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UHAekc RSBl ocTaacs BOAM3N MCTOPHUYHECKOTO NMUKA, CUAbHDbIU
pocT AeAoBoU akTuBHOCTU MCIl coxpaHseTcs
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MHAeKc RSBl u Bce ero KOMNOHEHTbl 3GMEeTHO BbILLEe, YeM FoA
HA3AA

N3meHeHHe nHaeKkca RSBl M ero KOMNOHEHT, B MYHKTAX
M3meHeHne mecaL, K mecsLy
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= [TPOAQXKM: OCTAOAQCH B 30HE YCTOMHYUBOTO

1

1

1

POCTA, OXKMAOHMI DU3HECAO XOTb 1 BoAEE A i
KOHCEPBATMBHbI, HO DAKTUYECKAS 574 5o 87 601 o 60 i
CUTYALMS CO CObITOM YAYYLLMAQCH 536 ooy i
500n. -- - 1:

= KOAPbI: YKO3bIBOET HA COXpAHeHue i
YBEPEHHOTO POCTA KAAPOBOW AKTMBHOCTH, i
HEMHOTO CHMV3MAC$| 13-3Q Y‘-ICILI_LeHl/IFI V MpoaaKmM Kaapsbl Kpeanbl NHBECTMLMM i
COKPALLLEHMM B KOMMAHMAX cnaa :
1

B Map.24 B Anp.24
= erAMTbIZ BOCCTAHOBMAGQCH 34 CHET POCTA

AOAU OAOBPEHUM, HO MO-MPEXHEMY VISMEHEHNE FOA K TOAY

yeTrsepTb MCI He roToBbl 6PATh 30EM MOA f f f f i
BbICOKMIM MPOLLEHT poct |
I

58.6 60,1 592 60,9 i

* 'HBECTULLMM: HEMHOTO CHU3MAOACH M13-30 :
YXYALLUEHMIE JOAKTUHECKMX MOKA3ATEAEM U 50,00, -4g0- j
OXXMAQHMM, HO OCTAETCH HO BbICOKOM : i
: 1

YPOBHE '
i

* 1

MNMpoAaXu Kaapebl Kpeantbl MHBECTMLMM :

cnaa H

McTouHmK: NMCB AHOAUTUKA, AHOAUTUHECKMI LeHTP HAPU, Magram Market Research B Anp.23 B Anp.24



KomnoHeHTa MNMpoAcKHU TPETUU MecCHL, YAEPXUBAETCS HO YPOBHE
YCTOU4YMBOIO POCTA

= KOMMOHEHTA MPOAOXKM, HECMOTPI HO CHUXXEHME, COXPAHAET YBEPEHHbIE NO3MLMK, OTPOAXKAS POCT MO
cObITy

= PAKTOPOM HEDOABLLIOTO CHMXKEHMSI CTAA DOAbLLIMIM KOHCEPBATM3IM MCI1: OXXMAQIKOT POCTA BbIPY4YKM 36%
MCIT (-7 n.n.), 4TO OCTAETCA BbICOKMM MOKA3ATEAEM 30 MOCAEAHME 4 TOAC

= PAKTMHECKAT CUTYALMSA C NMPOACKAMM YAYHLLUMAQCH: AULLL Y 30% OMPOLUEHHbIX BbIPYYKO CHU3MAOCH —
3TO MUHUMMYM C 2017 road. 19% pPECNOHAEHTOB OTMEYAIOT POCT MPOAQXK, YTO BOAM3M MMKOBbIX
3HOYEHMM MOCAEAHMX ABYX AET

RSBI NMpoaaxu Aoass MCB, OTMEeTUBLLUUX POCT U NAAEHUE BbIPYYKHU
(OTN\e‘-IO}OTCﬂ C*)OKTI/I‘-IeCKI/Ie N OKMAAEMbIE M3MEHEHMA I'IOKC13C1Te/\$|)
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McTodHmk: MCB AHOAUTMKA, AHOAUTUYECKMM LeHTPp HAPU, Magram Market Research B CokpatleHme doakT CokpallleHe NporHos



