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Pe3yAbTATbI 30 UIOHD AeAOBOU AKTUBHOCTH
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B uioHe nHaAekc RSBl AoCTUr UCTOPHUYECKOro MAOKCUMYMAQ,
YKA3bIBAS HO YBEPEHHbIU POCT AEAOBOU OKTUBHOCTHU

AnHamuka uHaekca RSBI v BBl PP

pocT BBIM PP, % r/r e | HAEKC RSB
54,6 55'3
’ 53,9 54,1
50,0 n
cnaa 38,5
. S T o< U K oo V| & o G T < & E o V| & o O)Ss T < 2 T E & ¥ &8 a8 8 ¢'S T
9 o O Q ¥ O 0o/ T O Q X O O/ I O oQ X O O ) O
F82522<80x45g252828<30zx4x5g2%222<80zx95¢g 2538
o
‘ 2020 ‘ 2021 ‘ 2022 ‘ 2023 ‘
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Apansepbl UIOHbCKOro pocTa RSBI: NMpoaAaxu u KpeAunTsl.
OCTAAbHbI€ KOMMOHEHTbI COXPAOHUAU BbICOKME MOKA3ATEAU

N3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
N3MEHEHME TOA K TOAY
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* B MIOHE BCe KOMMOHEHTLI RSBl cnycTa roa pocT
OKQA3AAMCbh HO OOAEE BbICOKMX MO3ULLMAX A
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MpoAXU: peKOpAHbIM NOKAa3aTeAb ¢ mas 2021 roaa

* KOMMNOHEHTA MOKA3AAA POCT TPETUM MECHL, MOAPSA, AOCTUIHYB MOKCMMOABHO OAM3KOrO 3HAYEHMS K
Ky mas 2021 road. OXMBAEHME CBA3AHO C YAYYLLUEHMEM OAKTMHECKOTO CObITA U OOAbLLIMM
OMTUMMIMOM B OXKMAOHMAX OM3HECO

» 19% (+3 n.n.) npeAnPUHUMATEAEN COODLLMAM OO YBEAMYEHUM OOBEMA MPOAOXK — HO MOKCUMYMAX C
doeBpaAq 2022 1. AOAF YKA3ABLUMX HA CHMXKEHME TAKXKE OTKATUAACH AO MMHUMYMOB C Ha4aAa CBO

= PeKOPAHO HM3KAA 4acTb MCB 30 BCe Bpemsi HADAIOAEHWMM UMEET HETATUMBHbLIE OXMAQHMA B 4ACTM
AQABHEULLIMX M3MEHEHMIM MO BbIPYYKE

RSBI Mpoaaxu Aoasa MCb, OTMeTHBLUUX POCT U NAAEHUE BbIPY4KH
(OTMeHaIoTCa PAKTUHECKME U OXKMAOEMbIE M3MEHEHMUA MOKA3ATEAS)
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McTouHmK: NMCE AHOAUTUKA, AHOAMTUHECKMI LeHTP HAPU, Magram Market Research m CokpaLLeHne doakT CokpdalLleH1e NPOorHo3



KaApbl: KOMNOHEHTA B 30HE YCTOMYUBOIO PA3BUTUSA 30 CHET
notpe6bHocT MCH B pacumpeHuu witata

* B MiOHE KOMMOHEHTA OCTAAQCH HO MAMCKOM YPOBHE — B 30HE OKTMBHOIO POCTA. OCHOBHbIM COAKTOPOM
CTAOUABHOTO PA3BUTUS CTAAO COXPAHEHUE KAOAPOBOIO MOTEHLLMAAQ NPEANPUHUMATEALCTBA

» [loka3aTeAr, OAKTMYECKME U OXMAQEMbIE, OCTAAMCb ©0e3 CYLLECTBEHHbIX M3MEHEHUM. TakxKe
NOAQBAAMOLLLAA AOAS MCB NAQHUPYET HOPALLMBATL LLUTAT B BAMXKAMLLME MeCsLbl (24%) NPy MOKCMMAABHOM
CAEPXXAHHOCTM BM3HECA B BOMPOCAX OXXMAAEMOTO CoKpaLLLeHus (5%)

