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UHaekc Onopbl RSBI

Pe3yAbTaThbI 30 AeAOBOU AKTUBHOCTH
aHBapb 2024 roaa MAAOIro U CpeAHero
OusHeca

Pespanb 2024 @ RSBI | ?NUéELess




UHAekc RSBl nokasbiBaeT ycuAeHue AeAoBon aktuBHocT MCI
AO UCTOPUYECKU BbICOKOIO YPOBHS

AnHamuka mnHaekca RSBI v BB PP
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McTouHmK: NMCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPUM, Magram Market Research, MOP



= OCHOBHOM APOMBEP POCTA MHAEKCAO —
MNOBbILLEHNE KOMMOHEHTbI [MTPOAQXKM

[MTOOAQKM: KOMMOHEHTA PE3KO BbIPOCAQ,
BNEPBbIE 30 MOATOAC BOAM3U HEUTPAABHOM
30HbI 30 CYET MO3MUTUBHbBIX OXKMAOHMM
oum3Heca

Kaapbl: HEMHOTO CHM3UAQCH M3-3a BoAee
CAEP>XAHHbIX MAQHOB MO HOMMY B
YCAOBUIX AEOUMUMTA KOAPOB, OCTAETCH B
30HE YCTOMYMBOIrO POCTA

KpeAmnTbl: TOKXKE B OOACCTM YBEPEHHOTO
POCTJ; HE3HAYUTEABHOE CHUMXKEHME
OTPOXKAET BAUSHME BbICOKMX CTABOK

MHBECTMLLMM. AKTUBHOCTb MO-MPEXHEMY
BbICOKQS ODAQroaaps ontmmmsmy MCI1 B
HA4YOAE TOAQ

McTodHmk: MCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research

UHAekc RSBI B sHBaApe BbilLe, 4YeM B MPOLUAOM Mecsue
U FTOA HA3QA

N3meHeHHe nHaeKkca RSBl M ero KOMNOHEHT, B MYHKTAX
M3meHeHne mecaL, K mecsLly
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3aMEeTHOE YAY4LUeHne KOMNOHeHTsbI NpoAaxu obecne4vmamn
TOProBASl U CEKTOP YCAYr

= KOMMNOHEHTA [POAOXKM BOCCTAOHOBMAQCH MOCAE CMNAAQ B AeKABPE, OKA3ABLLMCb HO MUMKOBOM YPOBHE C
aBrycta 2023 roAQ. BblIpO>XKEHHbIM POCT Y TOPTrOBAM M CAoEPbl YCAYT HO OOHE YCTOMYMBOIroO Crpoca

" BbIpOC OMNTMMM3M: OXMAQIOT POCTA BbIPYYKM TPETb OMPOLUEHHBIX — MOKCUMYM 3A MOATOAQ. OAHAKO
OAKTMHECKAN CUTYALMSA MO-MPEXHEMY CAEPXKMBAET POCT KOMMOHEHTHI

= BriepBble OXXMAQHUMA MCIT NpAKTMYECKM COBMAAM C DAKTMHECKMMUM MOKAZATEAIMM, YTO YKA3bIBAET HA
BbICOKMM YPOBEHb OMPEAEAEHHOCTM BEAEHMS OM3HECA

Aoasa MCb, OTMeTHBLUUX POCT U NAAEHUE BbIPY4KH

RSBI NMpoaaxu
(OTMeHaIoTCa PAKTUHECKME U OXKMAOEMbIE M3MEHEHMUA MOKA3ATEAS)
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PocTt nporHos
COoKpdalLLLEHWE MPOrHO3



[OTOBHOCTb NPEeANPUHMMATEAEN K HOUMY OCTAETCSA BbICOKOU

= KoMNOHEHTA KaApPbl OCTAETCS B ODAACTM YCTOMYMBOTO POCTA

* HeOOAbLLOE CHMXEHUE OBOYCAOBAEHO YXYALLIEHMEM OXMAOQHUM, HYTO OTPAXKAET AEOMUMT KAAPOB: 6%
KOMMQAHMMU, MOKCMMYM 30 3 MEC., OXMAQIOT COKPALLEHMS LUTATA; A0 28% COKPATMAACH AoAad MCII,
NAQHUPYIOLLIMX PACLUMPSATb LUTAT

= PAKTUYECKMM HOEM TAKXKE BOAEE CAEPXKAHHbBIM, YEM B AEKADBPE: PACLLUMPIAM LLUTAT TOABKO 12% KOMMNOHMIA
— 3T0 MMUMHUMYM C BecHbl 2023 1. Bnpodiem, a0 17% (-4 n.M. 30 MECHL) CHM3MAQCH U  AOAS
NPeANPUHUMATEAEN, COKPALLLABLLIMX COTPYAHMKOB

Aoasa MCB, 0OTMETUBLUMX POCT U COKPALLLEHUE NEePCOHAAA

RSBI Kaapbli
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MCI1 no-npeXxHemy NpeAbABASIOT CNPOC HA 30UMbI, HO BbICOKKUE
CTABKU HAYUHAIOT CAEPXUBATb KPEAUTHYIO AKTUBHOCTDb