YBOAbHEHUS B KOMMAHUAX YHACTUAUCDH, HO POCT NPOACX
MOTUBUPYET OU3HeC AKTUBHO UCKATL COTPYAHUKOB

= KoMnoHeHTa Kaapbl TAKXKE HE3HAYUTEABHO CHMU3MAQCH, YKQA3bIBAS HO YBEPEHHbIM POCT KOAAPOBOM
OKTMBHOCTU

= KOAPOBbIM AEDOULIMT, BEPOATHO, NO-MNPEXHEMY OCTAETCA OAHOM M3 CEPLE3HBIX MPOOAEM: AOAT KOMMNAHMM, B
KOTOPbIX LUTAT COKPATUACH, 30 MECHLL BLIDOCAA A0 18%, MOKCUMMYMA C HOYAAQ 3TOFO road

* [Io 3TOM HA POHE YAYHLLEHMS MNPOoAOXK MCIT NAQHUPYIOT AKTMBHEE PACLUMPATL LUTAT — OO 3TOM
coobLmAM 35% PECMNOHAEHTOB, YTO HO MUKE 3Q MOCAEAHME 9 MECALEB

RSBI Kaapbli Aoasa MCB, 0OTMETUBLUMX POCT U COKPALLLEHUE NEePCOHAAA
(OT/v\e‘-ICHOTCﬂ CbOKTl/I‘-IeCKMe N OXKMAAEeMble M3MEHEHMA I'IOKO3C1Te/\FI)
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McTodHuK: NICB AHOAUTUMKA, AHOAUTMYECKMI LLeHTP HAPU, Magram Market Research B CokpalLeHne doakT COKPALLLEHWE MPOTHO3



KpeAUTHOSs GKTUBHOCTb BbIPOCAQ 30 CHET YCUAEHUA CNPOCA HA
30MUMbI

= KOMMoHeHTa KpeAnTbl BOCCTAHOBMAQCH 3a CYET POCTA AOAM OAODPEHUM HO dOOHE MOBbILLEHMS CMPOCA HA
30eMHOE OMHAHCHMPOBAHME

* Ha 2 n.n., A0 38%, 30 MECHLL BbIDOCAO AOAS MPEANPUHUMATEAEN, 3OMHTEPECOBAHHbIX B KDEAUTE, YTO HA
CPEAHEM YPOBHE 30 MNOCAEAHME 2 TOAQ

= OAHOKO BCce elle 25% MCI1 (+2 n.n. 3a Mec.) He roToBbl BPATh 30EM MOA BbICOKMM MPOLEHT — BOAM3M
MCTOPUYECKOTO MMKA

RSBI KpeauThbi AVHOMUKA CNpPOCA HA KPpeAUT

0 AnHammka cnpoca MCI1 HO KpeAnThI

pocT
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44%
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McTodHmk: MCB AHOAUTMKA, AHOAUTUYECKMM LeHTPp HAPU, Magram Market Research



AoAs 0A0OpPEHUU KPEeAUTOB BbIPOCAA A0 70%

= AO 29% YBEAMHMACQCH AOAL YAOBAETBOPEHHOIO CMNPOCA, APAMBEPOM CTAA POCT AOAM MOAYYMBLUMX
HOBblE KpeAnTbl AO 15%, B TO BPEMSA KAK YPOBEHb OTKA30B MPAKTUYECKM HE M3MEHMACH (7%)

= B pe3yAbTate 3a MECHL, AOA OAODPEHUM CPEAM MOAABLLMX 3A9BKM HA KPEAMT BbIPOCAQ A0 70%, HA 7
M.M. MPEBbLICMB MOKA3ATEAb MPOLLUAOIO MECHLA

* BEepogTtHO, B YCAOBUSX YCTOMYMBOCTM CMPOCA M MOBLILLEHUA AOXOAHOCTM OM3HECA BbICOKME CTABKM
BbICTYMQIOT AULLIb CAEPXXMBAOLLMM GOAKTOPOM

OTHoweHne MCB kK AOCTYNMHOCTU KPEeAUTOB AOAs 0A06peHMﬁ HA 3A4BKM NO KPEAUTAM K HUCAY UX

30 nocAeAHue 3 mecaua MNOoAQBLLUUX

—— AOA 0OAOBPEHMM K MOACBOBLLMM 30SBKY HO KPEAMUT

CpeaHee 30 3 roaa

B [TOAYYUAM KPEAMT B B He 0AOBPUAM B OTYETHOM
OTYETHOM MEPMUOAE nepuoae
Y>Xe eCTb KpeaAnT 73%
° 72%