RSBI Kaapbli Aoasa MCB, 0OTMETUBLUMX POCT U COKPALLLEHUE NEePCOHAAA
(OT/v\e‘-IOIOTCH CbOKTl/I‘-IeCKI/Ie N OKMAQEMbIE M3MEHEHMA I'IOKC13OTe/\$|)
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KpeAUTbl: HO MOKCUMYME 3a BCIO UCTOPUIO HABAIOAEHUM

» KOMMOHEHTA AOCTUIAQ PEKOPAHOIO MokKa3ateAs — 60,4 MyHKTOB, CUTHOAM3IMPYS O BbICOKOM AOCTYMHOCTM
APUHAHCUPOBAHMS B cermeHte MCb

= YAOBAETBOPEHHbBIM CMPOC OU3HECA HA KPEAMTbI OKA3AACH HO MAKCUMYMAX (29%) B OCHOBHOM 3Q CHET
NPUPOCTA AOAM OAOCDPEHMM MO 3A9BKAM HA 3 M.M. — AO 14%, B CPABHEHMM C MPOLLIABIM MECALLEM

= [TIpn 3TOM A0 15% (+1 n.N. M/M) YBEAMHUAQCH AOAT KOMIMAHUU, YKE UMEIOLLLIMX 3AEMHbIE CPEACTBA

RSBI KpeauThbi
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PekopAHas AoAs MCb CMOrAa NOAy4YUTb 30€MHble CPeACTBA B
OTYETHOM Mecsue

= ObecneyeHHOCTb MCbBb KpeAUTaMM B MIOHE 3HAYUTEABHO MOBBLICMAACH. AMLIb 8% (-6 N.M. Mm/M)

I'IpeAI'IpMHl/IN\CITe/\elZ HE CMOTAU TIOAYHYUTb 3dEM MO TEM NAUN NHBIM TTIPDUNHYHMHAM, MUHMMYM 30 BECDH
nepmnoA MCCAEAOBAHMA

= AOAS OTKO30B MO KPEAMTAM COKPATMAACH AO MCTOPUYECKOTO MUMHUMMYMA (27%), yKa3biBAs HA
KOMCPOPTHbIE YCAOBMS MOAYHEHUSA AOMOAHUTEABHOTO OMHAHCUPOBAHMS AAS KOMMAHMUIA

OTHoweHne MCB K AOCTYNMHOCTU KPEAUTOB AOASl OTKO30B HA 3ASIBKU MO KPEAUTAM K HUCAY UX
3a nocAeaHue 3 mecaua NOAQBLUNX
H [IOAYYUMAM KPEAMT B B He 0AOBPUAM B OTYETHOM —0— AOAS OTKO30B K MOACBOBLLMA 305BKY HO KDEAUT
OTYETHOM MEePMoAE nepuoae 70%

Y>Xe ectb KpeaAnT

B He MbITAOAMCb MOAYYMTb, T.K.
29% HEeT YBEPEHHOCTU B
OAODPEHUM KPEAMTA

25%

47% 46%

Mam 23 NioH.23 Mam 23 MioH.23

e L e P e F R LT L LA Ryl
£P2<322<00T g 2222800 q=e 22222 J0T g 238
Y AOBAETBOPEHHbIN CNPOC HeyAOBAETBOPEHHbIM CMPOC 2020 2021 2022 2023

McTodHmk: MCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research



UHBECTULMUU: KOMNOHEHTA OCTAAACH HO KOMMOPTHbLIX YPOBHSAX,
NOKA3bIBAS CTAOMABHBIUM POCT

* KOMMOHEHTA COXPOHMAQ BbICOKME TEMMblI POCTA, YKA3bIBAS HA OAQroMpUATHYIO CUTYALMIO C
MHBECTULIMOHHOM AKTMBHOCTbIO BU3HECO
= TOAbKO 6% (-1 n.n.) MCb dbaktmieckm COKPALLLAAM BAOXKEHMA B OM3HEC — MUMHUMOABHOE 3HAYEHME 30 BECH
nepmroaA Onpocos
* [TPOrHO3MPYEMOE MPEANMPUHUMATEAIMM COKPALLEHUE MHBECTULMM TAKXKE OCTAETCS HA MMHUMMYMOX C
HOYQAQ roAQ

RSBI MHBecTHULMH Aoasa MCB, 0OTMeTUBLUUX POCT U COKPALLL,eHUE UHBECTULUMU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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RSBl Bcex pasmepos OM3HECA OLLYTUMO BbIpPOC.
MukpoObunsHec AOCTUI MMKOBOIO 3HAYEHUA UHAEKCO

