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B okTa6pe uHaekc RSBl BEpHYACS K YPOBHIO ABryCTA: AEAOBAS
akTMBHOCTb MCIl NnpoAOAXAET YBEPEHHbIN POCT

AnHamuka uHaekca RSBI v BBl PP

BBIM PP, % r/r e |AHAEKC RSBI
pocT
57,1
55,3
517/ 535 537 940 54,
00p. NO.. N g NS
cnaa 38,5
d 5 Q03I <5 I LB Y288 00xI<EIESY¥3a00sI<gIgs¥dsosoo3I<gIy
o) o O O T O 0) O O I O o O 0T O O o)
ég§52§§<0014m9255§§<001<RG§E§§§<UOI<RG§EE§§<UO
‘ 2020 ‘ 2021 ‘ 2022 ‘ 2023 ‘

McTouHmk: NMCB AHOAUTUKA, AHOAUTMYECKMM LeHTP HAPU, Magram Market Research, MOP



MHAekC RSBl HEMHOIro CHMU3UACSA 30 MecHl, HO OKA3AACSH
30METHO BbilLe YPOBHS MPOLUAOro roAd — B 30He pocCcTda

» [TPOAQXKM: KOMMOHEHTA OTKATUACQCH,
YyKQ3bIBAY HO yxyALLeHmne cobita MCI1.
OXXMAQHMA CHU3UAMUCH M3-30 ONACEHMUI
OCAQBAEHUS CNPOCA, HECMOTPS HA
HEKOTOPbIM POCT AAKTMYECKMX MPOAOXK

= KOAPbI: EAMHCTBEHHAS KOMMOHEHTQ,
BbIDOCLLIAS 30 MECSLL, OTPOXKAET
YAYHLLUEHME CUTYALMM C HOMMOM.
KOMMNQHWMM OKTUBHEE PACLLMPSAM LUTAT

= KpeAnTbl: KOMMNOHEHTO HEMHOTO CHU3MAQCDH
HA JOOHE COKPALLLEHMS CMPOCA HA 3AEM.
AOCTYNMHOCTb OMHAHCUPOBAHMS MNO-
NPEXHEMY BbICOKAOS

* IHBECTMLMM. KOMIMOHEHTA TAKXE YYTh HUXE
YPOBHA CEHTADPSA, HO MHBECTAKTUBHOCTb
OCTOAQCbH KOMPOPTHOM. [MAGHBI MCIT
PACLLUMPATb OU3HEC CTAAM CAEPXKAHHEE HA
AOOHE MOBLILLIEHMA KPEAMTHbBIX CTABOK

N3meHeHHe nHaeKkca RSBl M ero KOMNOHEHT, B MYHKTAX
M3meHeHne roa K roay
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KomnoHeHTA MpoAaXU CHUUAACH, YKA3bIBAS HO OCAOXHEHUE
CUTYAUUU CO COLITOM

» KOMMOHEHTA CHU3MAACH AO 46,5 MYHKTOB — MMHUMYM C ArpeAd. [NoKa3ateAb HOXOAMTCS B 30HE CrAAQ

= OxmnaaHma MCI1 boaree NMeCCUMMUCTUMYHBI M3-30 OMACEHMM B YACTUM OCAQADAEHMS Crpoca. Ha pocT
BbIPYYKM PACCHUTBIBAIOT 23% OMPOLLUEHHbIX (-8 M.M. 30 MeCALL) — MUHUMYM C OEBPAAR. TAKXE HA MmKke
C 3MMbI NPOLLEHT OXMAQIOLLLIMX CNAAQ MPOAQXK — 27% MCI

= PAKTMHECKME MPOAOXKM HEMHOTO YAYYLLUMAMCH: COKPALLLAAM MPOACXKM TOABKO 30% PECMNOHAEHTOB —
COMbIM HM3KKMIM NoKasaTeAb ¢ 2017 roaa

