HAMPOTUB, MPOAOAXKMAM YXYALLATLCA: MAQHUPYIOT PACLUMPATL LUTAT AMLb 16% PECNOHAEHTOB (-3 n.Mn.) — 3710
MUMHUMYM BoAee YeM 3a 2,5 roaa; cokpallats - 10% MCI1 (+2 n.n.), 4To BOAM3M MHOTOAETHETO MOKCUMYMA

RSBI Kaapbl Aoasa MCI, oTMeTHUBLUMX POCT U COKPALLLEHUE NEePCOHAAQ
(OTMGLICHOTC}? CbGKTVI‘-IeCKMe n oxxmadaemsble MIMeHeHMA I'IOKCI3CJTe/\ﬂ)
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NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research
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erAMTbI HA TOAOBOM lNMUKEe HA CTAPTE LHNUKAQ CHUXKEHNA CTABKU

» KomnoHeHTa KpeauTbl PE3KO BbIPOCAQ BBMAY 3AMETHOTO POCTA OAODPIEMOCTU KPEAMTOB, YTO MOXET ObiTb CBA3AHO C
OXXMBAEHUMEM CMPOCA CO CTOPOHbI KOMMAHUM C CUAbHBIM BU3HECOM

= MeXAY TEM BbICOKQAS KAIOYEBAS CTABKA MPOAOAXKAET CAEPXMBAET OOLLLYIO CKAOHHOCTb K KPEAMTOBAHMIO: cnpoc MCI1 Ha
OUMHAHCUPOBAHUE 30 MECALL MPOAOAXKMA CHUXKATLCA M AOCTUT 30% (-2 M.M.), ABUTAACH K MICTOPUHECKOMY MUHUMYMY

* [lo-NpEeXHEMY OLLLYTUMAS YOCTb OMPOLLIEHHbIX (29%) HE TOTOBA BPATh KPEAMT MO TEKYLLIMM CTABKOM

RSBI KpeaAuTbi AVHAOMUKA CPOCA HO KPpeAUT
(CyMMQAPHQ[ AOAS YAOBAETBOPEHHOIO M HEYAOBAETBOPEHHOIO
cripoca MCTI)

OCnpoc MCI Ha KpeAmnTbl
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AOAsl 0AOOPEHMHU NO 3AABKAM HA KPEAUTbI PE3KO BbIPOCAQ,
OTPAXASA CErMEHTALMIO Cnpoca

= B aBrycte HOBbIM 30eM MOAYYMAM 10% KOMMAHUK (+1 M.M.), OTKA3 B KPEAUTE MOAYYMAM TOABKO 5% MCII, noytn BaBOE

MEHbBLLIE, YHEM MECILLEM PAHEE
= B pe3yAbTaTE AOAS OAOBPEHUM CPEAM MOACBLLMX 3ASBKY HA KPEAMT 30 MECHLL BbIDOCAQ C 51% A0 68%, MAOKCMMYMA 30 9

Mmecqaues

CocTosiHue npeAbsBAeHHoro cnpoca MCI Ha AOAS 0AOOPEHMN HA 3ASBKM MO KPEAUTAM K HUCAY UX MOACBLUMX

KpeAUTbI 3 MOCAeAHUEe 3 Mecsaua §
—8— AOA 0OAOBPEHMM K MOACBABLLMM 309BKY HO KPEAMT
CpeaHee 3a 3 roaa

B [TOAYYMAM KDEAMT B OTHETHOM B He 0AOBPMAM B OTHETHOM
nepuoae nepuoae
YKe eCTb KPEeAMT 73% 72% 71%
B He NbITOAMUCH MOAYYUTD, T.K. HET
24%
20% YBEPEHHOCTM B OAOBPEHMM 65%
KpeanTta r\—'
: 63%
9% 55% V
10% 57%
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5%
. 1%
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NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research



KomMnoHeHTa UHBeCTULLUM NOA AOBAEHUEM KOHCEPBATUBHbIX
OXUAQHUU

= Temnbl POCTA MHBECTULIMOHHOM OKTUBHOCTM OMYCTUAMCh HO MMHUMYMbI C Aekabps 2020 roaa

" [IPOAOAKMAM YXYALLIATBCH OXXMAQHUS MCI1: HaOMepeHbl HOpPALLLMBATL MHBECTMLMM 16% MCIT (-2 n.n.), MMHUMYM C KOHLLO
2018 r., a cokpaatb — 10% (+4 n.n.), Ha nuke ¢ cepeanHbl 2021 roaa

