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B aHBape 2021 r. uHaekc RSBl mpmnBOAM3IMACSH K 30HE POCTA
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* - ¢ 2020 Mo AQHHBIM MUH3KOHOMPA3BUTUSA

= lHAeKC RSBl B aHBAPE BbIPOC MOYTM HA 3 MYHKTA U COCTABMA 49,3 M. - 3TO MAKCMMYM C
deBpaag 2020 roaa

= 30 ABMXKEHME MHAEKCAO BBEPX OTBEYOAM BCE KOMIMOHEHTbl, HO B 30HY pocTta RSBl He
nepeLUeA n3-3a0 CAODOCTM KOMMOHEHTbLI IMPOACXKM

McToyHuk: NCh AHaamtika & Ctpaterms, Magram Market Research



KOMMOHEHTHI [TpoACXKM 1 KAOAPBI BLIDOCAU C AEKADPS, HO He
NEPELLAU B 30HY POCTA

= KOMMOHEHTA NMPOAOXM BbIPOCAQ 7,7 M., HO OCTAAQCH B 30HE CMAAQ
= KomnoHeHTa Kaapsbl NprbasniAa 1,8 NYHKTA M BbILLAQ K HEUMTPAABHOMY YPOBHIO

" erAMTbI M MIHBECTULLMM MPEAKTNHECKMN HE MIMEHMANCDH M OCTAAMNCD BOAM3U PEKOPAHO
BbICOKMX 3HAYEHMM KOMMOHEHT

U3meHeHUe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX

pocT
49,3
oY) T T — T O —"|." 46,5 7S
cnaa
[MpooAOXKM Kaapesl KpeaunTbl NHBECTULLMM RSBI

Aek20 mYHB.21
NcTouHmk: NMCB AHaamTuKa & Ctpatermnd, Magram Market Research



MHAEKCHI MO BCEM BMAOM AEATEABHOCTM MPUBAMIMAMCH K 50
MYHKTOM, COKPATUB PA3PbIB

= PA3HMLO MEXAY MHAEKCOMM RSBl B pA3HbIX CAOEPAX AEATEABHOCTM COCTOBMAQ MeHee 3
MYHKTOB, YTO TOBOPUT O CXOXECTU AMHAMMKN AEAOBOM AKTMBHOCTM

= MHaekC RSBl B TOprosae - npubAM3IMACA K 50 MYyHKTAOM. DTO CBA3OHO B MEPBYIO O4EPEADL C
BbICOKMMM OXXMAAHMAMU MCB Ha BAKamime 3 mecauo

= Bnepsble ¢ Ha4aAa 2020 roAQ UMHAEKC B CAOEPE YCAYT MOAHAACH Bbilue 47 nyHkTOoB. CnaA
OKTMBHOCTM B Cdoepe YCAYlr 3AMETHO COKPATUMACHY HA OOHE TMOCTENEHHOIO CHATMUS

OrPAHMYEHMI

AUMHaMuKa nHaekca RSBl no BUAGM AeATEeAbHOCTHU
—Cdoepa ycayr ——TOpProBa4 —[1pOU3BOACTBO

U3smeHeHue 3a mecsLL: +5,2 +3,2 -0,7
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B 30He CNAAQ B 4HBAPE OCTAACH TOABKO MHAEKC
MUKPOBM3HECT

= JHAEKC CpeAHero OM3HEeECAO MPOAOAXMA PACTU, EAMHCTBEHHbIM MOKA3AB PEAAbHbLIM POCT
BbIPY4YKM (ero otmetnam 36% MCB) BbiLLe oXMAQeMOro (12%) M O4E€Hb BbICOKYKD CTEMEHb
YAOBAETBOPEHHOIO CNPOCA Mo Kpeamtam (noytn 50%)

= MHAEKC MOAOTO BU3HECA CMOT BEPHYTLCS B 30HY POCTA MO UTOTAM SHBAPS, MUKPOBU3HECA
— MPEBBLICUA 45 MYHKTOB BMEPBbIE B DEBPAAS, YKA3OB HA 3OMETHOE COKPJALLLEHME CNAAQ