B He NbITAAMCb MOAYYMTb, T.K. 70%

29%, HEeT YBEPEHHOCTH B
27% OAOBPEHUM KpeAMTa

66%

59%

— 63% 63%
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. 2% 2% 46%
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McTodHmk: MCB AHOAUTMKA, AHOAUTUYECKMM LeHTPp HAPU, Magram Market Research



Temnbl MTHBECTULUOHHON OKTUBHOCTH no-npexHemy BbiICOKHue

= KOMMNOHEHTA MHBECTULIMM YYTb CHU3MAQACH, OCTABAACH B 30HE CUABHOTO POCTA M YKA3bIBAS HO COXPAHEHME
CKAOHHOCTM BDM3HECA K OKTMBHOM MHBECTMUMOHHOM AEATEABHOCTHU

= Kak CbCIKTl/I'-IeCKMe MOKA3ATEAM, TAK U OXKMAAHNA HECKOABKO YXYALLUMANCDH, OAHAKO UMCTOPUHECKKM OCTAAMNCDH

O4€Hb BbICOKMMH

» [JocAeAHEE BPEMSA KOMMAHMM OKTMBHO MACLLUTAOMPOBAAM CBOUM OU3IHEC AAS OCBOEHMI OTKPbIBLLIMXCS
MNOCAE BBEAEHMI CAHKLMM HMLL, OAHOKO BbICOKMIM YPOBEHbL KAKOYEBOM CTABKM OMPAHUYMBAET BO3MOXKHOCTM
MCI1 no NpUBAEYEHUIO CPEACTB NOA MEPCMNEKTUBHbIE MPOEKTHI
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NcTodHMK: TICB AHOAMTHKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research

Aoas MCB, 0OTMEeTUBLUMX POCT U COKPALLEHUE UHBECTULLUU
(OTMEYAIOTCH PAKTUHECKME N OXKMACEMbBIE U3MEHEHMSA MOKA3ATEAS)

35% 35% 34%

I -5% I -5% -5%

-8% -8%
Map. AMp. Ma.I
B POCT ChaKT PocT nporHo3s
B CokpaLueHure doakT CokpalLleHne NPorHo3



B cpeAHeM GU3HecCe 30MeAAEHNE TEMMOB POCTA AEAOBOM
OKTUBHOCTU

* IHAEKC CpeAHero busHeca HA MUHUMMYME C AekKabpsa 2023 road m3-3a CNAAQ B MPOAOXKAX, A TAKXE
YXYALLEHUS AOCTYMHOCTU COUMHAHCUPOBAHMUSA M, KOK CAEACTBME, - DOAEE BbIPOXKEHHOE TOPMOXEHME
MHBECTOKTMBHOCTU. WMHAEKC MAAOTO OM3HECA CHMU3MACH HE3HAYUTEABHO BBMAY HEKOTOPrro pPOoCTa

OMNACEHUM MO CObITY U YXYALLEHMA FOAKTUHECKOrO HOMMO

* IHAEKC MUKPOBU3IHECT HO UCTOPUHECKOM MUKE 30 CHET POCTA ADAKTUYECKOM BbIDYYKM M BOCCTOHOBAEHMS

CripocCcd HA KpeAHNTOBAHME

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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McTodHmK: MCB AHOAUTUKA, AHOAUTUYECKMM LeHTPp HAPU, Magram Market Research



UHAEeKC cdhepbl YCAYr OGHOBUMA UCTOPUHECKUN MOKCUMYM, B
TOProBA€ U NPOU3BOACTBE — OCAOOAEHUEe pocTa

= OLLYTMMOE TOPMOXKEHME TEMMOB POCTA NPEAMNPUHMMAOATEABCKOM OKTMBHOCTM B TOPITOBAE U MPOM3BOACTBE
— CEKTOPAX, B KOTOPbIX AEAOBAS AKTMBHOCTb ObIAQ MMKOBOM B HAYOAE road. MCIT oboux cdbep B Nepsyto
ovepeAb NECCUMMUCTUYHEE OLLEHMBAIOT COBLIT. B TOProBae TakxKe COABMAACH KOAPOBAS OKTUMBHOCTb

