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B Mae AeAOBAS OKTUBHOCTL B cermeHte MCB NpOAOAXMAQ

PACTU, MHAEKC RSBI AOCTUT HOBOTO MCTOPUYECKOTO MAKCMMYMO

AnHamuka uHaekca RSBI u BBl P
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* - ¢ 2020 N0 AQHHBIM MUHBKOHOMPA3BUTUS

* lHAeKC RSBl B Mae CcOCTABUMA 54,6 NyHKTOB, MOOMB NpeAblAYLLMM MK 2018 roaa (53,2 n.)

» KOMMNoOHeHTbl  UHBecTUuMm 1 KaApbl  AOCTUTAU
KOMMNOHEHTA [NpoAaxkm Briepsble € 2019 T. BbILLUAQ B 30HY POCTA

McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research

MCTOPUYECKMX  MOKCUMYMOB,



KOMMOHEHTA [TPOAOXKM BbILLAC B 30HY POCTY Briepsble ¢ 2019
road

= 30 YAYYLLEHME MHAEKCA OTBEYOAM BCE KOMMOHEHTbI KpomMe KpeAMTOB, KOTOPbLIE YYTb
CHU3MAMCH C TOMOBbIX 3HAYEHMM

= KOMMOHEHTA [MPOAOXM BbILLAQ B 30HY POCTY Briepsble C 2019 roAd 30 CYET YAYYLLIEHMS
ADAKTNHECKMX MOKA3ATEAEM

= KOMMNOHEHTHLI Kaapbl U MHBECTULMM AOCTUTAM HOBbIX MCTOPUMYECKMX MOKCUMYMOB

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research



BocCTOHOBAEHME KOMMOHEHTHI [TPOAOXKM MPOMCXOAUT 30 CHET
YAYHLLIEHMI CUTYALMM CO CObITOM

= KOMMNOHEHTA [1POACXKM BbIPOCAQ OAArOAQPA YBEAMYEHMIO BbIPYYkM Yy 21% MCBE 1
NOCTENEHHOMY CHMXEHMIO AOAM TEX, Y KOTO BbIPYYKA YNAAQ. [MPOAOAXKMAO PACTU M YUCAO
OMNTUMMCTHUYHO OLLEHMBAIOLLIMX MEPCNEKTUBLI COLITA

= AoAgd MCB, OoTMEeYaIoLLIMX COKPALLLEHME BbIPYYKM, CHUBMAACH C 44% A0 36% - ITO AydLume
pe3yAbTaThl € 2019 roaa

RSBI Mpoaaxu Aoas MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPYHKH
(OTMeHOlOTCﬂ CbCIKTl/I‘-IeCKl/Ie N OKMAAEMbIE M3MEHEHMA I'IOKC13OTe/\$I)
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



OXMAQHMA MO MPOACKAM 300

BbICOKMX YOOBHSX

"= B MQO€ YAYYLLUAAMCH

KOK PEedaAbHble,

OUKCUPOBAAMCH HO PEKOPAHO

TAK W OXMAAEMbBIE TMOKA3ATEAM TPOACK.

HAnOOAbLLYIO AMHOMMKY K MPOLLIAOMY MECSLLY AEMOHCTPMPYIOT MCB, oTMeTMBLLIME POCT
(c 17% A0 21%) v cokpaLLeHue (C 44% A0 36%) BblpyHKM

= OXXMAQHUS MO CObLITY MOCAEAHME 3 MECALLA AEPXKATCH HO PEKOPAHO BbICOKMX YPOBHSX

AVHaOMUKQ (*)OKTM‘-IeCKMX M OXKMAQEMbIX 3HAYEHUH npoAaX

30% 22%
L 8% 8%
7% ] 2 (]
10% \ e b

-10%

-30%
-50%
-70%
-90%

SHB. Pes.
2020

CoKpalLleHme NporHo3

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research
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KomnoneHta Kaapbl B  MOAE AOCTUIAQ  MOKCUMMOABHOTO
MCTOPUYECKOTO 3HAYEHMS

= KomnoHeHTa Kaapbl B MAE AOCTUTAC MOKCHUMOABHOTO MCTOPUYECKOTO 3HAYEHMUS, MPEBLICUB
nuk sHBAPS 2020 roaa (53,7 n.)