AEAOBOM OKTUMBHOCTMU 3Q CYET BbICOKMX OXKMAQHMM

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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MHAEKC MOAOABIX MPEANMPUHUMAOTEAEN CHOBA BbILLIEA B 30HY
POCTA, TOKXE 30 CHET BbICOKMX OXKMAQHUM

= JICTOpPUMHECKM MPEANPUHUMATEAM MOAOXE 35 AET BEAYT Om3HeC OOAee YBEPEHHO W
MMeEIOT OOAee  BbICOKME MOKA3ATEAM MHAEKCA. B 49HBOpPE MHAEKC  MOAOAbIX
NPEANPUHMMATEAEN BEPHYACS B 30HY POCTA (BbiLLie 50 MYyHKTOB), MPEMMYLLLECTBEHHO 30
cyeT BOAEE BbICOKMX OXKMAQHMM

AMHAMKKA MOAoAEeXHOro RSBI

—RSBI (NpeAnpUHUMATEAM MOAOXKE 35 AET) ——RSBI (npeanpuHmmaream ctapLue 35 AerT)
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XKEHLLMHbI-NPEANPUHUMATEAM MPOAOAXKAIOT OTMEHATL BoAeEe
BbICOKYIO AOCTYMHOCTb KPEAMTOB

= RSBl XXEHLLMH-NPEANPUHUMATEAEN B IHBAPE BEPHYACH K HEUTPAABHOM 30HE

= XEeHLLUMHbI-MPEANPUHUMATEAM C OCEHM TMPOLLUAOTO FOAQ OTMEYHAIT OOAEE  BbICOKMM

YPOBEHb AEAOBOM COKTMBHOCTM, YHEM MPEANPOUHUMATEAMU-MYXKYMUHbBI. B MEPBYIO o4epeab 3TO
CBS30HO C O4YE€Hb BbICOKOM AOCTYMHOCTbIO KPEAMTOB U DOAEE BbICOKMMM MOKA3ZATEAIMM

PEAAbHbLIX TMTPOACX B AHBAPE
AvHamuka RSBl npeAnpMHUMATEAEHN XKEHLLUH

——RSBI (MpeANPUHUMATEAM XXEHLLIMHDI) ——RSBI (NpeAnpPUHUMATEAU MY>XKHMHDI)
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KOMMOHEHTA MNP OAOXKM PE3KO BbIDOCAA 30 CHET NOBbILLEHHbIX
OXXMAQHUM, HO OCTAETCH B 30HE BbIPAXKEHHOTO CNAAQ

» KOMMNOHEHTA [TPpOACXKM BLIPOCAQ HA 7,7 MYHKTOB, HO OCTOAQCH B 30HE CUMABHOIO CHMXEHMUS
AEAOBOM AKTMBHOCTU

= POCT KOMMOHEHTbl ODYCAOBAEH YBEAMYEHUEM OXMAOHUM. AQABHEMLLIETO POCTA BbIPYYKM
XKAYT 19% npoTmB 12% B Aekabpe, a cokpalleHms - 35% npothie 51% B NPOLLAOM MecaLe

RSBI Mpoaaxu
AMHOMUKO COCTABASIOLLLUX KOMIMOHEHTDI
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OXMAQHME NO MNPOAOXKOAM PACTYT 30 CYET YBEAMYEHMS
NPEACKA3YEMOCTUN BEAEHNA DM3HECO

= B aHBape MCB OTMETUA YAYYLLUEHME KAK CDAKTMYECKMX, TOK M OXKMAQEMBbIX MOKA3ZATEAEN
Oum3Heca. Ha doaktmyeckoe COKpPALLLEHME MPOAQOXK BMEPBbIE C HAYAAQ TOAQ YKA3AAO
meHee 50% MCb

" M3MEHMAOCH TEHAEHLLMS MO OXMAOHMIM: BMEPBLIE C AMPEAS OXXMACEMbIE 3HAYEHMS MO
MNPOACXKAM HAYAAM PACTU. DTO CUTHOAMIMPYET, YTO OU3HEC HAYAA MPOXOAMUTH MEPUOA
AACMTALMM K HOBbIM YCAOBMUSIM M MOBLICUMAACH MPEACKA3YEMOCTb BEAEHMS BU3HECT

AVHAOMUKO (bOKTM‘-IeCKMX M OXKMAQEMbIX 3HAYEHUH NApPoACGX
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KommnoHeHTa KAOAPbI BbILLAQ K HEUTPAABHOMY YPOBHIO

= KoOMNOHeEHTA Kaapbl CHOBA AOCTUIAQ HEUTPAABHOM 30HbI, BIEPBbLIE C HAYAAQ oceHn 2020 T.

