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B Aekabpe mHaekc RSBI BbIPOC 30 CHET PEKOPAHOIO POCTA
KOMMOHEHT KpeaAnTbl U MHBECTULIMM

AnHamuka uHaekca RSBI v BBl PP
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* - ¢ 2020 No AQHHBIM MUHIKOHOMPA3BUTUS

" AHAEKC BbIPOC MO CPABHEHMIO C HOA0Ppem ¢C 50,3 A0 52,5 NMyHKTOB, BEPHYBLLIMCb B 30HY
YBEPEHHOIO POCTA AEAOBOU AKTMBHOCTM MCb

" YAYYLLMAMCb BCE KOMMOHEHTh, Kpeamtbl M MHBECTUUMM AOCTUTAM  UCTOPUYECKMX
MOKCUMYMOB

McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research



Bce KOMMOHEHTbI BbIDOCAM MO CPABHEHUIO C HOSOPEM

= 30 YAEPXKAHME MHAEKCA BbiLLe 50 MyHKTOB OTBEYOAM KOMMOHEHTHI Kaapbl, KpeanTbl m
MHBECTULIMM, COXPAHSIOLLIMECS B 30HE POCTA

= KOMMNOHEHTA [TPOAQXKM 4YYTb BOCCTOHOBMAQCH 30 CYET YAYYLLEHMS COAKTMYECKMX
MOKA3ATEAEN, HO OCTAETCS 3HAYUTEABHO HUXKE HEUTPAABHOIO YPOBHS

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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McTovHuk: MCB AHaamTnka, Magram Market Research



KomnoHeHTa MNpoAOXM MOAPOCAQ, HO OCTAAQCH Y MMHUMYMOB
C HOYOAQ FOAC

= KOMMNOHEHTA  [1POAOXKM  4YyTb BOCCTOHOBMAQCH 30 CHET YAYYLLUEHMA  JOAKTUHECKMX
NOKA3ATEAEM, XOTA U OCTAETCA Y MMHUMYMOB C HOYAAQ TOAC

= Yicao MCB, OTMETUBLLMX COKPALLEHME BbIPYYKM, CHUIMAOCH C 42% B HOA0OpE A0 36%. PocCT
BbIPYYKM OTMETUAM 18% NPOTKB 17% B MPOLLAOM MECHLLE

= HEMHOIO YAYHLLUMAMCH U OXXKMAQHMS - MPOTHO3bl MO POCTY BIPOCAM C 17% A0 18%

RSBI Mpoaaxu Aoas MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPYHKH
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McTovHuk: MCB AHaamTnka, Magram Market Research



CHMXKXAIOLLIMECH C AETA OXXKMAAHMA HOYOAM BOCCTOHOBAMBATHCH

= YY4CAO MPEANPUHUMATEAEHN, OXMAQIOLLMX COKPALLEHMS BbIDYYKM, POCAO C AETd, HO B
AEKADPE OXMAOHMUS MO CMNAAY HAYOAM ODPATHYIO AMHOMMKY, COKPATMBLLUMCH C 38% AO

37%
= Mbl MOAQraem, 4TO OXMBAEHME MNOTPEDUTEABCKOM AKTMBHOCTM B KOHYH HOBOIMO rOAQ
CKO3OAOCb HO OXXMAOHUAX MPEANPUHUMATEAEN HO DAMXKAULLIME MECSLLbI

AMHAOMUKA PAKTUHECKUX U OXKMACEMbIX 3HOYEHUU MPOACXK
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McTodHmk: MCB AHaamTrka, Magram Market Research



KomnoHeHTa Kaapbl BbIDOCAQ HO ADOHE YAYYLLUEHMS OXKMACHUM
M CHUXKEHMUS YUCAQD MPEANPUHUMATEAEN, COKPALLLAIOLLIMX LLITAT

= Aoad MCB, COKPATUBLLIMX LLUTAT, MPOAOAXMAQ CHMXKATLCA, OMYCTUBLLIMCb AO 15%, MUHUMYMO
c mapta 2020 r. (AONAHAEMUMHMHOTO NEPMOAQ). B Aekabpe HAHMMOAM COTPYAHMKOB 12%
ONpPOLUEHHbIX NPOTHMB 11% B HO9OpE

