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MHaeKc RSBI B ceHTabpe cHM3MACT AO 50,9 MYHKTOB, OTPOXKAS
TOPMOXEHUNE POCTA AEAOBOM AKTUMBHOCTU

AnHamuka uHaekca RSBI v BBl PP
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B ceHtabpe cutyaumsa C npOACXKAMM YXYALLMAQCH, OAHOKO
KpeanTbl 1 MMTHBECTMLMU MOAAEPXKMBAAM AEAOBYIO OKTUBHOCTD

= CHUMXKEHME KOMMOHEHTHI [IPOACXKM OKA3AAO HOMDOAbLLIEE BAMAHME HA MHAEKC

" 13-30 CHMIXKEHMA AOAM TEX, KTO TOTOB PACLUMPATL LLUTAT B OyAyLLLeM, KOMMOHEHTA KAAPDI
OKQ3OAACh HMXE 3HAQYEHMI ABIYCTA

= KOMMoOHeHTbI KpeanTbl 1t MHBECTULIMM OCTAAUCH B 30HE YBEPEHHOTO POCTA. KOMMOHEHTA
KpeAnTbl OKA3AAOCh EAMHCTBEHHOM, KOTOPAS NMPOAOAXMAQ PACTM DAATOAQPS COXPAHEHMIO
KOMODOPTHbIX YCAOBMI OMHAHCUMPOBAHMS

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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[MoOACKM: ONACEHUS MPEANPUHUMATEAEN OTHOCUTEABHO
NPOAQXK PE3KO BbIPDOCAM

= KOMMNOHEHTA MNPOACXKM CHUZMAQCH CUABHEE OCTAAbHbIX BBUAY YXYALLIEHUS HE TOABKO
TEKYLLLEM CUTYALMM, HO U OXKMAQHMMN

= Aoad MCB, OTMEYAIOLLIMX POCT BbIPYYKM, YMEHbLLUMAACH C 18% A0 15%

= HaMboAee 30METHO YXYALLMAMCH OXMACHUSA MO BbipyydKe — 33% XAYT €€ COKPALLLEHMS

RSBI Mpoaaxu Aoaa MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPY4KH
(OTN\eHOlOTCﬂ CbOKTl/I‘-IeCKl/Ie N OKMAAEMbIE M3MEHEHMA I'IOKC13OTe/\$I)
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Kaapbl: CHU3UACA NpoueHT MCB, NTAQHMPYIOLLIMX PACLLMPATb
LLITAT

= B ceHTabpe nponopLUMOHAABHO MeHbLLEE YNCAO MCB M3MEHAAO LLTAT KOK B CTOPOHY
yBeAmdeHms (11%, -2 n.n.), TaKk 1 B CTOPOHY cokpaLleHms (16%, - 2 n.n.)

= OXMAQHMS XKE HECKOABKO YXYALLIMAMUCH: AOAS MPEANPUHMMATEAEN, CODUPAIOLLMXCA HAHATb
COTPYAHMKOB, CHM3MAACH AO 16%, YPOBHS MIOHS. B MPOLLAOM MeCHLLE ObIAO 22% — B

OCHOBHOM B CETMEHTOX CPEAHETO U MMKPOBU3HECT

RSBI Kaapb! AoAs MCB, OTMETMBLLMX POCT U COKPULLLEHUE NEPCOHAAT
(OTN\GQCHOTC% @OKTVNGCKVIG M OOKMAAeMble MU3IMEHEHMA I‘IOKO3OTe/\$|)
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KpeAMTbl: KOMMOHEHTA COXPAHIETCS HO BbICOKMX YPOBHAX

= KoMnoHeHTa KpeanTbl CTOAQ EAMHCTBEHHOM, MOKA3ABLLIEN, NMYCTb M HEOOABLLLIOM, HO POCT
= [loBblLLEHME OLIAO AOCTUTHYTO DAQTOAQPSA HEOOABLLIOMY YBEAMHEHUIO AOAU