= HeOOAbLLUOM TMPUPOCT KOMMOHEHTbI CBA3AH C POCTOM AOAM MCB, oXxmaaroLLmMX HOAMM
COTPYAHMKOB (C 13% B Aekabpe A0 16% B aHBAPE), A TAKXKE COKPALLEHMEM - OXMACQKOLLIMX

YBOAbHEHWM (A0 8% onpoLleHHbix C 10% mecauem paHee)
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KomnoHeHTa KpeaAmTbl OCTAAQCH BOAM3U PEKOPAHO BbICOKMX
3HAYEHMM KOHLLA MPOLLAOIO roAd

= KOMMOHEHTA KpeauTbl MPAKTMYECKM HE MIMEHMAACH, YAEPXMBAIACH 3 MECAL, MOAPIA
BOAM3M PEKOPAHO BbICOKMX 3HAYEHUM. YAOBAETBOPEHHbLIM CMNPOC MO-MPEXHEMY 3A0METHO
MNPEBLILLAET HEYAOBAETBOPEHHbIN

= CTpyKTypa YAOBAETBOPEHHOIO CMpOCA MO KPEAMUTAM COMOCTABMMA C AOKPMU3MCHBIM
YOOBHEM, Od AOAd HEYAOBAETBOPEHHOIO CMPOCA CHMU3MAACH OAAQroAaps Mepam
[OCMOAAEPXKKM B OBAACTU KPEAMTOBAHMUSA

RSBI KpeaAunTbl AVHAMUKA COCTABASIOLLLUX KOMMOHEHTDI

B [OAYYMAM KDEAMT B OTYETHOM B He 0A0BPUAM
KBAPTAAE
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AOAS YAOBAETBOPEHHOTO CMPOCA MO KPEAUTAM COXPAHIETCH

BOAM3N MOKCUMOABHbIX 3HAYEHMM

= Aoast MCB, YAOBAETBOPEHHbIX AOCTYNMHOCTbIO KOEAMNTOB, COXPAHAETCA BOAM3U 30%, H4TO
COOTBETCTBYET PEKOPAHO BbICOKMM 3HAYEHUIM MOCAEAHUX MECSALLEB

= Y1CAO OTKO3OB Y MOACBLUMX 3A9BKM HO KPEAMT HOXOAMTCS HUXKE 50%, YTO TAKXKE
CBUMAETEAbCTBYET O BbICOKOM CTEMEHM AOCTYMNMHOCTU KPEAMTOB

AOAS YAOBAETBOPEHHOrO CNpOCA:
MOAYYMBLLME U YXKE UMEIOLLLME KPEAUT

B [IOAYYUAM KPEAMT B OTYHETHOM KBAPTAAE

YXe eCTtb KpeAUT
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KOMMOHEHTA MHBECTULMUN YAEPXKMBAETCH Y PEKOPAHO BbICOKMX
YOOBHEM 30 CHET MOBbILLUEHMI OXXMAQHMM

= KOMMNOHEHTA MHBECTULMMN YAEPXKAAACH BOAM3M 55 MYHKTOB 30 CHET POCTA OXXMAOHMM

= AoAagd MCB, HOPALLMBAIOLLIMX MHBECTMLMM B OU3HEC, COKPATUMAACH C 22% B AeKabpe A0 17%,
OAHQOKO YUCAO, MAQHUPYIOLLIMX POCT, HOOBOPOT, BbIPOCAO AO 25% (C 21%)

RSBI UHBeCTULUM AMHAOMUKQ COCTABASIIOLLLUX KOMMOHEHTbI
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Ase Tpetit MCB yKA3aAM O NPUOLIABHOCTM BM3HECA B MPOLLAOM
roay

