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B 1toAe MHAEKC RSBl MOAHAACSA AO 51,1 MYHKTOB, YTO MOXET
CBUAETEABCTBOBATb OO OXXKMBAEHUM AEAOBOM OKTUBHOCTU

AnHamuka uHaekca RSBI v BBl PP
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McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research



Bce KOMMNOHEHTbI MHAEKCA, Kpome KpeAMUTOB, YAYHLLIMAMCH

» KOMMOHEHTbl  [Mpoaaxkmn, Kaapbl M MHBECTULIMM  MOKA3AAM  MOAOXMTEABHYIO  AMHOMMKKY,
KpeAuTbl - 4yTb CHU3UAMUCH, OTOMAS OT MUKOBBIX 3HAYEHMM

= KoMnoHeHTa [lpoaoxn — Bce euwle Hwmxke 50 nyHKTOB, HO MPOAOAXAET MAABHOE
BOCCTAHOBAEHME 4-blt MECSHL, MOAPSA

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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[MPOACKM: KOAMYECTBO MPEANMPUHUMATEAEN, KOTOPBIE OXMAQIOT
COKPOALLLEHMS BbIPYYKM OCTOETCS BbILLE, YEM TEX, KTO XAET ee
DOCT

= KOMMNOHEHTA POACKM MPOAOAXKMAO MACOBHOE BOCCTOHOBAEHME, HO BCE €LLe AQAEKA OT
JOEBPAABCKOIrO YPOBHS

* BbIPDOCAQ AOAS MPEANPUHUMATEAEN, OTMETMBLLMX POCT NPOACXK (C 13% A0 14%) B OTHETHOM
nepuoae. AOA9 MNECCUMMMUCTOB, OXMAQIOLLMX COKPALLLEHUS BbIPYYKM B OYAYLLEM,
COKPALLLAETCH TPETUM MECALL MOAPIA (C 27% A0 26% B MIOAE)

RSBI Mpoaaxu Aoaa MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPY4KH
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KAApbl: BbIPOCAM OXMAQHUA MPEANPUHUMATEAEM MO HAMMY
HOBbIX COTPYAHUKOB

= KOMMOHEHTA KAAPbLI MOAPOCAT AO 51,6 NMYHKTOB TAKXE OAQroAaps OOAbLLEMY OMTUMU3IMY

MCB
= AOAS ODU3HECMEHOB, MAQHMPYIOLLMX HOEM COTPYAHMKOB B DAMXKAMLLIME MECSLLbI, BbIDOCAQ

Cc 16% A0 19%

RSBI Kaapb! AoAs MCB, OTMETMBLLMX POCT U COKPULLLEHUE NEPCOHAAT
(OTMEYAIOTCH DAKTUHECKME M OXKMACEMbBIE UBMEHEHMSA MOKA3ATEAS)
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KpeAnTbl: KOMMOHEHTA Y4YyTb OTOLLAQ OT MMKOBbLIX 3HAYEHUM, HO
OCTOAQCbH BbICOKOMU

= KomnoHeHTa KpeaAmTbl HEMHOIO CHM3MAQCH, HO OCTOAQCb B 30HE YBEPEHHOIO POCTA
QKTMBHOCTM

AOAS YAOBAETBOPEHHOTO CMPOCA COXPAHUAACH HO MPEXHEM YPOBHE

RSBI KpeaAuTbl AOAfl YAOBAETBOPEHHOIO Crnpoca:
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NcTouHuk: NCB AHaAmTMKA, Magram Market Research



AOAS OTKA30B MO KPEAUTAM MPOAOAXKAET YAEPXKMBATLCH HUXKE
50% nocaAe cKayka B doeBpane

= HODOAIOAQOEM HEDOALLLIOE YBEAMYEHUE HEYAOBAETBOPEHHOIO CMPOCA B TOM YUMCAE M3-30
POCTA YUCAQ MNPEAMPUHUMATEAEM, KOTOPbIE HE YBEPEHbI B BO3MOXHOCTM OAODPEHMUS
KPEeAUTA AAT UX BDU3HECO