YAOBAETBOPEHHOIO CNpoCca

RSBl KpeAuTbl
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AOAd YAOBAETBOPEHHOrO CNpoca:
NOAYHYMBLLUE U YXKE MMEeIoLLLUE KPeAUT

B [JOAYYMAM KDEAMT B OTYETHOM MEPUOAE
Y>Xe eCTb KpeaAnT
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CuUtyaums ¢ AOCTYNMHOCTBIO KPEAMTOB OCTAAACH KOMJOOPTHOM

= HaOBAIOACEM MPOAOAXKEHME YBEAMYEHUS YAOBAETBOPEHHOIO CMNPOCA M3-30 POCTA NPOLEHTA
MCB, KOTOPbIM MOKA HE HY>XHO AOMOAHMUTEABHOE COMHAHCUPOBAHKE
= AOAS OTKQ30B MO KPEAUTAM, 3AMPOLLUEHHbIM B OTYHETHOM MEPUOAE, OCTAETCS HA MPEXKHMX

HEBbICOKMX YPOBHSX

OTHoweHne MCB K AOCTYNHOCTU KPEAUTOB
30 nocAeaHue 3 Mecsaua

B [TOAY4MAM KDEAMT B B He 0A0BPMAM B OTHETHOM
OTYETHOM NepMoAe neproae

Y>Xe eCtb KpeaAnT

B He NbITAAUCH MOAYHMITH, T.K.
26% 27% HET yBEPEHHOCTH B
OAOBPEHUMN KPEAMTA
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AOAS OTKA30B HA 3A5IBKU NO KPEAUTAM K YUCAY UX
MNOAQBLUUX

—0— AOAS OTKO30B K MOACGBOBLLIMM 3CSIBKY HO KDEAMT
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MHBECTMLIMM:. TEMIMbI MHBECTULIMOHHOM OKTMBHOCTM MCDB 4yTb
CHM3UAUCH, HO MNO-NPEXHEMY BbICOKU

= KOMNOHEHTA MHBECTULIMM CHU3MAQCH, HO OCTAOAQCH B 30HE YBEPEHHOIO POCTA
= HeraTmBHbIM BKAQA BHECAU OXKMAQHMS MO PACLLMPEHMIO DM3HECO
= B ceHTabpe HaOMBOAEE OLLLYTUMO COKPATUAOCH AOAT MHBECTMPYIOLLIMX B cAhepe

NPOM3BOACTBA (C 33% A0 27%)

Aoas MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM

RSBI UHBeCTHULUMU
(oTMEYaIOTC PAKTUHECKME U OXKMAOEMbBIE M3MEHEHMSA MOKA3ATEAS)
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AeAOBAq OKTMBHOCTb MMKPODOU3IHECA YXYALLIOETCSH

" A/HAEKCbI OM3HECOB BCEX PA3IMEPOB CHU3MAMCH OTHOCUTEABHO MPOLLIAOTO MECALLA B LLEAOM
HO COMOCTABMMYIKO BEAMYMHY. 3HAYEHUME MHAEKCO AEAOBOM OKTMBHOCTU MUMKPOOM3HECO
OMYCTUAOCH AO MMHUMYMAO C MO TEKYLLLETO TOAQ M3-30 COXPOAHEHUS CAOXKHOM CUTYALMM C
JOAKTUYECKMMM MPOACIKAMM, O TAKXKE M3-30 YXYALLEHMSA OXXKMAQHMM

= IHAEKCbl MOAOTO U CPEAHEro BU3HECA CMOTAM OCTATLCS B 30HE YBEPEHHOIO POCTA 30 CYET
30METHO OOAEee BbICOKMX OLLEHOK AOCTYMHOCTM OUHAHCUPOBAHMS M TOTOBHOCTM K
MHBECTULLUSIM

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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TOABKO MHAEKC MPOM3BOACTBEHHbBIX KOMMOHMIM OCTAOACS B 30HE
POCTO

= HamboAaee yBEpPEHHO B CEHTI0pE YyBCTBOBAAM CE0sS MPOU3IBOACTBEHHbIE KOMMAHUMK, B TO
BOEMS KOK MHAEKC MPEANPUATUIA, 30HUMAKOLLIMXCA TOPTOBAEM, CHU3MACS B HEMTPOABHYIO 30HY