= B BAMKOMWME 3 MECIUA YBEAMYEHME MEPCOHAAA nAaHupyet 20% MCB npotms 17% B
MNPOLLUAOM MecCALE, cokpaLLLeHmd - 6% npotme 8% B HOAOpeE

RSBI Kaapb! AoAs MCB, OTMETMBLLMX POCT U COKPULLLEHUE NEPCOHAAT
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McTodHmk: MCB AHaamTrka, Magram Market Research



KommnoHeHTa KpeAuTbl BbIPDOCAO AO MOAKCHMMYMOB C HAYOAQ
pACYEeTA MHAEKCA

= KOMMOHEHTa KpeaMnTbl BbIPOCAQ AO MWKOBBLIX 3HAYEHMM 30 CYET YBEAMHEHMS YUCAQ
NPOEANPUHUMATEAEN, TMOAYYMBLLMX KPEAMT B OT4ETHOM nepmoae (¢ 12% a0 17%),
CUTHOAM3MPYS O BICOKOM AOCTYMHOCTM KPEAMTHBIX PECYPCOB B KOHLLE TOAC

Aoaa MCB, 0OTMEeTUBLUMX MNOAYHEHME KPEeAUTA

RSBI KpeauThbi
30 nocAeaAHue 3 mecsaua

pocT
58,3 578 58,3 B [TOAYYUAM KPEAUT B OTYETHOM B He 0AOBPUAM B OTYETHOM
. nepuoae nepuoae
Y>Xe eCtb KpeauT B He MbITAAUCH MOAYYUTb
29%
27% ’
50,0 n.
13% 12%
85 0053 STk E89035<8583%
8853222302858 538282<3024
Hos.21 Aex.21 Hos.21 Aex.21
cnaa 2020 2021
Y AOBAETBOPEHHBIN CMIPOC HeyAOBAETBOPEHHbIM CNPOC

NcTouHuk: NCB AHaAmTMKA, Magram Market Research



AOAA OTKA30B MOAOBLLMM 309BKY HO KPEAUT CHM3MAOACH AO

NMCTOPMNMHECKOTO MMHNMYMAO

= AOAS OTKQ30B HQO 3Q4BKM MO KPEAUTAM AEPXMTCA CTAOMABHO HKe 50% HA MPOTIHKEHUM
Bcero 2021 roaq, B AEKADPE MOKA3ATEAb CHM3UACH AO UCTOPMHECKOTO MMHUMYMA — 33%,
4TO NOATBEPXKAQET TE3MC O BICOKOM YPOBHE AOCTYMNA ODU3HECA K 3AEMHbIM CPEACTBAM

AOAS YAOBAETBOPEHHOIO CNPOCA:
MOAYHMBLUUE U YXKE UMEIOLLLUE KPEAUT
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McTovHuk: MCB AHaamTnka, Magram Market Research

AOAS OTKA30B HA 3ASBKU MO KPEAUTAM K HUCAY UX

NnOoAdQBLUUX

—8— AOAS OTKO30B K MOACGBOBLLIMM 3QSIBKY HO KPEAMT

50%
48%

48%



KomnoHeHTa MHBECTMLIMM OBDHOBMAQ UCTOPMYECKMM
MOKCUMYM

= KOMMNOHEHTA WMHBECTULIMM  OBOHOBUMAQ UMCTOPUHECKMM  MOKCHUMYM 30 CHET BbICOKMX
OXMAQHMU. AOAS MCB, NAQHMPYIOLLMX PACLLUMPATE MHBECTULLMK, BbIDOCAQ C 24% A0 29%, O
OXXMAQIOLLIMX COKPALLLEHMSA — CHUM3MAQCH AO MCTOPUYECKMX MUHUMYMOB, 4%.

= PAKTMHECKME 3HAYEHMI TAKXKE YAYHLLMAMCh — HAPALLIMBOAM MHBECTMLMM B Aekabpe 24%
(MpoTmB 22%), cokpaLlaam - 8% (Npotme 9% B HOOPE).