OueHka NnpubbiIAbHOCTHU AesTeAbHocTH MCB B 2020 roay

AQ, MOAYYUAM 3HAYUTEABHYIO MPUObIAL
AQ, BbILLIAM B HEOOAbLLLIYIO MPUMObIAb 51%
MPUBbLIAM HET, HO 1 YObITKOB HET

HeT, 3aKpbIAM TOA C HEDOOABLLIMMM YOBITKAMM

HeT, roA OKQ3QACSH CUABHO YObITOYHbBIM

3ATPYAHSIOCH OTBETUTb

CTteneHb coraacua MCB ¢ yTBEpPXXAEHUEM, HTO TEKYLLLMU KPU3UC, CBA3CHHBIU C NOHAEMHUEN — ITO
BPeMs BO3MOXHOCTEN AASl BusHeca

3%

B Corrachbl
Ml He coraacHsl
3ATPYAHAOCH OTBETUTL

81%

Tpu yetBepT MCB OTMETUAM, HTO MX AEATEABHOCTbL B 2020 roAY OKA3AAACH MPUObIABHOM MAM ©E3YObITOYHOM
TOABKO 17% CHUTQAIOT, YTO TEKYLLMM KPU3UC OTKPBIA AAS OM3HECA HOBbLIE BO3MOXHOCTH

NcTouHmk: NMCB AHaamTuKa & Ctpatermnd, Magram Market Research



[Toe AHOBOroAHME NPA3AHMKU IBAAOTCS MEPUMOAOM OCODOro
30PABOTKA TOABKO AASG KOXKAOTO aAecatoro MChb

[1o4TK MOAOBMHAO MCbB COOOLLMAQ, YTO HE CMOTAQ MOAYHYUTb OXXKMATEMbBIM AOXOA B DTOT MEPMOA

MPOLLAOIO roOAC HO dODOHE BBEAEHMS KAPOAHTUHHBIX MEP B PIAE PETMOHOB
TOoAbKO 3% NPEANPUHUMATEAEN OTMETUAM, YTO CMOTAM 30PABOTATh B KOHLLE FTOAQ OOAbLLE,

HEM PACCHUNTBIBAOAU

fiBASIOTCA AU NPEAHOBOrOAHUE MOAYHYUAU AU OXXMAQEMBIN AOXOA,
NPA3AHUKU NEPUOAOM M3 TEX, AAS KOTO MEPMOA MOBbILLIEHHOTO 3aPABOTKA

NOBbILLEHHOrO 3apaboTka

L%

47% 46%

87%
5%
3% °
| PN 3ATPYAHSIOCH OTBETUTH AQ, 30pabotaan  AQ, 30pabotaan  HeT, 30paboTaam  3ATPYAHSIOCH
Het GOABbLLIE, Y48M  CKOAbKO OXMACAM  MEHbBLLIE, YEM OTBETUTH
DACCYUTLIBAAM OXKMACAM

NcTouHmk: NMCB AHaamTuKa & Ctpatermnd, Magram Market Research



Y AByx TpETEN MCbB CyLLECTBYET MPAKTUKA MOOLLPUTEAbHbBIX
BbIMAQT COTPYAHMKOM

HaAunumne npakTuku
NPeMUPOBAHUSA B KOMINAHUMU

YacToTa BbINAQT

ABQO pPA3d B roA . 67
Tom pa3a B roa 1%

HeTblipe pa3a B oA . 57

Halle, 4eM YeTblpe Pa3a B oA M | 47

M Ac Bceraa no-pasHomy, 30BMCHT OT I 5 | 7
B Her OBCTOSTEALCTB
3ATPYAHSOCH OTBETUTH 0% 10% 20% 30% 40% 50% 60%
m2020 m2019

65% MCB cOOBLLMAM O HOAMYMU Y HUX MPAKTUKM MOOLLPEHMS COTPYAHUKOB C MOMOLLLBIO MPEMMI
Hamboaee pacnpoCTPAHEHHbIM BAPUAHT PENYASPQHOIO NPeEMMPOBAHUI COTPYAHUKOB Y MCB - OAMH pa3 B
rOA.

