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B MapTe AEAOBAY OKTMBHOCTbL B cermeHte MCB BbIpOCAQ AO
AOKPM3MNCHbIX YpoBHEM 2019 roaa
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» lHAeKC RSBl B mMmapTe COCTABMA
AEAOBOM AKTUBHOCTMU

* - ¢ 2020 No AQHHLIM MUHIKOHOMPA3BUTUA

52,2 MYHKTA, MPOAOAXMB ABUMXKEHWME B 30HE POCTA

= 30 ABMXKEHME MHAEKCA BBEPX OTBEYAAM KOMMOHEHTHI [TpoACXKM 1 KOAPSI

McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research



OCHOBHbIMU APAMBELAMM POCTA MHAEKCA CTAAM [TPOACKM U
Kaapbl

= 30 ABUXKEHME MHAEKCO BBEPX OTBEYOAM KOMMOHEHTbI MPpoAQXM 1 KAAPBI, KOTOPbIE BbIPDOCAM
KOK HO YAYYLLEHMM OXMAQEMbIX, TAK M GOAKTUYECKMX MOKA3ATEAEMN

= KOMMOHEHTA KpeAUTbl CHM3MAOCH C  MOKCMMOABHBIX 3HOYEHWMM HA  COKPOLLLEHMM
YAOBAETBOPEHHOIO CMNPOCA, HO OCTAAOCH HQA BbICOKMX YOOBHSX
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NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research



KoMMoHeHTA [TPpOAOXKM BbIDOCAQ , NPEBLICUB YPOBHM 2020 roAd

= KOMMNOHEHTA [MPOACKM BbIDOCAQ KAK 3A CHYET YAYYLLUEHMI OAKTUHECKMX NOKA3ATEAEM, TOK M
HO AQAbBHEMLLIEM POCTE OXMAQHMM

= COKPALLLEHME BbIPYYKM OTMETUAO 46% MCB npotmB 53% B doeBpane

RSBI NMpoaaxu ANMHAMUKA COCTABASAIOLLLUX KOMMOHEHTbI
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



KOMMOHEHTAO pPACTET 3A CYEeT YMeHbLueHnd AoAM  MCB,
OTMEYAIOLLLIMX CMAA MPOACXK

= OXMAQHMUA YAYYLLQIOTCS C HOYOAQ TOAQ

= B MAPTE YAYYLLOAMCH KAK PECAbHbIE, TAK U OXMACEMbIE MOKA3ATEAU: HAMOOABLLYIO
AMHOMUKY AEMOHCTPMPYIOT MCB, OTMETUBLLIME 30MEAAEHME COKPALLLEHMS MPOACXK
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



Aorg MCB, COKPALLLOBLLMX LUTAT, CHU3MAACH AO 13%

= KomnoHeHTa KAApbl AOCTUTAC YPOBHS SHBAPS MPOOLLUAOTO TOAQ 30 CHET YAYHLLIEHUS OXKMAQHUM
M CHUXKEHUSI YUCAQ YBOABHEHMM

= PAKTMHECKMM HOMM ELLLE HE MPEBBICMA COKPALLEHME, HO YXKE K HEMY NMPUDAMIMACS: B MAPTE
HOHMMOAM HO paboty 11% (npotmve 10% B dpeBpaAe), A YBOAbHAAM 13% (npotmuB 17%
MECILEM paHee)
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KOMMNOHEHTA KpeAunTbl YyTb CHU3IMAACHL C
MOKCUMMYMOB, HO OCTAAQCH HA BbICOTE

MCTOPUYECKMX

= KomMnoHeHTa er.A.l/ITbl CHM3NMAACDL C NCTOPMHECKOIO MAKCHMMYMA, HO OCTAAACH B 30HE

pocCTa

= 30 CHMXEHME KOMMOHEHTblI OTBEYOAO COKPALLEHWE YUCAQ MCB, y KOro y>Ke eCTtb KPEAMT (C
17% B doeBpane A0 15% B MAPTE) 1 KOMY €0 TOAbKO 0A0DPUAM (C 15% A0 11%)
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NcTouHuk: NCB AHaamTika & CTtpaTterma, Magram Market Research