= AOAS OTKA30B MO KPEAMTAM, 3AMNPOLLIEHHbBIM B OTHETHOM NEPUOAE, COXPAHIETCA HMxKe 50%

OTHoweHne MCbH Kk AOCTYNHOCTU KPEANTOB AOAS OTKA30B HA 3A5BKU NO KPpeAUTAM K HUCAY UX
3a nocAepHue 3 mecaua NOAdQBLUUX
B TOAYHMAM KDEANT B B He 0A0BPKAM B OTYETHOM —8— AOAS OTKO30B K MOAGBCBLLIMM 3QSBKY HO KPEAMT
OTYETHOM Meproae neproAe
YXe eCTb KpeamT B He NbITAOAMCh MOAYYMTb, T.K.

HEeT YBEPEHHOCTU B
OAOBPEHUM KpEAMTA
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NHBECTULMM: MHBECTUMLMOHHAY OKTUMBHOCTL MCB pacreT

= KOMMNOHEHTA MHBECTULLMM PE3KO BbIPOCAQ, BEPHYBLUMCH K YPOBHIM HOYOAQ BECHDI
= YBEAMYMAOCDH KAK YUCAO MPEANPUHUMATEAEN, HAPALLMBAIOLLIMX MHBECTULIMKM B BUM3HEC (C
17% A0 20%), TOK M AOAS TEX, KTO MAQHUPYET PACLUMPEHME B DAMXKAMLLEM ByayLLEM (C

22% 0O 27%)

RSBl UHBecTULLUK

pocT
57,7

55,

soop.,’f
I LY £880535535838£888%5358
cnaa 8022RG§E§§§<UOI<WGEEE§§
2020\ 2021 ‘ 2022 ‘

NcTouHuk: MCB AHaamTMKa, Magram Market Research

Aoas MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM
(oTMEYaIOTC PAKTUHECKME U OXKMAOEMbBIE M3MEHEHMSA MOKA3ATEAS)
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O>XXUBAEHME AEAOBOM AQKTMBHOCTM HODAIDAQETCSH HE BO BCEX
CEPAX AEATEABHOCTU

= B MIoAE OXKMBAEHUE AEAOBOU AKTMBHOCTU MPOAEMOHCTPUPOBAAM MAAbIM M CPEAHMMN DM3HEC,
QO BOT MOKA3ATEAM MUKPOOM3IHECA CHM3MAMCH M3-30 YXYALLIEHMA AOCTYMNMHOCTU KPEAMUTOB MU
CHMKQIOLLIMXCH OXMAQHMM MO MPOAAXKOAM

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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30 MOCAEAHMM MeECHL, HODAIDAOAOCH COAMXKEHUE OTPACAEM AO
OAMHOKOBbBIX MAPAMETPOB

= IHAEKC B cdoepe YCAYTr MOAHIACS B 30HY CTATHALMM — CASPXMBAIOT €0 POCT CMELLEHME
CNPOCA HA YCAYTU MEPBOM HEODXOAMMOCTU B YCAOBUAX HEOMPEAEAEHHOCTH

= [TDOM3BOACTBO CUABHEE APYIUX CAOEP 3CABUCUT OT MMMOPTHbBIX KOMMAEKTYIOLLIMX

AnHamuka nHaekca RSBl no BMAGM AeiTeAbHOCTHU
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CAOXHOCTH NpH NnoAbope NepCoHAAA: AN 46% NPEANPUATMIA OCHOBHOM
NPOOAEMOM ABAIETCH ACOULMT KBAAMCPULIMPOBAHHbBIX KOAPOB, U 3TO
3HQYEHME YCTOMYMBO PACTET 30 MOCAEAHME TOAbI

Kakne CAOXHOCTU BO3HUKAIOT Y Bawen komnaHum npu noa6ope nepcoHaAa?