= POCT ODOYCAOBAEH YAYYLLEHMEM OAKTMHECKMX M MNPOrHO3HbIX nokasateaen: 13% MCH
HEAQBHO YBEAMYMBAAM LLUTAT, A 25% NACQHMPYIOT 3TO CAEAQTH B OAMKAMULLIEE BPEMS

RSBI Kaapb! AoAs MCB, OTMETMBLLMX POCT U COKPALLLEHME NEePCOHAAA
(OTMe'*lOlOTCﬂ @OKTVNGCKVIG M OOKMAAeMble MU3IMEHEHMA HOKO3OTe/\ﬂ)
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



KomMnoHeHTa Kpeautbl OTCTYNMMAQ OT  MOKCUMYMOB, HO

MPOAOAXKAET HOXOAMTLCH BOAM3M PEKOPAHBIX YPOBHEM

= KoOMNoHeHTa KpeaAnTbl HEMHOTO OTOLLIAG OT MOKCMMOAbBHBIX MCTOPUYECKMX 3HAYEHMM MO
NPUYMHE COKPALLLEHUS YNCAQ MCB, Yy KOTOPBIX YK€ €CTb KPEAMT: UX AOA YMEHbLLIMAACH C

16% A0 14%

A MCB, oTMeTUBLLMX NOAYHEHMUE K Ut
RSBI KpeaAuTbi Ao Cb, otme OAyHeHue Kpeauta
30 nocAeaAHue 3 mecsaua
B [TOAYYMAM KDEAMT B OTHETHOM B He 0A0BpHAM
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NcTouHuk: NCB AHaamTika & CTtpaTterma, Magram Market Research



AOAS OTKA30B MO KPEAUTAM AEPXKUTCSI HA YPOBHE HE Boaee 50%

C HO4YOAAd TOAd

= Aoad MCB, YAOBAETBOPEHHbIX AOCTYNMHOCTBIO KPEAMTOB, 3AKPEMUAACH HO CPEAHEM YPOBHE

2020-21 1. - 27%

= Y4CAO OTKA30B Y MOACBLLUMX 3A9BKM HO KPEAUT AEPXKMUTCH MOCAEAHUNE MECALLbI Hke 50% mpu
cpeaHen 54%-56%, HTO IBAIETCH MOAOXKMTEAbHBIM COAKTOPOM AAT KPEAMTOBAHMA MCB

AOAS YAOBAETBOPEHHOIO Cnpoca:
NOAYYMBLUME U YK€ UMELLUE KPeAUT

H [IOAYYMAM KPDEAMT B OTHETHOM NEPUoAE B YXKe eCTb KpeanT
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research

AOAS OTKA30B HA 3ASBKU MO KPEAUTAM K HUCAY UX
NnoAQGBLUUX

—0— AOAS OTKA30B K MOACBAOBLLMA 30SIBKY HO KPEAMT
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KOMMNOHEHTA MHBECTULLMM B MAE AOCTUTAQ MAOKCUMOAABHOTO
MCTOPUYECKOTO 3HOYEHMS

= KOMMNOHEHTA WMHBECTMLMM B MAE BbLIDOCAQ Cpa3y HaA 3,3 MNyHKTA M AOCTUTAQ
MOKCHUMMOABHOTO UCTOPMUHECKOTO 3HAYEHMS

* POCT CB430OH C VYAYYLUEHMEM KOAK OAKTMYECKMX, TAK M TMPONHO3HbLIX MOKA3ATEAEMN:
YBEAMYMBOAAM MHBECTMLIMM B OTHETHOM nepuroae 20% MCB, npotme 15% B Anpeae

Aoas MCB, 0OTMETUBLUMX POCT U COKPALLLEHWE UHBECTULLUM

RSBl UHBecTULUH
(OTMEeNaIOTCS GOAKTUYECKME U OXKMAQEMbIE U3MEHEHMUS MOKA3ATEAS)
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Bce cdoepbl AEITEABHOCTM MOKA3AAM POCT AEAOBOM OKTUMBHOCTM
B MOE

= BCce cdoepbl AEATEABHOCTM MOKA3AAM POCT AEAOBOM AKTMBHOCTM B MAE BMNEPBble C AHBAPS
2020r.