ANMHAMUKA COCTABASAIOLLLUX KOMMOHEHTbI

B He 0A0BpKrAK

B He MbITAAUCb MOAYYMTb

17% 16%

11% 11%

6% 5%

Pes 21 Map.21

HeyAOBAETBOPEHHbIM CMPOC



AOAS OTKA30B MO KPEAUTAM BEPHYAACH K YPOBHIO 50%

= AoAd MCB, YAOBAETBOPEHHbIX AOCTYMHOCTbIO KPEAMTOB, CHU3MACCH, BEPHYBLLMCb HA

CPEeAHUM YPOBEHb 24-28%

= Y1CAO OTKOA3OB Y MOACBLLIMX 3ASBKM HO KPEAMT BEPHYAOCH K 50%, YTO CUTHOAM3IMPYET O

3aBepLUEHMM BYMA KpeAnToBAHMA MCh

AOAS YAOBAETBOPEHHOIO Cnpoca:
NOAYYMBLUME U YK€ UMELLUE KPeAUT

B [OAYYMAM KDEAMT B OTYETHOM MEPMUOAE
Yxe ecTtb Kpeant
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research

AOAS OTKA30B HA 3ASBKU MO KPEAUTAM K HUCAY UX
NnoAQGBLUUX

—8— AOAS OTKO30B K MOAGBOBLLIMM 3CSIBKY HO KDEAMT

42%
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BbIpOCAO YCAO MCB, KTO HE M3MEHIA BEAUYMHY MHBECTULLUM
30 MOCAEAHUNE MECALLbI

= KOMMNOHEHTA MHBECTULIMKM OCTAAQCH 6€3 M3MEHEHUM - YUCAO MCB, HOPALLUMBAKOLLMX U
COKPALLLAOLLIMX MHBECTMLMM, PABHOMEPHO CHU3MAOCDH

" BprOC/\O AOAQ TEX, KTO HE U3MEHAA YUCAO MHBECTULIMM 30 MOCAEAHME MECALLbI

RSBI UHBECTULUM AMHAMMUKA COCTABASIIOLLLUX KOMMAOHEHTbI
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AEAOBAS AKTMBHOCTb BO BCEX CADEPAX AEITEABHOCTU BbIPOCAQ B
MAPTE BMNEPBbIE C SHBAPS MPOLLAOTO roAd

= JIHAEKCbl BO BCEX OTPACASX OKO3OAMCb B 30HE POCTA MO MUTOFAOM MAPTA, ACXKE cdoepda
YCAYT, HaMboAee NOCTPAACBLUAS OT MAHAE MMM

= Hamboaee ObICTPbIM POCT AEMOHCTPpUPYET cdhepa ycayr (+2,1 n.). HeboabLloe
COKPALLLEHME TEMMOB B MPOM3BOACTBE (- 0,6 M.), 4YTO CUTHOAMIMPYET OO0 MCHEPNAHUM
MOOU3BOACTBOM MOTEHLUMOAAO K BOCCTOHOBAEHMIO M BbIXOAY HO AOKOBMAHbIM YPOBEHb
AEAOBOM OKTMBHOCTU
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bL13HEC BCEX PA3ZMEPOB BbILLIEA HA YPOBHM, KOTOPbLIE
COUKCUPOBAAUCH AO MAHAEMMU

= IHAEKCbl MOAOTO U CPEAHENO BU3HECO YYTb OMYCTUAMCH MO OTHOLLEHMUIO K JOEBPAAID, HO
OCTOAMCH B 30HE POCTA AEAOBOM OKTMBHOCTH

= JHAEKC MUKPOOM3IHECO, B HAMOOAbBLLUEM CTEMEHM 3ATPATMBAEMbIM  KAPOAHTUHHbBIMM
MEPAMM, OCTAETCH B 30HE CMAAAQ AEAOBOM OKTMBHOCTU, MAQBHO MOBbLILLAACH. M3-30 BLICOKOM
MNOABEPXEHHOCTM  PA3AMYHBIM - OOAKTOPAM  PUCKA  MUKPOOM3HEC M A0 MAHAEMUMU
KOPOHABMPYCA AEMOHCTPUMPOBAA MOKA3ATEAM HA YPOBHE MAM HIKxKe 50 n.

