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OcHoBHble utorn UHaekca RSBI 3a man 2020

Ea

||||Il B mae 2020 r. AeAOBAs AKTMBHOCTb B cermeHTe MCB nocteneHHo
‘A BOCCTAOHOBAMBAETCS, HO OCTAETCS HW3KOM. MHAEKC COCTaBMA 41,9 N, NPOTUB
MCTOPMYECKOTO MMHUMYMA B 38,5 . B anpeae

«@®. BcCe NokAa3aTeAU YAYHLLIMAMCH MO CpaBHeEHUIO C anpeaem 2020 1. 3a cyeT boaee
AN NO3UTUBHbBIX OXKMACHMK HO ByAyLLEE.

~_ ~ B mae BbIAr 3aPUKCHUPOBAHBI CAMbIE BOABbLLIME JDAKTUHECKME COKPALLLEHNS KOAPOB
Y U MHBECTULMM, HO MPOTHO3bI YAYHLLIQKOTCS.

,A.OCTYI'IHOCTb KPEeANTOB OCTAETCH MNOAOXMTEABHOM 30 CHET CbVIHCIHCMpOBCIHMFI,
MOAYHEHHOIO PAHEe. B Mae NOoaBMAQCH MOAOXKUTEABHAA TEHAEHLLMA B OAO6peHI/Il/I
HOBbIX KPEANTOB

9' BoabLLEe 80% MCB ©blAM BbIHY>XAEHbBI OMTUMM3UPOBATH 3ATPATHI B CBI3M C

COKPALLEHNEM BbIPYHKM




B Mae AeAoBAas AKTUBHOCTb OTHOCUTEABHO AnpeAs YAYHLLUAQCH,
HO OCTAAQCDH HU3KOM

AnHamuka uHaekca RSBI v BBIN PP
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* -1 kB.2020 no ACGHHbIM MMH3KOHOM

= B Mae HODAIOAQETCH HEOOABLLIOE OXKMBAEHME AEAOBOM OKTUMBHOCTM B CEKTOPE
MCB NpenmMyLLLECTBEHHO 3A CHET YAYYLLIEHHbIX OXMAQHMM

= IHAeKC RSBl noaHdAca € 38,5 A0 41,9 N, HO ocTtaeTtcs Hmxke 50 n. (YPOBHS, C
KOTOPOrO HAOYMHAETCH POCT OU3HECA)

NcTounmk: NCh AHaauTika & Crparterms, Magram Market Research



UHBECTULLMM U KAAPDbI BbIPOCAU TOABKO 30 CHET NO3UTUBHbIX
OXUACQHUM
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* B MO€e AOAS COKPATUBLLIMX LLUTAT COCTABUAQ 37%,
4TO O3HOMEHOBAAO HOBbIM MOKCUMMYM
COKPALLEHUM

* AOAS COKPALLLAIOLLLMX MHBECTULMM AOCTUTAC
HOBOrO MAKCUMMYMA — 34% MO CPABHEHMIO C
30% B anpeaAe (NPeAbIAYLLIMA MAKCUMYM)

= KOMMOHEHT BbIPOC 30 CYET OXXKMAAHMMN — TOABKO
21% OXMAQIOT AOABHEMLLIETO COKPALLEHMS
LuTata, Npotme 31% B anpeae

* IHAEKC YBEAMYMBAETCSH 30 CHET YAYYLLEHHbIX
OXMAQHUM. HaO DA XKOMLLME 3 mecaua
YBEAUMYMBATb MHBECTULIMMN MAQHUPYIOT 23%, O
cokpaLLats 20%

McTounuk: MCh AHaauTuKa & CtpaTterus, Magram Market Research



MHAEKC NMPOACX U AOCTYNMHOCTU KPEAUTOB NOKA3AAU POCT

‘/ii RSBI npoaaxu
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* B MOe MHAEKC MPOACX BbIPOC, 3A CYET
OXMAQHMMN

* MOAEHUS BbIDYYKM OXXMAQIOT 43%, MPOTMB

60% Mmecsauem paHee, A POCT XAYT 26%
MCE, 410 BOoAbLLE YemM 18% B anpene

NcTounmk: NChb AHaauTika & Crparterms, Magram Market Research
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= IHAEKC YAEPXXMBAETCA B MOAOXKMTEABHOM
30HE AAUTEABHOE BPEMS NPEUMYLLLECTBEHHO
DAQroAQP HOKOMNAEHHOMY KPEAUTHOMY
NOPTALEAID KOMMNAHMM

= B mae pocT 0O6YyCAOBAEH OAODPEHUNEM HOBbIX
KPEAMTOB



boAbLue 80% MCbH ObiAU BbIHY)XAEHbI ONTUMUIUPOBATbL 3ATPATDI
B CBSI3U C COKpPALULEHUEM BbIPYYKHU

PacnpeaeAeHne mep oNnTUMM3ALUK PACXOAOB MO NONYASPHOCTHU cpeAun komnaHun MCB, %

CokpaLLEeHME PACXOAOB HO MATEPUAAbI M KOMMAEKTYIOLLIME
CokpaLlleHue 3apaboTHOM NAQTbI COTPYAHMKOB
CokpalLleHue LITATa COTPYAHMKOB

MNepeBoA COTPYAHMKOB B HEOMAQYMBAEMBIN OTMYCK
CokpaLleHME PACXOAOB HO APEHAY

CokpaLLEeHWE PACXOAOB HO HEOCHOBHYIO AEATEABHOCTb
MNepecMOoTp ACCOPTUMEHTA MPOAYKTOB/YCAYT

Pa3B1TME OHAQMH-KOHAOAOB MPOAOXK TOBAPOB/YCAYT
Pa3sute CepBMCOB AOCTOBKM

MOAHOS OCTAHOBKA BU3HEC-AEITEABHOCTU KOMMAHMM
Mbl HE OMTUMMU3MPOBAAM 3ATPATHI

Apyrme mepol
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*  boabLLMHCTBO MCB ONTMMMU3IMPOBAAM 3ATPATHI B YCAOBUIX ABYXMECAYHOTO COKPALLLEHMS BbIPYYKM. 1O
PE3YABTATAM OMPOCA TOALKO 18% HUYEro HE MPEANPUHUMAAMN.

NcTounmk: NChb AHaauTika & Crparterms, Magram Market Research
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Cnacmbdo 30 BHMMAHMe!

C MATEPMAACMM MO MHAEKCY RSBI MOXHO TOKXKE O3HAKOMMUTCA HA hitps://www.psbank.ru/Business/RSBI

Onopa Poccum [MTAO [MTpOMCBA3bOAHK
KoHTakTHAs nHcpopmauus KoHTakTHAas MHdopmaums
UHTepHeT-cauT: https://https://opora.ru/ UHTepHeT-cauT: https://www.psbank.ru

AApec 3AeKTPOHHOMU NOYTbI: Id@opora.ru AApec 3AeKTPOHHOM NoYThI: info@psbank.ru
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