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B aBrycte mHaekC RSBl BbiLLEA M3 HEUTPOAABHOM B 30HY POCTA, U
COCTOBMA 53 MYHKTA

AnHamuka uHaekca RSBI v BBl PP
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BCce KOMMOHEHTbI MHAEKCA BbIPOCAU

= POCTY MHAEKCO CMOCODOCTBOBAAM BbICOKME MOKA3ATEAM B KOAPOBOM MOAUTUKE,
MHBECTULIMOHHOM AKTUBHOCTU U YAOBAETBOPEHHOCTb AOCTYMHOCTBIO OMHOHCUPOBAHMS

= KOMMOHEHTA MPOACKM XOTb M OCTAAACH B 30HE CMAAQ, HO AOCTUIAQ SHBAPCKMX YOOBHEM

= KOMMNOHEHTA MHBECTULMM OOHOBUAC MCTOPUYECKMIM MOKCUMYM, YTO CUMBOAM3UPYET O
MOBbILLEHHOM AKTUBHOCTM MCB 11 BO3MOXHOCTSIX PA3BUTUSA, KOTOPbIE BUAMT DU3HEC

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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[TOOACKM: AMHOMMKO MOAOXKUTEABHAS, OMACEHMS
NPEANPUHUMATEAEM MO DM3HECY OCAQDAIIOTCH

= KOMNOHEHTA MPOACKM MPOAOAXKMACQ MAABHOE BOCCTAHOBAEHME, MPEBLICKB AHBAPCKMM
YPOBEHbD

= YMEHbBLLUMAOCH YYCAO MCB, OTMEYAIOLLIMX CHUMXEHME BbIPYYKM C 48% A0 42%, O O pocTe
MNPOACHK 3A9BMA KAXKAbIM 6 MPOEANPUHUMATEAD

RSBI Mpoaaxu Aoaa MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPY4KH
(OTN\eHOlOTCﬂ CbOKTl/I‘-IeCKl/Ie N OKMAAEMbIE M3MEHEHMA I'IOKO3OTe/\$I)
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KOApbl: NPEANPUHUMATEAU MACQHUPYIOT HOHATb ©OOAbLLE HOBbIX
COTPYAHMKOB

= KoMNoHeHTa KaApbl MOAPOCAQ AO 52,7 MYyHKTOB: YAYYLLMAMCb KAK OXXMAQHMS, TOK U

ADAKTUYECKME MOKA3ZATEAM
= YeAmimBaam WITAT 13% MCB (npotme 10%), a NAaHUPYIOT 22% (MO cpaBHEHMIO C 19% B

NPOLLUAOM MECSLLE)

RSBI Kaapb! AoAs MCB, OTMETMBLLMX POCT U COKPULLLEHUE NEPCOHAAT
(OTMe'*lOlOTCﬂ @OKTVNGCKVIG M OOKMAAeMble MU3IMEHEHMA I‘IOKO3OTe/\$|)
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KpeAMTbl: KOMMOHEHTA COXPAHIETCS HO BbICOKMX YPOBHAX

= KoMMnoHeHTa KpeAnTbl HEMHOTO BbIPOCAQ M3-30 YBEAMYEHMT YUCAQ MCB, KOMY OAODPUAM

30eM B TekyLLem nepumoae ¢ 12% Ao 14%

RSBl KpeAuTbl
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AOAS YAOBAETBOPEHHOIO CNpoca:
NOAYHYMBLLUE U YK€ UMEeIoLLLUE KPEeAUT

B [IOAYYUAM KPEAMT B OTHETHOM MEPUOAE
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AOAS OTKAO30B MO KPEAMUTAM MPOAOAXKAET CHUXKATLCS

= HOBOAIOAOEM HEDOABLLIOE YBEAUMYEHNE YAOBAETBOPEHHOIO CrMpoCcda M3-30 POCTa YmcAa MCB,
KOMY OAODPUAM KPEAUT B OTYETHOM MEPUOAE
= AOAS OTKQA30B MO KPEAMTAM, 3AMNPOLLUEHHBIM B OTYETHOM MEPUOAE, MPOAOAXKAET CHUKATLCS