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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MOAOAbIE NPEANPUHUMATEAM PACTYT YABOEHHbBIMW TEMMAMMU

= CTOPMYECKM NPEANMPUHUMATEAM MOAOXE 35 AeT BEAyT Om3HEC OOAEE YBEPEHHO MU
MMEIOT BOoAee  BbICOKME  MOKA3ATEAM MHAEKCA. B mMmapTe MHAEKC  MOAOAbIX
NPEANPUHUMATEAEN YCUAMA OTPbIB OT OM3HECMEHOB 35+

=  AeAoBAd AKTMBHOCTb MCB BCeX BO3PACTOB MPOAOAXAET PACTU

AMHamMuka moaoaexHoro RSBI
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NcTouHuk: MCB AHaamtika & Ctparterms, Magram Market Research 12



KEHLLMHbI-MPEANPUHMMATEAM MPOAOAXKAIOT OTMEYATL DOAEE
BLICOKYIO AOCTYMHOCTb KPEAUTOB
= RSBl NpeAnpPUHUMATEAEN XEHLLUMH U MYXYUH B MAPTE CHOBA OTAOAMAMCH. XXEHLLMHDI

BbIODBOAMCH BMepeA 30 cyeT OOAee BbICOKMX MOKA3ATEAEM AOCTYMNMHOCTU KPEAMTOB,
KAAPOBOM MOAUTUKM MU MPOOACK

pocT AvHamuka RSBl npeAnpMHMMATEAEU XXEHLUMUH
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UHAsuma: boree 40% MCB yBEAMYMAM LLEHBI HO TOBAPbI M
YCAYIU 30 MOCAEAHME 3 MECALD

U3meHeHUe ueH Ha ToBapbl U ycAyru MCb HackoAbKO BbIPOCAM LLEHbI HO TOBApPbI U YCAYrn MCBH 3a
30 NocAeAHue 3 mecaua nocAeAHue 3 mecsua

(% OT TEX, KTO YBEAMYMBAA LLEHBI)
1%-15%  16%-20% Boaee,
4YeM Ha

30%
42% 20%
51%
e 1%-5%  6%-10%
20%

B BLIDOCAM B CHUIUMAMUCH ® HEe M3MEHUAUCH Lom e e
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M3-30 pOCTA LLEH B SKOHOMMKE PELLIMAM MPOBEPUTL B PAMKAX MHAEKCA RSBl AMHOMIMKY LeH Y MCH
CpeAHM POCT LLeH HO TOBAPLI U YCAYrM MCB 3a nocAeAHme 3 mecaua coctaBma 15,5%
NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



UHDASLUA: CAbHEE BCETO POCT LLEH 3AMEYEH B TOPIOBOM
CEITMEHTE - Y ABYX TPETbMX MPEANPUATUM

PocT weH Ha ToBapbl U YCAyrn MCbB 3a nocAeAHUe 3 Mecsua rno OTPACASIM
(Cpeam TeX, KTO YBEAMYMBAA LLEHY)

64%

38%
17%
TOProBAs MNpOomr3BOACTBO Cdoepa ycayr

*  [lpeanpuatng cdoepbl TOProBAM BbIHY>XKAEHbI MOBbILLIATL OTMYCKHbIE LLEHbI M3-30 POCTA LEH MOCTABLLUMKOB B YCAOBMIX HMU3IKOM
peHTabeAbHOCTHM. OBPATHAA CUTYALMI HODAKAQETCS Y CAPEPBI YCAYT: LLEHbI HE YBEAMYMBAIOT, MOCKOAbKY OOATCH MOTEPATh
KAMEHTOB B YCAOBUAX CUABHOM KOHKYPEHLMM

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



UHdbAsuma: 88% MCbB 13 MOAHABLLMX LLEHbI OTMETUMAM POCT
3AKYMNOYHbIX LLEH MOCTABLLIMKOB

Mpu4nHbLI pOoCTa LLEeH
(% OT TEX, KTO YBEAMYMBAA LLEHBI)