Aoasa MCb, OTMeTHBLUUX POCT U NAAEHUE BbIPY4KH

RSBI NMpoaaxu
(OTMeHaIoTCa PAKTUHECKME U OXKMAOEMbIE M3MEHEHMUA MOKA3ATEAS)
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KaApoBasi KOMNOHEHTA AOCTUIAQ BTOPOro MAKCMMYMA C HAYAAQ
UCCAAOBOHUM

= KomnoHeHTa Kaapbl, EAMHCTBEHHAS CPEAM APYIMX KOMMOHEHT, BbIDOCAQ 30 CYET YAYYLLEHUS CDAKTUYECKOM
CUTYALMM C HOMMOM

= Pacwmpsgam Wtat 14% npeAnpUHUMATEAEN — MUKOBbIM YPOBEHD 3a 3 TOAQ. O COKPALLLEHUIX COOBLLMAM 17%
PECMNOHAEHTOB — MMHUMYM C CEHTI0PSA 2022 road

= [leCCMMM3M HEMHOTO BbIPOC: 7% MCIl, MOKCMMYM C HAYOAQ TOAQ, OXMAQKOT COKPALLLEHWME LUTATA.
OAHQOKO MO-NPEXHEMY YETBEPTb KOMMAHUM TOTOBbI HADMP AT HOBLIX COTPYAHUKOB

Aoas MCB, OTMEeTUBLUUX POCT U COKPALLEHME NEePCOHAAQ

RSBI Kaapbli
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KomnoHeHTa KpeAuUTbl HEMHOIO CHU3MAACDH HO cOOHE NOBbILLEHMUS
KAIOMEBOU CTABKM

* 3HOQYEHME KOMIMOHEHTbI CHM3UMAQCH BBUMAY YMEHBLLUEHMI AOAM  YAOBAETBOPEHHOIO CMPOCA
APOUHAHCUPOBAHME
* Ha 2 N.M. COKPATUAQCH AOAS KOMMAHMM, MOAYYMBLLMX OAODPEHME KpeanTd, — AO 13%, HO YPOBHSX BECHBbI

» Takxke A0 14% cHU3MACA MpoueHT MCIT, yXe MMEIOLLIMX 30EMHbIE CPEACTBA

RSBI KpeauThbi AOAS YAOBAETBOPEHHOIO CNpocaA:
NOAYYMBLUME U YK€ MUMEeloLLLUe KPpeAUT

Yxe eCTb KpeAuT BTIOAYYUAM KPEAUT B OTYETHOM NEPUOAE
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B okTA6pe cnpoc HaO KPeAUTOBAHUE YYTb OCAAOUACS, HO
AOCTYNHOCTb OUHAHCUPOBAHUSA NO-NPEXHEMY BbICOKAS

* HO oOHE COKPALLEHMI AOAM YAOBAETBOPEHHOIO CNPOCA MPOLLEHT TEX, KTO HE CMOT MOAYYUTb KDEAUT
MO TEM MAM UHBIM NMPUYMHAM, OCTAOACH BOAM3U MUHUMYMOB — 9%

= YPOBEHb OAODPEHMMU HA TMOAYYEHME 3AMMA BEPHYACHA K YPOBHAM QBrycta (63%), ykasbiBAs HA
COXPAHEHUE KOMADOPTHOM AOCTYMHOCTH KPEAMUTOBAHMS

= OAHOKO TPETUM MECHLL MOAPAA PACTET MPOLLEHT KOMMNAHMK (19% B OKTAOpPE), KOTOPbIE HE MbITAAMCH
NOAYYUTb OUHAHCUPOBAHUE M3-30 BbICOKMX MPOLLEHTHbIX CTABOK

OTHoweHne MCB K AOCTYNMHOCTU KPEAUTOB AoAst 0AOBPEHMM NO 3ASBKAM HA KPEAUT K HUCAY UX
3a nocAeaHue 3 mecaua NOAQBLUNX
—0— AOA OAOOPEHMIM K MOACQBOBLLMM 305BKY HO KPEAMT