OTHoweHne MCB k AOCTYNHOCTU KPEANTOB AOAﬂ OTKA30B HA 3A19BKMU MO KPEAUTAM K HNCAY UX
30 nocAeaAHne 3 mecsua MNOAQBLUUX
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OTYETHOM NEPUOAE nepuoae
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NHBECTULUMM: MHBECTULIMOHHAA AKTMBHOCTbL MCbB pe3ko
BbIDOCAQ, KOMMOHEHTA OOHOBUAQ MAKCUMYM

= KoMnoHeHTa UMHBeCTMLMM ODHOBMAQ UCTOPMUHECKMM MAKCUMYM, MPEBLICKMB HOADPbCKMIA
nmk (60,3 NyHKTOB)

= YBEAMYMAOCH KOK YUCAO MPEANPUHMMATEAEN, HAPALLIMBAKOLLIMX MHBECTMLIMM B BU3HEC, TAK
M AOAS TEX, KTO MAQHMPYET PACLLMPEHME B DAMXKAMLLIEM DYAYLLIEM

Aoasa MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM

RSBI UHBeCTHULUMU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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CpeAHUN DU3HEC YAYYLLIOET AEAOBYIO OKTMBHOCTb:
HAOPALLUMBAET LUTAT U YBEAMHMBAET MHBECTMLINM

" /HAEKCbI BCEX PA3MEPOB OM3HECOB YAYHYLLUMAMCb OTHOCUTEABHO MPOLLIAOTO MECSLLA, XOTS
MOKA3ATEAb MMUKPOOU3HECO OCTAETCS B 30HE CMNAAQ. B OCHOBHOM YAYHLLUEHME 3HAYEHMM
CBS3QHO C KOMMOHEHTAMM MPOACXKM 1 MHBECTULMM Y BCEX MPEANMPUHUMATEAEMN.

= CpeAHUM OM3HEC MOKA3AA HAMOOABLLMM POCT OTHOCUTEABHO MIOAS (+3,1 M.) B TOM YUCAE
ODAQroAapsa KOMMOHEHTE KaApbl — TMPEANPUHUMMATEAM CPEAHEro OM3HEeECO AKTUBHO
HOPALLIMBAAM LUTAT B MPOLLUAOM MECHLLE.

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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MHAEKCHI BCEX CO

DEP AEITEABHOCTM BEPHYAMUCH B 30HY POCTC

= Bce cdoepbl AEITEABHOCTM BEPHYAMCb B 30HY pOoCTA. HAMOOAbLLMM MPUPOCT OTHOCUTEABHO
MIOAS AEMOHCTPUPOBAAM MCB B MPOM3BOACTBE, HMBEAUPYSA CHIMXKEHME B MPOLLAOM MECALLE

= IHAEKC Ccdoepbl YCAYT, HOXOAMBLLMIMCS B 30HE CMNAAQ C MAPTA, BbILLEA B 30HY YMEPEHHOTO
POCTA OAQrOAOPS YAYHLLEHUIO CUTYALUMM C MPOACKAMM Y OU3HECA M AOCTYMHOCTHIO
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3HAYUTEABHO CHM3MAOCH Y1CAO MCBb HEAOBOAbHbLIX HOAOTOBOM
HATPY3KOM, OAHAKO 52% MPEeANPUHMMATEAEN MPOOAOAXKAIOT
OTMEYATb CAOXKHYIO SKOHOMMYECKYIO CUTYALIMIO B CTPAHE

Kakue cdoakTopsbl, Ha Baw B3rasiA, B HQaMGOAbLUEN
CTeneHu NpensaTCTBYIOT Ppa3BuTHIO Bawero 6usHeca?