* IHAEKC CpeAHero Ou3Heca TMOCAE MAUCKOTO CMAAQ BO30OOHOBMA QOKTMBHBIM  POCT OAAroAAps
CYLLLECTBEHHOMY MOBLILLUEHUNIO ODECMNEYEHHOCTU KPEAUTAMM U BOAbLLEMY OMTUMMIMY MO OXMACEMOM
BbIpYy4KE

= MQOAbIK OM3HEC TAKXE MOBLICUA YPOBEHb AEAOBOM OKTMBHOCTM, OMNEPEXAN OCTAAbHbIE CEITMEHTbI BTOPOM
MECSHLL, MOAPSIA 30 CHET AKTUBM3IALLMM MPOOAOXK

* MUKPOBM3IHEC OOHOBUA MCTOPUHECKMIA MAKCUMYM MHAEKCA, MOKA3bIBAA POCT YXKE TPETUM MECHLL MOAPSA.
B MIOHE YAYYLLEHME AEAOBOM CPEAbBI CETMEHTA CB43AHO C NOBbILLEHUEM AOCTYNMHOCTM OUHAHCUMPOBAHMS

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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McTodHmK: NMCB AHOAUTUKA, AHOAMUTUYECKMM LeHTP HAPU, Magram Market Research



AeAoBass AKTUBHOCTb BCcex cdoep YBepEeHHO NoBbILLAETCH.
[MPOM3BOACTBO HO AMAUPYIOLLLEU MO3ULLUU C GOABLLMM OTPbLIBOM

= IHAEKC RSBl NpOM3BOACTBEHHOM CAOEPLI AOCTUI MMKOBOIO YPOBHS 30 BECb NEPUOA, YKA3bIBAY HO DoAee
OAQronpusaTHblE YCAOBMSA BEAEHMA ODU3HECO B AOHHOM CEIMEHTE; APOMBEPOM POCTA CTAAO COBOKYMNHOE
YAYYLLEHME BCEX KOMMOHEHT

» Cdoepbl YCAYT U TOPTOBAM MOKA3OAM YMEPEHHbIE TEMMbI POCTA. TOProBbIMM KOMMOAHUAMM OTMEYTAOCH
3HOYUTEABHOE YAYYLLEHME CObITA, O B Ccdpepe YCAYr NPEUMYLLECTBEHHO MOBLICMAACH AOCTYMHOCTb MO
KPEAUTAM

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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NcTodHMK: MCB AHOAUTUKA, AHOAUTMYECKMM LLeHTP HAPU, Magram Market Research 10



Avwb 7% MCI1 CTOAKHYAUCb C OAOKUPOBKOU GAHKOBCKMX CHETOB

30 NTOCAAHUU FTOA

CTAAKMBAAQCH AU BaALa KOMNAHUA CO CAYHASIMU
GAOKMPOBKU CHETOB 30 MOCAEAHUM roa?
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* HeynAatra HOAOTOB B YCTOHOBAEHHbIM CPOK M BAOKMPOBKA MO 115-P3 OCTAOTCH OCHOBHbIMM MPUHUMHAMM

AN OAOKMPOBKM OAHKOBCKMX cHeToB MCI

McTodrHmk: MCB AHOAUMTUKA, AHOAUTMYECKMM LeHTP HAPU, Magram Market Research



boaee noAroBUHbI MCI1, CTOAKHYBLUMXCS C BAOKMPOBKOU, HE MOTAU
BOCMOAb30OBATbLCS CHEeTOM cBbiwe 10 AHeH

Kak AOAro 6biA 3a6A0KMPOBAH Baw pacyeTHbiM cHeT
(cpeau Tex, KTO CTAAKMBAACSH C GAOKMPOBKOMN)?