CpeaHee 3a 3roaa

H [TOAYYMAM KPEAMT B

OTYETHOM MEPUOAE B He 0AOBPUAM B OTYHETHOM
rnepmoae 73%
Y>Xe eCTb KpeAnT
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UHBECTULMOHHASA OKTUBHOCTD, HeCMoTpAa HAQ CHMNXKEeHuUe,
ocTAaeTCqa B 30He CUABHOTIO POCTA

= KOMMNOHEHTA WHBECTUMLMM YYTb CHM3IMAQCH, YAEPXMBASCbL B OOAACTM YBEPEHHOrO pocTta. Cnaa
OOYCAOBAEH CHMXKEHUEM ONTHUMMIMA MCIT

" MUHMMOABHAY C HOYAAQ 2022 roAQ AOAR NPEAMNPUHUMMATEAEN COOOLLUMAQ O FTOTOBHOCTU HOPALLUMBATH
BAOXEHMS B OM3HEC — 24% (-4 n.n. 30 MecsiLl)

= POKTMYECKAS WMHBECTUMLMOHHAS QOKTMBHOCTb BbICOKAS: CTAOMABHO MATAS 4YACTb OM3HECOA CKAOHHA K
PACLLMPEHMIO

RSBI MHBecTHULMH Aoasa MCB, 0OTMeTUBLUUX POCT U COKPALLL,eHUE UHBECTULUMU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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RSBl cpeaAHero 6usHeca BbIrASAUT YBepeHHee. AeAoBas
AKTUBHOCTb MUKPO- U MAAOTO OM3Heca cOABMAA TEMbI POCTA

= [19TbIM MECHLL MOAPIA PACTET MHAEKC CPEAHENO BU3HECA, OTPOXKAA YCKOPEHUE TEMIOB POCTA AEAOBOM
OKTMBHOCTU. [Toabem obecnevyeH POCTOM AOCTYNMHOCTM OUHAHCUPOBAHUS M YBEAMYEHMEM ADAKTMHECKMX
MHBECTULIMMN. OTMETUM, YTO CPEAHUM BDM3HEC IBAIETCH DEHEDPULMAPOM ABTOTHOTO KPEAMTOBAHMS

" MIHAEKCbl MOAOTO U MMUKPODM3HECA CHMU3MAMUCH. bOAEE 30METHbIM CMNAA Y MOAOTO Om3HEeCa wm3-3a
COKPALLEHUI AOAM OAOCOPEHUM MO KPEAUTAM U CHUXKEHUI OXMAOHUKM B YACTM MHBECTULLMOHHOM
OKTMBHOCTU. Y MUKPOCETMEHTA — BOAEE CAEPXKAHHBIE OXXMAQHMS MO BbIPYYKE

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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UHAEeKcbl Bcex cdhep BM3Heca CHU3ZMAUCH, OCTABASCh HO YPOBHE
OKTUBHOTO POCTO

» HOMOOAEE CUAbHbBIM CMNAA MNOKA3ATEAS B MPOMU3BOACTBE. CHMXeHme Ha 1,7 n.n. 30 Mecald m3-3a
cokpaweHns A0AM MCII, yxXe MMEIOLMX KPEAMT, M MEHbLLLIETO OMNTMMM3MA B YOCTM PACLUMPEHMUS
bumsHeca. OAHOKO MHAEKC B cdbepe NPOmM3BOACTBA OCTAETCH CAMbIM BbICOKMM CPEAM APYITMX CAoep

* MIHAEKCbl B CEKTOPE TOPTOBAU M YCAYT — HO OAHOM YPOBHE POCTA. HEDOALLLIOE CHUXEHME MOKA3ZATEAEMN
ATUX CAoEP CBAZAHO C YXYALLUEHUEM OXMAQHUM MO CObITY. B TOProBAE MNPEANPUHMMATEAM TAKXKE BoAaee
CAEP>XKAHHbI B MHBECTULMOHHbIX MAQHAX

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH

-0,5 -1,1 -1,7

pocT ——Cdoepa yCAyr ——ToproBsas —[TpOU3BOACTBO

50,0 n.

