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410 13 cebq NpeACTABAdET MHAEKC RSB

@ YTO nokasbIBAET: 3aMEPIET AEAOBYIO OKTMBHOCTb B cermeHte MCb

NPEACTOBASET M3 CE0S OTAEAbHbIM MHAEKC: MPOACXM, AOCTYMHOCTb KPEAMTOB, MHBECTULIMM,
KOAPDI

Kak uymTaTh: 3HOYeHMe mnHAaekca Bbillie 50,0 M. CBUAETEABCTBYET O POCTE AEAOBOM AKTMBHOCTM,

d& KoMnoHeHTbl uHAEeKcA: MHAeKC RSBI doopMUMpyIoT YeTbipe KOMMOHEHTbI, KAXAQS M3 KOTOPbIX
l HKe — 50,0 N. 0 ee CHUMXEHUU

NMepuoAUYHOCTL: EXXEKBAPTAABHO C 3 KB. 2014 T.

O)

B 2014-2019 rr. C 2020 roaa

ExXxekBaApTAAbHO: 4797 pECNOHAEHTOB 13 85 PEMMOHOB,
FAYOUHHBIM AHOAM3 50 perMoHoB

M Bbi6opka: 2300 peCrnoHAEHTOB 13 23
Mo utoram roaa: rAyOMHHbIM QHOAM3 85 PETMOHOB

PErMoHoB Poccum

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research



AKTMBHOCTb KOMMAHMM MCB B 1 KB. 2020 . MPOAOAXQET Q
3AMEAAITLCA, OOABLLIMHCTBO PEMMOHOB HOOPAAM meHee 50 n.

. >

CpeaHee no Poccuu

lWkana: OREPEEE [451=500n." 501-550n. [ECHEEGID

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research




PermoHaabHble RSBI B 1 kB. 2020 roaq: 1/4 peroHoB Q
NOKA3AAM MOAOXMUTEAbHBLIM POCT AEAOBOM OKTMBHOCTMU

AOAS PErMOHOB C pac:Tyu.l.eﬁ AEAOBOMU AKTUBHOCTbIO PacnpeaeAeHne perMoHoB Mo YPOBHIO AKTUBHOCTHU B 1
(Bbiwe 50 n.) B BbiIGOpKe 23 pernoHa, % kB. 2020 r. (BbIGOpKa 50 perMoHos), %
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=  AOAY PEMMOHOB C PACTYLLLEM AEAOBOM OKIMBHOCTHIO B TPOAAMUMOHHBIX PErMOHAX OMpoca (23 perMoHa) B OTYETHOM
NEPUOAE BO3POCAA HA 8% MO CPABHEHMIO C 4 KBAPTAAOM 2019 . (9 permoHoB NpoTMB 7)

*  [Ipu aHaamse 50 peErmMoHOB AOAS PEMMOHOB C PACTYLLLEM AEAOBOM OKTMBHOCTBIO COKPATUAACH AO 24% B 1 kBapTaae 2020 r.
(12 permoHos m13 50)

=  Hauboaee BblICOKME 3HAYEHUI MHAEKCA RSBI mMpoAeMOHCTPMPOBAAM: CMOAEHCKAS, TIoOMEHCKAs, PazaHckas 1 Knposckas
obAacCTH

=  Hamboaee CAOXHAA CUTYAUUMT AAT KOMMAHUK MCB no utoram 1 ksaptaaa 2020 r. CAOXMAQCH B TBepckomn, OpeHByprckom
n CapatoBCKOM ODAACTIX

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research



B 1 kB. 2020 r. boanee 50% peCnoOHAEHTOB B PETMOHAX
30PUKCHUPOBAAN COKPALLLEHMNE BbIPYYKM, M TOABKO 14% poOCT

i

CTPYKTYpa M3MEeHEeHUs BbIPyHKU KOMMAHUMA 3Q PervoHbi-AMAEpbI O AOA€ PECMOHAEHTOB C BO3pOCLUEN

nocaeaHue 3 mecaua, % BbIpy4KOMn*

28%

27%

100% TiomeHckas 0BAAQCTb

90%

80%

70%

60%

B He U3MEHMAACH
40% m Bhipocaa
30% PermoHbl ¢ HaMGOAbLLEN AOAEN PECNOHAEHTOB C

. COKPATUBLLEUCS BbIPpY4KOU*

10% Kaay>xckas oBGAaCTb
14%
0%

B cpeaHem no Poccum BeAropoACKas OBAACTb 68%

= HamMOOALLLIAA AOAS PECMNOHAEHTOB, GOUKCUPYIOLLLMX POCT
BbIDYYKM MPULLAACH HA TIOMEHCKYIO 1 BAOAMMUPCKYIO KpacHospckuit kpan 68%
obaacT1 (28% v 27%)

= HambOAbLLQOS AOAS PECMNOHAEHTOB, OTMETMBLLMX
COKPALLEHME  BbIPYYKM, cooTtBetcTByeT KaAy>xcKowm
obaactu (72%)

KAAMHMHIPpaACKas 0BAQCTb 65%

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research * NpOLUEHT PECNOHAEHTOB OTMETMBLLMX POCT/COKPALLLEHME

72%



B cpeAHeEM TOABKO 27% MPEABIBAIEMOTO KOMMAHMAMM MCB@
CNPOCA HA KpeAaUTbl ObIAO YAOBAETBOPEHO B 1 KB. 2020 roaa

PerMOHbI-AMAepr u CIYTCCIﬁAepr No CAPOCY HA KPeAUTbI PernoHbl, nokasaswumMe Hamboaee BbICOKYIO U HU3KYIO

B 1 kB. 2020 . AOAIO OTKO30B B MOAYYE€HUU KPEAUTOB
KMPOBCKAS ODAQCTD e — 5 (7, Tomckas obAACTb 68%
CapaToBCKAS OOACQCTh I 5 57, AEHMHIPAACKAN OOAQCTb 66%

Huxeropoackas OOAQCTh I 5 57, CapaToBCcKas OOACCTh I 4 57,
PecnybAmMKa BALLKOPTOCTOH I 5 4,

YAbSHOBCKOs OOACCTh NI 537,

PecnybAmka Kpbim I 57,
OpeHbyprckas oOAQCTy I 4 | 7,
BOAOTOACKQOS OOAQCTL I 507, B cpeaHem no Poccury meeeeeeesssssssssmm 419,
Camapckas 06AQCTh . 507, Camapckas obAQCT n—— /7,
KDQCHOAQPCKMIA KD/ e ——— ) 7, HoBoCHBMPCKas OBAQCTh n———— ) 47,

PecnybAmka TATAPCTOH I ) 47,

MBAHOBCKQS OOACQCTh I )47,

B cpeAaHEM MO POCCHM I — 4 6%,
YeAdOMHCKAs OOAQCTh I 397,

CMOAEHCKAS OOACQCTh I 247
MocCKOBCKOS OOAQCT, I )37,

P43aHCKas OOACQCTh I 387,
ApocAcBCKas OOAQCTh I 3/ 7,

BAaammumpckas o6AaCTb
Kaay>xckas o®AACTb
BoArorpaackas o6AaCTb
MNeH3eHcKas oB6AACTb
MBAHOBCKA OBAQCTb

I )57,

BopoHexxckas o6AaCTb
MeH3eHcKas 0BAACTb
KpacHosapckumit kpam

Kuposckas o6AaCTb
Ps3aHckas oB6AaCTb

* HamboAbLLMKM CMNPOC HA KpeAuTbl B KMpPOBCKOM,
CapaToOBCKOM U HMXKEropOACKOM OBAACTAX

* HaMOOALLLAA AOAS OTKA30B B TMOAYYEHUU KPEAUTA B
TomcCkOM U AEHUHIPAACKOM OBAQCTAX

* HaumeHblnm - B Boarorpaackomn, [leH3eHCKoOM U
MBAHOBCKOM OBAQCTSIX

* HammeHbLuas — B KMpOBCKOM 1 P43QHCKOM ODAQCTAX

= Camomn 3P dPEKTUBHOM MO KPeAUTOBAHMIO B 1 KB. 2020 r. okazaaacbh KMpoBcKas OBAACTb (HAOMBOOABLLIMI YAOBAETBOPEHHbIN
cnpoc)

NcTouHmk: NCE AHaAMTMKAO & CtpaTtermns, Magram Market Research



30 NMOCAEAHMU TOA OObEM MHBECTULMM HOPACTMAM 31% Qq%
OMPOLLUEHHbIX, B AMAEPAX YABIHOBCKAS M OpeHOYyprckas obAacCTu

N3MeHeHUa CTPYKTYpbl MHBECTULUMN 3A FOA B PernoHbi-AMAEpbl AOAE PECNOHAEHTOB, HOPACTUBLLUUX
cpeAHeM no Poccum, % MHBeCTUUUN®

100%

80% 44% CmonaeHckas obAaacTb _ 46%

Mbl HE OCYLLLECTBASAM
70% MHBECTULIMM
4o B COKPATUAMCb 3HOYUTEABHO Kviposckas obaacTs _ 46%
4% COKPATUAMCH HE3HAYUTEABHO
50% Pecnybamka YysaLumg _ 45%
COXPAHUAMCD HO MPEXHEM
40% YPOBHE - -
B BLIDOCAM HE3HAYUTEABHO PerMoHbl ¢ HOMGOAbLLEN AOAEHU PeCnoOHAEHTOB,
30% COKPATHUBLUMX UHBECTULLUN*
B BbIPDOCAM 3HAYUTEABHO
20%
BopoHexckas o6AACTb 31%
10%
12%
0% ApPXAHreAbckas 0OAACTb 27%
B cpeaHem no Poccum

= Csbille 30% pecnoHAEHTOB HAPACTMAM MHBECTUMLIMKM 30 BOAGIOACKGS OBAGCTS 19%

MNOCAEAHMI FOA ’
= COKPATUAM MHBECTULMM TOABKO 10% OMNPOLLEHHbIX

MNMeH3eHcKas 0BAaCTb 18%

» 44% komnaHunm MCB BO3AEPXAAUCH OT BAOXEHMM B
PA3BUTUE DU3HECO 30 MOCAEAHUI TOA

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research * NpOLUEHT PECNOHAEHTOB OTMETMBLLMX POCT/COKPALLLEHME



B 1«kB. 2020 r. 6oaee 70% peCNOHAEHTOB COXPOAHMAM LUTAT Q
6e3 nimeHeHun, a 11% yBEAMYMAN KOAMYECTBO COTPYAHMKOB

CTpYKTypa U3MEeHeHus WwTaTta (YMcAa paboTaoLmx) 3a PermoHbi-AMAE€pPbl NO KOAMHECTBY PECNOHAEHTOB,
nocAaeaHme 3 mecaud, % HAPACTUBLUMX WITAT*

ApPXAHreAbckas 0OAACTb 28%

100%

CMOAEHCKAsS OBAQCTb 24%

920%

80%

[TeH3eHCcKas 0BAACTb 19%

70%

Kaay>xxckas o6AaCTb 18%

60%

B He M3MEHMACH

50% TiomeHckas 0OAQCTb 17%

CoKpaTHUACH

40% B YBEAMYMACH

PermoHbl ¢ Hau6oAee BbICOKMM KOAUHECTBOM
PECMNOHAEHTOB, COKPATUBLUMX LITAT*

30%

20%
BeAropoackas 0B6AACTb 35%

10%
0% OpeHbyprckas obAACTb 33%

B cpeaHem no Poccum

* BOAbLLIE BCEro PECMNOHAEHTOB, YBEAMYMBOKOLLMX LLITAT, Caparosckas 06AaCTb 33%
NPULLAOCH HO APXAHTEABCKYIO M CMOAEHCKYIO OBAQCTMH
(28% vn 24%) BpsaHckag o6AaCTb 32%

= HaMOOALLLOA AOAd COKPALLEHUMM — B BeAropoAckowm,
OpeHbyprckon 1 CapaToOBCKOM OOAQCTAX MBaHoBCKas OOACCTb 31%

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research * MNpoUEHT PECMOHAEHTOB OTMETMBLLMX YBEAMYEHME/COKPALLLEHME



PentuHr permoHos no MHaekcy RSBI B 1 kB. 2020 .

0 00 NoOo v A WIN =

CMoAaeHcKkas oBbAACTb
TioMeHCKaq OBAQCTb
PasaHckas oBAACTb
Kuposckas obAaCTb
Huxeropoackas oB6AACTb
Mocksa

CBEPAAOBCKOS OOAACTb
MockoBckas 0BAQCTb
HeAaabuHckas oOAQCTb
PocTtoBckas oBAACTb
Pecnybauka TaTtapctaH
YAbAHOBCKQAS OOAQCTb
BopoHexckas 0obAACTb
PecnybaAumka Kpbim
Hosocmbumpckas oBAACTb
Pecnybanka Caxa (AKyTms)
PecnybAuKa bALLKOPTOCTAH
MBAHOBCKAS ODAQCTb
CaHkr-lNetepbypr
Camapckas obAQCTb
Anneukas obAaCTb
Tomckas oBAACTb
BoArorpaackas obAACTb
KpacHogpckui Kpam
Yamyptckas Pecnybamka

55,4
54,2
53,1
51,4
51,0
50,7
50,6
50,5
50,5
50,4
50,4
50,3
49,9
49,9
49,5
49,4
49,3
49,3
49,2
49,1
49,0
48,9
48,8
48,5
48,5

26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50

CTOBPOMNOABCKUMIM KPAM
ApocAaBckas 0OAQCTb
MMPUMOPCKMM Kpam

XAHTbI-MOHCUMCKMI ABT. OKPYT - FOrpa

YysaLuckag Pecnybamka
MNeH3eHckasd 0BAQCTb
AATAUCKMM KPAM
BoAoroackas obAaCTb
BAaAMMMpPCKas OBAQCTb
KpacHoAQpPCKMM Kpam
NpkyTCKas OOAQCTb
KaAy>xckas obAQCTb
BeAropoAckas 0OAQCTb
OmMcKas oBAACTb
XaBApPOBCKMI KPAM
Mepmckmm kpam
KAAMHUHIPAACKAS OBAQCTb
Kemeposckag oOAQCTb
TyAbCKOS OBDAQCTb
AEHUHIPOACKAS OOAQCTb
APXOHreAbCkas obAACTb
BpaHckas oBAACTb
TBepckas 0BAACTb
OpeHbyprckas obAACTb
Capatosckas 0BbAACTb

48,4
48,2
48,0
48,0
47,9
471
47,0
46,9
46,9
46,6
46,4
46,4
46,2
46,1
46,0
45,9
45,5
45,0
44,4
44,1
43,6
43,2
42,4
42,1
40,9



AeAnoBaq aKTMBHOCTb MCB B CmoaeHckom obAaacTm B 1 kB. 2020 r. pocAa
30 CHET XOPOLLUEro MHBECTULMOHHOTIO KAMMATA U AOCTYMHOCTU KPEAMTOB

RSBl B Poccuu u CMoAeHcKoUu obAacTH

70,0
60,0
50,0
40,0
30,0
20,0

10,0

00

MpoaAaxwu WHBecTHLMUM AOCTYNHOCTb KPEAUTOB Kaapbl RSBI

Poccus mCMOAeHCKas 0OAACTb

» KOMMNOHEHTA MPOoAOXK B CMOAEHCKOM OBDOAQCTM HE3ZHAYUTEABHO TMPEBLILLIAAQ CpeAHME 3HA4YeHms 1o Poccum,
NPEANPUHUMATEAU PETMOHA NOTEPIAM B BbIPYYKE MO UMTOFAM 1 KB. 2020 . MEHbLLIE, YEM B ARYTMX PETMOHAOX (53% OTMETUAM
COKPALLLEHME U TOABKO 8% POCT)

* VIHBECTULMOHHbIM KAMMAT B OOAQCTU 3HAYUTEABHO AYYLLIE, YEM B CPEAHEM MO CTPAHE: OKOAO 40% PECMOHAEHTOB
HAPALLMBAKOT BAOXKEHMS B OM3HEC, O COKPALLLAOT TOALKO 5%

= PerrioH BowleA B TOIM-10 cyObektoB Poccumckon Peaepaumt C MUHUMOABHOM AOAEM OTKA3O0B B MPEAOCTABAEHMM
KpEeAMTOB

= 3QHSTOCTb B cermeHTe MCB NpOAOAXKAAC YBEAMYMBATLCS: BCE BOAbLLIE NPEANPUHUMATEAEN PACLLMPSAM LUTAT

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research



AeroBas akTnBHOCTb MCbB B TiomeHckon obAacTh B 1 kB. 2020 . ‘

OCTABAAACDH B 30HE POCTA 3d CHET MNMoBbILLUEHNA AOCTYINMHOCTUN KPEAMNTOBAHMA

RSBI B Poccuu u AerkocTb NOAyYEHUS KPEAUTOB
2 kB. 201 71%

65,0 -

55,0 - 3«kB. 19
50.0 mJlerko = CnoxHo mYcnoBusi He N3MEHUNUCH

U3meHeHue MHBeCTMLI.Mﬁ
45,0 -
4 1
1k8.17 3kB.17 1kB.18 3kB.18 1kB.19 3kB.19 1kB.20

——Poccna —— TioMeHckas obnacTb
m Hapawwusanu = Cokpawanu mbe3 nsameHeHum

= TiomeHckas obAacTb B 1 KB. 2020 r. NPOAOAXAAO OMEPEXATb CPEAHEE 3HAYEHME MO POCCUMM MO BCEM KOMIMOHEHTAM
MHAEKCA, OOLLMM PE3YALTAT B 54,2 M. TOBOPUT O HEOOABLLIOM 3A0MEAAEHUM POCTA AEAOBOU OKTUBHOCTM MO OTHOLUEHMIO K
MPEAbIAYLLLEMY KBOAPTAAY

= TOABKO MHAEKC MPOAOX PETMOHA HOXOAMUACS B 30HE CHUMXKXEHMA U COCTABUA 44,0 .

