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Bce KOMMNOHEHTbl CHU3UAUCD B OCHOBHOM U3-3A YXYALLUEHUS
OXXUACOHUU

N3meHeHHe nHaeKkca RSBl M ero KOMNOHEHT, B MYHKTAX
M3meHeHne roa K roay
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KomnoHeHTAa MNpoAaXU OTKATUAACH HAO YPOBHU BECHDbI

» KOMMOHEHTA [MTPOACXKM BEPHYAQCH B 30HY CMAAQ M3-30 CHWMXKEHMA OXMAQHMKM MCII. PakTmyeckas
CUTYAUMA CO COBLITOM YXYALLIMAQCH, OTPAXKAS OCAQDAEHME OKTUBHOCTM KAMEHTOB HO CDOHE YCKOPEHMS
MHOD AL

» 35% (+4 n.n. M/M) OMPOLLIEHHBIX COOBLLIMAO O COKPALLLEHUM BbIPYYKM - DTO MAKCUMYM C MQS

= AOAY MPEANPUHUMATEAEN, MECCUMUCTUYHO OLLEHMBAIOLLIMX DYAYLLME MPOAOXKM, BO3POCAO B QBIyCcre
AO 23%, MAOKCMMYMQA C OEBPAAS

RSBI Mpoaaxu Aoas MCB, oTMEeTUBLLUUX POCT U NAAEHUE BbIPYYKHU
(OTMeHaIoTCa PAKTUHECKME U OXKMAOEMbIE M3MEHEHMUA MOKA3ATEAS)
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KomnoHeHTa KaApbl CHU3UAQCH HO YPOBHM UIOHA U3-30 OoAee
CAEPXAHHbIX MACGHOB MO HAUMY

» KOAPOBAS KOMMOHEHTA MOCAE B3AETA B MPOLLUAOM MECAILE BEPHYAACHb K YPOBHIM MAPTA-MIOHY, MO-
NpeXHeMY yKa3biBAeT HA rTOTOBHOCTb MCIT HOHMAMATL MEPCOHAA

* [TOCAE MIOABCKOTO BCMAECKA OMTMMM3IMA COKPATUMAOCH AOAS TEX, KTO MAQHMPYET PACLLMPEHME LUTATA, AO
26%. 410 BCE PABHO BOAM3M MAOKCHMMYMOB 3 2 TOAQ, HE CYUTAS MIOAS

* HO dpoHE COXPAHEHMI NOTPEDHOCTU B HOMME MATbIM MECAL, NOAPAA TOABKO 13% MCIT (Makcumym ¢ 2021
roAQ) PACLLUMPSIOT LLUTAT, YTO OTPAXKAET OTPAHUYEHHOCTb MPEAAOXKEHMA HA PbIHKE TPYAQ

Aoas MCB, OTMEeTUBLUUX POCT U COKPALLEHME NEePCOHAAQ

RSBI Kaapbli
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KomnoHeHTa KpeAuTbl NPOAOAXKUAA OTKATLIBATLCSA OT MMKOB HA
dooHe yBeAn4YEeHU KAIOHYEBOU CTABKMU

» KOMMNOHEHTA CHWM3UAOQCH 30 Mecdl, HA 3,1 NYHKTA, YKA3bIBAS HA 30MEAAEHME TEMMOB POCTA AEAOBOMU
OKTMBHOCTU AO YPOBHEM 2022 rOAC HO DOHE MOBLILLIEHMS KAKOYEBOM CTABKM

* YAOBAETBOPEHHbIM CNPOC CHM3IMACT AO 24% 30 CHET YMEHBLLIEHUS AOAM KOMMAHMU, MMEIOLLMX KPEAMT, AO
11%, MuHMMYMA C UoAg 2020 roaa

* [1OBbILLEHME CTABOK MOXXET MPOAOAXMTL OKA3bIBATL AOBAEHUE HA KPEAMTOBAHME B CETMEHTE AHAAOTUYHO
TpeHAy 2022 roaa

RSBI KpeauThbi AOAS YAOBAETBOPEHHOIO CNpocaA:
NOAYYMBLUME U YK€ MUMEeloLLLUe KPpeAUT
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B aBrycte AOCTYNHOCTb PMHAHCHUPOBAHUA B CErMEHTE OCTAAACH
KOMPOPTHOM C TOYKU 3PEHUSA YPOBHS OAOOPEHNA/OTKA3OB

* [TPOUEHT KOMMNOHUM, HE CYMEBLLUMX MOAYYUTb 3AEM MO TEM UAM UHBIM MPUHUMHAM, OCTABAACSH BOAM3M
MMHUMYMOB. AOAS MPEANPUHUMATEAEN, HEYBEPEHHbBIX B OACDPEHUU KPEAUTA, COCTABUAO AULLIb 2%,