= PAKTMYECKAN MHBECTAKTMBHOCTb MOAPOCAQ K YPOBHIM MIOHS, HO OCTAAQCH HEBbICOKOM

RSBl UHBecTUULUU Aoasa MCI1, oTMeTUBLLMX POCT U COKPALLLEHME UHBECTULLMU
(OTMEYaIOTCS COAKTUHECKME U OXKMAQEMbIE M3IMEHEHMS MOKA3ATEAS)
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NcTouHmK: TCB AHOAUTUKA, AHAAUTMYECKMM LeHTP HAPK, Magram Market Research B CokpallleHne dpbakT COoKpALLLEeHME NPOrHO3



UHAEKCbl MUKPO- U MAOAOIO GM3HECA HE3HAYUTEABHO BbIPOCAM,
cpeAHero 6usHeca — BHOBb CHMXAETCSH

= NHAeKC RSBl B mumkpobumsHece 4yTb MOAPOC OAArOAQPS MEHEE HETATUBHBIM OXMAOHMAM MO BCEM KOMMOHEHTAM, Q
TAKXKE YAYHLLEHMIO MHBECTAKTMBHOCTM. OAHAKO C MA4 OCTOETCH B 30HE CMAAQ

* MHAEKC MAAOTO BU3HECA NOAPOC BDAATOAQPS MOBbILLIEHMIO AOAM OAODPEHUIN KODEAMUTOB U HOMMY COTPYAHUKOB

* B cpeaHeM OUM3HECE MHAEKC YMNAA BTOPOM MECHL U OMYCTUACH HO MUMHUMYMbI C Aekabpsg 2022 rond HA dooHe
PACTYLLLETO OBLLLETO MECCUMM3IMA B CETMEHTE U, KOK CAEACTBME - MEHbLLIEN CKAOHHOCTM K HOMMY

OvHamuka uHgekca RSBl no pasmepam 6usHeca

+0,6 +0,9 -2,1
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NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research



UHAEKC B NPOU3BOACTBE PE3KO BbIPOC, TOProBAU U cdbepbl
YCAYT — HE NOKA3aAU 3HAYUMON AMHOMUKM

= RSBl MPOW3BOACTBA CMOI BOCCTOHOBMTBCS (MOKCUMMYMbI 30 4 mMmecsaud) OAAroAdps MOBLILLEHUIO YPOBHS OAODPEHMM
KDEAMTOB

* MHAEKC TOProOBAM 4yTb MOAPOC 304 CHYET HEOOABLLOTO YAYYLLUEHUS CDAKTUYECKMX MPOAOXK M KPEAMTOBAHMS, BMAOTHYIO
NPUOAM3MACH K HEUTPAABHOM 30HE

* MIHAEKC CAOEPDI YCAYT NEPELLEA B 30HY CAEPXAHHOIO COKPALLLEHMS AEAOBOM OKTUMBHOCTU M3-30 YCUAEHMS MECCUMM3IMA
B YHOCTM KOAPOB M MPOACK; YAYHLLEHNE B KPEAMTOBAHMM CMATYUAO CHUXKEHME

OvHamuka nHaekca RSBl no suaam geatenbHOCTU
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54% MCI1 B nocAeAHee Bpemst ONTUMU3IUPOBAAU 3ATPATbI UAU
NMACGHUPYIOT 3TO CAEAATDb

OcyLLecTBASIAQ AU BaLla KOMMNAHUA LLEA€HANPABAEHHbIE MePbl MO ONTUMU3ALLMU 3ATPAT 30 NOCAeAHUE 3 Mecsaua?

51%
_— 46%

40%

36%

13% 14%
AQ, OCYLLLECTBAIAQ HeTt, HO Mbl MAQHUPYEM OMTUMMU3MPOBATH HeT, He OCYLLLECTBAAAM U HE MACHUPYEM B
30TPAThbl B OAMKAMLLME 3 Mecaua oAmKanLume 3 mecsaua

MIOH.22 QBr.25

= OcyLwecteadior ontummsaumio 3atpar 40% MCIT, 4TO BbIFASAMT AOTMYHBIM B YCAOBMSAX BbICOKOM CTOBKM U TOPMOXKEHMUS
IKOHOMUKM. AOAS TaKMX MCIT Ha 4 n.n. NpeBbICMAQ NOKA3aTeAb 2022 road

= Yaule K ONTMMM3aumMm NpuberatoT CpeAHUM BU3HeC (57%) u CcekTop TOProsan (44%)