= AOCTYNHOCTb COUMHAHCMPOBAHMSA 3HAYUTEABHO BO3POCAQ MO CPABHEHUIO C MPEABIAYLLIMM KBAPTAAOM, HTO MOAOXKMTEABHO
CKA3OAOCb HO AEAOBOM OKTMBHOCTM KOMNAHWMKM MCB

= KOMMOHEHTbI MHBECTULLMI 1 KOAPOB HEMHOTO 30MEAAMAM TEMIM POCTA, HO OCTOBAAMUCH B MOAOXMTEABHOM 30HE

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research



AeAoBagq AkTMBHOCTb MCbB B Pa3aHckon obAaacti obaactm B 1 kB. 2020 T. 3
MNPOAOAXAAQ PACTU 30 CHET XOPOLLETO MHBECTULIMOHHOTO KAMMATA U
AOCTYMHOCTM KPEAMTOB

RSBI B Poccuu 1 PasaHckon o6AacTH
70,0
60,0
500 —— e R — — — — R — ————— — — — — R, — — — — — — — — — —

40,0

30,0
54,1 48,6

200 38,9 39

10,0

0,0
Mpopaxun UHBecTULMMN JocTynHOCTb KpeauTos Kaapb! RSBI

Poccuss M PsasaHcKas obnactb

» PazaHckas obAacTb B 1 kB. 2020 r. onepexXaAd CpeAHME 3HAYEHMS MO POCCHM NO TPEM KOMMOHEHTAM MHAEKCA, OOLLMM
pe3yAbTAT 53,1 M. FOBOPUT O POCTE AEAOBOM AKTMBHOCTM MCH

* KOMMOHEHTA MNPOAOXK EAMHCTBEHHOS HOXOAMAQCH B 30HE CUMABHOIO CHMXEeHMs (-11 6.1. oT O TOYKM), YKA3bIBAS HA TO, YTO
NPEANPUHUMATEAM HECAM CEPLE3HbIE MOTEPM B BbIDYYKE

* PerMoH XapakrepmsyeTcs OAHMM M3 COMbIX BbICOKMX YOOBHEM AOCTYMHOCTM KPEAMTOB M CAMOM HU3KOM AOAEM OTKOA3OB MO
KpeAMTAM (8% OTKQ30B)

* VIHBECTULMOHHbIM KAMMAT B PErMoHe BAAronpustHoln: 17% peCcnoHAEHTOB HOPALLMBOAM MHBECTULMKM B 1 KB. 2020 r. NpOTHB
9%, KOTOPbIE MX COKPALLLOAM

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research



Kuposckas obAacTtb B 1 k. 2020 r. KAOPAMHAABHO YAYYLLIMAQ AOCTYMNMHOCTb 4

KDEAMTOB M COXPAHMAQ XOPOLLMNA MHBECTULMOHHbBIM KAMMOT

RSBI B Poccuun u Kuposckoun obAaacTu AerkocTb NOAyYEHUS KPEAUTOB
80 | 2. 207
70 -
4x8.19
= 316,19
50 B Aerko CAOXHO  HYCAOBUS HE M3MEHUAMCH
48,6 <
0 4 U3meHeHue ycAOBUU BeAeHUs BusHeca
1 210200 |
1 k8. 20 |Wg
20 T T T T T T T T T T 1
3kB. 17 1k8.18 3kB. 18 1 k8. 19 3kB. 19 1 k8. 20 4kB. 19
——Poccug Knposckas o6AACTb 3k8. 19 12%

B YAYHLLUMAUCD & YXYALLIMAMCH B YCAOBUA HE M3MEHUAUCH

= Kunposckasgd o6AacTb B 1 kB. 2020 r. BLIODMAOACH B AMAEPI MO YPOBHIO AEAOBOM AKTMBHOCTM MCB, nepenas B CTAAMIO POCTA MO
CpaBHEHUIO C 4 kB. 2019 T.

* HAMOOABLLLMM BKAOQA B MOAOXMTEABHYIO AMHOMMKY POA3BUTMA BHECAO MOBbILLEHME AOCTYMHOCTU KPEAMUTOBAHMA: PETMOH
XAPAKTEPUIOBAACH CAMbIM BbICOKMM CMPOCOM HA KPEAUTbI U HU3KMM YPOBHEM OTKA30B B UX MPEAOCTABAEHMM

* MHBECTULLMOHHbBIM KAMMAT B PETMMOHE MPOAOAXMA YAYHLLIATHCH: AOAS MPEANPUHUMATEAEN, COKPALLLOBLLMX BAOXEHMS B
OU3HEC, COKPATUAACH HA 7%

= KOMMOHEHTbI MPOAQXM M KAAPLI OCTABAAMCH B 30HE 3AMEAAEHMS POCTA U HE3HAYUTEABHO YCTYNOAM CPEAHUM ZHAYEHUIM
no Poccuu

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research



B Hxkeropoackom obAaacTtm B 1 kB. 2020 r. MpOACKM COKPATUAMCH 5

SHAYNTEABHO MEHbLLUE, HEM B CPEAHEM T10 Poccuu, m YAYHLLNACH
MHBECTULMOHHbBIM KAMMAT

RSBI B Poccuun u Huxeropoackoun o6AacTm U3meHeHue BbIpy4Ku
2 ke. 200
00 16,20
4x8.19
550 3xs.19
H BbipocAaa  COKPATUAQCH B He M3MeHWAQCH
50,0 - -
N3meHeHue yCAOBMUU BEAECHMUSA 6usHeca
2 ke. 201
450 -
10,20
00 4xe.19
Tke.17 3«xB.17 1«kB. 18 3kB. 18 1kB.19 3«kB.19 1kB.20 3ks. 19

——Poccwus Huxeropoackas oBAaCTb B HapawmBaam = CoKpaLLaAM B Ee3 M3MEHEHMM

= B 1 kB. 2020 r. AeAOBAs OKTMBHOCTb MCB HMXEropoAckom 0BAACTM AEMOHCTPUPOBAAQ HEBLICOKME MOAOXKMUTEAbHBIE TEMIbI
pOoCTA, MHAEKC RSBI coctaBma 51 n.

= KOMMOHEHTA MPOAQXK 3AMETHO BbLIPOCAA MO OTHOWIEHMIO K 4 KB. 2019 T., AOAA NPEANPUHUMATEAEN, COUKCUPYIOLLIMX
CHMXKXEHME BbIPYHYKM COKPATUAACH HO 9%

= MHBECTULIMOHHBIM KAMMAT B PETMOHE TAKXE 3HAYUTEABHO YAYYLLMACSH: AOAS MPEANPUHUMATEAEN, YBEAMHYMBLLIMX BAOXKEHMS,
BbIPDOCAQ HA 5%, O COKPALLLOBLLIMX YNIAAQ B 2 pA3d

= KOMMOHEHTbI AOCTYMHOCTb KPEAMTOB M KOAPBI COBMAAM CO CREAHMMM MO POCCUM 3HAYEHUAMM

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research



Aeroad aktmBHOCTL MCB B Mockse B 1 kB. 2020 T. BbIPBAAQCH B 30HY
POCTA ODAQTOAQPS MOBbLILLEHUIO YPOBHA AOCTYNMHOCTU KPEAMTOB

RSBI B Poccuu u Mockse N3mMeHeHUe BbIpy4KH
2 e. 2011
60,0 -
1 k8. 20
580 -
i | 4xa.19
540 3xe. 19
52,0
EBbipocAaa = COKPATUAQCH B He M3MEHMAQCH
50,0
48,0 - NerkocTb NMOAYyYHEeHUA KpeAUTOB
46,0 2 k.20
.20M
440 - K8 80%
20 @20
Tke.17 3«xB.17 1«kB. 18 3kB. 18 1kB.19 3«kB.19 1kB.20
3k8. 19

——Poccus — MOCKBQ
H Aerko CAOXHO HYCAOBMS HE M3MEHUAMUCDH

= B 1 kB.2020 . AeA0OBAd QKTMBHOCTb MCB B MOCKBE COXPAHAAO HEBBICOKME MOAOXMTEABHBIE TEMIMbI POCTA

* BbIXOA B 30HY POCTA obecneyeH 3HAYUTEAbHLIM MOBbILLEHUMEM AOCTYMHOCTU KPEAMTOB: AOAA TEX, KTO CHUTAET, 4TO MX
MOAYYUTb AETKO, BbIPOCAQ B 3 PA3A MO OTHOLLEHMIO K 4 kB. 2019 T.

= KOAMYECTBO MPEANPUHUMATEAEN C PACTYLLEMN BbIPYYKOM B MOCKBE COKPATUAOCH 3HOYUTEABHO MEHBLLIE, HEM B CPEAHEM
no Poccumn, KOMMNOHEHTA MPOAOXK COCTABMAQ 41,6 n. (38,9 n. B cpeaHem no Poccum)

* KOMMOHEHTbI MHBECTULLMM U KAAPOB MPAKTUHECKMU HE MIMEHMAMUCH C 3 KB. 2019 I. 1 HOXOAMAUCH B 30HE MOAOXMTEABHOTO
pOCTa

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research



B 1 kB. 2020 r. AeAOBQOS OKTMBHOCTb MCbB B CBEPAAOBCKOM ODAQCTM POCAQ '

3d CcHEeT Xopowero MHBeCTMUMOHHOTO KAMMATA, AOCTYTIHbIX KPEAUNTOB U
HE3IHAYNTEABHOTIO NAAEHNA NMPOOACQXK

RSBI B Poccun u CeepaAoBCKOM o6AQCTHU N3mMeHeHUue BbIpy4KH
mBbipocna = Cokpatunace ®He nameHunacb
50,0 -
U3meHeHne nHBeCcTUuUin
1k8.17 3kB.17 1k8.18 3kB.18 1«k8.19 3kB.19 1«kB.20

——Poccusa

CeepanoBckas obnactb 3
m Hapawwusanu = Cokpawanu mBes nuameHeHun

= AeAoBaq akTMBHOCTL MCBE pOCAQ, XOTS U HEBBICOKMMM TEMMNAMM, MHAEKC RSBI cocTtasma 50,6 .

= KOMMOHEHTA MPOAOXK COKPATUAACH HEHAYMTEABHO 30 CHET POCTA AOAM MPEAMNPUHMMATEAEN C BO3POCLLEN BbIDYHKOM HA
3%

= AOCTYMHOCTb KDEAMTOB B PEMMOHE BO3POCAQ, B OCHOBHOM 30 CYET CHMXKEHUI AOAM OTKA3O0B B MPEAOCTABAEHMU KPEAMTOB

= KOMMNOHEHTbI MHBECTULLMU 1 KAAPBI MPOAOAXAAM PACTU C TEMU XXE TEMMAMM, 4YTO B MPEABIAYLLLEM KBAPTAAE

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research



AeAoBAS AKTMBHOCTbL MCB B MockoBckom obAacCTM B 1 kB. 2020 r. BbILLAQ B
30HY POCTA, MOAOXMTEAbHbIM PE3YALTAT OOECNEYMAM MOBLILLEHME
AOCTYMHOCTU KPEAMTOB N HAPALLMBAHME OObEMOB MHBECTULIMM

8

RSBl B Poccum u MockoBckou obAacTu AerkocTb NOAy4eHUs KPeAUTOB
k8. 20
700 -
=27 316,19
50,0 A H Aerko CAOXHO B YCAOBMUSI HE M3MEHUAMUCH
400 - U3mMeHeHUue nHBeCcTUUUmn
300 - 2 k8. 2001 71%
1 k8. 20 65%
20,0 T T T T T

1kB. 17 3«B.17 1xB.18 3«kB.18 1kB.19 3kB.19 1 kB. 20 4kB. 19 62%

3kB. 19 71%

——Poccus MocCKOBCKOs OBAQCTb

B HopaLumsaam COoKpALLLOAM  Ebe3 M3MEHEHUI

AeAoBas AKTMBHOCTb MCB B MOCKOBCKOM OBAQCTM POCAQ HEBLICOKMMM TEMMNAMM — MHAEKC RSBI cocTtasma 50,5 n.
OCHOBHOM BKAOA B BO3ODOHOBAEHME MOAOXMTEABHOM AEAOBOM OKIMBHOCTM BHECAO TMOBbILUEHWE AOCTYMHOCTU
KPEAMTOBAHMUSA: AOAR CHUTAIOLLLMX, YTO MOAYYMTb KDEAUT CAOXKHO, COKPATUAACH HA 7% MNPK CTABUAMU3ALUM TEX, KTO CHYUTAET,
4TO KPEAMT MOAYYUTb AETKO, HA YpoBHE 30%

NMoOAAEPXKAAQ MOAOXKMUTEABHYIO AMHAMMKY MHAEKCA KOMIMOHEHTA MHBECTULLMM: COKPALLLEHME AOAM TEX, KTO CHWXKAA
BAOXEHMSA B OM3HEC HA 7%, OKA3AAO MOAOXKMUTEABHOE BAMSHUE HQO MTOTOBbIM PE3YABTAT

KOMMOHEHTA NPOACXK COKPATUAACH MO CPABHEHMIO C 4 KB. 2019 I., HO OCTAAQCH BbILLIE CPEAHETO 3HA4YeHMa No Poccmm

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research



AeAoBAq OKTMBHOCTb MCb B HeAIOMHCKOM ODAQCTU YAEPXKAAQ 9

NOAOXUTEABHYIO AMHOMMKY: MOAEHME MPOAOXK KOMMNEHCUPOOBAAM POCT
AOCTYMHOCTM KPEAMTOB M MOAOXKMTEAbHbBIE TEMIbI POCTA MHBECTULLMM

RSBI B Poccun n HeasbuHckon obAaacTH U3MeHeHue MHBeCTULUH
65,0 -
60,0 -
50,0 m Hapawmsanu = Cokpawany mBes usmeHeHui
45.0 AerkocTb NOAy4eHUsl KPEAUTOB
40,0 - 2 ke. 2011
35,0 T T T T T T T T T T T T 1
1k8.17 3k8.17 1k8.18 3kB.18 1k8.19 3kB.19 1kB. 20 4xB. 19

——Poccusa YensbuHckas obnacTb

m Jlerko CnoxHo ®YcnoBusi HE U3MEHUNUCh

= AeaoBas akTMBHOCTb MCBE B 1 kB. 2020 r. 30MEAAMAQ TEMIbI POCTA, HO OCTAOAQCH B 30HE MOAbEMA: MHAEKC RSBI cOCTOBMA
50,5 n.