= B cdoepe YCAYr 30dOUKCUPOBAHO HEDOABLLOE 30MEAAEHUE AEAOBOM OKTMBHOCTM MOCAE
POCTA B MPEABIAYLLIEM MECALLE

AuHamuka nHaekca RSBl no BUAAGM AeSTeAbHOCTH
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boaee Tpetrt MCBh paboTaloT C CAMO3AHATBIMM, OCHOBHbBIMM
HAMNPABAEHUAMMU ABAFKOTCA AOTUCTUKA U UT-YCAYTH

EcTb AM y BALen KOMNAHUM ONbIT
COTPYAHMYECTBA C CAOMO3CQHATbIMMU
rPAXKAAHAMMU?

B AQ, AAS BBIMTOAHEHMS 30.AQY HO MOCTOSAHHOM

OCHOBE
B AQ, AAS BBIMOAHEHMS PA30BbIX 30.AQY

B HeT, HUKOrAQ He paBOTAAM

Mo KaKMM HaNPABAEHUSAM AEATEAbBHOCTU BALLA KOMMNAHUSA

roTOBA COTPYAHMYATb C CAOMO3AHATbIMU?

AOTUCTHUHECKME YCAYTU

IT-yCcAyTH

CTpOUTEAbHbIE, PEMOHTHbIE PABOTHI
MapKeTuHr, pekAaama
tOpmamyeckme yCAymm
byxraaTepckoe conpoBOXAEHME
O0By4yeHMe NEPCOHAAQ, TPEHMHIU
OpraHmsauma AOCyra
POTO/BMAEOCHEMKA

APEHAQ MOMELLLEHMI
AOKYMEHTOODOPOT
OpraHm3auma MUTAHKUS

Apyroe HanpasAeHme
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[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT MHAeKCA RSBI 30 aBryct m ceHtabpb 2022 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSB RSB
OGLWMUIA  MUKPO-  MOAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO Cpepa  MOAOAEXHBIM  XXKEHCKOE
OusHec OBusHec  OusHec YCAYT npeAnp-Bo
dakmieckoe CEHTIOP 36,2 31,9 40,2 40,2 33,7 40,6 35,7 35,1 34,7
3Ha4eHme aBryct 38,0 30,8 44,5 44,9 34,7 42,9 37,7 37,3 38,6
Mpoaaxm
Oxiacemoe CEHTIOP 44,5 40,2 48,2 48,8 41,2 49,1 44,3 47 44,1
3Ha%enme QBrycT 50,0 48,7 50,4 53,5 47,0 55,1 49,2 55,4 49,9
Bakmeckoe CEHTIOP 47,3 44,7 49 52,6 46,5 48,2 47,6 48,2 47,7
3Ha%eHme QBrycT 47,6 44,2 49,1 56,3 48,7 47,2 46,6 52,3 47,3
Kaapbl
Oxacemoe CEHTIOP 54,4 52,5 56,9 53,9 55 54,2 54 57,5 52,6
3Ha4eHne aBryct 57,9 56,3 59,3 59,6 57,0 59,5 57,6 64,4 54,3
Bakmieckoe CEHTIOP 56,7 50,5 60,8 67,4 57,8 61,4 51,9 57,3 60,1
KpeanTsbl
3Ha%enme QBryct 56,5 51,0 61,1 63,0 59,0 56,1 53,9 53,2 57,5
PAKTAYECKOE CeHTI6pPb 55,8 51,5 59,4 61 54,6 59,8 54 59,6 54,4
3Ha%eHme QBrycT 58,0 53,0 62,2 64,1 57,4 64,0 53,9 59,2 55,9
MHBECTMLIMM
Oxacemoe CEHTIOP 59,7 55,4 63,5 64,5 59,1 62,9 57,9 61 57,3
3Ha4eHne QBryct 63,1 59,7 65,1 70,0 63,0 67,2 60,0 66,0 59,0

McTodHmk: MCB AHaamTrka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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