CNaA | &« < (o X T < & T £ w© ¥ | d o o S T < 2 T E & ¥ &da & o X £ < 2 T e
I O o) 2 3 X O O T O o) 0 2 o X 0 ol 0 7 ©) o 2 o X
cg 252222 <JO0FTqrg 22880 grgllis222<80
‘ 2021 ‘ 2022 ‘ 2023 ‘

NcTodHMK: MCB AHOAUTUKA, AHOAUTMYECKMM LLeHTP HAPU, Magram Market Research



boAree noaoBuHbl MCIl cooOLWUAM O POCTE LLEH HA CBOIO NMPOAYKLUMUIO.
30% NpPOAOAXAT YBEAUYUBATD LLEHDbI B HAMXKANLLEE BpEMS

BbIPOCAM AM LLeHblI HO TOBAPLbI U YCAYTU Bawuen KOMNAHUKU 3a nocAeAHue 3 mecaua?

67%

55%

52% 54%

39% 39% 41%

. .29%.

LLeHbl BbIPOCAM LLeHbl HE M3MEHUAMCH LLeHbl CHU3MAMCD

6% 4%, 7% 7%
S -sess e R

MAaHUpyeTe AU Bbl YBEAUHYUTD LLEHBI HO TOBAPbLI U YCAYTU Baweit komnaHum B 6AnXamnume 3 mecaua?

68% /5% 67%  43%

36%

AQ, TAOHUPYEM YBEAUYUTD HeT, NAGHUPYEM OCTABUTb HO TOM Xe HeT, NIAGHUPYEM UX CHU3UTD
YPOBHE

2% 3% 2% 1%

mBce MCI1 m®Toprosas B Cdoepd YyCAyr B[IpOM3BOACTBO

=  55% npeanpuHUMATEAENM COOBLLUMAM O POCTE LLEH HA CBOM TOBAPbLI M YCAYIM. HaLle OCTAAbHbIX CTOMMOCTb
yBeAMYMBAAM MCI1 B cdpepe TOProBAM HO OOHE POCTA 3AKYMNOYHbIX LLEH

»  30% NpeAnpUaTUA MAQHUPYIOT U AQAbLLIE YBEAMYMBATL LLEHBLI B DAMXKAMLLME 3 mecaud. 24% MCI1 B cdoepe TOProBam
COOBLLUMAM O TOKMX MAQHOX, HECMOTPS HA 3HAYUTEAbHbBIM POCT LLEH B MPEAbIAYLLME MECSLLBI

McTouHmk: MCB AHOAMTUKA, AHOAUTUYECKMM LEeHTP HAPU 11



BcnAeck UeH Ha NMPOAYKUMIO BbI3BAH POCTOM 3AKYMNOYHbLIX ULEH U
3HAYUTEeAbHbIM YBEAUHEHUEM 3ATPAT HA TONAUBO U AOTUCTUKY

Mo Kakum npuiMHAM Bawa KoMNAaHUs peLmAa YBeAUHUTD LLeHbl HQ TOBAPbI U YCAYTH 3a NOCA€AHME 3 Mecsaua?
(cpeaM TeX, KTO YBEAUYUA LLEHDI)

Poct 30kynoyHbix LeH e 867%
POCT pACXOAOB HO AOTUCTUKY / ToMAvBO [N 54%
YeeAnueHue POT NN 27%
PocT LleH Ha apeHay, XKX I 25%
PocT 3aTpar HA BbINAATY HOAoros [N 16%
PocT mapkeTuHrosbix 3atpar I 15%
PocT BbiINAQT Mo kKpeanTam N 12%
PocT cnpoca M 11%
CesoHHoe yseamyeHmre ueH Bl 5%
CHMXKEHME KOHKYPEHLIMM Ha pbiHke [l 5%