= KOMMNOHEHTA KpeAMTbl OCTOACCH B 30HE YBEPEHHOTO POCTA
» POAKTOPOM HEDOOABLLOTO CHUMXKXEHMUS KOMMOHEHTbl CTOAO YBEAMYEHME AOAM KOK MPEANPUHUMATEAEN,
MOAYYMBLLMX OTKA3 B KDEAMTOBAHMM, TOK U TEX, KTO HE YBEPEH B OAODPEHMM 3AMMA

* 30MHTEPECOBAHHOCTb B MOAYYEHMU KPEANTOB MMEIOT 39% MCI1, 4TO BOAM3U MMKOBBIX YPOBHEM 30 2 TOAQ

RSBI KpeauThbi AVHOMUKA CNpPOCA HA KPpeAUT

O AmHomumka cnpoca MCIT Ha KpeArTbl
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McTodHmk: MCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research



YpoBeHb 0A0BOpPEHUU TPETUU MECHL, NOAPSA ocTaeTcay 72%

= OBbeM YAOBAETBOPEHHOIO CMNPOCA HA KPEAMUTbl 30 MECHLL YYyTb CHM3MACH, AO 31%, 30 cyer
COKPALLLEHUA AOAU YXKE UMEIOLLLMX KpeanT (A0 12%). MpoueHT MCI1, NMOAYYMBLLUMX OAOBPEHME HOBOTO
30MMA BbIPOC A0 18%, MCTOPMYECKOTO MAKCHMMYMA

= AOAS KOMMAHMM, MOAYHYMBLLIMX OTKQA3bI, BBIDOCAQ 30 MecCdL, HA 1 M.M., A0 7%, MOKCMMYM 30 3 mecauq.
Tak>xe Briepsble C CeHTIOPA 2023 roAd A0 2% BbIPOC MPOLLEHT HEYBEPEHHbIX B OAODPEHMM 3AMMA

= AOAS OAOBPEHMM OCTAAACH HA YPOBHE 72%, Y MAKCUMYMOB C HOYOAQ HOBAKOAEHMIA

OTHoweHne MCB K AOCTYNMHOCTU KPEAUTOB AoAst 0A0BPEHMI HA 3ASABKU NO KPEAUTAM K YUCAY UX
3a nocAeaHue 3 mecaua NOAQBLUNX

—0— AOA OAOOPEHMIN K MOAOBABLLMM 3Q5BKY HO KPEAMT

B [TOAYYUAU KDEAMT B
OTYETHOM MEPUOAE

H r
B He 0AOBPUAM B OTYETHOM Cpeanee 3a 3 roaa

nepuoae
Y>Xe ectb KpeAnT

73% 72%
B He MbITAAMCb MOAYYMTb, T.K.

31% 30% HET YBEPEHHOCTH B
OAODBPEHUM KpEAMTA
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McTodHmk: MCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research



Bce 6oAbue MCI1 He roToBO OpaTh KPpEeAUTbI U3-30 BbICOKUX

CTABOK

Aoasa MCI, He roToBbIX O6paTb KPEAUTbI U3-30 CTABKMU, U KAIOYEBAs cTaska LLb

= AOAS TEX, KTO HE 3AMHTEPECOBAH B KPEAMTE M3-30 BbICOKMX CTABOK (ALL) ===KaAtlo4eBas ctaska LB, % (ML)
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= Aoad MCI1, He 3AMHTEPECOBAHHBIX B MOAYHEHUM KPEAMTA M3-30 BICOKMX CTABOK, B 9HBAPE MPEBLICUAC
20%, OOHOBMB MUKM 30 MOATOPA rOAQ. CHUXEHME B HOADPE-AEKABPE, OKA3AAOCH AOKAABHBIM K BbLIAO
BbI3BOHO, CKOpPEE, BCIAECKOM AEAOBOM AKTMBHOCTM B KOHLLE FTOAQ

" Y4yutbiBOa MCTOpUIO 2022 road, HEraTMBHOE BAMSHME XecCTkon AKIT HO CnpoC HA KPEAMTbl MOXET

YCUAUTBCS B OAMXKAULLIME MECSLIBI

NcTouHMK: TICB AHOAUTUKA, AHOAUTHMYECKKMM LLeHTPp HAPK, Magram Market Research, LLb



MNo3suTUBHAS AMUHOMMKO MHBECTULLUOHHOM OKTUBHOCTM
COXpaHsAeTcs

= KOMMNOHEHTA MHBECTULIMM OCTAOAACH HO YPOBHE AEKADPA, B 30HE CMABHOIO POCTA
" YAYHLLMAMCb OXXMAQHMA: MAQHUPYIOT pacLumpermne busHeca 31% npeAnpuHUMATEAEN ( +2 M.MN. 30 MeCHLL)
— 3TO BOAU3M UCTOPUMYECKOTO MOKCUMYMA