= RSBl cdpepbl YCAYr AOCTUT PEKOPAHOIO YPOBHA OAArOAQPS YAYHLLEHMIO AOCTYMHOCTM KPEAMUTOB M
BOCCTOHOBAEHMIO KOAPOBOM KOMMOHEHTbI

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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NcTodHMK: MTCB AHOAMTUKA, AHOAUTMYECKMM LLeHTP HAPU, Magram Market Research



MoaAaBAsiioemy ©OoabwunMHCTBY MCI1 yAQAOCb 3QMECTUTDH
UHOCTPAHHbIE TOBAPbI U KOMMNOHEHTbI ¢ 2022 roAd

YAQAOCDH AM Bawuen KOMNAHUU 3AMECTUTb UCNOAb3yEMbIE
MHOCTPAHHbIE KOMNOHEHTbI / TOBAPbLI? (CPeAU TEX, KOMY
Tpeb6OBAAOCDH 3aMELLEeHnE)

Ha4yumHas ¢ 2022 roaa Tpe6oBAAOCh AU Bawuen KoMnaHuu
30MEHUTb UCMOAb3yEMbIE MHOCTPAHHbIE KOMMNOHEHTbI /
TOBApPbLI?

He yAQAOCh
30MECTUTb

McCrnoAb3yem
40% MAPCAAAEAbHbIN
55% 62% 59% MMMOPT 13%

MNepeluAn HO TOBAPSI,
MPOWM3BEAEHHbBIE B ADYTUX

Mo scem MCI1 | IMpOn3BOACTBO TOProBAs Cdbepa yCAyr CTPQAHAX

TpeboBAAOCH 30MECTHTbL B He TpebOoBAAOCH 30MELLLATb

MNepelam Ha
TOBAP®I
POCCUMCKOTrO
NPOWU3BOACTBA

41%

Moyt noaosmHe MCIT NOTPEOOBAAOCH 30MELLATL MHOCTPAHHbBIE TOBAPbLI M KOMMOHEHTbI C HA4YOAQ 2022
rOAQ, YOLLE TAOKAN HEODXOAMMOCTb BO3HMKOAQ Y MPEANPUATMMN MPOU3BOACTBEHHOM Ccdoepsbl (60%)
35% npeAnpUMHUMATEAEN YAOAOCH 3OMECTUTb TOBAPLI C MOMOLLLbID POCCHUMCKMX AHAAOTOB, A 41% - 30 cYeT

MOCTOBOK M3 APY>XECTBEHHbIX CTPOH

McTtounmk: NMCBb AHaauTmka, Magram Market Research



30 roA CyLWLeCTBEHHO BblpocAa AoAfl MCIl, no3sMTUBHO OLLEHUBAIOLLLUX
nporpecc MMNOPTO3aMELLEHNSA B CBOEN OTPACAM

Kak Bbl ou,eHMBaeTe Nporpecc MMNopTo3amell.eHus B Bawen otpacan?

64%

PekopaHO (a0 18%)

28%

BBIDOCAQ  AOAS

55%

5%

22%
40% —

Anp.24

NPEANPUHUMATEAEMN,

MmnopTosamelLieHme
MPAKTUYECKM OTCYTCTBYET
UAM PECAAM3YETCH OYEHD

MEAANEHHO

ECTb MAQHbBI NO

MMMNOPTO3AMELLLEHNIO

HekoTopble KOMMOHEHTHI
YAOQAOCDH 30MECTUTD,
HEKOTOPbIE NMOKA HET

B PeaAM30OBAHO

MHOCTPAHHbIX
KOMIMOHEHTOB

OLLEeHMBAOLLLMX  AOAIO

MMMOPTO3AMELLLEHME KOTOPbIX Y>KE PEAAMIOBAHO, KOK CYLLLECTBEHHYIO

McTouHmk: NMCBb AHaauTrka, Magram Market Research, AHaAnTHieckmin LeHTp HAPKU

MMMNOPTO3AMELLLEHUE
CYLLLECTBEHHOM AOAM

KOMITOHEHTOB,



MCI oTMe4alT CHMXXEeHUe BAUSIHUS HA MMNopTol3ameLlleHne HeraTuBHbIX
d)GKTOpOB, CBSA30HHbIX C FrEONOAUTUYECKOU HeonpeAeAeHHOCTbIO