PocT 3akynourbix LieH noctaswmkos || TKEGTTEEEEEEEEEEEE s
Poct tpaHcnoptHbix pacxoacs |GG 377
Poct 3atpar Ha suinaaty Haroros |G 21%
Poct sapraas [ 17%

Poct ctommoctn aperabl [N 17%

Apyrve nprandel [ 12%

MCB He 9BAFIOTCH MCTOYHMKOM MHADAALMM, HO TPOHCAMPYIOT PE3YALTAT POCTA LLEH B APYTMX CMEXHbBIX CEKTOPOX
Ouernkn MCB noATBEPXKAOET MOAKPOIKOHOMMYECKAS CTATUCTMKA. WMHAEKC LUEH MNPOM3BOAMTEAEM MPOMBbILLIAEHHOM
NPOAYKUMM HA KOHeL, doeBPAAs BblIpoC AO 10,7% r/r, B TO Bpems KAk Ha KoHel, 2020 roAa cOCTABAIA 3,6% r/T

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



f[oc3aKynKu: AOAS OKTUBHbBIX YYOCTHMKOB FrOC3AKYMOK YAMBUTEABHO
NOCTOSHHA (28%), a BoobLLE TaKOM OnbIT eCcTb Y 43% MCbH

OnbIT ydacTus MCbB B rocsakynkax

/2% 79% .
~ 28% 28%
2018 2019 —
T QU

15%
N
N

PaHee 30 MOCAEAHWMN TOA

FOC30aKYMKM MHTEPECHbI CTABDUABHO MeHee TpeT MCB 13-30 HEBBICOKOM MAPXKXMHOABHOCTM

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research 17



foc3akynku: OBOLLME NPUYMHBI, MO KOTOpbIM MCB He

YHACTBOBOAM B TOC3AKYINKAX

MpUYUHBI NO KOTOPbIM HE YHACTBOBAAM B FOC3AKYNKAX
(cymma He pasHa 100%)

BbICOKMM YPOBEHb LLEHOBOM KOHKYPEHLLMM, KOTOPAS
MPUBOAMT K O4EHb HU3KOM LLEHE 3AKYMKM

HeoBXoAMMOCTb OMAQTE OBECNEYEeHUSs 3AIBKM U
KOHTPQKTA

Ham npoCcTo He MHTEPECHbI TOC3AKYMKM

CAMLLKOM CAOXHQOS MPOLLEAYPA MOATOTOBKM TEHAEPHOM
AOKYMEHTALMM

KoHKypCbl pa3paboTaHbl TOK, YTOObI B HUX MOBEXACAM
OMpeAEAEHHbIE KOMMAHUM

Apyrme npUyYmHbI

m 17%
N AN 74

N NN, 31%

'.\m
= N 19%
N 17%
= 1%

21%
21%

MCEB, paHee y4YaCTBOBABLLIME B FOC3AKYMKAX M T€, KTO HE YYOCTBOBOA HMKOTAQ, AQKOT COBEPLLEHHO PA3HbIE OLLEHKM

MPEMIMHAM OTKA3A

no

MCEB, nmetoLme onbIT Y4ACTUS OTMEHAIOT BbICOKYIO KOHKYPEHLMIO M HEOOXOAMMOCTb OBECTEYEHMS 3A9BKM, O HMKOTAQ HE
Y4YQCTBOBAOBLLIME BBIAEASIOT MPEAONPEAEAEHHOCTb KOHKYPOB KOK OCHOBHOE MPEnsTCTBME