Aoas MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM

RSBI UHBeCTULMMH
(oTMEYaoTC GAKTUYECKME U OXKMAQEMBIE M3MEHEHMI MOKA3ATEAS)
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NcTouHuk: MCB AHaamTMKa, Magram Market Research



MHAEKC B MPOM3BOACTBE OOHOBMA MCTOPUYECKMN MAKCHMMYM

= IHAEKCbI BCEX CPEP AEIATEABHOCTM TAKXKE BbIDOCAM B AEKADPE. MHAEKC MPOM3BOACTBEHHOIO
CErMEeHTA OBHOBUA MCTOPUYECKMM MAOKCUMYM U COCTABUA 57,5 MYHKTA, MPEBLICMB MAMCKMM
MK B 57,1 MYHKT, YTO CBY30HO C BbICOKOWM AOCTYMHOCTbIO KPEAMTOB U MHBECTULIMOHHOM

QKTUBHOCTbIO MPEANPUHUMATEAEN

= Cdhepa YCAYr BCe €Lle OCTAEeTCHd MNoA AOBAEHMEM, - MHAEKC B Aekabpe OblIA Hmke 50
MYHKTOB, KOK M B HOYOAE roAd

AnHamuka uHaekca RSBl no BUAOGM AeTEeAbHOCTHU
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NcTouHmk: NCB AHaAamTMKa, Magram Market Research



MHAEKCHI BCEX PA3ZMEPOB OU3HECA BbIPOCAM B AEKADPE,
MUKPOBM3HEC - BCE €LLLE B 30HE CMAAQ

= HeCMOTPSd HAO BOCCTOHOBAEHME, MHAEKC MUKPOOU3IHECA MPOAOAXKAET YAEPXMBATLCS Y
MUHUMYMOB C HOYOAQ TOAQ M3-30 HM3KMX 3HAYEHUM BbIPYYKM: 48% NPEeANnPUHUMATEAEM
OTMETUAM CHMXKEHME NMPOACXK B AEKADPE, A 42% OXMAQIOT CHUMXEHMUI B AOAbHEULLIEM. HA
dDOHE NPOOAEM C MNOCTABKOAMM U POCTOM LEH MOCTABLLIMKOB MMEHHO MUKPOBM3HEC

OKQ3bIBAETCH HOMDOAEE YA3ZBUMBIM

= CpeaHum bmsHec, HaNPoOTMB, BeCb 2021 roA HOXOAMACS BbiLLE 56 MYHKTOB M YYBCTBOBOA CeE04

HOMDOAEE YCTOMYMBO
AvHamuka nHaekca RSBl no pasmepam 6usHeca
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NcTouHmk: NMCE AHaauTrka, Magram Market Research



[1o4TK B 2 pA3A BbIDOCAO KOAMYECTBO MPEANMPUMHUMATEAEN,
OXXUAQIOLLIMX POCTA BbIPYYKM MO MTOram 2021 road

Kak usmeHuTCs Bbipy4Ka Bawien KomnaHum no
UTOraM FroAd MO CPABHEHMUIO C BbIPY4YKOM
npeAblAyLLEro roaa?

1,8x 55%
" v m 2020 w2021
43%
30% 28%
24%
I ) I
YBEAUYUTCA Cokpaturcs He mamenutcs

= OXXMAQEMDbIM POCT BbIPYYKM CBA3AH KAK
C YAydWweHunem cutyaumum MCBhb co
CObITOM, TAK M C HM3KoM Oaszom 2020
roaQ

NcTouHuk: NCB AHaAamTMKa, Magram Market Research

AonyckaeTe AU Bbl BO3MOXHOCTb 3A0KpPbITHS 6GM3HEeca B
CAEAYIOLWLEM roAy?
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Het Aa, npu Aa, npu Mol y>xe MprHIAM
COXPAHEHMM YXYALLEHMM peLleHme o
TEKYLLLEN TEKYyLLLEW 3AKPbITUM
SKOHOMMYECKOM SKOHOMMYECKOM OusHeca
CUTYaLMm CUTYaLMM

= Aoad MCB, onacatoLLmMXCs 30KpbITUS
OUM3HECO, OCTAAOCh HA TOM Xe
ypoBHE. HO AMLb 7% YBEPEHbDI, 4TO
3TO MPOM3OUAET MPU COXPAHEHUM
TEKYLLLEM CUTYALLMM