= [IOOM3BOACTBO OCTAETCH B AMAEPAX, TOPIroBAd YBEPEHHO pacTeT ¢ KoHua 2020 r., a cdoepa
YCAYT AEMOHCTPUPYET POCT AKTUMBHOCTM BTOPOM PA3 C HAYOAQ MAHAEMUU. Bce cdoepl
BbIDBOAMCH BMEPEA 30 CYET YAYHLLUEHMI KOMMOHEHT MNpoAaxm U MHBeCTMUMM (MoaApOBHEE B
[MoUAOXKEHMMN 2)

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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AeAOBAq OKTMBHOCTb BO BCEX PA3IMEPAX ODM3HECA BbIDOCAQ B
mae —Bnepsble ¢ 2019 roaa

= AEAOBOS AKTMBHOCTb BbIDOCAQ B MAE Y MUKPO U MAAOTO BusHecda. MHAEKC B CPEAHEM
OuM3HeCe 4YyTb CHM3MACA C TOMOBbIX 3HAYEHMM, HO OCTOACH BblLLE 55 MyHKTOB. AEAOBAOS
OKTMBHOCTb MOAOIO OM3HECA B MAE OKA3AAACH BblLLE MOKA3ATEAEM CPEeAHEro OmsHecd
Briepsble ¢ 2018 roaa

* MHAEKC MMKPODOM3HECO BbILLEA B 30HY pocTta Bnepsble ¢ 2019 roaa (50,4 n.)
NPEMMYLLLECTBEHHO 30 CYET POCTA MHBECTULMOHHOM OKTMBHOCTM (KAK JOOKTMHECKOM, TAK M

OXMAQEMOM)
AvHamuka nHaekca RSBl no pasmepam 6usHeca

+1,8 +4,4 -4,4

Mwukpo —MaAbin —CpeaHun
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MHAEKC MOAOABIX MPEANPUHMMATEAEN DOAEE BOAATMAEH MO
CPOBHEHUIO C MHAEKCOM MPEANPUHUMATEAEM 35+ AET

= AeAOBOS OKTMBHOCTb MCB BCEX BO3PACTOB MPOAOAXKAET PACTM (MHAEKC BbiLLe 50 n.)

= MOAOAbIE MPEANPUHUMATEAN CTADUABHO MOKA3bIBAIOT OOAEE BbICOKME 3HAYEHUS MHAEKCA
C BOAEE CUAbHBIMU KOAEDAHUIMM, HEM MPEANPUHUMATEAM 35+, B MOE MHAEKC MOAOAbIX
NPEANPUHUMATEAEN BbIDOC HA 3,2 MYHKTA, OTbINPAB HEOOALLLIOE CHUMXEHME B AMPEAE

AMHamMuka moaoaexHoro RSBI

+3,2 +1,8

RSBI (MpeanpuHumarean Moaoxe 35 AeT)

pocT
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XKEHLUMHbI-NPEANPUHUMATEAM MPOAOAKAIOT OTMEYATL DoAEE
BbICOKYIO AOCTYMHOCTb KOEAMTOB

= IHAeKCbl RSBl  npeAnpuHUMMATEAEN  XEHLLUMH UM MYXYMH B MAE  MPOAOAXMAMU
OAHOHAMPAOBAEHHOE ABUMXEHME. PA3ZHMLLO MEXAY MOKA3ATEAIMM COCTABMAQ BCETO | MYyHKT
1n3-30 BOAEE BbICOKOM AOCTYMHOCTM KPEAMTOB Y XKEHLLIMH

AvHamuka RSBl npeAnpMHUMATEAEN XXEHLLMUH

pocT

+1,9 +2,2

—RSBI (MpeAnPUHUMATEAM XKEHLLIMHBI)