OOHOBMB MMHUMYM C HOYOAO HODBAIOAEHMMN

= [TPOLLEHT OTKA30B MO KPEAUTHbIM 3ABKAM BbIPOC C 35% AO 37%, HO OCTAACS HO KOMOOOPTHbIX YO OBHSIX

OTHoweHne MCB K AOCTYNMHOCTU KPEAUTOB
3a nocAeaHue 3 mecaua

B [TOAY4MAM KDEAMT B B He 0AOBPMAM B OTYETHOM
OTYETHOM MEPUOAE neproae

Y>Xe eCTb KpeAnT

B He NbITAAUCH MOAYHMITH, T.K.
31% HET YBEPEHHOCTU B
24%, OAOBPEHUM KPEAMTA
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Y AOBAETBOPEHHBIN CIPOC HeyAoBAETBOPEHHBIM CrpoC

McTodHmk: MCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research

AOAS OTKA30B HA 3ASBKM NO KPEAUTAM K HUCAY UX
NOACBLUMX

—8— AOAS OTKO30B K MOACBOBLLIMM 30SBKY HO KPEAMT
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UHBECTULLUOHHASA AKTUBHOCTb MCI1 OTKATUAQCDH OT NMUKOB, HO
OCTAAQCH B 30HE YCTOUYUBOTO pOCTA

= KOMMOHEHTA MHBECTULIMM OTCTYMUAC OT MCTOPUYECKMX MAKCUMMYMOB K 58,4 MyHKTOM
= 20% (-4 n.n. M/M) ONPOLLEHHbIX, MOKCUMYM C AEKADPS Be3 y4eTa MIOABCKOrO BCMAECKA, PACLLUMPAAU

CBOM Bm3HeC
* OXMAQHMA MOCAE MPOMAEHHOTO MMKA BEPHYAMCb K CPEAHMM YPOBHIM MOCAEAHUX ABYX AET. 26%
NPEANPUHUMATEAEN MAQHUPYIOT PACLLUMPEHME BU3HECA, 5% CODUMPAIOTCH CHMXXATh MHBECTULLMM

Aoasa MCB, 0OTMeTUBLUUX POCT U COKPALLL,eHUE UHBECTULUMU

RSBI UHBeCTHLUMU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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RSBl cpeaAHero u MaAoro 6mM3Heca oKasaAUMCb HO OAHOM YPOBHe.
UHAEKC MUKPOOM3IHECA — CHUXEHUE K YPOBHAM ANPEAs

* IHAEKC CpeAHEero Ou3HeCa MOAPOC AO 57,4 MYHKTOB, BbIFASAUT YBEPEHHEE OAArOAQPS YBEAMHEHMIO
JOAKTUYECKMX MPOACK U BOAEE KOMADOPTHBLIM YCAOBUAM B KPEAUTOBAHMM

" IHAEKC MOAOTO OM3HECA MOCAE B3AETA B MPOLLUAOM MECALE YMNAA K YPOBHIM BECHbI M3-3A YXYALLIEHMS
AOAKTMHECKOM BbIPYYKM U PE3KOTO CHMXKEHMI AOAM MCIT, MMEIOLLIMX KPEAMTHI

" MITHAEKC MUKPODU3IHECO TAKXE OMYCTUACH AO YPOBHEM BECHbLI, NEPENAT B 30HY CAADOro pocTta m3-3a
YXYALLEHUS OXXMAQHKMI MCIT, 6OAbLLE BCETO B HACTU MPOAOXK M MHBECTULLUI

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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UHAEKCbI AEAOBOU OKTUBHOCTU BCeX cchep 6usHeca oTCTYNUAM
OT UIOABCKUX NMUKOB, OCTAAUCH HO YPOBHE YCTOUYMBOrO PpOoCTa

= [lo-npexHeMy Hamboaee YCTOMUYMBbLIM POCT AEAOBOM OKTMBHOCTU HODAIOAQETCS B MPOM3BOACTBE

= IHAEKC TOPIroBAM OTKATUACA CHUAbHEE MPOYMX, ONYCTUBLLUMCDb K YOOBHAM MAA M13-3A MEHbLLLIETO ONTMMIM3IMA
I'Ipe,A.I'IpMHMMCITe/\el;I Mo NPOACXKAM N CHMXEHMA MHBECTULIMOHHOM AKTUBHOCTU

= CUTyaums B cdoepe YCAYT H4yTb Xy>XE BBMAY OOAbLLIMX CAOXHOCTEM C OUHAHCUPOBAHUEM:. COKPATUAACH
AOAS KOMIMOHUM, YKE MMEIOLLIMX 30EM

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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boAee noAoBuHbI MCI1 NnpoBoAAT O10AXKETHOE NAGHUPOBAHUE
3ATPAT, NPU 3TOM 3TU NOKA3ATEAU He BbipocAu ¢ 2020-2021rr.