PocTt cebeCToOMMOCTM TOBAPOB HAMBOAEE OCTPO 3ATPOHYA NMPEANPUHUMATEAEN B COEPE TOPTOBAM
YBEAMHEHME LLEH HA AOTUCTMKY U TOMAMBO OTMETUAM Boaee MOoAOBMHbBI MCIT HO doOHE POCTA CTOMMOCTH
AM3EABHOTO TOMAMBA M BEH3MHA, A TAKXE AEOULIMTA KAAPOB B CAhEpE ABTONEPEBO3OK

27% MCI1 COOBLLMAM, YTO HA MX PELLUEHUE O MOAHITUM LLEH MOBAMIA POCT PACXO0AOB HA POT, 4TO TAKXKE
FOBOPUT O CAOXHOM CUTYALMK B Ccpepe HAMMA. [Tpn 3TOM HOMBOAEE 4PKO 3TA MPOOAEMA BbIDAXKEHO AAS
cpeAHero bmsHeca

McTouHmk: MCB AHOAMTUKA, AHOAUTUYECKMM LEeHTP HAPU 12



Hanboaee nonyAspHoOu Mepon ONTUMU3ALLMU 3ATPAT ABASETCSA PA3BUTUE
OHAQMH-KAQHAAOB NMPOACK U COKPALLLEHUE PACXOAOB HO MATEPUAADI

Kakumu mepamu no onTMMM3ALUKM 3ATPAT Bawla KOMNAHMA NAQHUMPYET BOCNOAb3OBATLCA B GAMXKaMLLIME 3 Mecsaua?

Pa3BUTME OHAQMH-KOHOAOB MPOACXK W 33%
COKPALLLEHME PACXOAOB HO MATEPUAADI
A 49%
CHIXEHIE AOATOBOI HATPY3KM KOMNAHWM e, 27%
14%
COKPALLLEHME LLITATA COTPYAHMKOB W 06
COKPALLLEHME 30PMNAATH COTPYAHUKOB m 13%

W OKT.23 MIOH.22

= Pa3BUTME OHAQUH-PUTEMAO HAMBOAEE PACMPOCTPAHEHO CPEAU KOMMOAHUM Cdoepbl TOPIOBAM, YTO
OTPOXKAET TEKYLLIMM TPEHA HO PA3BUTUE MPOACXK YEPE3 MAPKETNAENCHI

= 3HAYUTEABHO MeHblle MCIT CKAOHHbI K COKPALLUEHMIO LUTATA MAM 30PMNAAT, 4TO MOATBEPXAQET
NoTPeBHOCTb OM3HECA B COXPAHEHMM KOAPOB

= [lo4Ti TpeTb MPEANPUHUMATEAEM COOMPAIOTCH B OAMXKAMLLIME 3 MECALA CHUMXATb CBOKO AOATOBYIO
HArPYy3Ky B OTBET HA MOBbILLIEHUNE KAKOYEBOM CTABKM

McTodHmk: NMCB AHOAUMTUKA, AHOAUTMYECKMM LeHTP HAPU, Magram Market Research



MCI1 3anHTEepecoBAHbl B KPeAUMTOBAHMMU NOA 4-10% roAoBbIX

EcAm 6bl Baua KOMNAHMS NPUBAEKAAQ AONMOAHUTEABHOE (PUHAHCUPOBAHME, NO KAKOU NPEeAEAbHOU rOAOBOM CTABKE MO
KpeAUTY Bbl 6bIAM Obl FOTOBbI €10 NPUBAE4bL?

7 I
«7% I, =07
oy P
sy I
77 I 17
18-25% | 4~

= [loCA€ TMOBbLILUEHMS KAKOYEBOWM CTOBKM MOYTM TPETb MPEANPUHUMATEAEN COOOLLMAM, YTO MPMU
HEOOXOAMMOCTM MPUBAEYEHMS AONOAHUTEABHOTO COMHOHCUMPOBAHMS OHM FTOTOBbI B3siITb KPDEAMT MPUM CTABKE
4-7%. ELLe 29% peCnoHAEHTOB OYAYT rOTOBbI MPUBAEKATb 3aMMbI NO cTaBke 8-10%.