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



foc3akynku: OTAMYAOLLMECSH MPUMYMHBI, MO KOTOPbIM MCbB He

YHACTBOBOAM B TOC3AKYINKAX

MpPUYMHBbI NO KOTOPbIM HUKOTAQ HE YHACTBOBAAU B
roc3akynkax

(Cpeam TeX, KTO HE YYOCTBOBAA HUKOTAC, CYMMA HE
pasHa 100%)

sssomser oy s o yiccrve NN >

MO3BOAAET MPOUHMMATL B HMX YHACTMNE °
HaLL BU3HEC CAMLLIKOM MOA AAS _ 17%
Y4OCTUA B TOC3AKYMKOX °

MNPy 30KyNKAX MPEABIBAIIOTCS O4EHb

XKECTKME KBOAMCDOUKALMOHHbIE - 7%

TPebOBAHMS

Ham He MOHATHO, KOK MPUHUMATL B - %
HUX y4acTme °

MpP1YUHBI NO KOTOPbLIM HE YH4ACTBOBAAM B FOC3AKYNKAX
nocAaeaHue 12 mecsaues
(Cpean TeX, KTO paHee y4aCTBOBAA, CYMMA He pasHA 100%)

feteivamnnai NN NN

TpeboBaHMA
Rismdidmdommr NN\
T posorronaaveeo . TR 4

AQAbHEMLLIETO Y4aCTUA

Cpok onAQThl ycA/\cz//[rsliABA//\\ﬂeTCﬂ CAMLLIKOM W 19%

*  BOAbLUMHCTBO MCB, HUKOTAQ HE MPUHUMOIOLLIMX YHOACTUE B FOC3AKYMKAX, MPOCTO HE MOTYT 3TOFO AEAQTh M3-30 CNeLMdOMKM

Ou3Heca

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



foc3akynku: Ase Tpett MCB CYMTAIOT, YTO TOC3AKYMKM MPOOXOAAT
4ECTHO MAU C HE3HAYUTEAbHBIMM HAPYLLUEHUIMM

OueHka MCB cdhepbl roc3akynok
(Cpeam TeX, KTO yHOCTBOBAA)

B [ OC30KYMNKM MPOXOAST B H€CTHOM
KOHKYPEHTHOM OTBOopE

B cdoepe roc3akynok
MPUCYTCTBYIOT HE3HAYMTEAbHbIE
HOPYLLEHMUS

B Coepa roc3akyrnok NOAHOCTbIO
AOAABCHPULLMPOBAHA

65%

B 30TPYAHSAOCH OTBETUTb

=  3ayactyro MCB BOCMAPUHUMMAOIOT MPOLLEAYPY HEYECTHOM M3-30 HEMOHUMMAOHMSA YCAOBMM YYOCTUA M TOHKOCTEM OTAEAbHbIX
TEHAEPOB

NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research 20



foc3akynku: Bce meHblue MCBb otTmeyatoT HapyLUeHMS
MNPOLLEAYPbI TOC3AKYMOK

C KOKMMU BUAGMU HAPYLUEHUK NPOLLEAYPbl FOC3AKYNOK
cTaAkuBaAucb MChH
(Cpeam TeX, KTO yHOCTBOBAA)

TexHunyeckme Tpe6OBOHVIﬂ 3AKA34YMKA M3AMLLHE OTPAHMYMBAIOT I —
Bb|60p OprOHl/BCILLl/Il;I DA

AP PUAMPOBAHHOCTD TOC3AKA34MKA B PE3YAbTATAX TOC3aKY MKM 3%
(o]

OFpOHl/I‘-IeHI/Ie Mo BpeMeHN MCINOAHEHMA 3AKA3A EEE—— |7
(

OrpaHm4yeHmne AOCTYNA K ODOPMAEHMUIO U MOAQHE 3A9BKM E— | 57
(o}

HeAOoMnyCK K YHOCTUIO B TOPIaX M3-30 OOBEKTMBHO I

HE3HAYUTEAbHbIX HOPYLUEHMMA I | 5%
KoppekTtnpoBKA YCAOBMM 3AKA3A MOCAE ODOBIBAEHMS E—
noGeAmTeAs 57,
YKAOHEHKE rOC30KA34YMKOB OT MOAMUCOHMSA OKTOB 7%
Apyroe  ———
(o}
0% 10% 20% 30% 40% 50%

m2018 =2019 m202]

= [lo4TM KOXKAbIM TpeTU MCB oTmedaeT M3AMLLHME TPEOOBAHMS 30KA3YMKOB B KOYECTBE ONPAHMYEHMS YHOACTHMKOB B TEHAEPAX

NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research
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[TonaoxeHme 1. 410 13 cebq NPeACTABASET MHAEKC RSBI