RSBI (MpeAnpPUHUMATEAM MY>XKHMHBI)
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Tou yeTBeptT MCb He CTAHYT PEKOMEHAOBATL CBOUM APY3bIM
CTOHOBUTLCA NPEANPUHUMATEAIMU B DAMKAMLLIEE BPEMS

FforoBHocTb MCH PEKOMEHAOBATb CBOUM APY3bAM OTKPbITb 6usHec B TeKylwLee spemsi

76%

[ | 24%

44%
32% ( A \
18%
[ ]
OnpeaAeAeHHO HeT Ckopee Het Ckopee Aa OnpeAeAeHHO AQ

=  TOABKO KQXXAbIM YETBEPTHIM MPEANPUHUMATEAL TOTOB PEKOMEHAOBOTb CBOMM APY3bIM OTKPbIBATb
COBOCTBEHHbIM OM3HeC. Cpean HUX DOABLLIMHCTBO — MOAOAbLIE MPEAMPUHMMATEAM B BO3PACTE AO
35 et

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



KQ>XAbIM YHETBEPTHIM MPEANMPUMHUMATEAb C HOYOAQ TOAQ YXXE
BAOXMA CPEACTBA B PA3BUTME BU3HECO

fotoBHOCTbL MCB MHBECTUPOBATL GU3HEC B STOM roasy

m2021 m2019
52% 53%
] ) ] . I I
AQ, y>K€ HOQYOAM MHBECTUPOBATH AQ, eLLLE HE HAYOAM, HO HeT, HEe B 3TOM roAy

MAQHUPYEM B STOM TOAY

= 30 2 roaQ CTATUCTMKA HE M3MEHUAACH: BOAEE MOAOBUHbBI HE MAQHMPYIOT BKAOABIBATE MHBECTULMM
B OM3HEC B ONPALUMBAEMOM FTOAY

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research 15



OCHOBHbIM DAPBLEPOM AAA PACLLUMPEHUI OU3HECO OCTAIOTCH
HEDAQrOMPUATHbIE SKOHOMMYECKME YCAOBMUS

Y10 octaHaBauBaeT MCh oT MHBeCTULMM B pasBuTue 6usHeca
% OT TeX, K10 HE NAQHMpPYET MHBECTULLMM B PA3BUTME DU3HECA B DTOM FOAY,
CYMMQa OTBeTOB He pasHa 100%

ObLme HGG/\OFOI’IDVIFITHbIe SKOHOMMYHECKME YCAOBMA

HeBblcokas PeHTABEeAbHOCTL BM3HECA

CnpocC HA MPOAYKLMKO KOMMAHMU CHUXKAETCH MAU HE
pacret
He MmoXXem CrnpOorHO3MpPOBATb OXKMAQEMYIO OTAQYY OT
MHBECTULLMM

HeoOXOAMMOCTU B MHBECTULLMIAX HET

HeT BO3MOXHOCTM MPUBAEYL MHBECTULLMM B HY>KHOM
obbeme

CTOMMOCTb HEODXOAMMbBIX MHBECTULLMM MPEBLILLAET

OXKMAQEMYIO OT HUX OTAQHY

Y HAOC HEAOCTATOYHO KBAAMAOUKALMM / 3HOHMUMA

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research
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Aoagd MCb, MHBECTUPYIOLLIMX B OM3HEC, YTODbI YKPEMMTL CBOM
NO3ULMM HO PbIHKE, BbIPOCAQ 3A 2 TOAQ MOYTU HA TPETL

Y10 moTuBupyeT MCb K MHBECTULMAM B pasBuTHE BU3Heca
% OT TEX, KTO MAQHMPYET UHBECTULMM B PA3BUTHUE DM3HECO B STOM FOAY,
CYMMQa OTBeTOB He pasHa 100%