NcTodHMK: TTICB AHOAMTUKA, AHAAUTHMYECKMM LLeHTP HAPK, Magram Market Research
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KoMnaHun cTpemsaTcs onTMMU3IUPOBATLCS KAK Yepes
COKpPJALLEHUE PACXOAOB, TAK U NoBbiLLeHUe 3P PEKTUBHOCTHU

Kakumu mepamu no onTtummsaumm 3aTpaT Bawwa KoMnaHMs BOCNOAb3OBAAACH UAUM NAAHUPYET
BOCMOAb30BATbLCA B 6GAMXKaKLWIKE 3 Mecsaua? (CpeAU TEX, KTO OCYLLECTBASA MAU NACHUPYET)

COKPALLLEHWE PACXOAOB HO HEOCHOBHYIO AEATEABHOCTb 53%

CoKpALLLEHWE PACXOAOB HO MATEPUAAbI M KOMIMAEKTYIOLLLME 44%
COKpaLLEHME PACXOAOB HO MPOABMXKEHUE/ MAPKETUHT 41%
CHUXKEHNE AOATOBOM HAMPY3KM 32%
CokpaLLleHWe KOAPOBbIX 30TPAT 30%
COKPALLEHME APEHAHbIX PACXOAOB 20%

BHeApeHme pecypcocheperatoLLLMX TEXHOAOTUI/TEXHMKM 43%

MPOACKA BOAEE PEHTABEABHOM MPOAYKLMM 42%

QBr.25 MIOH.22

= B cpaBHeHun ¢ 2022 roanom MCI1 CTaAM HaLLe npmberatb K KOPPEKTUPOBKE PACXOAOB HO HEOCHOBHYIO AEATEABHOCTb, O
TAKXKE DOAbLLE HAOLLEAEHDBI HO CHMXKEHME AOATOBOM HAMPDY3KM

"  YCUAUAQCH U CKAOHHOCTb K MOBbILLEHUIO DJDIDEKTMBHOCTM YEePE3 DOKYC HA MPOACXKY DOAee peHTABEABHOM MPOAYKLLMM

NcTodHMK: TTICB AHOAMTUKA, AHAAUTHMYECKMM LLeHTP HAPK, Magram Market Research 12



[MpeANPUHUMATEAU CTPEMATCA MACLUTAOBUPOBATL OM3HEC —
BbIXOASAT HO YPOBEHb CTPCAHbI U BHELLHUE PbIHKM

B kakom macwTabe Bawa KOMNAHUS KOHKYPUPYET C APYTMMU KOMMNAHUAMU?

Mo HECKOABKMM
pPEerMoHam

MeXAYHAPOAHbIN 187 ‘
YPOBEHb Mo oAHOMy

PEeruony

47 t Mo Bceu cTpaHe 31% §
o
0 ropo Mo panony
28% t n27%¥ 7% 4

_ t - POCT/CMNAA MO CPABHEHMIO C MPOLLABIMM
NcTouHMK: TICE AHOAMTMKA, AHOAUTUMYECKMM LeHTP HAPK, Magram Market Research nepuoAamM (2021 1 2023 rr)



MAaAbIM U CpeAHUU OM3HEC CTAA MEeHEee NPUBEPXEH K
010 AXKETHOMY NMACGHUPOBAHMIO 3ATPAT

Kak B Bawen KOMNAHUMU, B LLEAOM, OCyLWlLeCTBAAETCA npouecc 610AXEeTHOro NAQHUPOBAHUA ONEPALLUOHHbIX U
MHBECTULLUOHHDbIX 3anCIT?

26% 27%
20% 20% o

N ° ] (o] (o} (o)

L R 7% 167 157 s 7%
2% 1% 2% 1%
¥ 5 N s

Bcex 3a1part, He pasaeAds x OTAEAbHO OMEPALIMOHHBIX M TOABKO OMEPALMOHHBIX TOABKO MHBECTULIMOHHBIX He npoBoAMm
MHBECTMLIMOHHBIX 3QTPAT satpar 3aTpar

& qHB.20 MIOA.2T B UIOA.23 B QaBr.25

BIOAXKETUPOBAHME PACXOAOB HE MPOBOAAT 45% MCI1, NpeanovmTaloLmMe BoAee TMbKMe METOAbI YTPABAEHMI OUMHAHCAMM
[TAQHWMPOBAHME PACXOAOB 3ATPYAHIET SKOHOMMYECKAN HEOMNPEAEAEHHOCTD, B T.4. COHKLMWM, MHODAILLMA U BBICOKME CTOBKM

NcTodHMK: TTICB AHOAMTUKA, AHAAUTHMYECKMM LLeHTP HAPK, Magram Market Research
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B 2025 roAy 46% peCnoHAEHTOB NMPOrHO3MPYIOT YPOBEHb NMPOACXK HUXKE
NMAGHQ

Kak 6b1 Bbl onucaAm Bawum oXXMAQHUSA O BbINTOAHEHMU MACGHA NPOACXK B DTOM roAy?