= 30MEAAEHME AEAOBOM OKTMBHOCTM SIBUAOCH CAEACTBMEM CHUXKXEHMUS MHBECTUMLMOHHOM AKTMBHOCTM: HA 7% COKPATMAACH
AOAS NPEANPUHUMATEAEN, HAPALLUMBAIOLLIMX MHBECTULIMM, U B 2 PA3A YBEAMYMAOCH AOAS COKPALLAKOLLMX

= KOMMNOHEHTA MPOACK TAKXE COKPATUAACH, HO 3HAYUTEABHO MEHLLLIE, HEM B CPEAHEM MO Poccum

= AOCTYMHOCTb KQEAMTOB BO3POCAQ: AOAA MPEANPUHUMATEAEN, CHUTAIOLLIMX, YTO KPEAMT MOAYYMUTb CAOXKHO, COKPATUAQCH B 2
pa3a

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research



AenoBas akTiBHOCTb MCbB B PocTtoBckon obAacTM B 1 kB. 2020 T. BbILLIAG B ‘

30HY POCTA 3A CHET KOAOCCUOAbHOIO MNosBbILLUEHNMA AOCTYINMHOCTU KPEAMNTOB

RSBI B Poccuu u PoctoBckoun o6AacTH AerkocTb NOAyYEHUS KPEAUTOB
60,0 - 2 ks. 2001 74%
50,0 -
mJlerko = CnoxHo mYCnoBus He U3MEHUNUCb
U3meHeHne nHBeCcTUuUin
40,0 T T T T T T T T T T T T 1
1k8.17 3817 1k8.18 3k8.18 1k8.19 3k8.19 1kB.20 4xs.19

3kB. 19 74%

——Poccns  ——PocTtoBckas obnactb

m Hapawwusanu = Cokpawanu mbe3 nsameHeHum

= AeAOBAS QAKTMBHOCTb MCBH NPOAOAXMAQ TEHAEHLMIO OXMBAEHUS, Ha4aTyto B 3 kB. 2019 r., mo utoram 1 kB. 2020 .
mHaekc RSBl coctasma 50,4 n.

= OCHOBHOM MOAOXMTEAbHbIM BKAGQA BHECAO KOMMOHEHTA AOCTYMHOCTU KPEAMTOBOHMA: AOAS MPEANMPUHUMATEAEMN,
CHYUTAIOLLLMX, YTO KPEAMT MOAYUYUTb AETKO, BO3POCAQ BoAee Yem B 3 pa3a C KoHLA 2019 .

» COXPOHEHUE MHBECTMLMK HA MPEXHEM YPOBHE, A TAKXKE HEDOAbLLOE HAPALLUMBAHME KOAMYECTBA 3AHATbIX B CETMEHTE
MCB NO3BOAMAU HUBEAMPOBATL 2G0CDEKT OT COKPALLLEHMA MPOACXK

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research



AeAnoBagq akTMBHOCTb MCbB B Pecnybamke TatapctaH B 1 kB. 2020 1. poCAd
HEDOABLLMMU MOAOXKMUTEABHBIMU TEMMNAMMU, ODECMEYEHHBIMM POCTOM
AOCTYMHOCTU KPEAMTOBAHMSA M COXPAHEHMEM ODBEMOB MHBECTULLMM

RSBI B Poccum n Pecnyb6auke TaTtapcTaH

60,0 +
58,0 -
56,0 -
54,0 -
52,0 -
50,0 -
480 -
46,0 -
440 -
420 -
400 w w w w \ \ \ \ ‘ ‘ ‘

1kB.17 3kB.17 1kB.18 3«kB.18 1kB. 19 3kB.19

——Poccusg PecnybaAmka TatapctaH

1 kB. 20

AerkocTb NMOAYyYEeHUA KpeAUTOB

2 k8. 200 18% 14%
1 k8. 20
4kB. 19
3 k8. 19

YCAOBUI HE M3MEHUAUCH

E Aerko B CAOXHO

N3MeHeHne MHBeCTUL UMK

2 kB. 2001
1 kB. 20

4kB. 19

3kB. 19

B HopaLwmBaAm B COKPALLOAM F be3 u3smeHeHH

11

OCHOBHOM TMOAOXMUTEAbHbIM BKAGA BHECAQ KOMIMOHEHTAO AOCTYMNMHOCTN KPEeANTOBAHMA!

= AeAoBaq akTmBHOCTb MCE PecnybAmkm TATAPCTAH OCTOAQCH B 30HE HEBLICOKOIO POCTA — MHAEKC RSBI cocTtasma 50,3 .

AOAA

CHUTAIOLLLMX, H4TO KPEAMT MOAYHYUTH AETKO, BO3POCAA B 4 pa3a € KoHUa 2019 .

MAOAOTO U CPeAHEro bmsHeca

NPEANPUHUMATEAEN,

= COXpAHEHUE MHBECTULLMIM HO YPOBHE, HE3HAYMTEABHO YCTynaowem 4 kB. 2019 r., TOKXKE MO3BOAMAO MOAAEPXKATb PA3BUTHE

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AeAoBad AKTMBHOCTb MCbB B YABIHOBCKOM ODAQCTM POCAQ HEBBICOKMM 12
TEMIMOM, OD0eCNEYEHHbIM POCTOM AOCTYMHOCTU KPEAMTOBAHMUS U
COXPOHEHNEM ODBEMOB MHBECTULLMM

RSBl B Poccuu U YAbSSHOBCKOM O0OAQCTHU

70,0
60,0

500 @~ DR RN
40,0

30,0
49,6 36 EE

20,0 38,9 346

10,0

0,0
Mpopaxun UHBecTULMMN JAocTynHOCTb KpeauTos Kaapb! RSBI

Poccus M YnbAaHOBCcKaa o61acTb

" YAbAHOBCKAS OOAQCTb B 1 KB. 2020 r. onepexaAd CpeAHME 3HAYEHMI MO Poccumm No Tpem KOMMNOHEHTAM MHAEKCA, OOLLMM
pe3yAbTar 50,3 M., — AeAOBAd AKTMBHOCTb MCB B permoHe pacTteT O4€Hb HU3KMMKM TEMMAMM

= Cepbe3HOe OTCTABAHME OT CPEAHMX MO POCCKMM 3HAYEHMM HOBDAIOAQAOCH B KOMMOHEHTE NPOACX (-4,3 6.1.)

* NHBECTULMOHHBIM KAMMOT B PErMOHE OCTABAACH XOopoLumm: 70% PECNOHAEHTOB COXPAHAAO MHBECTULMMU HA MPEXHEM
YPOBHE, O COKPALLAAO TOAbKO 2%

» AOCTYNHOCTb KPDEAMTOB AOCTATOYHO BbICOKAS: 36% OMPOLLEHHbIX CYUTAAM, 4TO KPEAMUT MOAYYUTb AETKO

= 3AHATOCTb B cermeHTe MCB TaKXe POCAQ, OKOAO YETBEPTM OMPOLLUEHHbIX MAQHUPOBAAM PACLUMPATL LUTAT BO 2 KB. 2020 T.

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AeAoBad akTMBHOCTb MCbB B BOpOHEXCKOM OBAQCTM MPEBLICMAC 13
CPpEAHME 3HAYEHMI MO POCCKHM TOABKO 3Q CYHET 3HAYMUTEABHOTO OTPbLIBA B
AOCTYMHOCTU KPEAMNTOBOHMS

RSBI B Poccuu u BopoHexckon obAaacTu

70,0
60,0
50,0
40,0
30,0
20,0

10,0

0,0

Mpopaxun UHBecTULMMN JAocTynHOCTb KpeauTos Kaapb! RSBI

Poccus M BopoHerkckasa obsacTb

= AeAoBAd AKTMBHOCTb MCB BopoHexckom obAaacTtm B 1 kB. 2020 1. HE POCAQ M HE COKPALLLOAACH, - MHAEKC RSBI COCTOBAAA
49,9 n.

= AOCTYMHOCTb KPEAMTOB B PErMOHE ObIAQ 3HAYUTEABHO BbiLLE, YeM B cpeaHem no Poccum: okoao 30% PECrOHAEHTOB
CYUTAAM, YTO KPEAMT MOAYYMTb AETKO

= OCTOAbHbIE KOMMOHEHTbI MHAEKCO MMEAM COMOCTOBMMbBIE 3HAYEHMSA CO CpeAHMM MO Poccuun:. B permoHe HAOAIOAOACSH
CMAA NMPOoAAX U CHMXKEHME 3AHATOCTM B CETMEHTE MCB

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AenoBas akTMBHOCTb MCB B Pecnybamke Kpbim MOTAQ ObiTh B 30HE pocTa, (14
€CAU Obl HE MPOBAEMBI C AOCTYMHOCTbLIO KPEAUTOBAHMS

RSBI B Poccuu u Pecnyb6auke Kpbim

70,0
60,0
10K T T S I
40,0

30,0

48,6
200 38,9

10,0

0,0

Mpopaxun UHBecTULMMN JAocTynHOCTb KpeauTos RSBI

Poccus B Pecnyb6aunka Kpbim

= AenoBag aktMBHOCTb MCbB B Pecnybamke Kpbim B 1 kB. 2020 r. HE CMOTAQ MOAHATHCS B 30HY POCTA U OCTAAACH OKOAO O
OTMETKM (MHAEKC RSBI paseH 49,9 n.)

» PermoH onepexaa cpeaHure no Poccum 3HAYEHMS MO BCEM KOMMOHEHTAM MHAEKCA, 30 UCKAKOYEHMEM AOCTYMHOCTH
KpEeANTOBAHMA

= B 1 k8B.2020 r. npoaoxkun B Pecnybamke KpbiM COKPATUAMCH HE TOK 3HAYUTEABHO KAK B CpeAHEM Mo Poccum

= BbiICOKMI YPOOBEHb MHBECTULMOHHOM OKTUBHOCTM WM MOBbILLUEHME 3AHATOCTM B CeKTope, B COBOKYIMNMHOCTM TMO3BOAUNAU
HUBEAMPOBATb BAUAHNE DA3HOHANMPABAEHHbIX TEHAEHLLMM

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AeAoBaq AKTMBHOCTb MCB B HOBOCHMOMPCKOM OOAQCTM BO3POCAQ MO 15
OTHOLUEHMIO K 4 KB. 2019r. 30 CYET NOBbILLEHMI AOCTYMHOCTU KPEAMUTOBAHMS
N YAYYLLIEHUSA MHBECTULMOHHOIO KAMMATA B PEMMOHE

RSBI B Poccun u HoBocubupckomn obaacTu AerkocTb NOAyYeHUS KpeAUTA
600 - 2tz 2011
1 k8. 20
550 - 4x8.19
3xe. 19
50,0 - B Aerko W CAOXHO M YCAOBMA HE M3MEHMAMCH
U3meHeHne nHBeCcTUuUin
116,20
40,0 T T T T T T T T T T T T 1
1ke.17 3kB.17 1«kB.18 3kB.18 1kB.19 3«kB.19 1kB.20 AN

B Hopaliumeaam COKpALLLOAM B be3 M3MEeHEHMI

——Poccwus Hosocmbupckas obAaCTb

= AeAoBas aKTMBHOCTb MCB B 1 kB. 2020 r. NPOAOAXKMAQ TEHAEHLMIO K POCTY, MHAEKC RSBI BbipOC HO 1,5 6.11.

= OCHOBHOM BKACQA B MOAOXMTEABHYIO AMHOMMKY BHECAM MOBbILLEHME AOCTYMHOCTM JOMHAHCUMPOBOHMSA UM YAYYLLIEHME
MHBECTULLMOHHOTO KAMMAOTA B PETMOHE

= AOAS TEX, KTO CYUTAET, 4TO MOAYYMTb KPEAUT CAOXKHO, COKPATUAACH HA 18%

= AOAS NPEANPUHUMATEAEN, COKPALLLAIOLLLUX MHBECTULMM, MOCTENEHHO CHUXKAAACH

= KOApPOBQS KOMMOHEHTA OCTAAQCH 6€3 M3MEHEHMUM: YPOBEHb 3AHATOCTM B cermeHTe MCBb 0CcTaBAACS CTABUAbHbBIM

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research
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AeAoBAg AKTMBHOCTb MCB B AKYTMM 30MEAAMAACDH, AAT CTUMYAMPOBAOHMS (16
SKOHOMMYECKOM AEATEABHOCTM B PETMOHE HEODXOAMMO MOBbLILLIATH
AOCTYMHOCTb KPEAMTOB

RSBI B Poccuun u Pecny6amnke Caxa (AkyTus)

60,0

50,0

40,0

30,0
= 49,6 486

20,0

10,0

0,0
Mpopaxun UHBecTULMMN JocTynHOCTb KpeauTos Kaapb! RSBI

Poccna M ARyTUA

= AeAoBasg akTMBHOCTb MCbB dAkytim B 1 kB. 2020 1. 30MEAAIAQCH, MHAEKC RSBl HOXOAMACS HKe otmeTkm 50,0

= JKYyTHA YCTYNAAQ CPEAHUMM MO POCCUM 3HAYEHMAM B HOCTU AOCTYMHOCTU KPEAMTOBAHUA U YPOBHSA 3OHATOCTU B CETMEHTE
MCB

= KOMMOHEHTA MNPOAOXK COKPATMAACH HE TAK 3HAYUTEABHO, KAK B CPEAHEM MO CTPAHE: YCAOBMA AA9 pPa3Bmtig MCBE B
permoHe B 1 kB. 2020 r. ObIAM HEMHOTO AYHLLIE, YEM B OOABLLIMHCTBE APYIMX PETMOHOB Poccmmn

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AeAnoBaq aKTMBHOCTb MCb B PecnybAmke bALLKOPTOCTAH BO3POCAQ MO ‘

OTHOLLIEHMIO K 4 KB. 2019r. 30 CHET NOBbILLIEHUI AOCTYMHOCTU KPEAMTOBAHMS
N YAYHLLIEHMSA MHBECTULIMOHHOIO KAMMATA B PETMOHE

RSBI B Poccuun u Pecny6Amke bawikopTocTaH AerkocTb NOAyYEeHUS KpeAUTA
80,0 - 2 kB. 201 NSA 78%
120 [EER
70,0 -
4xe.19
600 - 3xe. 19 35%
50,0 - ’ B Aerko CAOXHO ~ HYCAOBMA HE M3MEHUAMCH
N—"48.6 _
N3mMeHeHue MHBECTULLUMU
400 -
2 k8. 201
300 -
1x8.20
20,0 T T T T T T T T T T T T 1
1ke.17 3kB.17 1k8. 18 3kB.18 1kB.19 3«kB.19 1kB.20 ol
——Poccis S 19

FEEm A BELLGRISEIEH B HOPALLMBAAMK Cokpallaamn  BEe3 U3MeHeEHMM

= AeAoBas AKTMBHOCTbL MCB B 1 kB. 2020 r. NPOAOAXKAAQ TEHAEHLMIO K POCTY, MHAEKC RSBI BbiIpOC HA 2,2 6.1.