= Y710 nokasbiBAET:. 3OMEPIET AEAOBYIO OKTMBHOCTL B cermeHTe MCBb.
ABAIETCH ONEPEXAOLLIMM MHAMKATOPOM CUTYALMU B DKOHOMMKE PP

= Kak 4yuTtaTtb: 3Ha4YeHme mHAekca Bbille 50,0 M. CBMAETEABCTBYET O
POCTE AEAOBOM AKTUMBHOCTH, HMXKEe 50,0 N. — 0 ee CHMXKXEHMM

[Noumep: MHaekc RSBl B mapte 20211. HOXOAUTCS BbilLie 50 MyHKTOB,
YTO YKQ3bIBAET HA POCT AEAOBOM QKTMBHOCTH B cermeHTe MCh

= Kakas nepuoAUHHOCTb U UCTOPMUSA: BbIXOAMT C mapTa 2014 r. C 2020
[OAQ  POACCHUTLIBAETCH EXEeMECIYHO, nyobamkyerca 20 YMCAQ
CAEAYIOLLETO Mecaua. POHeEE pACCHYUTLIBOACSH EXEKBAPTAABHO

OELS

= Koppeasuus RSBI c BBIl cocTtasaseT 70%
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[ToMAOXKEHME 2. PAKTMYECKME 1 OXKMATEMbIE 3HAYEHMS
KOMMOHEHT nHaekca RSBl 3a doespanb 1 mapt 2021 .

RSB RSB RSBI RSBI RSB| RS| RSB .. RSB
<~  MUKPO- MUOAbIN CpeAHNN ccbepo o XXeHCKoe
06LLI.MM TOPIrOBAA NMOOU3BOACTBO MOAOAEXKHbIN
OusHec OusHec  OusHec YCAYT npeAnp-so
dakmieckoe MAPT 33,0 26,2 38,3 42,2 32,0 34,6 32,8 36,8 33,2
SHOMCHWME  pespaas 28,9 24,1 31,4 39,7 27,4 31,6 28,5 34,8 28,1
Mpoaaxm
Oxincemoe MAPT 56,0 55,1 57,2 55,5 54,7 55,2 58,2 64,9 58,4
SHOUCHWME  pespaas 53,3 50,3 54,2 62,5 51,6 54,5 54,5 60,8 52,2
dakmieckoe MAPT 48,8 45,7 51,2 53,1 48,6 50,4 47,6 50,9 50,0
SHOUCHME — pespans 46,9 428 50,7 50,3 48,1 47,6 44,7 45,7 48,1
Kaapbl
Oxncemoe MAPT 58,3 57,1 59,9 57,5 56,2 61,5 58,2 64,2 57,8
SHOMCHWME  peppaab 55,8 53,2 58,0 59,1 55,2 56,5 56,0 59,4 54,5
dakmieckoe MAPT 54,8 48,4 59,4 65,4 553 58,8 51,0 55,9 59,0
KpeanTtbl HaYeH
SHOUCHWME  pespaas 58,3 48,9 65.7 71,1 61,1 62,5 51,3 58,2 63,2
dakmieckoe MAPT 53,7 48,7 58,1 58,8 53,9 55,6 51,8 56,6 53,0
SHOUCHME — pespanb 53,6 46,1 60,2 613 53,9 59,7 48,2 53,4 52,9
MHBECTULIMM
Osncemoe MAPT 61,6 58,7 64,3 63,8 62,0 62,4 60,3 66,1 59,4
SHOMCHWME  peppaas 61,7 57,6 66,3 62,5 59,5 66,6 60,3 62,1 59,1

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUAACMMU Bbl CMOXKETE O3HAKOMMTBCSH HA CTPAHMLLE HALLIETO
camTe:

https://www.psbank.ru/Business/RSBI

‘| OG6LL{EPOCCUWCKAA OBLLIECTBEHHARA OPTAHM3ALIMA MAJIOTO M CPEAHEMO NPEANPUHUMATENTLCTBA


https://www.psbank.ru/Business/RSBI