MCDbB B NPOM3BOACTBE MPOCMATPUBAIOT MEHbLLIEE YNCAO
KOHAMAQTOB, HemM MCDB B cdpoepe YCAYT 1M TOPTOBAE AAS
30MNOAHEHMI OAHOM BOKAHCUM

CKOAbKO KOHAMAATOB Bawwia komnaHus 06bIMHO NPOCMATPUBAET AAfl 3ANOAHEHMUS
OAHOMU BAKAHCUU?
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H =

1 KaHAMAQTYPQ 2-3 KOHAMAQTYPbI 4-5 KQHAMAQTYP 6-10 kKaHAMAQTYD boaee 10 KaHAMAQTYP

B TOProBAs Mpow3soacTBO B Cdhepa yCAyr

= Kaxkabit BTOpont MCB B cdoepe Npon3BOACTBA MPOCMATPMBAET AO 3 YEAOBEK
AAS 3AMOAHEHMI OAHOM BAKOHCUU. B cadbepe YCAYr m TOProBAe TAK MOCTYMNaAeT
TOABKO KQXXAbIM TRDETUIM MPEANPUHUMATEAD

NcTouHuk: NCB AHaAamTMKa, Magram Market Research



AOAA NPEANPUHUMATEAEM, KOTOPbLIE CTAOAKMBAAMCH C
OAOKMPOBKOM CHETOB, OLLLYTMMO CHU3UAQCH

CTAAKMBAAQCH AU BALLa KOMMNAHUSA CO CAYHASIMH Mo KakoM npu4nHe cyeT/cHeTa Bawen KoMnaHum GbiAK
GAOKUPOBKU CHETOB 30 MOCAEAHUMN TOA? 306A0KUPOBAHbI?
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= OCHOBHOM MNPUMYMHOM OAOKMPOBKM cvyeToB Yy MCBE ocTtaetcs HeyrnAata HOAOMOB B
YCTOHOBAEHHbIN CPOK

NcTouHuk: NCB AHaAamTMKa, Magram Market Research



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT mHaekca RSBI 30 HOA0pb 1 Aekabpb 2021 T.

RSBI RSBI RSBI RSBI RSB| RSB RSB RSB| RSBI
o6wui MUKPO- - MAABI - CPEARMA TOProOBAY  MPOW3BOACTBO copepa MOAOASKHBI K oHCKOS
OusHec OusHec  OusHec YCAYT npeAnp-so
PaKTecKoe AEKAOPH 4,0 31,5 50,2 48,6 39,6 49,0 36,7 42,7 39,7
SHOHGHWME L osBpb 37,5 28,7 46,4 42,5 36,9 42,2 34,2 41,8 38,0
Mpoaaxm
Oxiagemos ASKABDb 40,6 36,5 44,1 45,1 38,9 44,6 39,7 47,7 40,7
SHOHCHWME — osBpb 39,4 36,6 42,1 42,1 38,3 40,4 40,0 423 41,9
PakTecKoe AEKABDH 48,6 45,1 52,0 51,5 49,0 49,7 47 4 51,6 46,5
SHOHCHME — osBpb 47,8 45,4 50,2 49,4 493 48,9 45,1 47,9 49,0
Kaapbl
Oxiagemos ASKABDb 57,3 54,1 60,9 58,7 55,9 60,3 56,8 63,2 55,3
SHOHGHWME L osBpb 54,5 52,7 56,2 56,3 54,8 55,4 53,4 59,1 55,6
PakTecKoe AEKAOPH 58,3 50,1 65.7 66,4 60,2 64,1 51,7 54,7 60,9
KpeanTsbl
SHOHCHVME  osBpb 56,6 48,8 62,6 68,0 58,6 59,5 51,9 53,5 60,4
ParTieckoe AGKAOPH 58,1 53,0 62,9 62,3 57,2 64,1 54,6 60,4 55,2
SHOHGHME  osBpb 56,4 51,2 61,2 61,5 58,0 59,0 52,5 57,0 56,0
MHBECTMLMM
Oxacemos ACKAODb 62,5 59,9 64,2 67.4 61,1 67.3 60,6 66,1 60,2
SHOUGHWME L osBpb 58,8 56,5 60,0 64,1 59,2 59,7 57,7 59,9 57,6

McTodHmk: MCB AHaamTrka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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