* OCHOBHOM BKACA B TMOAOXMTEABHYIO AMHOMMKY BHECAM MOBbILLEHUE AOCTYMHOCTM COMHOHCUPOBAHMS U YAyYLLIEHME
MHBECTULIMOHHOIO KAMAMATA B PETMOHE

= AOAS TEX, KTO CYMUTAET, 4TO MOAYYMUTb KPEAMUT AETKO, MOAHAAACH C 0% A0 22%

AOAS MPEANPUHUMATEAEN, HAPALLMBAIOLLIMX MHBECTULMM, BO3POCAC HA 7%

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research
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AeAOBAS AKTMBHOCTbL MCB B MIBAHOBCKOM OOAQCTM CHUXAAQCH M3-30 18

SHAOYUNTEABHOTO NMAAEHNA TTPOAQX N COKPALLLEHWNA 3AHATOCTM B CEKTOPE

RSBl B Poccuu u UBaHOBCKOM 0BAQCTHU

70,0
60,0
50,0
40,0
30,0
20,0

10,0

0,0

Mpopaxun UHBecTULMMN [ocTtynHOCTb KpeauToB Kaapb! RSBI

Poccus M MBaHoBCKan o6nacTb

= AeAoBaq akTMBHOCTb MCB B 1 kB. 2020 r. 30MEAAMAQACH, MHAEKC RSBl cocTaBmA 49,3 n.
= OCHOBHOM BKAQA B CHMXXEHME AEAOBOM AKTMBHOCTM BHECAM NAAEHME MPOAQXK M YPOBHS 3AHATOCTM

* MBAOHOBCKAS OBAQCTb XOAPAKTEPUIYETCA XOPOLLMM MHBECTULMOHHBIM KAMMATOM: 30% NPEANPUHMMATEAEN HAPALLIMBAAM
OObEM BAOXKEHUM B PA3BUTME DM3HECO

= AOCTYMHOCTb KPEAMTOB B PEMMOHE TAKXE AOCTATOYHO BbICOKQA: AOAS OTKA30OB COCTABASIAC AULLL 24% MPU CPREAHEM AAS
Poccum nokasarteae B 41%

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AeAoBas akTMBHOCTb MCB CaHkT-lleTepOypra He3sHAYMTEABHO BO3POCAT (19
30 CYET MOBbILLUEHMI AOCTYNMHOCTU KPEAUTOBAHUA M YAYYLLIEHNS
MHBECTMLMOHHOIO KAMMATA

RSBI B Poccuu u CaHkr-lNeTepbypre AerkocTb NOAy4YeHUs KPEeAUTOB
65,0 -
60,0 - 4xe. 19
50.0 mJlerko = CnoXxHo ®YCnoBusi HE N3MEHUNUCH
U3MeHeHue MHBeCTULUH
45,0 -
2 kB. 20r1
40,0 -
1 kB. 20
35,0 4 kB. 19

1k8.17 3kB.17 1kB.18 3kB.18 1kB.19 3kB.19 1kB.20

3kB. 19 79%

——Poccus —— CaHkr-lNeTepbypr
m Hapawwmsanu = Cokpawanu mbe3 nsameHeHum

= AeAoBAf AKTMBHOCTb MCB HE3HAYUTEABHO BO3POCAQ MO OTHOLLIEHMIO K 4 KB. 2019 T., mHAEKC RSBI cocTasuma 48,6 .

= OCHOBHOE HEraTtMBHOE BAMAHME HA PA3BUTUE BM3HECO OKA3AAO CHMXKEHUE MPOAOXK

" [TOAOXMTEAbHbIM BKAGA BHECAM MOBbILLUEHME AOCTYMHOCTU KPEAMTOBAHUSA: AOAR TEX, KTO CYUTAET, YTO KPEAMT MOAY4YMTb
CAOXHO, COKPATUAQCH B 2 pA3d U COCTABMAC 38%

= BO3POCAO KOAMYECTBO MPEANPUHMMATEAEN, YBEAMHUMBLLIMX OOBEM MHBECTMLMM

* KOAPOBAS KOMMOHEHTA TAKXE HE3ZHAYUTEABHO MOAPOCAQ, 4YTO CBMAETEABCTBYET O HEDOOABLLOM POCTE 30AHATOCTM B
cermeHte MCbH

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research
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AeAnoBaq aKTMBHOCTb MCB B Camapckom 0BAACTM BO3POCAQ MO 20
OTHOLLEHMUIO K 4 KB. 2019 T. 30 CHET COXPAHEHMI OObEMA MPOATXK U
MNOBbILUEHMSI AOCTYNHOCTM KPEAMNTOBAHMS

RSBI B Poccun u Camapckoun obAaacTu N3MeHeHHe BbIpyYKHU
65,0 -
60,0 -
50,0 mBbipocna = Cokpatunace mHe unsmeHunacb
45.0 AerkocTb NOAy4YeHUst KPEAUTOB

2kB. 201 &34 79%
40,0 -

1 k8. 20 40%

35,0

4 kB. 19 42%

1kB.17 3kB.17 1kB.18 3kB.18 1kB.19 3kB.19 1BK 20
3kB. 19

34%

——Poccus Camapckas obnactb

m Jlerko CnoxHo ®YcnoBusi HE U3MEHUNUCb

= AeAoBas akTMBHOCTb MCBE B Camapckom 0BAACTM 3AMETHO BO3POCAA MO OTHOLLEHMIO K 4 KB. 2019 ., NPMPOCT MHAEKCA
RSBI coctaBma 3,6 6. .

= OCHOBHOWM MOAOXMTEAbHbIM BKAOA BHECAO COXPOHEHUE MPOACXK HA YPOBHE, HE3HAYUTEABHO YCTYMNAIOLLLEM MOKA3ATEAIM 4
kB. 2019 .

= AOCTYMHOCTb KPEAMTOB 3HAYUTEABHO BO3POCAQ: MNATASL YHOCTb PECMNOHAEHTOB CHYUTAAQ, YTO KPEAMT MOAYHUTb AETKO, MPU STOM
AOAS OTKA30B B MPEAOCTOBAEHMM 3AEMHbIX CPEACTB COCTABMAA 27% (B cpeaHem no Poccun 41%)

= KOMMNOHEHTbI MHBECTULLMM M KOAPOB M3MEHMAMCH HE3HAYUTEABHO (MHBECTULLMM YMEHbBLLIMAMCH, 3AHITOCTb BO3POCAQ)

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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YpOBEHb AEAOBOM AKTMBHOCTM MCbB B Amneukomn obAactm B 1 kB. 2020 . 2]
MNPAKTUYECKM HE OTAMHAACS OT CPpEAHEro No Poccum

RSBl B Poccuu u Aneukou obAaacTu

60,0

500 @

40,0

30,0
49,6 436 [
20,0 38,9 38,9

10,0

0,0
Mpopgaxn UHBecTULMMN JocTynHOCTb KpeauTos Kagpbl RSBI

Poccns  E/luneuKas obnactb

= AeAoBaq akTBHOCTb MCE B 1 kB. 2020 r. yMEPEHHO CHMXXAAQCH, MHAEKC RSBI cocTasma 49 .
= Auneukas oBAACTb COXPAHAAQ XOPOLLUMIA MHBECTULLMOHHBIM KAUMAT

* AOCTYMHOCTb KPEAMTOB HOXOAMACQCH HO cpeaHem YypoBHe: 40% PECNOHAEHTOB CHMTAAM, Y4TO KPEAMT MOAYYUTb AETKO,
OAHOKO AOAS OTKQ30B TAKXKE COCTABASIAA 40%, YTO COOTBETCTBYET CPEAHMM 3HAYEHMIM MO Poccum

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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HecMoTps HA TO, YTO YPOBEHb AEAOBOM AKTMBHOCTM MCB B TOoMCKOM 22
OOAQCTU COBMAAQA CO CPEAHUMM MO POCCUU, B permoHe BbiAM MPODOAEMBI C
AOCTYMHOCTbIO KOEAMTOB

RSBl B Poccuu u Tomckomn obAacTH

70,0
60,0
50,0
40,0
30,0
20,0

10,0

0,0

Mpoaaxku UHBecTULUN JocTtynHOCTb KpeauTos Kaapb! RSBI

Poccuss M Tomckan obnactb

= AeAoBAs AKTMBHOCTb MCB B 1 kB. 2020 r. CHMXAAQCH, MHAEKC RSBI cocTaBmAa 48,9 n.

= KOMMOHEHTA MPOACXK B MEPBOM KBAPTAAE CHM3MAOCH, HO 3AMETHO MEHbLLIE, YeM B cpeaHem no Poccuun ( pasHUua
COCTABMAQ +7,7 6. 1.)

= MHBECTULLMM POCAM BbICOKMMM TEMMNAMM, OMEPEXAT CPEAHEE 3HAYEHME NO Poccum

= AOCTYMHOCTb KPEAMTOB B TOMCKOM OBAQCTM BbIAQ OAHA M3 CAMBIX HM3KMUX MO CTPAHE: AOAS OTKA30B COCTABAIAA 68% Mpm
TOM, 4TO CMPOC HA KPEAMTbI MPEABIBAAAM TOABKO 40% PECTOHAEHTOB

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research



AeroBasd akTMBHOCTb MCB B BOATOrpaACKOM ODAQCTM BO3POCAQA MO 23
OTHOLUEHMIO K 4 KB. 2019 1. 30 CYET POCTA KOMMOHEHT MPOACXKM U KAAPDI

RSBI B Poccuu u BoArorpaackou o6AacTu N3mMeHeHUue BbIpYy4KH
60,0 -
50,0 -
mBoipocna = Cokpatunace mHe nsmeHunach

45,0 - U3meHeHue wTaTa (YMcAa paboTaloLLmx)
o AR
35,0 T T T T T T T T T T T T 1 o,

1ke. 17 3ks.17 1ks.18 3ke.18 1ke.19 3ks.19 1ks.20 T

——Poccus

Bonrorpagckas obnactb
mYBenuunsanu = Cokpalanu mbe3 nsmeHeHunmn

= AeAOBAs AKTMBHOCTb MCE B BOATOrpaACKOM OBAQCTM 3AMETHO BO3POCAA MO OTHOLLUEHMIO K 4 KB. 2019 1., NPUPOCT MHAEKCA
RSBl coctaBma 2,8 6. .

= BoArorpoackas oBAACTb, OAHO M3 HEMHOIMX, KTO MPOAEMOHCTPUPOBOA POCT KOMMOHEHTbI MPOACX, B T. Y. 34 CYeT
COXPAHEHMA NPONOPLUM NPEANPUHUMATEAEN, HOPACTUBLLMX BbIPYYKY M COXPAHUBLLMX €€ HA MPEXHEM YPOBHE

= 1o mtoram 1 kB. 2020 r. BO3POCAQ AOAF NPEANPUHUMATEAEN, HOPACTUBLUMX LUTAT, YTO CBMAETEALCTBYET O POCTE 3AHITOCTU
B cermeHte MCbB permoHa

= KOMMOHEHTbI MHBECTULLMM 1 AOCTYNMHOCTU GOMHAHCUPOBAHMA HEZHAYUTEABHO COKPATUAMCH

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research
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KpacHosgpckum Kpam B 1 kB. 2020 1. OTKPbIA NEpEYEeHb PENMOHOB, 24
OKA3ABLUMXCA HUXKE CPEAHMX 3HAYEHMM MO POCCUU, YXYALLEHME MO3MLINMA
PEMOHQA BbI3BAAO CMABHOE CHUXEHUNE KOMIMOHEHTbI MPOOAQXKM

RSBI B Poccun u KpacHospckom kpae N3mMeHeHUue BbIpYy4KH
2 k5. 2011

65,0 -

1 k8. 20
55,0 | 3xe.19
50,0 - H BhipocAa 1 COKpATUAQCH B He M3MEHMAACH
45.0 N3meHeHue wTaTa (YMcAa paboTaroLmx)
40.0 - 2 kB. 2001 7%

1 k8. 20 57%
35,0

1k8.17 3«k8.17 1k8.18 3kB.18 1kB.19 3kB.19 1kB.20 4xs. 19 1%

3kB. 19 73%

——Poccus —— KpacHospckuii kpan
B YBEAUYMBAAU CokpaLLaam

= AeAaoBas OKTMBHOCTb MCB KpPOCHOSPCKOro Kpas MPAKTMYECKM HE M3MEHMAQCH MO CPABHEHMIO C TMPEAbIAYLLMAM
KBAPTAAOM, - PEMMOH HOXOAMACS B 30HE MOCTEMEHHOTO CHUXEHMS AEAOBOM AKTUBHOCTM

= OCHOBHOE HEraTMBHOE BAMSHME HA KOMMNAHMM MCB OKO3OAO CHWMXEHME MPOACXK: BbIPDYYKA COKPATMAACH Y 68%
PECMNOHAEHTOB MO UTOram 1 kB. 2020 T.

* KOMMOHEHTbl MHBECTULMM, AOCTYMHOCTb KPEAMTOB M KAAPBI 3HAYUTEABHO BO3POCAM MO OTHOLLIEHUIO K MPEAbIAYLLLEMY
KBAPTAAY, HO MOAOXMUTEABHOM AMHOMMKM HE XBATUAO AA KOMMEHCALLMM D2FADEKTA OT MAAEHMA MPOAOXK

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research
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AeAoBaq aKTMBHOCTb MCbB B PecnybaAmke Y AMYPTUS BO3PDOCAQ MO 25
CPAaBHEHMIO C 4 KB. 2019 . 30 CHET OXKMBAEHMS MPOACXK M POCTA
MHBECTULMOHHOM OKTMBHOCTMU

RSBI B Poccuu u Pecnybauke YamypTtus N3mMeHeHUe BbIpy4KHU
60 -
50 mBeipocna = Cokpatunace ®He nameHunach
U3meHeHne MHBeCcTUuUin

45 .
40 T T T T T T T T T T 1

3ks. 17 1 k. 18 3«ks. 18 1 k8. 19 3ks. 19 1 k8. 20 4xB.19

[v)
— Feswn Ry 3 ke 19

m Hapawwmsanu = Cokpawanu mbe3 nsameHeHum

= AeaoBas aktMBHOCTb MCB B 1 kB. 2020 r. OCTAAQCH B 30HE CMNOAQ, OAHOKO TEMIMbI MAAEHUA 3AMEAAMAMUCH, MHAEKC RSBI
BoipoC Ha 1,1 6.m.