Y710, Ha Baw B3rAsA, MELLAET npoueccy uMnopTo3amMeLleHus - MPOU3IBOACTBA UMNOPTUPYEMbIX TOBApPOB B Poccuu, B
YACTHOCTHU B OTHOLLEHUN MHOCTPAHHbIX KOMNOHEHTOB / TOBAPOB, UCNOAb3yeMbiX B Bawuem 6usHece?

|
BbicoKas HEOMPEAEAEHHOCTb B 3KOHOMMUKE, TEONMOAUTHKE 25%

|
: I
. 35% :
|
|
| I 247 1
: HeAOCTATO4YHAN TOCYAQPCTBEHHAS MOAAEPXKKA 28% HeonpeAeAeHHoch u 1
| rocnoAAepXka :
|
I MOTEHUMAABHBIM BO3BPAT HA PbIHOK MHOCTPOHHbBIX KOAMMAOHMIA I 77> 1% :
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! |
| HeAOCTATOK OMbITHLIX KAAPOB 2875’,’ % :
|
|
|
| TOYAHOCTH B MPUOBPETEHNI 1 OBCAYXMBAHMK 30PYOEXHOTO e 23% :
: 000OPYAOBAHMS 29% |
|
: HeAOCTYNMHOCTb KOYECTBEHHOTO ChlIpb4 e 227, !
| Y P 28% OnepauunoHHbie/ !
: 19% opraHusau,. coakTopbl |
= = |
I HeAOCTATOK 3HAHMM / KOMMNETEHLMIA B OPTAHM3ALMM 2 24%, :
e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e = = = = — —
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~ | !
I Pasmep 1pebyembix MHBECTULMIA CAMLLIKOM BEAMK 25% |
|
| 24% !
| I 207 UnsecTUUMOHHbIE M | |
: MMNOPTMPOBATL BCE PABHO MOAYYAETCS BbIrOAHEE / AELLIEBAE 19% npo4ne dakTopsl |
|
|
. . I 147 |
| MOTEHUMAABHBIM PbIHOK CObLITA B POCCHMM HEAOCTATOYEH 14% '
i :
B Anp.24 Anp.23

McTodHmk: NMCBb AHaauTrka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK



Aoan MCI, saHumarowmuxca BIA, cyw,ecTBeHHO YBEAUYMAUCDH

30 NOCA€AHUMN FOA, BEPHYBLLUUCH K YPOBHAM 2020 roaa

3aHMMaeTcs AU Bawa KOMNaHusa B HaOCTosALWLEE BpemMma4...

...9KCIMOPTOM TOBApPOB, YCAYT UAU

KOMNAEKTYIOLWLUX
B AQ Het
90%
84%

16%
10%

O m— N

Ho$.20 Mawn.23

...MMIMNOPTOM TOBApPOB, YCAYT UAU

KOMNAEKTYIOLWHUX
L WiNe! Her
82%
74% 74%
26% 25%
Ho4.20 Main.23 Anp.24

3a nocaeaHu roa MCI YAQAOCb OAQMTUPOBATE K COHKLMOHHBIM OFPAHMYEHMUIM CBOKO CTPATEMMIO MO
BHELLIHEM TOPrOBAE, AOAMU DKCMOPTEPOB U MMIMOPTEPOB BbIPOCAM MOYTH B MOATOPA PA3A

McTtounmk: NMCBb AHaauTmka, Magram Market Research



boAbwie noAoBuHbI MCI, 3QHMMAIOLWMUXCS 3KCMOPTOM, MOCTABASIOT MPOAYKLMUIO
UAU YCAYTH B Beaapycb n KasaxcTaH, a KaXKAbin naTbin — B Kutau

B kakue cTpaHbl komnaHua AKCMOPTupyeT ToBApPbI, YCAYIM MAU KOMNAEKTYIOWME? (CpeAU 3KCNOPTEPOB)