HecmoTpsd HA KPU3MCHBIM TOA, MPEANMPUHUMATEAM HE MEPECMATPUBAAM MPOTPAMMY CTUMYAUPOBAHMUS
COTPYAHMKOB

NcTouHmk: NMCB AHaamTuKa & Ctpatermnd, Magram Market Research 16



CpeAHMM PA3ZMEP MNPEMMM HALLLE BCETO HE MPEBLILLIAET OAMH
OKAQA

«  CpeaHUM pasmep NPeEMMAAbHBLIX BbIMAAT BAPBUPYETCH U YALLLE BCETO HE MPEBLILLAET OAMH OKAQA KAK Y
TEX, KTO MAQTUT ETO OAMH PA3 B TOA, TOK U Y TEX, KTO YALLLE

* [lo cpasHeHUto C 2019 roaom, B Kpm3MCHOM 2020 roay NPEAMPUHUMMATEAU (YPEZAAM) MPEMUU AAS
CBOMUX COTPYAHMKOB

CpeaHui pasMmep NpeMui, cpeamn Tex, KTo UxX njaaTturt

1 pa3 B roa Ot 2 pa3 B rOA M HaLLE
. e
MeHee OAHOro OKAOAQ 37% MeHEEe OAHOTO OKAQAQ 46%
E— 7

B pasmepe 0AHOTO OKAOAQ

I 3 7

B pasmepe 0AHOro OKAQAC

OT OAHOTO AO ABYX OKAGAOB . 57
OT OAHOTO AO ABYX OKAQAOB I 157
OT ABYX AO TPEX OKAOAOB .57

) B 7 OT ABYX AO TPEX OKACAOB . 67
boAaee TPEX OKAQAOB °
M . B 2%
PEMUN IO UTOTAM TOAC I 57 Boaee TpéX OKACAOB
ELLE HE YTBEPXKAEHbI
0% 10% 20% 30% 40% 0% 10% 20% 30% 40% 50%
m 2020 ®=2019 m 2020 = 2019

NcTouHmk: NMCB AHaamTuKa & Ctpatermnd, Magram Market Research



ABe Tpetn MCbh peryAdapHO MHAEKCHMPYIOT 3APMNAQATY
COTPYAHMKOB

o 47% MCB cooBLUMAM, HTO, NO KPAMHEN MEPE, PA3 B TOA MHAEKCHMPYIOT 3APMNAATY CBOMM COTRYAHUKAM,
3TO HO HECKOABKO MPOLLEHTOB BOAbLLIE, YEM TOAOM PAHEE

NMHAekcauus 3a pAoAQT

AQ, pA3 B TOA MAM YOLLLE
AQ, pa3 B ABA TOAQ

AQ, pA3 B TP TOAQ UAU pPEXE

m2020 =m2019

NcTouHmk: NMCB AHaamTuKa & Ctpatermnd, Magram Market Research



TOABKO TPETb OMNPOLLEHHbIX MPMBA3bIBAET YOOBEHDb MHADAALLMM K
MHAEKCALMM 30PMAAT COTPYAHMKOB

*  AULLb KOXAbIM TPETUM OMPOLLEHHbIM MPUBA3LIBAET YPOBEHb MHAEKCALMM 3APMNAAT COTPYAHUKOB K
TEMIMAM MOTPEOUTEABCKOM MHADAILMK B CTPAHE

¢ Cpean Tex, KTO HE MPMUBALIBAETCH K BEAMYMHE MHADAILMM, BOAEE MOAOBUHBI MHAEKCUPYIOT 3APMAQTHI
COTPYAHMKOB HO BOAbLLIYIO BEAMYMHY

MpuBA3Ka K MHAILUK MpoweHT UHAEKCALUH, Y TEX, KTO He
NPUBA3CAH K MHCOAILUM

Boree, yem Ha 107 TN 227

1%

i 8.1%- 10,07 07 i
61% - 8,07 M 37,
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0.1%- 207 W07
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[TonaoxeHue 1. 410 13 cebd npeACTaBASET MHAEKC RSBI
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YTO NnokasbIBAET: 3aMepaeT AEAOBYIO AKTMBHOCTb B cermeHTe MCB.
ABAGETCH ONepPeEXXAIOLLIMM MHAMKATOPOM CUTYALMM B DKOHOMMKE PP