* OCHOBHOWM BKAQA B MOAOXMTEABHYIKO AMHOMMKY BHEC POCT MPOACXK: HA 4% BbIPDOCAQ AOAN MPEANPUHMMATEAEN C
PACTYLLLEM BbIDYHKOM M HO 5% COKPATUAOCH AOAS TEX, Y KOTO BbIPYYKA CHMXKXAAQCH

" AOMOAHUTEABHOE MO3UTUBHOE BAMIHME OKA3AAO MOBbILLUEHUME WMHBECTULMOHHOM OKTMBHOCTU: AOAR MPEANMPUHUMATEAEN,
YBEAMYMBLLIMX BAOXKEHMSA B BU3HEC, BO3POCAQ B 2 pA3a A0 25%

* HeratmBHoOEe BAMIHME HA AEAOBYIO OKTMBHOCTb B PEMMOHE OKA3OAO CHWMXKXEHUME AOCTYMHOCTU KPEAMTOB. AOAS OTKA30B
COCTOBMAQ 55%, 4TO BbILLIE CPEAHMX 3HAYEHMM No Poccum (41%)

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research
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AenoBas akTMBHOCTb MCB B CTOBPOMOABCKOM KPAE HE3HAYMTEABHO HMXKE (26
CPEAHEro 3HAYEeHMs NO POCCUM, MHBECTULIMM U AOCTYMNMHOCTb KPEAMTOBAHMS
HOXOAMAMCH B 30HE POCTA

RSBI B Poccuu n CTaBponoAbCKOM Kpae
60,0
50,0
40,0
30,0
20,0

10,0

0,0
Mpopgaxn UHBecTULMMN JocTynHOCTb KpeauTos Kagpbl RSBI

Poccus B CTaBpOMNOAbCKUIN Kpan

= AeAoBasg akTMBHOCTb MCbB B 1 kB. 2020 r. COKPALLLOAQCH, MHAEKC RSBI cocTasumA 48,4 n.
* KOMMOHEHTbI MHBECTULMM M AOCTYMHOCTU KPEAMTOBAHUS MPOAOAXKMAM PACTU, MOAAEPXKMBAS AEAOBYIO AKTUBHOCTb
» [TpoAOXKM MO mutoram 1 k. 2020 r. NPAKTUHECKM HE COKPATUAMCH B CPABHEHUM CO CPEAHUM 3HA4YEHMEM Mo Poccum

* PErMoHy HeOBXOAMMO MOBbLILLATE AOCTYMHOCTb KPEAMTOBAHMUSA: AOAS OTKA30B COCTABMAG 48%, G CNpOC HA KPEAUTbI
NPEADBIBAAAM TOABKO 44% KOMNAHMIM MCbH

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research 35



AeAoBAq AKTMBHOCTb MCbB B ApOCAQBCKOM OBAACTU MPOAOAXKNAC ‘

JAMEAAATBCA, CINAA B NMPOAEMOHCTPHNPOBAAM BCE KOMITOHEHTbI MHAEKCA

RSBI B Poccuu u Apocaasckon o6AacTu AerkocTb NOAyYEHUS KPEAUTOB
2 kB. 2001 81%
60,0
1 k8. 20 57%
4x8.19
550
3xe. 19
B Aerko W CAOXHO M YCAOBUSA HE M3MEHUAMUCH
50,0
U3meHeHue wTaTa (Y4MCAA COTPYAHUKOB)
110,20
00 +——r—r————————————————— 4x.19
Tke.17 3«xB.17 1kB.18 3«kB.18 1kB.19 3kB.19 1kB.20
3xs.19
Fogem AIpeengaeien ConeE B YBEAUYMBAAU CokpalllaamM  Embe3 U3MEHEHUN

= AeAoBas aKTMBHOCTb MCB B 1 kB. 2020 r. 13 30HbI POCTA NEPELLAQ B 30HY CHUMXEHMSA, MHAEKC RSBl coCTaBMA 48,2 N

» [loaeHME NPOAEMOHCTPUPOBOAM BCE KOMIMOHEHTbI MHAEKCA, HOUOOAbLLLEE BAMAHME OKA3ZOAM KOMMOHEHTbI MPOACXK M
AOCTYMHOCTM OUHOHCUPOBAHMS

* AOAS MPEANPUHUMATEAEN, PUKCUPYIOLLIMX MAAEHME BbIDYYKM, COCTABMAA 43%

* AOCTYMHOCTb KPEAMTOB TAKXKE CHU3MAACH: TOABKO 15% MPEANPUHUMATEAEN CHUTOAM, HTO KPEAMT MOAYYUTb AETKO (MPOTUB
50% B 4 kB. 2019 r.), AOA OTKA30B MO KPEAMTAM COCTABAIAC 54%

» CTPYKTYPQ 3AHATOCTM OCTAETCS MOCTOIHHOM, YTO MOBAMAAO HA CHMXKEHME KOMMOHEHTbI KaApPbl: 6boree 70% peCnOHAEHTOB
OCTOBASIOT YUCAEHHOCTb COTPYAHMKOB OE€3 U3MEHEHMIA

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research
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AeAoBad aKTMBHOCTb MCbB B [TOMMOPCKOM KpAe HE M3MEHUAQ TEMTT

30MEAAEHMUS, MAAEHNE MPOAOXK M 3AHATOCTU HUBEAMPOBAAM DAOAOEKTbI OT
POCTA MHBECTULIMK U AOCTYMHOCTM KPEAMTOB

RSBI B Poccuu u NMpuMopckom Kkpae

65,0 ~
60,0 -
550 -
500 -
450 -

40,0 -

35,0 T T T T T

T T

1ke.17 3kB.17 1kB. 18 3kB.18 1kB.19 3kB. 19 1kB.20

——Poccung  ——TIpUMOPCKMM Kpan

1

M3meHeHue BbIpY4KH

2 kB. 200 31%

1 k8. 20 29%
4kB. 19 31%

3kB. 19

Em BbipocAaa  COKpATUAQCH B He M3MeHWAQCH

N3meHeHue wTaTa (YMcAa paboTaroLimx)

N YBEAMYUBOAM CoKpaLLOAM  EEe3 U3MEHEHUI

28

OTHOLLEeHUIO K 4 kB. 2019 T.

AEAOBOM OKTMBHOCTMU

MPOACX M 3AHATOCTH

= AEeAOBAS QKTMBHOCTb MCBH MNPOAOAXMAQ 3AMEAAATLCA TEMU XE TEMMNAMM, MHAEKC RSBl cokpatmaca Ha 0,9 6.n. no

* KOMMOHEHTA MPOAQXK CHU3MAACH 30 CHET COXPOAHEHMS BbICOKOM AOAM MPEANPUHUMATEAEM, MOTEPSBLLIMX B BbIPYYKE (55%)
* KOAMYECTBO COKPATMBLLMX LUTAT KOMMAHMM MCB BbIPOCAO HA 8%, 4TO TAKXE OKA3OAO HEFATMBHOE BAMSHUE HA YPOBEHb

= [lOBbILLEHME AOCTYMHOCTU KPEAMTOB KM POCT MHBECTULIMKM HE CMOTAM NnepeKpPbLITb HEraTUBHbIM 3CbeeKT OT CHMXEHMA

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research
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AEAOBAS OKTMBHOCTL MCBE 8 XMAO B 1 k8. 2020 I. 30MEAAMAQCD, MOAEHNE 27
NPOACK MEPEKPBLIAO POCT MHBECTULMM, AOCTYMHOCTU KDEAMTOB U KOAPOB

RSBI B Poccun u XaHTbli-MAHCUUCKOro ABTOHOMHOro okpyra (lOrpa)

70,0
60,0
50,0
40,0
30,0
20,0

10,0

0,0
Mpopgaxn UHBecTULMMN JocTynHOCTb KpeauTos Kagpbl RSBI

Poccua mXMAO

= AeaoBasg akTBHOCTb MCB B XMAQ B 1 kB. 2020 r. 30MEAAUAQCH HIMXKE CpeAHero no Poccummn ypoBsHS, MHAEKC RSBl COCTABMA
48,0 n.

= KOMMOHEHTbl MHBECTULIMM, AOCTYMHOCTU KPEAMTOB WM KOAPOB OCTAAMCbH B 30HE POCTA, 4TO TOBOPUT O XOPOLUEM
MHBECTULIMOHHOM KAMMATE, BbICOKOM AOCTYMHOCTM KPEAMTOB (AOAS OTKA30B 33%) M pOCTE 3AHSTOCTM B cermeHte MChB

" MIHAEKC MPOACK HOXOAMACH HA O4EHb HU3KOM YPOBHE: 54% PECNOHAEHTOB 3ACOUKCUPOBAAM CHIVDKEHME BbIDYYKM M TOABKO
3% OTMETUAM POCT

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AeroBasd akTmBHOCTbL MCb B HYyBaLLckom PecnybAmke HEMHOTO HMXeE, 4eM (30

CpeAHEM MO POCCUMU, CAEPXKMBAIOLLLEE BAMAHME OKA3AAM CHMXKEHME
NPOAOX U AOCTYNMHOCTU KPEAMTOB

RSBI B Poccuu u Yyesawckou Pecny6Amku
60,0

50,0

40,0

30,0

49,6 48,6

20,0

10,0

0,0
Mpopgaxn UHBecTULMMN JocTynHOCTb KpeauTos Kaapb! RSBI

Poccns M YyBalickaa Pecnybavka

= AeAoBasg akTmMBHOCTb MCbB B Pecnybamke Hysaruma B 1 kB. 2020 1. 30MEAAMAACH, MHAEKC RSBI cocTasma 47,9 n.

* PEeroH COXPOHMA OAQronpuaTHbIM MHBECTULMOHHBIM KAMMAT, MNPEANPUHUMATEAU MPOAOAXMAM BKAGABIBATL B PA3BUTME
BusHeca

» 30HATOCTb B cermeHte MCB poCAQ HEBOABLLIMAMM MOAOXKMUTEABHBIMIM TEMAMM

* B perMoHe cyLLecTByoT NPOBAEMbI C AOCTYMHOCTBIO KPDEAMTOB — AOAS OTKO30B COCTOBMAQ 52%

» [TaaeHue BbipydkM B 1 KB. 2020 r. OLLLYTUAM 42% PECNOHAEHTOB, YTO OTPULLATEABHO CKA3AAOCH HO KOMMOHEHTE MPOAQX

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AenoBag akTMBHOCTb MCBb B [1EH3EHCKOM OOAQCTU 3AMEAAMAQCH B 31
PE3YALTATE CUABHEMULLIETO MAAEHMS MPOAQXK MPEBLICUMBLLETO, POCT
MHBECTMLMIN, AOCTYNMHOCTU KPEAMTOB M 3AHATOCTU

RSBl B Poccuu u lNeH3eHcKkoU oBAaCTH

70,0
60,0
500 ——————
40,0
30,0

200 38,9

10,0

0,0
Mpoaaxu UHBecTMummn JocTynHOCTb KpeauTos Kaapbl RSBI

Poccns B MeH3eHCcKas obnacTb

= AeAoBaq akTMBHOCTb MCB B [eH3eHcKoM 0OAaCTH B 1 KB. 2020 1. 3aMEAAMAACDH, MHAEKC RSBl cocTtasma 47,1 n.

= PErMOH COXPOHUA OAQronpPU[THbIM MHBECTULIMOHHBIM KAMMAT, NPEANPUHUMATEAM MPOAOAXMAM BKACABIBATL B PA3BUTME
OusHeca

= 3AHATOCTb B cermeHTe MCB pOCAQ MOAOXMUTEAbHBIMM TEMAMM

= AOCTYMHOCTb KPEAMTOB 3HAYMTEABHO MPEBLICUAC CPEAHEE NO POCCUM 3HAQYEHME: AOAT OTKA30B COCTABMAA 19%, a cnpoc
npeabsasiam 30% NPEeANPUHUMATEAEN

* [TaaeHue BbipydkM B 1 KB. 2020 r. 30GOUKCUPOBAAM 55% PECMOHAEHTOB, YTO OBPYLLMAO KOMMOHEHTY MPOACK

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AeAoBAq OKTMBHOCTb MCB B AATOMCKOM Kpae CHU3MAACH B PE3YAbLTATE 32
NAAEHUNA MPOAAXK, AOCTYMHOCTU KPEAMUTOB M 3AHATOCTH

RSBI B Poccun u AATanckoro kpas

60,0

0 ———————————————__ NN e
40,0
30,0
200 38,9 40,3 o o 45,6 43,6 46,3 48,6
10,0
0,0

Mpopgaxn WUHBecTULMN JocTtynHOCTb KpeauTos Kagpbl RSBI

Poccus B ANTancKMn Kpak

= AeaoBas akTMBHOCTb MCB B 1 kB. 2020 r. COKpPATMAQCH (MHAEKC RSBl - 47 n.), TOABKO MHBECTULMM OCTOAMCb B 30HE
MOAOXMTEABHOIO POCTA

* NHBECTULMM MPOAOAXKAAM AKTUBHO PACTH, T.K. HETBEPTb PECMNOHAEHTOB HAPALLIMBAAG X OObeM NPOTHB 8%, COKPALLLOBLLIMX
BAOXEHMUS B OU3HEC

* B permoHe BbISBAEHbI MPOBAEMBI C AOCTYMHOCTBIO KPEAUTOB: CMPOC MNPEABABAIAM 46% NPEANPUHUMATEAEM, A AOAS OTKA30B
B NPEAOCTOBAEHUM COCTABUAA 59%

= 30HATOCTb B cermeHte MCB cokpawiaaacs: 15% npeanpuHumaTeaen cokpatmam wtat B 1 kB. 2020 r. 1 25% NAQHMPYIOT
cokpatLLeHms Bo 2 kB. 2020 .

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research 41



AeAoBaq AKTMBHOCTb MCB B BOAOToACKOM OOAQCTM COKPATMAACH M3-3C 33
NAAEHMS MPOAOXK M 3AHATOCTU, AOCTYMHOCTb KOEAMTOB U MHBECTULMM
HOXOAMAMCH B 30HE POCTA

RSBI B Poccuu n Boaoroackom o6AacTH
60,0
50,0
40,0
30,0
20,0

10,0

0,0

Mpopgaxn UHBecTULMMN JocTynHOCTb KpeauTos Kagpbl RSBI

Poccuss M Bonoroackaa obnactb

= AeAroBasg akTMBHOCTb MCB B 1 kB. 2020 r. COKpPATUAACH, MHAEKC RSBI cocTtasma 46,9 n.