AN
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N
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[ I

l o .
53%

I beAaapycsb 31% EASC I

[ |

I

57%
Ka3zaxcTtaH 4%

BAMp.24 = Man.23

=  KQHQOAbI MOCTABOK B KUTAM paACLLMPSAOTCS: BABOE BOoAbLLE MCI1, Hem B MAE MPOLLAOTO TOAQ, SKCNOPTUPYIOT

TOBQPbI M YCAYTH

= YCUMAMBAIOTCS SKOHOMMYECKME CBA3M C beAapychio M KA3OXCTAOHOM, B STOM HAMPOBAEHUK SKCMOPTUPRYET

KO>KAbIM BTOPOM NPEANPUHUMAOTEAD

McTouHmk: NMCBb AHaauTrka, Magram Market Research, AHaAnTHYecKmin LeHTp HAPU



Kutam octaetcs KpynHeMWMM MOCTABLULMKOM MMMOPTHbLIX
ToBApoB AA MCI

U3 kakux cTpaH komnaHua UMIMOPTupyeT TOBAPbLI, YCAYTU UAU KOMINAEKTYIOLLMKE (CPEeAU MMMNOPTOPOB)

! Kuram 68%% :

I

I Uraps -7 A3ns I
|

:_Apyrme asmarckme ctpaHy e 4% 13% :

| |
| |
I BeAapyChb 1 2%1 57 I
| |
| |

Ka3axctaH _8%;%

®ANp.24 © Man.23

* [TPOAOAXQAIOT PACLUMPSTbCS MOCTABKM M3 CTPAH EADC, KOTOpble B TOM YMCAE SBASIOTCH KAKOYEBLIMM

HAMPABAEHUSIMM AAS OCYLLLECTBAEHMUS MAPAAAEABHOTO MMMOPTA

=  UHTEpEecC MMMNOPTEPOB K A3MATCKOMY HAMPABAEHUIO HEMHOTO OCAAQD MO CPOBHEHMIO C MPOLLABIM TOAOM,

4TO MOXET DbITb CBA3AHO C DOAEE AKTUBHBIM MMMOPTO3AMELLLEHNEM

McTodHmk: MCBb AHaauTka, Magram Market Research, AHaanTrdeckmin LeHTp HAPU



MMoYTM Yy nNOAOBUHbBI NPEANPUHUMATEAEH, UCMNOAB3YIOLLMX MEXAHU3IM
NMAPAAAEABHOIO MMMOPTA, ero ceb6ecToMMoCTb BbIPOCAQ ODoAee YeM Ha
30%

HackoAbKO BbIpOCAQ c€6€eCTOMMOCTb TOBAPOB, 3aKYNAEMbIX MO NAPAAAEABHOMY MMNOPTY ?
(cpean peaAnsyloLLMX NAPAAAEAbHbIA UMNOPT)

8%
CebecToMMOCTb
HE U3MEHUAACH
45%
11%-30%
15% 31-40%

48% mbonee 40%

Tem He MeHee POCT AOTUCTUHECKMUX U3AEPXKEK B CBA3M C MEPEXOAOM HA MAPTAAEABHBIM UMMNOPT MOBAUSIA HE
CAULLKOM 3HQYUTEABHO HA pacxoabl MCI1, MOCKOAbKY MM BOCMOAb3OBOACQCH AMLLb HEOOAbLLAS YACTb
NPEeANPUHUMATEAEM

McTtounmk: NMCBb AHaauTmka, Magram Market Research 17



AKTUBHO peaAusyeTcs npouecc uudcdpposusaumm MCIl Ha BOAHe
POCTA NONYASPHOCTU OHAQUH-TOPrOBAM

EcTb Av y Bawero 6usHeca:

OnbIT MOMCKA HOBbIX COTPYAHMKOB Yepe3 dAekTPpOoHHbIe [ 66%

MAOLLLOAKM 61%

P 39%

OHAQMH-ONAQTA Yepes MHTepHeT
29%

P 1%

CMC paccbiAkm MO BA3e KAMEHTOB 17%

PeryAqpHble pacxoabl HO NPOABMXKEHME BrsHeca s I 42%

NMOUCKOBbLIX CUCTEMAX 42%

I 437

CTPOHMYKA B COLIMAABHbIX CETSX
36%

Y 67%

BOM MHTEPDHET-CAMT
CgO epHeT-ca 65%,

B AnNp.24 " Pen.23

NMPeANPUHMMATEAM CTAAM HALLE MNPEAAQraTb OHAQMH-OMAQTY MOKYMATEAIM: Yyxe 39% ODACAQIOT 3TOMU
BO3MOXHOCTbIO (+10 n.n. ¢ doeBPAAA MPOLLIAOIO roAQ)

[MpeANPUHMMATEAM TAKXE CTAPAIOTCH YBEAMYMBATL CBOE MPUCYTCTBME B COLIMAABHBIX CeTaX, AoAd MCIT,
MMEIOLLIMX CBOKO CTPAHMLLY, BIPOCAQ AC 43% (+7 n.n. C EBPAAS MPOLLAOTO roAQ)

McTodHmk: NMCBb AHaauTrka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK 18



Aoaa MCI1, peaAmsylownxX TOBAPbI U YCAYITU Yepe3 UHTEPHET,

PEKOPAHO BbIPOCAC 30 FOA

MpoAaeT Av Bawwia KOMNAHUA TOBAPbI UAM YCAYTU Yepe3s MHTEPHET? ECAM NPOAdeT, TO KAKYIO AOAIO COCTABASIIOT NPOAQXM Yepes
MHTEepHeT B o6uLem o6beme NPoAaX?

deB.23

21%
14%

o

Anp.24

19%

9

36%

[a, meHee 20%

Oa, ot 21% po 40%

m [1a, ot 41% po 60%

m [la, 6onee 60%

HeT, Mmbl He peanvsyem
TOBApPbI U yCAYyrn Yyepes
NHTEPHET

AO 36% 30 TOA BbIDOCAQ AOA KOMMAHWM, PEAAMIYIOLLIMX TOBAPLI M YCAYTU YEPES MHTEPHET
Tpetb Takmux MCIT npoAatoT OHAOMH Boaee 40% NPOAYKUMM U YCAYT, B OEBPAAE MPOLLAOIO rOAQ TAKOBbIX
HACHYUTLIBAAQCH AULLIb YETBEPTb, YTO NMOATBEPXKAQET YCUAEHUE MPOLLECCOB LMAOPOBM3ALMM

McTodHmk: NMCBb AHaauTrka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK



PacTeT npucyrtcTteue toBapos u ycAyr MCI1 Ha arperaTopax u

MapKeTnAencax

npOAGeT AM Bawa komnaHus MPOAYKUUIO UAU YCAYTU Hepe3 arperatTopbl AU MCIpKeTHAeﬁCbI?

21%

5%

deB.23

PacLumpeHuto uLMdopoBbIX KOHAAOB CObITO CNOCOBCTBYET POCT NPUCYTCTBMA MCIT HO OHAQMH MAQTCDOPMAX

36%

6%

14%
8%

Anp.24

APYTMM
cnocobom

AQ, ¢ 2021
roaQ UAU
paHee

B AQ, € 2022
nAn 2023 roaca

ToproBas
32%

39%

920 } 15% 20% { ﬂ

®deB.23

MpoussoAcTBO

13%

— | 6%

deB.23

Cdbepa ycayr

18%

3%} 4%

®deB.23

Anp.24

38%

17% {£

Anp.24

31%

7% | mmggimm

Anp.24

Ha HWX MPEeACTOBAEH KOXAbIM MATbIM  MPEANPUHMMATEAD CEKTOPA TOPIOBAM M KAXKAbIM  LLECTOM
NPeANPUMHUMATEADL B CApEPE NMPOU3BOACTBA

McTodHmk: NMCBb AHaauTrka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK
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Mpu paboTte ¢ mapketTnaencamm Kaxabin MCIl B cpeaHeM oTmeuaeT
6oAee ABYX npobAem POUHAHCOBOro U ONEPALMOHHOIO Xapakrepa

C kakumu npo6Aemamiu Bbl HaLLe CTAAKUMBAETECH NpU paboTe ¢ mapkeTnaeMcamm?
(cpeau paboTaloLWmUX C MApPKEeTNAEUCAMHU, 6€3 3aTPYAHUBLUMXCSA OTBETUTD)