46%

37%

11%
6%

MPOACXKM OKOAXKYTCS BbILLIE MACHA  [1POACXKM OYAYT COOTBETCTBOBATL  [MPOACKM OKAXKYTCS HMXKE MACHA Y HAC OTCYTCTBYET MACGH MPOAQXK
MNACHY

=  YaLlle O PUCKOAX HEBLIMOAHEHMUS MAQHA MPOACXK COOBLLIAAM PECMOHAEHTbI M3 OTPACAEM TOPIOBAM M MPOM3BOACTBA (48%)

NcTouHMK: NMCB AHOAUTUKA, AHOAUTUYECKMU LLeHTP HAPU
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B YCAOBMAX OXAQKAEHUS S3KOHOMUKU BU3HEC HYXKAOETCH B
rocnoAAepXkKe

OueHnTe, NOXAAYHUCTA, HACKOABKO HEOOBXOAMMBI MEpPbl FOCYAQPCTBEHHOM NOAAEPXKHU Bawwemy 6usHecy
cemndac no 5-6aAAbHOM LLUKAAE

‘V
32% OcTpo
‘I 2% | HY>XXAQeMcH

770

, _28%

HeT HyXAbI |

= [1OYTM TPETb KOMMNOHUM OLLEHMAM NOTPEBOHOCTb BU3HECA B TOCMOAAEPXKKE MO HAMBbLICLLEMY DAAAY
= 3Q4ACTYIO B TAKMX MEPAX OCTPO HY>KAQETCH CPEAHMM BU3HEC U MPOU3BOACTBO (40% MCI)

NcTodHMK: TICE AHOAUTUMKA, AHOAUTUHECKMM LLEeHTP HAPU 16



KOMNAHUKN OCTPO HYXXAQIOTCS B HOAOTOBbIX U CTPAXOBbBIX
ABFrOTAX, A TAKXE KPeAUTHOU MNOAAEPXKKE

B KOKMX Mepax roCyAQpCTBEHHOU NOAAEPXKHK Bawl 6usHec HyxxaaeTcs cendac 6oAabLle Bcero? (Cpeam TeX, KTO OCTPO HYXAOQETCA B
noaAsepxke, 4 uam 5 6aanos)

HQAOroBble 1 CTPOXOBbIE AbIOTbI 66%

KpeAUTHOS NOAAEPXKKA 57%

MMyLLLECTBEHHAOA MoAaep kKO I 37%

CoKkpaLLeHME KOAMYECTBA MPOBEPOK 13%
MOMOLLLB B MPOABUXKEHMM U CObITE TOBAPOB U YCAYT 13%
NMOoMOLLLb B MOMCKE NEPCOHAAQ 13%
MPaBOBAS MOAAEPXKKA 9%
KOHCYABTALMOHHASA MOAAEPXKKA (MM3HEC-MAQH, CTPATEMMSA 1 AP.) 6%
[MOAAEPXKKA BBIXOACQ HO MHOCTPAHHbIE PbIHKM 5%

B 4OCTHOCTU, KPEAUTHAS MOAAEPXKKA BOAEE OKTYOABHO AAS MOAOTO OusHeca (65%) m toprosam (63%), O MMYLLLECTBEHHOS
AAS MUKPOBUM3HECO M NPOU3BOACTBA (42%)

Takke MCIT B NMPOM3BOACTBE OKTMBHEE MPOIBUAM MHTEPEC K MOMOLLM B MPOABMXKEHMU U CObITE npoaykumm (18%), a
MUKPOBU3HEC — B COKPALLLEHWMU YUCAQ NMPOBEPOK (17%)

NcTouHMK: NMCB AHOAUTUKA, AHOAUTUYECKMU LLeHTP HAPU
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MCI1 ocTaeTcss AKTUBHO BOBAEYEHHbLIM B 06ecnevyeHue Hy XA
POCCUUCKUX BOEHHOCAYXALLUX

Y4acTBOBAAQ AU Bawa KOMNAaHUA B 06ecne4eHnn HYXKA POCCUNCKUX BOEHHOCAYXXALLLUX U
MOOMUAU3OBAHHbLIX 30 NOcAeAHue 6 mecsaueB? Kak MMeHHo?