CAOXHQAS 9KOHOMMYECKAS CUTYALLMS B CTPAHE
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26% BEAYT MPOACKM HEPES UHTEPHET, M CPEAUN HUX
CYLLECTBEHHO PACTET AOAS MPEANPUHUMATEAEMN,
MCMNOAB3YIOLLMX MOPKETNAENCHI

MpoaAaeT Av Bawe npeAnpusTMe TOBAPbI AU YCAYTHU MpoaaeT Au Bawe npeAnpuaTue NnpoAyKUUIO UAU YCAYTH
yepes UHTepHeT? Yyepes arperaTopbl UAU MAPKETNAEUCHI?
(TOABKO CpEeAM TEX, KTO PEAAMIYET TOBAPLI MAM YCAYTU YEPE3S
MHTEPHET)
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/4% MCB, NpOAQIOLLMX TOBAPDLI M YCAYTM YEPES UHTEPHET,

OMAQYMBAIOT B HEM MPOABMXKEHME, CpeAM HUX 40% MCMNOAb3YyET

KOHTEKCTHYIO PEKACMY

OnAauymBaeTe AU Bbl NPOABUXEHME TOBAPOB UAU YCAYT Bawuero
npeanpuaTusa B UHTepHeTe?
(TOABKO CpeAM TEX, KTO PEAAMIYET TOBAPLI MAU YCAYTU YEPES UHTEPHET)
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YpOBEHb LUMAOPOBM3ALMM DM3HECO MOCAE PbIBKA B MAHAEMMUIO
CTABUAMIMPOBAACH, OCHOBHbIE HAMPABAEHMSI POCTA: OOAQYHAOS
oyxraatrepms 1 CRM-CHUCTEMDI

UcnoAb3yeTe Au Bbl HO CBOEM NpeANpPUATUM
CAeAyoLLUe NPOrpaMMHbIE NPOAYKTbI?
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[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMOHEHT MHAeKCA RSBl 3a ntoab 1 asryct 2022 .

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSB RSB
OBLWUIA MUKPO-  MOAAbIM  CPEAHMM  TOPrOBAY  MPOM3BOACTBO CPEPA  MOAOAEXHBIM  >XKEHCKOE
OusHec OBusHec  OusHec YCAYT npeAnp-Bo
dakmieckoe IBTYCT 38,0 30,8 44,5 44,9 34,7 429 37,7 37,3 38,6
3Ha4eHme MIOAD 33,3 29,5 36,9 36,4 31,3 39,4 31,0 30,9 34,3
Mpoaaxm
Oxacemos OBTYCT 50,0 48,7 50,4 53,5 47,0 55,1 49,2 55,4 49,9
3Ha%enme MIOAb 49,1 46,3 51,6 51,9 50,0 49,1 48,0 50,8 51,5
Pakmeckoe TBYCT 47,6 44,2 49,1 56,3 48,7 47,2 46,6 52,3 47,3
3Ha%eHme MIOAB 47,0 45,4 49,4 45,2 47,6 44,8 47,9 49,2 45,4
Kaapbl
Oxacemoe CEMYCT 57,9 56,3 59,3 59,6 57,0 59,5 57,6 64,4 54,3
3HA4eHne MIOAD 56,3 53,8 58,7 58,6 56,6 56,1 56,2 57,7 54,2
Pakmeckoe TBYCT 56,5 51,0 61,1 63,0 59,0 56,1 53,9 53,2 57,5
KpeanTsbl
3Ha%enme MIOAb 56,1 49,4 60,9 67,1 58,7 57,7 51,8 55,1 59,7
Pakmeckoe TBYCT 58,0 53,0 62,2 64,1 57,4 64,0 53,9 59,2 55,9
3Ha%eHme MIOAB 54,6 50,6 57,4 60,9 55,1 55,1 53,5 55,1 52,9
MHBECTMLIMM
Oxacemos CBYCT 63,1 59,7 65,1 70,0 63,0 67,2 60,0 66,0 59,0
SHAICHME  Lions 608 581 637 61.7 61.5 612 59.4 64,1 56,7

McTodHmk: MCB AHaamTrka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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