46%

AeDULMT KBOAMAULMPOBAHHbBIX KOAPOB

29%

3aBblLLIEHHbIE TPEBOBAHMS MO 3aPMACTE

Freorpadgomyeckme ocobeHHOCTHM BrsHeca 1%
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30BbILLIEHHbIE TPEOOBAHMS MO COLL. NAKETY
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BbICOKOS CTOMMOCTb PEKPYTUHIOBbIX YCAYT -7

6%
KOHAMAQTBI HE MAYT B MOAOM3BECTHYIO KOMMOHMIO — 2021

5%
APYrme CAOXKHOCTH - 2019
He BO3HMKAET HUKAKMX CAOXHOCTEM
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MpoBepkKku: AOAS MPEANPUHUMATEAEM, Y KOTOPbIX ObIAM BbISBAEHD
HOPYLUEHMS MPU MPOBEPKAX, OKA3AAACh MMHUMOABHA 3Q TPU FOAQ

npOBOAMAMCb AU 30 NOCAEAHUMN TOA npoBepkKu
BALLEMN OpPraHniaumm HOA3OPHbIMU OprCIHCIMM?

50% 45% 45% 55% 0
48% 55% 55% 45% 61%

29%

71%
3ks 17 4B 19 UIOA.22 Mumkpo Manbit - CpeaHui
B Ac EHet
BbiAM AU BbISBA€HbI HAPYLUEHMUS MO UTOFaM npOBepKM? BbIAM AU HOYUCAEHDI Ll.lqud)bl 34 BbiIABA€HHbIE HQPYLLleHMﬂ?
*PeCrnoOHAEHTHI, KOTOPbIE CTAAKMBAAMCH C NMPOBEPKAMM *PecrnoHAEHTbI, B KOMMQHMM KOTOPbIX ObIAM BbISBAEHbI HapyLLueHna
MIOA.22 28% 72% MIOA.22 59% 41%

4kB 19 34% 66% 4«kB 19 77% 23%

3ks 17 33% 67% 3kB 17 74% 26%

mAQ H Hert
EAQ EHer

CokpallueHne AQBAEHUS HO MPOBEPSIOLLMX MO OO43ATEABHOMY BbISBAEHMIO NMPABOHAPRYLLUEHMMN
CMNOCOOCTBOBOAO CHMXXEHMIO KOK HAPYLLUEHMM, TAOK M HOYUCAEHHbIX LLUTPACOOB

NcTouHuk: NCB AHaAamTMKa, Magram Market Research



MpoBepku: NPEANPUHUMATEAN OUKCUPYIOT CHUXKEHMS YUCAT NPOBEPOK
NPOYUMM KOHTPOAMPYIOLLIMMM OPTAHOMM

Kakue KoHTpoAupylowme opraHbl Bac nposepsian?

* PECNOHAEHTBI, KOTOPbIE CTAAKMBAAMCH C MPOBEPKAMM

! +4 n.n.
POHA COLUMAABHOTO CTPAXOBAHMS m
[pokyparypa B UIOA.D2D
TpyAOBOS MHCNEKLMS 12 mAKE 19

PoctexHaA30p 11%
PocnpmpoAHOA30OP - 10%
MNEeHCUMOHHbBIM GOOHA 8%
0% 20% 40% 60%

* HOAOrOBblE OPraHbI ABASIOTCS OCHOBHbIM KOHTPOAMPYIOLLIMM OPraHOM Y MCB 1 X NpOoBEPKM
MPOBOASATCS PENYAIPHO, HO HOCTOTA MPOBEPOK APYTMMMU HOA3ZOPHbBIMKM OPFAHAMM 30 MOCAEAHME TPU
rOAQ 3AMETHO COKPATUAACH

NcTouHuk: NCB AHaAamTMKa, Magram Market Research



NMpoBepkKu: 30 MOCAEAHUE TOAbI CYLLLECTBEHHO BbIDOCAQ AOAS
NPEANPUHUMATEAEN, KOTOPbLIE OCMAPUBAIOT BbISBAEHHbBIE HAPYLLIEHWS

3a NOCAEAHUM rOA NbITAAUCH AU Bbl OCNAPUBATD BbISBAEHHbIE HAPYLUEHUS U HOAOXEHHbIE WTpadobl?
*PECNOHAEHTbI, Y KOTOPbIX ObIAM BbISBAEHbI HAPYLLIEHMS

(o)
[a, obpallanncb 1 AOBUINCL NPU3HAHUS CBOEN — 26%
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o)
HeT, BbiABNEHHbIE HapyweHunda aBnAaJInCb NMNOJIHOCTbIO 32%