McTouHmk: MCB AHOAMTUKA, AHOAUTUYECKMM LEeHTP HAPU



MpeanpuHumaTeAn B cchepe NPOoUBOACTBA FOTOBbl OPATb KPEAUT MOA
MEHbLUUN NPOLLEHT

EcAm 6Gbl Bana KoMNAaHMS NPUBAEKAAQ AONMOAHUTEABHOE (PUHAHCUPOBAHME, NO KAKOU NPEeAEAbHOU FOAOBOM CTABKE MO
KpeAUTY Bbl GbIAM Obl rOTOBbI €r0 NPUBAEYDbL?

1-3%
N
’556,%]
18-25 % Boeto 4-7%
2©"
\5"°

=@=[OPIrOBA4
=@=Cdoepa yCAyr
=@=[1DOUN3BOACTBO

14-17 % 8-10 %

11-13 %

* [lpeAEeAbHOs CTOBKA MO KPEAMTAM AAS MPEANPUATHIM B cdbepe MPOM3BOACTBA TOPA3AO MEHbLLLIE, YEM AAS
KOMMAHWM B ARYTMX CAOEPAX M3-30 OTHOCUTEABHO BOAEE HU3KOM OTAQHM MHBECTULLMM B MPOMBILLAEHHOCTM

McToyHuK: NCB AHOAUTMKA, AHOAUTMYECKMI LLeHTP HAPU 15



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMOHEHT MHAEKCA RSBI 3a ceHTa0pb 1 oKT90pb 2023 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI
OGLWMUIA  MUKPO-  MOAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO Cpepa  MOAOAEXHBIM  XXKEHCKOE
OusHec OwumsHec  OBu3Hec YCAYT npeaAnp-so
Bakeckoe OKTIOPb 45,0 40,3 49,6 48,7 39,8 53,9 45,1 49,9 48,9
3Ha4eHme CEeHTIBPb 44,3 41,8 44,8 52,6 42,0 48,2 44,5 49,0 45,4
Mpoaaxm
Oxacemoe OKTIOPE 47,9 47,0 48,6 49,1 47,8 52,3 453 56,4 49,2
3Ha%eHne CEeHTABPb 53,0 51,3 53,4 58,4 52,0 55,5 52,6 56,7 52,7
Bakmieckoe OKTI0Pb 48,7 459 50,5 54,1 47,8 48,6 49,8 50,8 48,9
3Ha%eHme CEeHTABPb 45,7 46,3 44,2 48,0 46,0 48,8 43,4 49,8 46,2
Kaapbl
Osacemos OKTAOPb 59,2 57,3 61,0 61,5 58,3 61,3 59,0 63,0 59,6
3Ha4eHne CEeHTIBPb 60,3 59,0 61,1 62,8 59,5 62,0 60,2 62,6 59,6
dakmieckoe OKTI0Pb 59,2 56,8 59,7 66,9 60,7 59,2 57,5 60,6 60,4
KpeanTsbl
3Ha%eHne CEeHTABPb 60,2 57,0 63,9 60,7 60,1 64,8 57,6 59,3 63,5
dakieckoe OKTIOPb 57,6 56,8 56,8 64,1 56,9 57,5 58,6 66,1 57,3
3Ha%eHme CEeHTABPb 57,3 54,2 60,2 60,3 56,9 59,3 56,5 60,4 56,3
MHBECTMLIMM
Osxacemos OKTAOPb 59,6 60,6 57,5 63,0 59,0 61,1 59,3 61,5 58,3
SHOMCHWME  copmaBps 62,1 61,0 63,1 62,9 62,1 63,6 61,2 65,0 59,5

NcToyHmk: MCB AHOAUTUKA, AHOAUTUYECKMM LEHTP HAPU



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI

‘| OGLL{EPOCCUWCKAA OBLLIECTBEHHARA OPTAHM3ALIMA MAJIOTO M CPEJHEMO NMPEANPUHUMATENTLCTBA
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