Kak B Bawen kKomnaHum OoCyLlLeCTBAdAEeTCA npouecc 6l0AXeTHOro AAQHUPOBAHNA ONEepPALMOHHbIX U UHBECTULLMOHHbIX 3GTpGT?

417 65% CpeAHun 6usHec
(o)
59% MAGHKMPOBAHUE oTAeAbHO | 357
OMEPALMOHHbIX M 37%
MHBECTULIMOHHbIX 3ATPAT 49%
41%
39% ° MaaHuposaHue scex 3atpart, He [ 28%
35% PO3AEASA MX HO ONEPALMOHHbIE U 25%
MHBECTULMOHHbIE 6%
14%
NMAQHUPOBAHME TOABKO ONep. -] 3%°
3aT1PAT 29%
e
| 23% I
IHE NpOBOAMM MAQHMPOBAHME 16% |
Mbl HE nposoanm Mbl MPOBOAMM BIOAXETHOE :_ 19% J'
DIOAXKETHOE MACHMPOBAHME  MAQHMPOBOHME 30TPOT _ —~ —~ ——— == ========7=77°7
3aTpar 9HB.20 MIOA.21 H aBr.23

= MCI meHee CKAOHHbI K MACQHMPOBAHMIO 3ATPAT B OOAEEe CTAOWMAbHBIE AAS SKOHOMMKM MNepuoabl: 59%
PECMOHAEHTOB COODLLMAM O MACQHUPOBAHMM PACXOAOB MPOTUB 65% ABO TOAQ HA3GA

* BIOAXKETHOE MAQHMPOBOHME B OCHOBHOM OCYLLLECTBAAET CPEAHUM Om3HeC (77% NpeAnpPUHUMATEAEN), B
DOAbLLIEN CTEMNEHM MPEANOYUTAN PASAEAATD ONMEPALUMOHHBIE U MHBECTULIMOHHbIE PACXOADI

NcTodHMK: MCB AHOAUTUKA, AHOAUTMYECKMM LLeHTP HAPU, Magram Market Research



Cnpoc Ha Bce hOopMbl IOPUAUYECKUX YCAYT €O cTopoHbl MCII
BbIPOC

Kak B Bawien KOMNAHUU PELUAAUCH IOPMAUHECKHKE BOMPOChHI 3 NOCAEAHUI FoA?

47%
40%
32%
21%
NCKAAM MHGOOPMALMIO MO t0P. [MOAB3OBOAUCH YCAYTOMM [MOAB3OBAAMCH YCAYTOMMU IOP. PelluaAm BOMPOCHI C MOMOLLLBIO
BOMPOCAM CAMOCTOITEABHO BHELUTATHOTO IOPUCTA KOMMAHMM IOPMCTOB B LUTATE
B1ioA.20 masr.23 j———--=-=-- |
I 61% 1
49% ' 46% 1 50% |
40% 34% I I
o
31% 31% 23% 30% 27% | |
17% : I
| |
I I
U |
NCKAAM MHGOOPMALMIO MO tOP. [MOAB3OBAAMCH YCAYTAMM [MOAB3OBAAMCH YCAYTAMM IOP. PeLuaAm BOMPOCHI C MOMOLLLbIO
BOMPOCAM CAMOCTOITEABHO BHELUTATHOTO IOPUCTA KOMMQAHMU IOPUCTOB B LUTATE

Mukpo B Maabin B CpeaHUI

= 30 nocAaeaHue 3 road CMPOC HA KOPUAMHECKME YCAYTU CO CTOPOHbI MPEANMPUHUMATEAEM 3AMETHO BbIPOC

" MUWKPOOM3HEC B MEHbLLEN CTEMEHM TMOAb3YETCA YCAYTOMM IOPUCTOB, MPEAMOYMTAS PELLUATL BOMPOCHI
COMOCTOATEABHO, BEPOSITHO, M3-30 BBICOKOM CTOMMOCTM YCAYT

= AAS MOAOTO U CpeAHero bumsHeca noTpebHOCTb B HAOMME IOPUCTOB CYLLLECTBEHHO BbiLLE M3-30 Doaee
CAOXHbIX BM3HEC-MPOLECCOB

McTodHmk: NMCB AHOAMTUKA, AHOAUTMYECKMM LeHTP HAPU, Magram Market Research 12



28% MCI1 6biAM BOBAE€YEHDbI B CyAeOHble npouecchl B 2023 roAy

MPUXOAMAOCH AU Baluen KOMNAHUU 3ALWMULLLATD UHTEPECHI CBOEro 6M3Heca B CYAE B 3TOM roAy?