= OCHOBHOM BKAQA B CHMXXEHME AEAOBOM AKTMBHOCTM BHECAM KOMMOHEHTbI MPOAOXK M KAAPOB

» [TaAEHUE BbIPYHKM 3ACOUKCUPOBAAU 54% NPEeANPUHUMATEAEM

= CokpalleHms coTpyAHMKOB B 1 kB. 2020 . npoBeAu 16% PEeCNOHAEHTOB M BO 2 KB. X AOAS MOXET BbIPACTU A0 20%

" NHBECTULMM MPOAOAXKMAMN PACTU HEBBICOKMMM TEMMAMMU: 8% PECNOHAEHTOB HOPACTUAM UX OBbem, a 84% OCTABMAM Oe3
M3MEHEHUI

* CnpoC HA KPEAMTbl MPEABIBAIAM 52% MNPEANPOUHUMATEAEM, AOAS OTKA30B OAM3KA K CcpeaHen no Poccum (41%) u
COCTOBMAQ 44%

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research



AeAoBAd OKTMBHOCTb MCbBb BO BAOAMMUPCKOM OOAQCTM COKPATMAQCH, 34
BCE KOMMOHEHTbl MHAEKCO OKA3AAMUCH B 30HE CHMXKEHMUS

RSBI B Poccun u BAaaummnpckomn obAaacTu

60,0

40,0

0 54,1
’ 49,6 46,3 48,6

20,0 38,9

10,0

0,0
Mpopgaxn WUHBecTULMMN JocTtynHOCTb KpeauTos Kagpbl RSBI

Poccns M Bnagmmmpckan obnactb

= AeaoBasd AkTMBHOCTb MCB B 1 kB. 2020 r. noAQAQ: MHAEKC RSBl cocTtaBma 46,9 n., T.K. COKPATUAMUCH BCE KOMMOHEHTI
MHAEKCA

» [TPOACXKM YNAAM MEHbLLE, YHEeM B CpeaHem Nno Poccun: 50% npeAnpUHUMATEAEN 3ACPUKCUPOBAAM NMAAEHNE BbIPYYKM, A
27% - pocCT

* NHBECTULUMM CHU3MAUCH M3-30 TOTO, Y4TO AOAR KOMMOHMM, COKPALLOBLUMX BAOXEHMS B OusHec (21%), nodtm B 2 pasa
MNPEBLICUAO AOAID KOMMAHUM, YBEAMYMBLLMX BAOXKEHUS (12%)

= CyLLEeCTBYIOT MPOOAEMbI C AOCTYMHOCTbIO KQPEAMTOB: CMNPOC MNPEABIBAIAM 36% OUZHECMEHOB, O AOAS OTKCQ30B B
NPEAOCTABAEHMM COCTABMAQ 58% (B cpeaHem no Poccun 41%)

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research 43



AeAroBad akTMBHOCTL MCbB B KpAQCHOAQPCKOM Kpae OXMBUAACH MO 35
CpaBHEHMIO C 4 kB. 2019 1. 30 CYET POCTA AOCTYINMHOCTU KPEAMTOB,
MHBECTULMM U MOBbILLEHUNSA 3AQHATOCTU

RSBI B Poccun u KpacHoaapckom kpae N3mMeHeHUue BbIpy4KH
50,0 -
mBoipocna = Cokpatunace mHe nsmeHunach
450 - AerkocTtb NMOAYyYHEeHUA KpeAUTOB
40,0 -~ 2 kB. 20r1 75%
1 k8. 20 38%
35,0

4 kB. 19 45%

1kB.17 3kB.17 1kB.18 3kB.18 1kB.19 3kB. 19 1 kB.20

3kB. 19 55%

——Poccua  ——KpacHogapckun kpaw

m Jlerko CnoxHo ®YcnoBusi HE U3MEHUNUCb

= AeAoBas akTMBHOCTb MCB B 1 kB. 2020 r. 3HAYUTEABHO 30MEAAMAQ TEMIMbI COKPALLLEHMS (+2,8 6.M. K 3Ha4YeHMo RSBI)

* KOMMOHEHTA MPOACXK MPOAOAXMAQ MOAEHME M HE AOAAQ MHAEKCY MOAHATBCH B 30HY pOCTA: 61% pPecrnoHAEHTOB
30JOUKCUPOBAAM CHUXKEHME BbIPYYKM, MPOTUB 7%, OTMETMBLLIMX POCT

= AOCTYMHOCTb KPEAMTOB BO3POCAQ: YETBEPTb PECMOHAEHTOB CYUTAAQ, YTO KPEAMT MOAYYUTb AETKO, OAHOKO AOAS OTKO3OB B
NPEAOCTABAEHMM KPEAMTOB COCTABMAQ 40%

* HopALMBATb MHBECTULMU MPOAOAKMAM 19% MNPEANPUHMMATEAEN, 4TO OBECMEYMAO CTABUAbHBIM POCT KOMIMOHEHTHI
MHBECTULMM

= 3QHATOCTb B cermeHte MCB BO3POCAQ 3Q CHYET POCTA YMCAQ MPEANPUHUMATEAEN, PACLLUMPABLLIMX LUTAT M YMEHbLLEHMS
YUCAQ TEX, KTO MPOBOAMA COKPALLLEHMA

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AeAoBad akTMBHOCTbL MCb B MpkyTCKOM OOAQCTU MPOAOAXMAC
COKPALLATLCH U3-30 CUMABHOTO NMAAEHMS MPOACK

RSBI B Poccuun u UpkyTckoun obaacTu N3mMeHeHUue BbIpy4KH
2 k8. 20r1 31%
800 -
1 ks. 20 32%
700 - 4kB. 19 41%
60,0 - 3kB. 19 37%
E Bripocaa CoKpaTMAQCh B He n3MeHuAaCh
500 -
M3meHeHue wTaTa (YMcAa paboTaroLmx)
400 -
2 k8. 2011
300 - %
18.20
20,0 ; .

B YBEAMYUBAAU Cokpalllaan  EEe3 M3MeHeHMM

1k8.17 3kB.17 1kB.18 3kB.18 1kB.19 3kB.19 1kB.20 4xs. 19
3kB. 19

——Poccmngs ——Wpkytckas oBAACTb

= AeAoBas aKTMBHOCTbL MCB B 1 kB. 2020 r. NPAKTMYECKM HE MIMEHMAQ TEMIMbl COKPALLLEHMSA, MHAEKC RSBI paBeH 46,6 n.

= CoKpaLleHMe AEAOBOM QAKTMBHOCTM MPOM3OLLUAO BCAEACTBME POCTA AOAUM MPEAMNPUHUMATEAEN, 3ACOUKCUPOBABLLIMX
naaseHue BbIpydYkM (60%), U COKPALLLEHUS AOAM TEX, Y KOTO BbIPYYKA BbIPOCAQ B 2 PA3A (B PE3YABTATE KOMMOHEHTA MPOAOX
ynaaa Ha 10,1 6.m1.)

= YUCAO NMPEANPUHMMATEAEN, PACLLUMPSAOLLLIMX LUTAT, COKPATUAOCH

= POCT AOCTYMNHOCTM KPEAMTOB U MHBECTULIMI ObIAM MEHEE 3HAYUTEABHBIMM MO CPOABHEHMIO C MPOBAAOM MPOAOXK, MHAEKC
OCTOACS B 30HE CHMXXEHMA

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research



AeroBad akTMBHOCTb MCB B KOAY>XCKOM ODAQCTM COKPATUAACH M3-3C 37
KOTACTPOOMYECKOTO NAAEHMSA MPOACXK

RSBI B Poccuu u Kaayxckoun ob6AaacTu

60,0

40,0

200 54,1
’ 49,6 48,6 46 4
20,0 38,9 !

28,5
10,0

0,0
Mpopgaxn WUHBecTULMMN JocTtynHOCTb KpeauTos Kagpbl RSBI

Poccus M Kany»ckan obnactb

= AeAroBas akTMBHOCTb MCB B 1 kB. 2020 r. COKpALLLAOAACH, MHAEKC RSBl cocTaBmA 46,4 n.

* BCe KOMMOHEHTbl MHAEKCO HOXOAMAMCb B 30HE POCTA, KPOME MPOAOXK:. COKPALLEHME BbIPYYKM OLLYTUAM 72%
MNPEeANPUHUMATEAEM

» 84% OMPOLLUEHHbIX COXPAHIAM TEKYLLUMN YPOBEHb MHBECTULMM, YTO MO3BOAMAO KOMMOHEHTE MHAEKCA OCTATbCS B 30HE
MEAAEHHOIO POCTA

= CnpoC HA KPEeAUTbI MPEABIABAIAM 35% NPEANPUHUMATEAEN, A AOAS OTKA30B COCTABMAQA 37%

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AeAoBag AKTMBHOCTb MCB B BEATOPOACKOM OBAACTU MPOAOAXKMAC 38
COKPALLATLCSA BCAEACTBUE CHMXKEHMUA MPOAOXK, MHBECTULMM M 3AHATOCTU

RSBI B Poccuun u beAaropoackoun o6AaacTu N3mMeHeHUue BbIpy4KH
65,0 -
60,0 -
50,0 - mBbipocna = Cokpatunacb ®He nameHunach
U3meHeHne nHBeCcTUuUin
45,0 -
2 k8. 201
40,0 -
1 k8. 20
35,0

1ke.17 3k8.17 1k8.18 3k8. 18 1k&. 19 3ks.19 1ks.20 4xs.19

3kB. 19

——Poccusa

Benropoackas obnactb

m Hapawwusanu = Cokpawanu mbe3 nsameHeHum

= AeaoBas akTMBHOCTb MCbB B 1 kB. 2020 r. NPOAOAXMAQ COKPALLATLCA, MOAOXKMUTEAbHbBIE U3MEHEHMS MPOAEMOHCTPUPOBAAC
TOABKO KOMMOHEHTA AOCTYMNHOCTU KPEAMUTOBAHMA

= B permoHe B 3 pA30 COKPATMAACH AOAS TEX, KTO CHMTAET, Y4TO KPEAUT MOAYYUTb CAOXHO, A AOAS OTKA30B MO KPEAUTAM
coctasmaa 30% (B cpeaHem no Poccun 41%)

* AOAS MPEANPUHMMATEAEN, HAPACTMUBLUMX MHBECTULMM YBEAMHMAOQCH HA 6%, OAHOKO AOAf T€X, KTO COKPOATUA BAOXKEHMS
BbIPDOCAQ HA 13%, NO3TOMY KOMMOHEHTA MHBECTULMM 3AMEAAMAC TEMMN POCTA

= 35% npeAnpUHMMATEAEN COKPATUAM LUTAT B 1 kB. 2020 .

NcTouHunk: NMCB AHaamTrka & CTpartermsa, Magram Market Research
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AenoBag AKTMBHOCTb MCB B OMCKOM OOAQCTHU COKPATMAACH, 39
BCE KOMMOHEHTbI MHAEKCO HOXOAMAMUCH B 30HE CHMXKEHMS

RSBI B Poccumn nu Omckon oéaactu
60,0
500 ——— e —— R e — — — — R — — — — — — — —— o — — —————— — —— — ———— — — —
40,0

300
54,1 54

49,6 48,6

20,0 38,9

10,0

0,0
Mpopaxun UHBecTULMMN [ocTtynHOCTb KpeauTos Kaapb! RSBI

Poccuss B Omckasa obnactb

= AeAroBas akTMBHOCTb MCB B 1 kB. 2020 r. nOAQAQ: UHAEKC RSBI paBeH 46,1 ., T.K. COKPATUAMUCH BCE KOMMOHEHTbI MHAEKCO

» [TPOACXKM YNAAM MEHbLLE, YHeM B CpeaHem Nno Poccun: 50% npeAnpUHUMATEAEN 3ACPUKCUPOBAAM NMAAEHME BbIPYYKM, A
14% pocT

* /IHBECTULMM CHU3MAMCH M3-30 TOTO, HTO AOAS KOMMOHWMM, COKPALLLOBLLIMX BAOXEHMS B Bum3Hec (21%), noytm B 2 pasa
MPEBLICMACQ AOAKD KOMMNAHMMU, YBEAMHYMBLLMX BAOXKEHMS (11%)

= CyLLECTBYIOT NPOBAEMbI C AOCTYMHOCTLIO KPEAMTOB: CNPOC MPEABIBAIAM 42% BU3HECMEHOB, O AOAL OTKA30B COCTABMAQ
57% (B cpeaHem rno Poccum 41%)

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research 48



AeAoBAq OKTMBHOCTb MCB B XODAPOBCKOM Kpae COKPATUAACH M3-3Q 40
KOTACTPOOMYECKOTO NAAEHMSA MPOACXK

RSBI B Poccuu n XabapoBCKOM Kpae

60,0

500 - - - - - oo oo oo oo -
400

30,0
48,6
200 38,9

10,0

0,0
Mpopaxkun UHBecTULMN [ocTtynHOCTb KpeauTos Kaapb! RSBI

Poccus B XabapoBcKuii Kpal

= AeAroBasg akTMBHOCTb MCB B 1 kB. 2020 r. COKpALLLAAACH, MHAEKC RSBl paBeH 46,0 .

» KOMMOHEHTA NPOAOXK PYXHYAQ B PE3YABTATE TOTO, Y4TO 62% NPEANPUHUMATEAEM OLLLYTUAM COKPALLLEHUE BbIPYYKM

* 60% OMPOLLEHHbIX COXPAHAAM TEKYLLUMM YPOBEHb MHBECTUMLMM, A 21% HAPALLMBAA, H4TO MO3BOAMA KOMMOHEHTE MHAEKCO
OCTATbCH B 30HE MEAAEHHOTO POCTA

» 27% PECMNOHAEHTOB, CYUTAAM, HTO KPEAMT MOAYHYUTb AETKO

= CnpocC HA KPEeAMTbI NPEABIBAIAN 42% NPEeANPUHUMATEAEN, AOAS OTKA30B — 36% (B CpeAaHEM MO POCCKHM COOTBETCTBEHHO
46% v 41%)

= 24% PECNOHAEHTOB NPOBOAMAM COKpaALLeHMe LUTATA B 1 KB. 2020 r., 4TO OTPULLATEABHO CKA3AAOCH HO KOMMOHEHTE KAAPSI

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research 49



AeAoBaq OKTMBHOCTbL MCbB B [epMCKOM Kpae PeE3KO COKPATUAACH B 41
PE3YALTATE MAAEHUA MPOAOXK M MHBECTULIMMA

RSBI B Poccuu u Nepmckom kpae N3mMeHeHUue BbIpYy4KH
2 ks. 2001
60.0 1 1 k8. 20
4xB. 19
55,0 -
3kB. 19
50.8 mBouipocna mCokpatunacb = He nsmeHunnach
50,0 - 4
48,6 N3MeHeHne MHBEeCTULLMH
45,9 . 9
450 2 kB. 2001 25%
1 k8. 20 15%
40,0 4xB. 19

1kB.17 3kB.17 1kB.18 3kB.18 1kB.19 3kB.19 1kB.20
3kB. 19

23% 10%

—— Poccuns —— Mepmckuit kpaii m Hapauwmeanu = Cokpalanu = 5e3 uameHeHuii

= AeAoBas aKTMBHOCTb MCB B 1 kB. 2020 r. 13 30HbI POCTA NEPECKOYMAA B 30HY CHUMXKEHMSA, MHAEKC RSBl notepsa 4,9 6.n.

= OCHOBHOM BKACQA B CHWMXEHME MHAEKCO BHECAM MAAEHME MPOACXK: AOAS MPEAMNPUHUMATEAEM, MOTEPSIBLUMX B BbIPQYYKE
COCTOBMAQ 56%

* CHWXEHUE WHBECTULMOHHOM OKTMBHOCTM KOMMOHMM B YACTU MNEPEPACMNPEAEAEHUS CTPYKTYPbl HAPALUMBAIOLLIMX MU
COKPALLLAIOLLIMX MHBECTULMM KOMMNAHMM B MOAb3Y YBEAMHEHUA AOAM MOCAEAHUX MPUBEAO K CHMXKEHMIO COOTBETCTBYIOLLLEM
KOMMOHEHTbI MHAEKCA

= CnpocC HA KpeAuTbl NPEABIBAIAM 43% PECTNOHAEHTOB (B CpeAHeEM 46%), O AOAR OTKA30B COCTOBMAQ 53% (B CpeAHeMm no
Poccum 41%)

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AeroBad akTMBHOCTb MCb B KOAMHMHIPAOACKOW OBAQCTM YIIAAQ B 42
PE3YABTATE COKPALLEHMSI MPOAOXK, MHBECTULIMIM 1 3AHATOCTM

RSBI B Poccuu u KaAMHUMHrpaackou o6aacTu

60,0

40,0
30,0

20,0 38,9

10,0

0,0
Mpopgaxn UHBecTULMMN JocTynHOCTb KpeauTos Kaapb!

Poccns B KanuHuHrpaackan obnactb

= AeAoBad akTMBHOCTb MCbB B 1 kB. 2020 1. COKPALLAAQCH, BCE KOMMOHEHTbl MHAEKCA HAXOAMAMCH B 30HE CHMXKEHMSA, 3Q
UCKAIOYEHMEM AOCTYMHOCTU COMHAHCHMPOBAHUS, MHAEKC RSBI cocTtasma 45,5 .