1

XeAaHue ykpenutb No3mLUMM HA PbIHKE — 58% I +13 .. i

1
37% |
CTUMYAMPOBAHME CMPOCA HA MPOAYKLMIO/YCAYTU +19n.n.
1
1
|
1
1
1

PQ3BUTHE HOBBIX HAMPOBAEHMM

BAQronpusTHble 3KOHOMMYECKMUE YCAOBMS r 14%
YXOA KOHKYPEHTOB C PbIHKA ' 12%

YBEAUYEHME DKCMNOPTHBIX MPOACXK r 1% m 2021

m2019

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



AEeHEXHbIE CPEACTBA KOMMAHMM MAM COOCTBEHHMKAO OCTAKOTCH
CAMbIMU NMOMYAAPHBIMU MCTOYHUKAMM QOMHAHCUPOBAHMS
OCHOBHOTO KAMMTAAQ Yy MCBH

3a cyeT kKakux cpeacTtB MCb nHBecTuUpyloT B passutue 6usHeca
% OT T€X, KTO MAQHMPYET MHBECTULIMM B PA3BUTUE DU3HECA B STOM TOAY,
CYMMQa OTBeTOB He pasHa 100%

1
1
1
1
|
1
| 30MMBbI MOA 30A0T BM3HecCa _ 34% I
1
1

3arMbl MOA NOPYYUTEABCTBO CODOCTBEHHMKA - 7%

FOCYAQPCTBEHHbIE CYDCUAMM r 7% m2021 m2019

MPUBAEYEHME YACTHBIX MHBECTULLMMA H%
4%
Apyrme KOHOAbI MPUBAEYEHUS CPEACTB

MUKPOJOUHAHCUPOBAHME I 3%

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research 18



KAKOYEBLIM HAMPABAEHUEM UHBECTULMM AAS MCB TPAAMLIMOHHO
OCTAIOTCH 3AKYMKM ODOPYAOBAHMI MAU TPAHCMOPTA

OCHOBHbI€ HAONPABAEHUS MHBECTULLMIA B 3TOM FrOAY
% OT TeX, KTO MAQHUPYET MHBECTULIMM B PA3BUTME OM3HECA B STOM FOAY,
CYMMQa OTBeTOB He pasHa 100%

OBHOBAEHWE OOOPYAOBAHUSI MAM TPAHCMOPTA _ 58% I +8 n.n.

PacLUMpEeHMe LLUTATA COTPYAHMKOB

3anycK HOBbIX MPOAYKTOB _ 28% I +1 n.n.

O0By4yeHmne COTPYAHMKOB

Pa3paboTKa CAMUTA MAM MPUAOKEHMMN - 23%
23%

PekAnama 1 MAPKETUHT ‘ m2021 12019
ABTOMATU3ALMSA MPOLLECCOB, 3aKyrnKa 1O - 22%

PacLumMpeHMs MPOAQXK B ARYIME PEMMOHBI I 197

PassuTtme akcnopTta . 7%

Apyroe m%

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



45% MCB nmetot notpebHOCTb B HOMME HOBbIX COTPYAHMKOB, HO
4ETBEPTb U3 HUX CENYAC HE CODUPAOTCH YBEAMYMBATDL LLITAT

EcTb A y koMnaHu MCB He0O6XOAMMOCTb B HOMME HOBbIX COTPYAHMKOB

® AQ, HEODOXOAMMOCTb €CTb, HOHMMAEM
HOBbIX COTPYAHMKOB

B AQ, HEOOXOAMMOCTb €CTb, HO HOBbIX
COTPYAHMKOB HE HOHMMOEM

® HeT HEOBXOAMMOCTU B HOBbIX
COTPYAHMKAOX

CAoXxHoOcTH BosHUKaowme y MCbh npu noaGope nepcoHaAa
Cymma He pasHa 100%

Feorpadomnyeckme 0CobeHHOCTH Br3HeCa r 14%
3aBbILLUEHHbIE TODEOOBAHUS MO COLL. MAKETY “

TPYAHOCTU C HOMMOM MUTPCAHTOB - 7% 2021
BbiCOKAS CTOMMOCTb PEKPYTUHIOBbIX YCAYT m m2019
KAHAMAQTbI HE MAYT B MOAOM3BECTHYIO KOMMAHMIO -8%