aBr.23 28%

A, 357 A

72%

AeK.20
B Ac Hert

B kakom chopmaTte Bbl MOAb3OBAAUCH IOP. AYTCOPCHUHIOM 3Q
nocAaeaHue 12 mecaues? (M3 YUCAQ TEX, KTO NOAb3OBAACH
YCAYTaMU BHELUTATHOIO IOPUCTA UAU IOP. KOMIMAHUM)

KAMEHTHI
[MOCTABLLMKM

[OCYAQPCTBEHHbIE
MHCTAHLMM

HQAOroBble OPraHsbl

ANCTAHLMOHHbIE ABOHEHTCKOE COTPYAHMYECTBO C
KOHCYABTALMM (MO COMPOBOXAEHME 0P. PUPMOM B HOA3OPHbIE
MOAMUCKEY BCEX IOP. BOMPOCOB  JOOPMATE PA3OBbIX OPIQHbI
KOMMAHMM 30A04

64%

C keM BaM NpUXOAUAOCH CYAUTLCSH B 3TOM FoAy? (u3
YUCAA TEX, KOMY NMPUXOAUAOCH 3ALLULLLAOTb HHTEPECHI
cBoero 6usHeca B cyae)

58%
(A L A A A 52T

30%
VAL 24T

”,
(rrrrAd 12%

10%
7%

.
A 1%

B OBr.23 B aex.20

= B 2023 roay MeHbLLUE MPEANPUHUMATEAEN BbIHY>KAEHbI 3ALLMLLLATE CBOM MHTEPECHI B CYAE, 4em 3 road
HA3AA. BOAbLLIE MOAOBMHbBI CYAEDHbIX NPOLLECCOB MO-NPEXHEMY MPUXOAMUTCHE HO CMOPbI C KAMEHTAMM

= PO30BOE COTPYAHMYECTBO C IOPUAMHECKMMU COUMPMAMU — CAMAS MOMYAIPHAS doopmMa AYyTCOPCUMHIa

NPABOBbLIX 30AQ4 AAf MCI

NcTodHMK: MCB AHOAUTUKA, AHOAUTMYECKMM LLeHTP HAPU, Magram Market Research



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMOHEHT MHAeKCA RSBl 3a ntoab 1 asryct 2023 .

RSBI RSBI RSB RSBI RSB RSBI RSB RSBI RSB
OGLWMUIA  MUKPO-  MOAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO Cpepa  MOAOAEXHBIM  XXKEHCKOE
OusHec OBusHec  OusHec YCAYT npeAnp-Bo

dakmieckoe IBTYCT 41,4 38,5 43,4 46,6 39,3 42,8 42,9 43,4 41,2

3Ha4eHme MIOAb 44,2 40,3 50,0 40,3 42,6 48,8 43,0 50,2 43,0
Mpoaaxm

Oxacemos OBTYCT 54,5 49,5 58,5 61,1 54,5 56,4 53,4 52,8 57,7

3Ha%eHne MIOAD 58,1 53,4 62,0 63,9 59,8 58,4 55,9 60,9 58,6

Pakmmyeckoe JBrYCT 47,2 44,0 49,3 52,5 48,4 46,1 46,5 51,4 49,2

3Ha%eHme UIOAb 46,2 42,8 48,9 50,6 48,6 44,5 44,5 51,1 45,7
Kaapbl

Oxacemos CBYCT 60,0 57,9 63,2 57,3 58,9 62,9 59,4 61,2 58,7

3Ha4eHne MIOAB 66,2 62,2 70,4 68,4 62,2 70,0 68,3 73,3 62,8

Pakmeckoe TBYCT 57,3 54,3 60,3 59,1 58,6 60,2 54,1 59,5 58,9
KpeanTsbl

3Ha%eHne MIOAD 60,2 55,4 67,5 55,1 60,3 62,5 58,8 65,4 62,4

Pakmeckoe TBYCT 56,7 54,0 58,5 61,3 55,2 59,9 56,3 56,5 55,9

3Ha%eHme MIOAb 59,3 53,3 65,5 62,7 59,8 60,7 57,8 63,2 56,7
MHBECTMLIMM

Oxacemos CBYCT 60,2 57,5 62,8 62,7 58,7 62,8 60,3 60,5 58,7

3HaueHne UIOAb 64,2 61,8 67,3 63,5 63,3 65,9 64,2 72,8 61,2

NcToyHmk: MCB AHOAUTUKA, AHOAUTUYECKMM LEHTP HAPU



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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