= KOMMNOHEHTA MPOACXK PYXHYAQ M3-3Q TOTO, YTO 62% NPEANPUHUMATEAEN 3ACPUKCUPOBAAM CHUXKEHME BbIPYYKM

* AOAS KOMMAHWM, COKPALLLOBLUMX MHBECTULMK (27%) NPEBBICMAOQ AOAIO TEX, KTO HAPALLMBAA (20%), NOSTOMY KOMMOHEHTA
MHBECTULLMM COKPATUAOQCH

» CnpoC HA KPeAUTbI MPEABIBAIAM 42% PECMOHAEHTOB (B cpeAHeM 46%), O AOAS OTKA30B COCTABMAQ 38% (B cpeaHem 41%),
NO3TOMY AOCTYMHOCTb KPEAMTOB B PETMOHE BObIAG HEMHOTO BbILLIE, HEM B CpeAaHeM No Poccum

* 21% pPEeCnNOHAEHTOB COKPATUAM LUTAT B 1 KB. 2020 T.

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research
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AeAnoBaq aKTMBHOCTb MCB B KemepoBCKOM ODAQCTM MAAQAQ B PE3YALTATE 43

coKpdaLLeHMa npoAQX, MHBECTULMM N 3AHATOCTMH

RSBI B Poccun u KemepoBckoun o6AacTm

60,0

40,0

30,0
54,1 54

49,6 48,6

20,0 38,9

10,0

0,0
Mpopgaxn WUHBecTULMMN JocTtynHOCTb KpeauTos Kagpbl RSBI

Poccus B KemepoBcKas 061acTb

= AeAoBad akTMBHOCTbL MCbB B 1 kB. 2020 1. COKPALLAAQCH: BCE KOMMOHEHTb MHAEKCA HAXOAMAMCH B 30HE CHMXKEHMSA, 3Q
MCKAIOYEHMEM AOCTYMHOCTU OMHOHCUPOBAHMS, MHAEKC RSBI paBeH 45,0 .

= KOMMOHEHTA MNPOACXK PYXHYAQ M3-30 TOTO, HTO 56% NMPEANPUHUMATEAEN OTMETUAN CHUXKEHUE BbIDYHKM

* AOAS KOMMAHWM, COKPALLLOBLUMX MHBECTULMM (27%) NPEBBICMAOQ AOAIO TEX, KTO HAPALLUMBAA (16%), NOSTOMY KOMMOHEHTA
MHBECTULMM COKPATUAQCH

» CnpoC HA KPeAUTbI MPEABIBAIAM 49% PECNOHAEHTOB (B cpeAHeM 46%), O AOAS OTKA30B COCTABMAQ 43% (B cpeaHem 41%),
AOCTYMHOCTb KDEAMTOB B PEMMOHE HEZHAYMTEABHO HUXKXE, YHEM B CpEAHEM NO Poccum

* 21% pPEeCnNOHAEHTOB COKPATUAM LUTAT B 1 KB. 2020 T.

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research 52



AeAoBAq AKTMBHOCTb MCbB B TYAbCKOM ODAQCTM YINAAQ B PE3YALTATE 44
COKPALLLEHMA MPOACK, MHBECTMLIMM M 3AHATOCTU

RSBI B Poccuu u Tyabckou ob6AaacTu

70,0
60,0

500 ————————————————— [ — — — — — ——— —

40,0

300
20,0 38,9 ’ 45,8

10,0

0,0
Mpopgaxn WUHBecTULMN JocTtynHOCTb KpeauTos Kagpbl RSBI

Poccus B Tynbckan ob6nactb

= AeAoBad akTMBHOCTbL MCbB B 1 kB. 2020 1. COKPALLAAQCH: BCE KOMMOHEHTb MHAEKCA HAXOAMAMCH B 30HE CHMXKEHMSA, 3Q
MCKAIOYEHMEM AOCTYMHOCTU OMHOHCUPOBAHMS, MHAEKC RSBl paBeH 44,4 .

» KOMMOHEHTA MPOACXK PYXHYAQ M3-3A TOTO, YTO 62% NPEANPUHUMATEAEM OTMETUAN CHIMXKEHUE BbIPYHKM

= AOAS KOMMNOHMM, COKPALLLOBLLUMX MHBECTMLMM (28%), B 3 pA3A MPEBLICMAA AOAID TEX, KTO HAPALLUMBAA (10%), noaTOMy
KOMMOHEHTA MHBECTULLMM COKPATUAACH

» CnpoC HO KpeAuTbl MPEABbIBAIAM 45% pPEeCnOHAEHTOB (B cpeaHem No Poccum 46%), a AOAd OTKA30B CcoCTaBmAa 33% (B
cpeaHem no Poccum 41%), NO3TOMY AOCTYMHOCTb KOEAMTOB B PErMOHE ObIAQ BbILLIE, HEM B CPEAHEM MO Poccum

» 24% PECNOHAEHTOB COKPATUAM LUTAT B 1 KB. 2020 T.

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research 53



AeAoBAq AKTMBHOCTb MCB B AEHUHIPAACKOM OOAQCTM YINAAQ, BCE 45
KOMMOHEHTbl MHAEKCA CHM3UAMCH

RSBI B Poccun u AeHMHrpaackoun obaacTu

60,0

40,0

200 54,1 54
. 49,6 48,8 48,6

20,0 38,9

10,0

0,0

Mpopaxun UHBecTULMMN [ocTtynHOCTb KpeauTos Kaapb! RSBI

Poccuss M JleHUHrpaacKkas obnactb

= AeAoBag akTMBHOCTb MCB B 1 kB. 2020 r. COKpPALLLAAQCH: BCE KOMIMOHEHTbl MHAEKCO HAXOAMAMCH B 30HE MAAEHUS, MHAEKC
RSBI coctaBma 44,1 n.

* KOMMOHEHTA MPOACXK PYXHYAQ M3-3A TOTO, YTO 61% NPEANPUHUMATEAEM OLLLYTUAM CHUXKEHUE BbIPDYYKM

= AOAS KOMMAHUM, COKPALLLOBLLUMX MHBECTULLMM, POABHA AOAE TEX, KTO HAPALLMBAA, OE3 U3IMEHEHUN YPOBEHL MHBECTULLMM
OCTABUAM 75% NPEANPUHUMATEAEN, MOITOMY KOMMOHEHTA MHBECTULMIN HEZHAYUTEABHO COKPATUAOCH

» CnpoC HO KpeAuTbl MPEABIBAIAM 41% PEeCnOHAEHTOB (B cpeaHem No Poccum 46%), a AOAS OTKA30B COCTABMAQ 66% (B
cpeaHem no Poccum 41%), NOSTOMY AOCTYMHOCTb KPEAMTOB B PEMMOHE 3HAYUTEABHO HUXKE, YEM B CPEAHEM MO Poccum

= 15% peCcnoHAEHTOB COKPATUAM LITAT B 1 KB. 2020 T.

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research o4



AeAnoBad akTMBHOCTb MCbB B ApXAQHreAbCKOM ODAQCTM YNAAQ, BCE 46
KOMMNOHEHTbl MHAEKCAO CHU3MAMCH

RSBI B Poccun u ApxaHreAbCKon o6AacTm

60,0

40,0

30,0
iyl = 49,6 RENS 48,6
20,0
389 Y

10,0

0,0
Mpopgaxn WUHBecTULMN JocTtynHOCTb KpeauTos Kagpbl RSBI

Poccuss B ApxaHrenbckas ob6nacTtb

= AeAoBas aKTMBHOCTb MCB B 1 kB. 2020 r. COKpPALLLAAQCH: BCE KOMIMOHEHTbl MHAEKCA HOXOAMAMCH B 30HE CHMXKEHMS, MHAEKC
RSBI coctaBma 43,6 n.

» KOMMOHEHTA MPOACXK PYXHYAQ M3-3A TOTO, YTO 51% NPEANPUHUMATEAEN OTMETUAN CHIXKEHUE BbIPYHKM

* AOAS KOMMAHWA, HE M3MEHMBLLMX YPOBEHb MHBECTULMM, COCTABUAO 62%, O COKPALLOBLLUMX — 16%, MOSTOMY KOMMOHEHTA
MHBECTULMM HOXOAMAQCH B 30HE CHUMXKEHMS

» CnpocC HO KpeauTbl NpeabsBAial 40% peCnoHAEHTOB (B cpeaHem No Poccum 46%), a AOAS OTKA30B COCTABMAO 58% (B
cpeaHem no Poccun 41%), NOSTOMY AOCTYMHOCTb KPEAMTOB B PEMMOHE OKA3AAOACH 3HAYUTEABHO HMXKE, HEM B CPEAHEM MO
Poccum

= 23% PEeCNOHAEHTOB COKPATUMAM LUTAT B 1 KB. 2020 r., a 28% HAPACTUAM, MOSTOMY 3AHATOCTb MPAKTUYECKU HE M3MEHMAOCH

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research 55



AeAoBas OKTMBHOCTb MCB B BpsiHCKOM OOAQCTM YNAAQ, BCE KOMMOHEHTbI (47
MHAEKCQO CHU3MAUCDH

RSBI B Poccuun u bpsiHckon o6AacTH
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500 ————————————————— [ — —— ————— — [ — — — — — — —— — e — — — ————————————————————
40,0
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Mpopgaxn WUHBecTULMMN JocTtynHOCTb KpeauTos Kagpbl RSBI

Poccuss M BpsiHcKaa obnactb

= AeAoBasd aKTMBHOCTb MCB B 1 kB. 2020 r. COKpPALLLAAQCH, BCE KOMIMOHEHTbl MHAEKCA HOXOAMAMUCH B 30HE CHIMKEHMS, MHAEKC
RSBI paseH 43,2 n.

» KOMMOHEHTA NPOAOXK PYXHYAQ M3-30 TOTO, YTO 58% NpeAnPUHUMATEAEN 3ACPUKCUPOBAAM CHMXKEHUE BbIDYYKM

= AOAS KOMMNOHMM, COKPALLLABLLUMX MHBECTMLMM (33%), B 3 PA3A MPEBLICMAO AOAID TEX, KTO HAPALLUMBAA (13%), noaTOMY
KOMMOHEHTA MHBECTULLMM YNAAQ

» CnpoC HO KpeAUTbl MPEABABAIAM 47% PECNOHAEHTOB (B cpeaHem Mo Poccum 46%), a AOAS OTKA30B COCTABMAC 55% (B
cpeaHem no Poccun 41%), NOSTOMY AOCTYMHOCTb KPEAMTOB B PEMMOHE OKA3AAOACH 3HAYUTEABHO HMXKE, HEM B CPEAHEM MO
Poccum

* 33% PEeECNOHAEHTOB COKPATUAM LUTAT B 1 KB. 2020 T.

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research 56



AenoBas akTMBHOCTb MCB B TBepCckom OOAACTH YNIAAQ, BCE KOMMOHEHTbI (48
MHAEKCO CHM3MAUCH

RSBI B Poccuu u TBepckoun obAaacTu
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Mpopaaxkun UHBecTULUN [ocTynHOCTb KpeauTos Kaapbi RSBI

Poccuss M Teepckasa ob6iacTb

= AeAoBasg aKTMBHOCTb MCB B 1 kB. 2020 r. COKpPALLLAAQCH, BCE KOMIMOHEHTbI MHAEKCA HOXOAMAMUCH B 30HE CHIMKEHMS, MHAEKC
RSBI coctaBma 42,4 n.

= KOMMOHEHTA MNPOACXK PYXHYAQ M3-30 TOTO, HTO 56% NPEANPUHUMATEAEN OTMETUAM CHUXKEHUE BbIDYYKM

= AOAS KOMMOHWMM, COKPAOLLOBLUMX WMHBECTULMM, CPOABHAAOCH C AOAEM TEX, KTO HAPALUMBOA, OE3 M3MEHEHUM YPOBEHDL
MHBECTULLMM OCTABMAM 70% NPEANPUHUMATEAEN, MOITOMY KOMMOHEHTA MHBECTULLMM COKPATUAACH

» CnpoC HA KPEAMTbI NPEABABAIAM 41% PECNOHAEHTOB (B cpeaHem no Poccum 46%), a AOASG OTKA30B COCTOBAIAA 54% (B
cpeaHem no Poccun 41%), NOSTOMY AOCTYNMHOCTb KPEAMTOB B PEMMOHE OKA3AAOACH 3HAYUTEABHO HMXKE, HEM B CPEAHEM MO
Poccum

» 27% PECMNOHAEHTOB COKPATUAM LUTAT B 1 KB. 2020 T.

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research 57



AeAnoBagq akTMBHOCTb MCB B OpeHbyprckom obAacTH yrnaadg, BCe 49
KOMMOHEHTbl MHAEKCA CHM3UAMCH

RSBI B Poccun u OpeHb6yprckoun obaacTu
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Mpopaaxkun UHBecTULUN [ocTynHOCTb KpeauTos Kaapbi RSBI

Poccns M OpeHbyprckas obnactb

= AeAoBasg aKTMBHOCTb MCB B 1 kB. 2020 r. COKpPALLLAAQCH, BCE KOMIMOHEHTbI MHAEKCA HOXOAMAMUCH B 30HE CHIMKEHMS, MHAEKC
RSBI paseH 42,1 n.

» KOMMOHEHTA NPOAOXK PYXHYAQ M3-30 TOTO, YTO 54% NpeAnPUHUMATEAEN 3ACPUKCUPOBAAM CHMXKEHUE BbIDYHKM

= AOAS KOMMNAHMM, COKPALLABLUMX MHBECTUUMM (35%), NOYTK B 3 PA3A NPEBLICUAQ AOAID TEX, KTO HAPALUMBAA (13%), NO3TOMY
KOMMOHEHTA MHBECTULLMIM COKPATUAOCH

» CnpoC HO KpeAuTbl MPEABIBAIAM 46% PECNOHAEHTOB (B cpeaHem Mo Poccum 46%), a AOAS OTKA30B COCTABMAG 61% (B
cpeaHem no Poccun 41%), NOSTOMY AOCTYNMHOCTb KPEAMTOB B PEMMOHE OKA3AAOACH 3HAYUTEABHO HMXKE, HEM B CPEAHEM MO
Poccum

* 33% PECNOHAEHTOB COKPATUAM LUTAT B 1 KB. 2020 T.

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research 58



AeAnoBagq akTMBHOCTb MCB B CapaToBCKOM OBAACTH YMAAQ, BCE 50
KOMMOHEHTbl MHAEKCQA CHU3UAMCH

RSBI B Poccun u CapaTtoBckou o6AacTu

60,0

40,0

300
54,1 54
20,0 38,9

10,0

0,0
Mpopaaxkun UHBecTULUN [ocTynHOCTb KpeauTos Kaapbi RSBI

Poccus M CapaToBcKas obnactb

= AeAoBasg aKTMBHOCTb MCB B 1 kB. 2020 r. COKpPALLLAAQCH, BCE KOMIMOHEHTbI MHAEKCA HOXOAMAMUCH B 30HE CHIMKEHMS, MHAEKC
RSBI coctasma 40,9 n.

» KOMMOHEHTA NPOAOXK PYXHYAQ M3-30 TOTO, YTO 58% NpeAnPUHMMATEAEN 3ACPUKCUPOBAAM CHMXKEHUE BbIDYHYKM

= AOAS KOMMAHWM, COKPALLABLUMX MHBECTULIMM (18%), B 2 pPA3A NPEBLICMAA AOAID TEX, KTO WX HAPALUMBAA (9%), no3TOMY
KOMMOHEHTA MHBECTULLMIM COKPATUAOCH

» CnpoC HO KpeauTbl NPeAbaBAIAM 55% peCcnoHAEHTOB (B cpeaHem No Poccum 46%), a AOAS OTKA30B COCTABMAO 65% (B
cpeaHem no Poccun 41%), MOSTOMY AOCTYMHOCTb KPEAMTOB B PEMMOHE OKA3AAAChH 3HAYUTEABHO HUXKE, HEM B CPEAHEM MO
Poccum

* 33% PECNOHAEHTOB COKPATUAM LUTAT B 1 KB. 2020 T.