3aKOHHbIMU

HeT, BblllecTodWwMe opraHbl CaMy 3aUHTEPECOBaHbI

MMEHHO B TaKMX pe3y/ibTaTax NpoBepKu ® 1on.22
- 0
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NMpoBepku: CoraAacHoO Bocrpmdatmio MCb HODAIOACETCS NO3UTUBHAOS
TEHAEHLUMSA K COKPALLEHUIO 3A0YNOTPEDAEHUA MAM HOPYLUEHUM CO CTOPOHDI
AOAXKHOCTHbIX AWML,

CTAAKMBAAUCH AU Bbl 30 MOCA€AHUI FOA C HOPYLUEHUSIMU UAU 3A0YNOTPEBAEHUAMU CO CTOPOHbI AOAXHOCTHbIX AULL?

19%
Mion.22 _ 81%
22%
4K 19 _ 78%
24%
Ske 7 h 76%

B A0 EHer
HapyLwieHuns nam 3Ao0ynoTpebAeHUst CO CTOPOHbI AOAXHOCTHbBIX AULL, C KOTOPbIMU CTOAKHYAUCH NPEANPUHUMATEAU

30MpoC AOKYMEHTOB, HE MPEAYCMOTPEHHbIX — 37%

30KOHOAQTEABCTBOM

LLIToadobl B pa3zmepe, He CONOCTABUMOM C MACLLUTADOM _ 18%
HAPYLUEHMMN

3ATATMBAHME CPOKOB MPOXOXAEHMA MPOBEPKM m

—
MPYyBGOCTb MAM YTPO3bl MPU MPOBEAEHUM MPOBEPOK

- 6%
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MpeAAOXKEHME YCAYT KOHKPETHBIX KOMAEPHECKMX OPTAHM3ALMM ﬂ
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MHble HAPYLLEHMS UAM 3A0YTOTPEDAEHMS

0% 10% 20% 30% 40%
H1IOA.22 m4kB 19 3k 17
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[TonAOXKEHME 1. PAKTNYECKME N OXKMAOEMBIE 3HAYEHUS
KOMMOHEHT MHAEKCA RSBl 30 ntoHb 1 nioAb 2022 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI
OGLWMUIA  MUKPO-  MOAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO Cpepa  MOAOAEXHBIM  XXKEHCKOE
OusHec OBusHec  OusHec YCAYT npeAnp-Bo
dakmeckoe MO 33,3 29,5 36,9 36,4 31,3 39,4 31,0 30,9 34,3
3Ha4eHme UIOHb 32,2 29,2 34,1 37,9 32,2 35,6 29,4 32,2 32,0
Mpoaaxm
Oxacemos OAD 49,1 46,3 51,6 51,9 50,0 49,1 48,0 50,8 51,5
3Ha%enme MIOHb 48,5 48,3 47,5 52,5 48,8 51,8 45,3 49,0 49,7
dakmmeckoe MO 47,0 45,4 49,4 45,2 47,6 44,8 47,9 49,2 45,4
3Ha%eHme MIOHb 47,3 452 49,4 49,3 46,9 52,4 43,8 49,4 48,0
Kaapbl
Oxacemoe OAD 56,3 53,8 58,7 58,6 56,6 56,1 56,2 57,7 54,2
3Ha4eHne UIOHb 54,4 54,1 54,2 56,5 54,3 55,8 53,5 58,1 53,3
dakmmeckoe MO 56,1 49,4 60,9 67.1 58,7 57,7 51,8 55,1 59,7
KpeanTsbl
3Ha%enme MIOHb 57,2 51,5 62,1 63,3 57,4 62,7 52,4 59,0 59,6
dakmmeckos MO 54,6 50,6 57,4 60,9 55,1 55,1 53,5 55,1 52,9
3Ha%eHme MIOHb 53,2 50,5 55,2 57,1 52,2 55,8 52,2 56,7 51,0
MHBECTMLIMM
Oxacemoe OAD 60,8 58,1 63,7 61,7 61,5 61,2 59,4 64,1 56,7
3Ha4eHne UIOHb 58,1 57,0 59,1 59,7 59,2 61,0 54,6 61,6 56,5

McTodHmk: MCB AHaamTrka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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