LleHoBOE AOBAEHME CO CTOPOHbI mapkeTnAaerca GG 33%
OaHoOCTOpOHHEE M3MeHeHME ycaosmy. . TG 39%
HeobocHoBaHHble wiTpacos GG 0 1 %
PocTt kommccuit uan HenoabEMHbIe kommccumy I m—— A A%,
BbiCOKME 3ATPATb HO AOCTABKY TOBAPA AO CKACAC NN 40% E
Crporume 1pebosaHms k Tosapam GGG 183% i
NpobAema COXPAHHOCTM TOBAPOB HO CkAoae NN 207 i
AOAras NpoBepKa ToBApPoOB nepea aonyckom k.. NG 0% i
MpobAema BbINAQT Mpm coopc-maxkopax GGG 9% E

B - ©VHOHCOBbIE MPOBAEMI B - OnepalMoHHbIe MPOBAEMI

[OY4TM KOXXABIM BTOPOU MPEANPUHUMATEAD CHUTAET OBbEM KOMUCCHMMU HO MAPKETNAAMCAX BbICOKMM, O
KQXKAbIM TOETUIN UCTIbITBIBAA LLEHOBOE AOBAEHME
boaee TpetM MNPEeAnPUHUMATEAEM  CTOAKMBOAMCb C  OAHOCTOPOHHMM  M3MEHEHMEM  YCAOBMM
COTPYAHMYECTBA CO CTOPOHbI MAPKETIAENCOB

McTtounmk: NMCBb AHaauTmka, Magram Market Research 21



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMOHEHT MHaekca RSBl 3a mapt m anpeab 2024 .

RSBI RSB RSB RSB RSB RSB RSB RSB RSB
O6WMUI  MUKPO-  MAAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO CCPEPA  MOAOAEXHBIM  XXEHCKOoe
OusHec OBusHec  OusHec YCAYT npeAnp-so
Bakmmeckoe CMPEAb 44,6 42,6 48,3 40,4 41,5 49,7 43,9 54,3 43,6
SHO"eHne  apr 42,9 38,5 47,2 46,4 41,0 47,5 41,7 50,9 42,2
Mpoaaxm
Oxiacemoe CMPEAb 60,1 58,7 62,3 58,4 60,0 61,0 59,5 59,3 59,6
sHAYeHWE — apr 64,2 60,2 69,0 63,8 65.7 65.4 61,6 69,7 63,4
dakmieckoe AMPEAb 49,7 47,0 52,0 52,7 48,4 50,2 50,7 57,0 49,4
SHO"eHME  apr 51,0 47,3 53,3 58,5 51,2 52,7 496 58,1 51,7
Kaapbl
Osacemos OMPEAb 64,3 61,2 67,5 65.9 59,6 69.5 65.1 70,3 62,1
SHO"eHMe  apr 63,8 60,4 68,0 63,7 61,8 68,3 62,8 67.9 63,2
dakmieckoe AMPEAb 60,1 54,6 65,7 63,2 60,8 62,5 57,3 63,9 63,7
KpeanTsbl
SHAYeHWE — apr 58,7 53,2 63,1 65.7 60,5 62,2 54,0 60,2 61,1
dakmieckoe OMPEAb 57,5 52,7 63,4 57,1 55,8 61,7 56,0 65,6 54,8
SHO"eHME  apr 58,4 54,7 61,8 62,1 56,1 63,0 57,7 62,3 55,5
MHBECTULMM
Oxincemoe CMPEAb 64,3 61,5 67.0 67.0 62,2 67.4 64,1 66,4 60,7
SHOYEHME  aprt 65,0 61,5 67.8 69,5 64,6 67.7 63,4 70,0 61,5

MctovHuk: MCB AHaamtnka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCSH HAO CTPAHMLLE HALLETO
CamTqQ:;

https://www.psbank.ru/Business/RSBI

‘| OGLL{EPOCCUWCKAA OBLLIECTBEHHARA OPTAHM3ALIMA MAJIOTO M CPEJHEMO NMPEANPUHUMATENTLCTBA


https://www.psbank.ru/Business/RSBI