[NOCTABKM MO 3AKA3AM YACTHbIX AML COBOop ryMAHUTAPHOM MOMOLLLM
AaQ i1 [TOCTOBKM MO OCPULMAABHOMY TOC3AKA3Y
60% 27%
48% 24%
42% 21% 20%
18% 17%
| 7% 5% 6%
| I~ A
qHB.23 QBr.24 aBr.25 qHB.23 aBr.24 QaBr.25

=  [lo4TM MOAOBMHA PECMNOHAEHTOB COODOLLMAQ, YTO 30 MOCAEAHME 6 MECALLEB MPUHUMOAQ YYOCTME B MEPOMPUATULEX MO

obecneyeHuto HY>XA BOEHHOCAYXALLMX
" B TeKyLlem ToAY KOMIMAHMKM  AKTUMBM3MPOBAAMCHL B 4HACTKM TOCTABOK MO 3AKA3AM  HACTHbIX  AML, (BO/\OHTepOB 4

MOBUAMIOBAHHbIX) — 3TO 27% NpeANPUHUMATEAEN

NcTodHMK: TTICB AHOAMTUKA, AHAAUTHMYECKMM LLeHTP HAPK, Magram Market Research
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[TonAoxeHme 1. g

PAKTUYECKME 1 OXKMAOEMbIE 3HAYEHMS
KOMMOHEHT nMHAeKCA RSBI 3a asryct m mtoAb 2025 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI
OGWMU  MUKPO-  MOAbIM  CPEAHMM  TOPFrOBAS  MPOM3BOACTBO  CAOEPA  MOAOAEXHbLIM  XEHCKoe
OusHec  Ou3HecC  Oum3HeC YCAYT npeAnp-Bo

PakTmyeckoe OAb 33,0 29,2 38,4 30,2 29,4 33,2 36,8 34,5 34,3

3HA4eHKe QBryct 34,3 31,4 36,0 40,3 30,8 37.3 36,1 27,6 34,7
[poAQXM

Oxmaaemoe MOAb 52,5 49,3 54,8 57,9 53,3 52,2 51,9 56,5 54,1

3HaverHne QBrycCT 49,6 48,8 52,0 45,2 49,9 50,1 49,2 59,7 499

DakTmyeckoe OAb 42,7 43,1 41,3 46,0 44,3 36,7 45,2 47,8 42,2

3HaA4eHMe QBrycCT 45,0 43,2 47,6 43,2 44,1 46,2 45,2 48,1 46,3
Kaapebl

Oxmacemoe MOAb 55,2 52,9 57,7 56,1 54,1 56,9 55,2 58,1 54,2

3HaA4eHue QBryct 53,2 52,8 55,5 47,0 52,1 54,3 53,6 53,6 54,6

DakTryeckoe OAb 56,0 52,5 58,4 62,3 57,1 57,6 53,7 45,1 58,5
KpeaunTtol

3HaYenne QBrycCT 59,0 53,2 64,5 63,7 59,5 63,4 56,4 58,2 58,5

DakTmyeckoe OAb 50,6 48,7 52,4 52,2 50,1 52,3 50,0 47,1 51,4

3HaA4eHMe QBryct 52,7 50,4 55,5 52,1 52,6 54,8 51,7 51,2 50,6
MHBECTULLMM

Oxmacemoe MOAb 56,3 54,7 56,5 62,0 53,6 58,8 57,5 56,8 54,2

3HA4eHUe QBryct 53,3 54,1 51,8 55,5 51,8 57,3 52,8 60,2 51,0

NcTOo4HMK: TICB AHOAUTUKA, AHOAUTUYECKMM LLEeHTP HADPU
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Cnacmbo 3d BHUMAOHME!

[loApoODOHEE C MATEPUAAOQMM Bbl CMOXKETE O3HOAKOMUTLCH HAO CTPAHMLLE HALLIETO CAUTA:

https://www.psbank.ru/Business/RSBI

‘l : OBLLEPOCCHMUCKAA OBLLECTBEHHAR OPTAHWM3ALUMA MANOro W CPEQHErO MPEANPUHUMATENLCTBA



https://www.psbank.ru/Business/RSBI