AO 2 AHEWN 3-5 AHEM 5-10 aHeM >10 AHEN
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= CpeAan MNPEANPUHUMATEAEN, CTOAKHYBLLIMXCS C OAOKMPOBKOM CHETOB 30 MOCAEAHUM TOA, Y 52%
AAUTEABHOCTb 30MOPO3KM NPEBLICHMAQ 10 AHEN — OOABbLLIE, YHEM B MPEABIAYLLIME TOAbI

* CHU3MAUCH CAY4aM DAOKUPOBKM MO BOAEE OMTUMOABHBIM CPOKAM (3-5 aAHEN) — C 23-25% paHee A0 14% B
TEKYLLLEM TOAY

McTodHmk: MCB AHOAUMTUKA, AHOAUTMYECKMM LeHTP HAPU, Magram Market Research



B 2023 roAy npeAnpUHUMATEAU PEXE CTAAKMBAAUCH C
HEeAOOPOCOBECTHbIMU KOHTPAr€HTAMM

CTAAKMBAAUCH AU C HEAOBPOCOBECTHBIM MOBEAEHUMEM UAU
MOLLUEHHUYECTBOM CO CTOPOHbI KOHTPAreHTOB 3a
nocAeAHue 6 mecsues?
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McTodHmk: MCB AHOAUMTUKA, AHOAUTMYECKMM LeHTPp HAPU, Magram Market Research

C KAKMMMU CAYHAAMU HEAOBPOCOBECTHOIO NOBEAEHMSA UAU
MOLLUEHHUYECTBA CO CTOPOHbI KOHTPAr€HTOB CTAAKUBAAUCH
KomnaHum B 2023 roAy (CpeaAM TeX, KTO CTAAKUBAACA)?

KOHTPAreHT CUMABHO 3AAEPXKMBAA
onaaty

KOHTpAreHT oTka3aACs NAQTUTb
3a MOCTABAEHHbBIM TOBAR/YCAYTY

KOHTPAreHT He OCYLLLECTBMA
OMNAQYEHHYIO PABOTY MAM
MOCTABKY
KOHTpAreHT mnoCcTtaBmA TOBAP MAM
OKQ3QA YCAYTY HEHAAAEXALLLETO
Ka4ecTsa

KOHTPAreHT «nepemaHmA)
HALLIEro KAMEHTa

KOHTpAreHT NOAAEAbLIBAA
AOKYMEHTBI

KOHTpareHT BolAGBOA ce64 30
TOTO, KEM HE ABASETCH

KOHTpAreHT noctasma
KOHTPAJOAKTHYO MPOAYKLMIO
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[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMOHEHT MHAEKCA RSBI 30 mam 1 mioHb 2023 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSB RSB
OGLWMUIA  MUKPO-  MOAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO Cpepa  MOAOAEXHBIM  XXKEHCKOE
OusHec OBusHec  OusHec YCAYT npeAnp-Bo
Bakmeckoe MOHE 42,4 39,4 47,1 39,2 41,8 45,2 41,5 46,9 44,2
3Ha4eHme MO 40,6 39,6 39,9 46,9 37,9 43,1 41,9 47,8 39,8
Mpoaaxm
Osinaemoe MOH 56,4 52,1 61,2 57,8 55,7 59,0 55,6 62,6 56,8
3Ha%eHne MO 54,3 54,7 53,6 54,8 53,5 56,4 53,7 65,2 55,7
dakmeckoe MOHb 47,2 47,3 47,3 46,7 47,0 49,0 46,4 50,4 46,3
3Ha9eHne MO 47,4 45,8 50,2 44,5 47,7 48,5 46,3 54,3 46,2
Kaapbl
Oxncemos MOH 59,5 58,8 59,8 61,6 56,6 63,7 59,9 66,2 58,3
SHaseHue  Lais 59,8 59,1 60,6 59,5 57,0 62,7 60,9 66,6 57,0
dakmeckoe OHb 60,4 55,7 64,3 66,5 60,4 68,2 56,0 58,8 63,3
KpeanTsbl
3Ha%eHne MO 56,2 52,3 62,4 51,4 60,0 54,8 52,9 58,5 58,2
Pakmeckoe OHb 56,5 55,2 58,1 56,3 56,0 59,6 55,1 54,9 55,7
sHaterne  ais 56,0 53,9 57,4 59,2 55,4 59,4 54,3 62,7 53,9
MHBECTMLIMM
Oxncemos MOH 60,8 59,6 63,1 57,5 61,3 63,4 58,6 63,3 57,7
SHaseHune  ais 61,9 61,5 62,0 63,6 60,9 66,3 60,3 68,2 57,9

NcToyHmk: MCB AHOAUTUKA, AHOAUTUYECKMM LEHTP HAPU



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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