ADYTME CAOKHOCTY 77,

He BO3HMKAET HUKOKMX CAOXHOCTEM _ 25%

NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research



[TonaoxeHme 1. 410 13 cebq NPeACTABASET MHAEKC RSBI

= Y710 nokasbiBAET:. 3OMEPIET AEAOBYIO OKTMBHOCTL B cermeHTe MCBb.
ABAIETCH ONEPEXAOLLIMM MHAMKATOPOM CUTYALMU B DKOHOMMKE PP

= Kak 4yuTtaTtb: 3Ha4YeHme mHAekca Bbille 50,0 M. CBMAETEABCTBYET O
POCTE AEAOBOM AKTUMBHOCTH, HMXKEe 50,0 N. — 0 ee CHMXKXEHMM

lNpoumep: MHaekc RSBI B mae 202 1. HaxoamTca BbiLe 50 nyHKTOB, H4TO
YKQ3bIBAET HA POCT AEAOBOM QKTMBHOCTH B cermeHTe MChB

= Kakas nepuoAUYHOCTb U UCTOpPMUA: BbIXOAMT C 2014 1. C 2020 roaa
PACCHUTBIBAETCH EXEMECIHYHO, NMYOAUKYETCH 20 YMCAQ CAEAYIOLLLETO
MeCALA. POHEE PACCUYUTBIBOACS EXEKBAPRTAABHO

OELS

= Koppeasuus RSBI c BBIl cocTtasaseT 70%
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[ToMAOXKEHME 2. PAKTMYECKME 1 OXKMATEMbIE 3HAYEHMS
KOMMNOHEHT mHaekca RSBI 3a anpeab 11 mam 2021 T.

RSB RSB RSBI RSBI RSB| RS| RSB .. RSB
o6 MUKPO- - MAABI - CPEARMA TOPrOBAS  MPOW3BOACTBO copepa MOAOABKHBI  FoHCKOS
OusHec OusHec  OusHec YCAYT npeAnp-so
akmeckoe MO 42,8 36,5 49,5 45,5 45,3 42,9 39,4 44,3 44,2
SHOUCHVME — ghpenb 36,4 33,0 36,1 51,3 37,4 36,4 35,4 40,5 34,6
Mpoaaxm
Oxacemos M 58,2 53,5 62,3 63,3 57,0 63,1 55,9 67.9 58,8
SHOHCHVME — ghpenb 56,9 52,0 59,6 67.6 55,7 63,2 53,1 62,2 58,2
Pakmeckoe MO 48,3 46,4 50,5 48,5 50,1 48,6 45,7 52,5 48,6
SHOHCHVME — ghpenb 46,9 44,4 48,1 53,2 49,2 47,7 43,8 48,8 45,7
Kaapbl
Oxacemos M 59,7 58,7 60,4 61,8 57,6 61,8 60,9 65.5 58,4
SHOUCHWME — ghpenb 58,0 57,0 58,7 59,8 58,0 59,1 57,2 59,8 55,8
Pakmeckoe MO 55,5 49,1 61,6 60,9 55,9 60,2 51,3 53,5 58,9
KpeanTsbl
SHOHCHVME — Ghpenb 56,3 49,6 61,0 67,9 59,3 60,1 50,1 53,7 62,3
Pakmeckoe MO 55,8 52,0 59,2 59,6 58,5 55,7 52,3 56,5 53,8
SHOHCHME  ghpens 51,7 483 53,0 60,8 52,0 56,3 47,5 53,2 51,6
MHBECTULIMM
Oxacemos M 62,6 60.7 64,8 62,4 61,9 65.4 61,2 66,8 60,8
SHOUCHWME — gnpenb 60,2 58,4 59,9 68,3 61,1 61,8 57,9 63,1 58,0
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Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUAACMMU Bbl CMOXKETE O3HAKOMMTBCSH HA CTPAHMLLE HALLIETO
camTe:

https://www.psbank.ru/Business/RSBI

‘| OG6LL{EPOCCUWCKAA OBLLIECTBEHHARA OPTAHM3ALIMA MAJIOTO M CPEAHEMO NPEANPUHUMATENTLCTBA


https://www.psbank.ru/Business/RSBI