Kak 4yutatb: 3Ha4yeHme mHaekca Bbile 50,0 n. CBMAETEALCTBYET O
POCTE AEAOBOM AKTMBHOCTU, HMXKe 50,0 M. — 0 ee CHMXKXEHMM

[Npoumep: MHaekc RSBl B sHBape 202 1. Haxoamtcsa Huxke 50 nyHKTOB,
YTO YKQ3bIBAET HA MAAEHUNE AEAOBOM AKTUBHOCTM B cermeHTe MCE

Kakas nepuoAUYHOCTb U UCTOPUSA: BbIXOAUT C aHBAPS 2014 r. C 2020
OAQ  PACCYUTBIBAETCH eXeMecayHo, nyoamkyetrcd 20 4mcaaQ
CAEAYIOLLLETO MeCcaLd. POHee pACCUHUTLIBOACSH EXEKBAPTAABHO

Koppeasuusa RSBl ¢ BBl cocTasaseT 70%

NcTouHmk: NMCB AHaamTuKa & Ctpatermnd, Magram Market Research
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[TonAoXKeHMe 2. PAKTUYECKME M OXKNAOEMbIE 3HAYEHMS
KOMMOHEHT MHAekCa RSBl 3a Aekabpb 2020 r. 1 aHBApPL 2021 T.

RSBI RSBI RSBI RSBI Rl .. RSBI RSB| RSBI
<~  MUKPO- MOAbIN CpeAHNN ccbepo - XEeHCKOe
O6LLIMM TOpFOB/\ﬂ I'IpOl/I3BOACTBO MOAOAEXHDBIN
OusHec OwusHec  Bu3HecC YCAYT nPeAnp-Bo
Bakmmieckoe THBAPL 21 35,4 25,8 41,2 54,3 34,1 39,6 33,3 41,7 37,5
SHOHCHWME  \ekaBpb20 31,3 23,7 36,9 43,1 29,7 40,7 25,3 28,4 33,2
MNpoaaxm
Osacemoe THBAPS 2] 42,0 42,4 42,9 37,6 40,0 43,4 433 48,8 42,0
SHOHEHUE L\ ekaBpb 20 30,6 31,3 28,9 33,5 25,2 35,5 32,9 34,1 31,8
Bakmmeckoe THBAPb 21 46,0 43,3 48,8 47,4 47,7 43,8 45,7 46,6 47,3
SHAYCHME  \ekaBpb 20 45,1 43,1 44,9 53,7 44,8 48,9 42,1 43,5 45,1
Kaapesl
Osacemoe THBAPS 2] 54,1 53,2 54,7 55,8 52,6 55,4 54,9 57,5 54,1
SHAYCHME — \ekaBpb 20 51,3 50,8 51,5 52,8 52,9 53,0 48,1 55,0 51,3
Bakmeckoe THBAPb 21 55,7 50,2 58,9 67.3 59,3 55,2 51,6 49,9 60,0
Kpeamntsl
SHOHEHUE  \ekaBpb 20 55,5 47,5 61,0 69,7 57,7 59,6 49,5 55,7 60,6
Bakmeckoe THBAPb 21 51,4 46,5 54,3 61,1 51,2 54,9 48,7 52,8 49,6
SHOMCHWUE  \ekaBpb 20 53,2 47,1 57,3 64,0 54,9 56,9 47,9 54,1 52,0
MHBECTULMM
Osacemoe THBAPS 2] 58,4 55,3 58,9 69,0 56,6 61,0 58,3 62,4 55,0
SHAYCHME  \ ekaBpb 20 56,1 53,4 56,9 64,1 55,5 61,3 52,3 59,8 54,9
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Cnacmdo 30 BHMMaHMe!

[ToApOOHEE C MATEPUMAAOMM Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLIETO
caumTe:

https://www.psbank.ru/Business/RSBI
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