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research 59
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CnpocC HA KpeanTbl B permoHax B 1 k. 2020 .

|
Knposckas obAacTb 56% I: MPUMOPCKMIN KpaK 44%
Capartosckas 06AACTb 55% i CTOBPOMOALCKMM KPam 44%
HuxeropoAckas 0OACCTh I 557, i KpacHosapckumit kpam 44%
PecnybAMKQ BALLKOPTOCTOH I 5 /7, :. Pecnybamka Kpbim 43%
YAbSHOBCKQS OOAQCTh I 537, | Mepmckuit Kpam 43%
BOAOTOACKOS OBACCT I 507, i CBepAAOBCKAs OBACCTb 43%
Camapckas OOAQCTh I 507, E Xa®apOoBCKMM KpaAM 42%
KpQCHOAQPCKMM KpOM . - ) 7, I: KAAMHMHIPAACKAOS 0BAQCTb 42%
Pecnybamka Coxa . S | 7, i Poctosckas o6AaCTb 42%
PecnyBAmMKa YaMmypTHg I 5 | 7, E Omckas obAaCTb 42%
XMAO I 5 | 7, i Hosocumbupckas obAaCTb 42%
BEATOPOACKOS OBOACCTh I 5 | 7, | TBepCkas 0OAQCTb 4%
BopoHexckas 0OAQCTh I 57, i AEHMHIPAACKAN OOAQCTb 41%
PecnybAmka TATOPCTOH I 5 () 7, i APXAHreAbckas 0B6AAQCTb 40%
KemepoBckag 0BAQCT I 497, :, Tomckas oBAACTb 40%
AMMNELKOs OOAQCTh I /377, i TiomeHcKas 0OAQCTb 40%
Mockso I /37, ': MpKyTCKas 0BAQCTb 40%
BpsHCKOs OOAQCTh I /| / 7, i HYeAasbumHckas oOAACTb 39%
MockoBCKkas OOAQCTh I £/ 7, i Pa3aHckas obAacTb 38%
CaHkT-lMetTepbypr M. /7 7, i dpocaaBckas 0B6AQCTb 37%
OpeHbyprckas OOAQCT, I £ 47, E BAaammumpckas o6AaCTb 36%
AATAUCKMM KPOM I /| 4 7, i Kaay>xxckas obAacTb 35%
CmonaeHckas obAaCTb 46% i BoArorpaackas o6AaCTb 34%
TyAabCckas OBAQCTb 45% :. MNMeH3eHckas oBAQCTb 32%
Pecnybamka HYysaLums 44% i MBaHOBCKAOS OOAQCTb 25%
|
i

NcTouHmk: NCE AHaAMTMKAO & CtpaTtermns, Magram Market Research

I Bbuie cpeaHero no Poccum

Huxe cpeaHero no Poccum
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AOAS OTKA30B B MOAYYEHUM KPEAMTOB B permoHax B 1 kB. 2020 .

Tomckas oBbAaacTb
AEHUHIPaACKas 0BAACTb
Caparosckas 06AACTb
Pecnybamka Kpbim
OpeHbyprckas 0BAaCTb
AATAUCKMM KpAM
BAaammumpckas o6AaCTb
ApXaHreAbckas 0BAQCTb
Omckas obAaCTb
bpaHckas oBbAaCTb
Pecnybamka Yamyptus
ApocAaBCckas OBGAQCTb
TBepckas oBbAACTb
MepMmckmi Kpam
CaHkT-lNetepbypr
Pecny®auka YyBaLums
Pecnybamka Caxa
CTaBPOMOALCKMM KPaK
BoArorpaackas o6AaCTb
Poctosckas o6AaCTb
BoAaoroackas obAacCTb
Kemeposckas obAaCTb
Huxeropoackas obAaCTb

68%
66%
65%
65%
61%
59%
58%
58%
57%
55%
55%
54%
54%
53%
53%
52%
51%
48%
47%
45%
44%
43%
42%

MPEUMOPCKMM KpOM I /| 7,

KpacHOAQPCKMM KpOM I /0%,

NcTouHmk: NCE AHaAMTMKAO & CtpaTtermns, Magram Market Research

Amneukas oOAACTb
bBeAropoackas o6AaCTb
KaAmMHuHrpaackas obAQCTb
YAbSHOBCKQS OOAQCTb
Mocksa

Kaay>xckas oOAACTb
HeAabumHckas 0B6AQCTb
XaBapoBCKMI KpaM
PecnybAmka BALLKOPTOCTAH
TyAbCKQs OBAQCTb

XMAO

CBepPAAOBCKAS OBAQCTb
TiomeHckas 06AACTb
MpkyTckas oBAQCTb
Camapckas obAaacTb
Hosocumbupckas o6AQCTb
Pecny®anka TAtapCTaH
MBaHOBCKAS OBAQCTb
CMoAeHCKas oBAaCTb
MockoBckas oB6AACTb
BopoHexckas obAaCTb
MeH3eHckas 0BAQCTb
KpacHospckmit kpam
Knposckas obAaacTb
Pa3aHckas oBAQCTb

BbiLLe cpeaHero no Poccum

40%

I 3T,
I 337,
I 337
I 337,
I 3 7 7,
I 3 47,
I 3 4 7
I 357,
I 337,
I 337,
I 337,
I 337/,
I 337/,
A
I )47
I ) 67
I )47,
I © 4%,
I 037
I 22
I (0%
VA

I 4%

I 37

B Hxe cpeaHero no Poccumm
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PerroHbl, HOPACTUBLLUNE MHBECTULIMM 30 MOCAEAHME 12

MECIHLLEB

YAbSHOBCKAS OOAQCTb
OpeHbyprckas oBAaCTb
CmonaeHckas oBAaCTb
Kuposckas obAacTb
PecnybAmka HYysaLums
CBepAAOBCKAS OBAAQCTb
MockoBckas o6AaCTb
Kemeposckas o6AACTb
Camapckas obAacTb
Poctoeckas oB6AACTb
AATANCKMM KpAM
BpsHckas oBbAACTb
KpacHoaapckuit kpam
BAaammMmmpckas oB6ACCTb
KaAMHUMHrpaackas o6AaCTb
XMAO

Bearopoackas o6ACCTb
CTOBPOMOALCKMM KPaM
HeAabumHckas 0OAQCTb
CaHkr-lNetepbypr
Hvoxkeropoackas oBAaCTb
Mocksa

XaBapOBCKMIM KpaAM
KpacHOApCKm Kpan
Pecnybamka Caxa

NcTouHmk: NCE AHaAMTMKAO & CtpaTtermns, Magram Market Research

- WIsA
- WIsA
e 4 57,
I 337
I 337
I 357,
I 34T
I 34T,
I 34T
I 337

I 337,

32%
32%
32%
32%
32%
32%
32%

I 31 %
30%
30%
30%
29%

50%
50%

TiomeHckas 06AACTb
PecnybAmka BALLKOPTOCTAH
Pecnybamka TAtapCTaH
BoAaoroackas obAaacTb
MEUMOPCKMIM KpaM
ApocaaBckas OBAQCTb
Pecnybanka Y amyptus
Hosocumbupckas o6AaCTb
Tomckas oBbAaCTb
Pecny®amka Kpbim
Pa3aHckas oBAQCTb
MBaHOBCKAs OBAQCTb
AeHUHrpaackas obAaCTb
Mepmckmi Kpam
Amneukas oOAACTb
Kaay>xckas o®AACTb
TyAbCKQs OBAQCTb
BopoHexckas obAaCTb
MpkyTckas oBAQCTb
TBepckas 0OAACTb
Omckasg obAaCTb
ApPXAHreAbckas 0OAACTb
Capartosckas 0OAACTb
BoArorpaackas o6AaCTb
MNMeH3eHckas 0BAQCTb

I Bbuie cpeaHero no Poccum

29%
29%
29%
27%
27%
26%
26%
26%
25%
25%
23%
23%
23%
23%
22%
22%
22%
22%
22%
19%
19%
18%
18%
16%
14%

Huxe cpeaHero no Poccum
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PermoHbl, COKpATMBLLUME MHBECTULUMM 30 MOCAEAHME 12

MECIHLLEB

BopoHexckas obAacTb
ApXAHreAbckas 0BAQCTb
BoAaoroackas obAaacTb
MNMeH3eHckas oBAaCTb
TyAbCKQs OBAQCTb
Pecnybamka Yamyptus
TBepckas oBbAACTb
Amneukas o6AaCTb
Pa3aHcKkas oBAQCTb
Capartosckas 06AACTb
BoArorpaackas o6AaCTb
PecnyBAmka bALLKOPTOCTAH
Huxeropoackas obAaCTb
Mocksa

Mockosckas oB6AaCTb
Kemeposckas obAaaCTb
MBaHOBCKAS OOAQCTb
Kaay>xxckas obAacTb
Bearopoackas o6AaCTb
AATAUCKMM KpAM
CTaBPOMOALCKMM KPaAK
MepMmckui Kpam
BAaammumpckas o6AaCTb
Omckas obAaCTb

NpKyTCKas 0BAACTb

19%
18%
16%
16%
15%
14%
14%
14%
14%
13%
13%
13%
12%
1%
10%
10%
10%
10%
10%
10%
10%
9%
9%

NcTouHmk: NCE AHaAMTMKAO & CtpaTtermns, Magram Market Research

KpacHoaapckuit kpaw
OpeHbyprckas 0OAACTb
Pecnybamka TatapcTaH

CaHkr-lNetepbypr
PecnybAmka HYysaLums
XaBapOBCKMIM KPpaAM
MPUMOPCKMI KpaM
KpacHoapCckmi kpam
CBepAAOBCKAS OBAACTb
TiomeHCckas 0B6AACTb
HeAabumHCcKkas 0OAQCTb
BpsHckas oBbAaCTb
Tomckas obAaacTb
KaAMHMHrpaackas o6AaCTb
ApocAaBCckas OOAQCTb
AEHUHIpPaACKkas 0BAACTb
Camapckas obAacCTb
HoBocubupckas o6AACTb
Poctoeckas oB6AACTb
YAbSHOBCKAS OOAQCTb
Kuposckas obaacTb
CmonaeHckas oBAaCTb
Pecnybamka Caxa
XMAO

Pecnybamka Kpbim

BbiLLe cpeaHero no Poccum

8%

I O 7,

I O 7,

5%
5%
5%
5%
5%

7%
7%
7%
7%
7%
7%
7%

B Hxe cpeaHero no Poccumm

9%



C1pyKTypa permoHoB B Bbibopke ¢ 2020 .

EXXeKBAPTAAbHbINA FAYOUHHbIM QHAAU3

1 rpynna: ot 40 A0 60
PECMNOHAEHTOB
(26 permoHQ)

2 rpynna: cebiLLe 60 peCrnoHAEHTOB
(24 pernoHa)

E>XXeroAHbI FTAYGUHHBIM QHAAM3

3 rpynna: meHee 40 peCnoHAEHTOB
(35 permoHos)

AATAUCKMM KPAW
CapartoBckas 0BAACTb
Kemeposckas 06AACTb
Omckas oBAaCTb
beAropoackas obAaCTb
XAHTbI-MAHCHMNCKMIA
QBTOHOMHbIM OKPYT - tOrpa
AEHUMHIPAACKAS OBAQCTb
OpeHbyprckag obAaCTb
KaamHMHrpaackas o6AACTb
TyAbCkas OBAQCTb
BoAaoroackas oB6AQCTb
BAaammmpckas oBAACTb
XabapoBCKMM Kpam
TBepckas 0B6AACTb
MNeH3eHcKad OBAQCTb
YysaLuckas Pecnybamka
YAbIHOBCKQOS OBAQCTb
Kaay>xckas oB6AaCTb
MBOHOBCKAS OBAQCTb
Tomckasg oBAACTb
PasaHckas o6AaCTb
bpaHckas oBAQCTb
Auneukas obAacCTb
Pecnybamka Caxa (AkyTtms)
CmoneHckas obAacTb
APXAOHreAbCKAs OBAACTb

Mocksa
CaHkr-lNetepbypr
MockoBckas o6AQCTb
KpacHoaapcKkmi Kpam
CBepPAAOBCKAsS OBAQCTb
PocToBckas obAacTb
Pecny®auka TatapcTaH
HoBocumbupckas obAacCTb
HYeAabUHCKas OBAACTb
Camapckas obAaCTb
Huxxeropoackas o®AaCTb
Pecny®auka balukoptocTaH
KpacHogapckun Kpam
FNepMcCkum Kpam
CTABPOMNOALCKMI KPAM
MpkyTckas oBAACTb
MPUMOPCKMM KPpQi
Pecny®auka Kpbim
Kemeposckas o6AAQCTb
TioMeHCKas 0BAACTb
beAropoackas obAacCTb
Yamyptckas Pecnybamka
APOCAQBCKAOS OBAACTb
Kuposckas obaacTb

4097 peCnOHAEHTOB KAXAbIM KBAPTAA

McTodnumk: MCh AHaamTuka & CtpaTtermsa, Magram Market Research

Kypckasg obAacTb
Pecnybanka AarectaH
TamboBckas 0OAQCTb
ACTPAXAOHCKAs OBAQCTb
Pecnybanka Komm
Pecny®aunka bypsatus
AMYPCKAs OBAACTb
OpAoBCKas 0OBAACTb
Pecnybanka Kapeams
MypmaHckas oBAaCTb
3aBaMKAABCKMM KPAM
CeBaCTOMOAb
KocTtpomckas oB6AACTb
CaxaamHckas oBAaCTb
lNckoBckas 0BAACTb
KypraHckas o6AaCTb
Hosropoackas o6AACTb
Pecny®amka Mapumn DA
Pecny®anka MopaoBUS
KabapamHo-baakapckas
Pecny®amka
AMAAO-HEHELIKMIM ABTOHOMHbIM
OKpYyr

Pecnybamka Xakacus

Pecnybamka Aabires (Aabires)
Kamuatckuin kpam

Pecnybanka CesepHas Ocetms —
AAQHMA

YevyeHckas Pecnybamka
Kapavyaeo-Hepkecckas
Pecnybamnka

PecnybAanka KaAmMbIikMg
PecnyBanka AATaM

Pecny®aunka TeiBO

MaraaaHckas obAacTb
Pecny®amka UHryLuetms
EBpenckas aBTOHOMHAS OBAQCTb
HeHeukmi aBTOHOMHBIN OKPYT
HYKOTCKMM ABTOHOMHbIN OKPYT

696 peCcnoHAEHTOB KAXAbIA KBAPTAA
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Cnacmdo 390 BHMMAaHMe!

[MAO [NpoMCBA3bOAHK Onopa Poccumm
KoHTakTHasa uHdbopmauus KoHTakTHaa nHdpopmauus

TeaedOHbI AAS DUIUHECKUX AULL: UHTepHeT-cauT: hitps://opora.ru

8 800 333-03-03 (380oHOK Mo Poccumm BeCcnAaTHbIM), AAPEC SASKTPOHHOM NO4ThI: iId@0pora.ru

(495) 787-33-33 (teAedOH B MOCKBE)

TeAedOH AAS IOPUAUHECKUX AULL:
8 800 333-25-50 (3B0HOK Mo Poccum 6eCnAaTHbIN)

UHTepHeT-caunT: hitps://www.psbank.ru

AApec 3AeKTPOHHOMU NoYThbI: iNfo@psbank.ru



https://www.psbank.ru/
http://psbank.ru
https://opora.ru/
http://psbank.ru