= POKTMYECKME MNOKA3ATEAM MHBECTAKTMBHOCTM B SHBAPE, HAMPOTMB, YXYALLMAMCb HQ COMOCTABUMMYIO
BEAMYMHY: 22% MCI1 (-2 n.M. 30 MEC.) OCYLLLECTBAIAM BAOXKEHMS B OM3HEC NPOTUB 8% TEX, KTO MX COKPALLLAA

Aoasa MCB, 0OTMeTUBLUUX POCT U COKPALLL,eHUE UHBECTULUMU

RSBI UHBeCTHLUMU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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B sHBape nHaekc RSBl 3ameTHO noBbICUACSH B cchepe TOProBAU

= APAOMBEPOM POCTA OKTMBHOCTM B TOPIOBAE CTAAO 3HAYUTEABHOE YAYYLLEHME CUTYALMM C MPOAOXKOAMM,
KAK dOAKTUMHECKMMM, TAK U OXXKMAQEMbBIMM B YCAOBUAX MOBBILLIEHHOTO CMPOCA HA MNPOAYKLUMIO HO ADOOHE
YXKECTOYEHMI CAHKLMM, YCTOMYMBOCTM KOHEYHOTO Crpoca. B cdoepe yCAYr MHAEKC B BOAbLLEN CTEMNEHU
BbIPOC 34 CHET OMTUMM3IMA MNPEANPUHUMATEAEM B HOCTM COBITA

* HAEKC MPOM3BOACTBA, €AMHCTBEHHbIM, HEMHOITO CHM3MACH. OCHOBHbIM COAKTOPOM CMNAAQ BbICTYMMAO
yXyALLEeHME GOAKTMHECKOM CUTYALMM C NMPOACXKOAMM

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
+0,6 +3,4 -0,5
pocT — Cdoepa ycayr ——Toprosas —MpOU3BOACTBO

57,1

56,9
P /\/‘ 53,8

50,0”. T e i’ <l N """"""- -----------------------------------------------------------
cnaa o o o o s T < C T = = v o o o a > T < [ T = = v o
T 0] = X o) O T [0) O Q X (@) 0) T
> 8 g < g SX2 SXQ < 8 O T 4 = ¢ g I = % % < 8 O T 4 w

2022 2023 \2024\
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UHAEKCbHI MO BCemM pasmepam 6usHeca B SHBAPE BbIPOCAU

= RSBl cpeaAHero Om3HeCa AOCTUI UCTOPUYECKOTO MOAKCMMYMA. B cpeaHem cermeHte HADAIAOAACH
NEPEXOA B 30HY POCTA KOMMOHEHTbLI [IPOACXK, O TAKXE 30METHOE MOBbILLEHME KAAPOBOW AKTMBHOCTH

= POCT MHAEKCOB MAAOIO 1 MUKPOBU3IHECO ObIA DOAEE CAEPXAHHBIM. B MUKPODM3HECE HETATMBOM CTOAO
YXYALLEHME AOCTYMHOCTM CPUHAHCUPOBAHUE, O B MAAOM — DBoAee cAaaboe COCTOogHMe cCObITa m3-30
BbICOKOM AOAM PECMOHAEHTOB B Cdbepe NPOm3BOACTBA

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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McTodHmk: MCB AHOAUTUKA, AHOAMUTUYECKMM LeHTP HAPU, Magram Market Research



Tekywmn ypoBeHb KAIOMEBOU CTABKM HEratMBHO BAMSIET HA
UHBECTULUMUOHHBbIE NAAHbI MCI1, ocob6eHHO cpeAHero busHeca

MoBAMAET AU TEKYLLUN YPOBEHDb KAIOYEBOM CTABKU B 16% HA MHBECTMLMUK Bawlen KOMNAHUM B 3TOM roAy?

HeT, Mbl MPOAOAXKMM
MHBECTMPOBATb B TOKOM XKe 61%
MAM DOAbLLEM ODBbEME

42% 42%
{_1_\
AQ, Mbl COKPATUM 31% 32%
50% 0BbEM MHBECTULLMIA 26%
24%
21%
16%
A 14%
i - I I I =
AQ, Mbl HE Byaem _ -
HeT, Mbl HE COBUMPAAMCH UHBECTUDOBATH Mukpo Maabim CpeAHU
MHBECTUPOBATH B STOM
roOAYy

= [loyth Tpetb MCIT HaOMEPEHBI MHBECTUPOBATL B PA3BUTUE BM3HECO B MOAHOM MAM COKPALLLEHHOM Obbeme
*  VHBECTMUMM CPEAHETO BU3HECO BOABbLLE APYIUX 3ABUCAT OT YCAOBUIM KPEAMTOBAHUSA — 42% AMOO HOMEPEHDI
COKPQATUTb OObEM BAOXKEHMMU, ADO HE MHBECTMPOBATL MPM TEKYLLLEM CTABKE

McTounmk: NMCBb AHaauTmka, Magram Market Research 12



CTAHAQPTHbIN CPOK OKYNAEMOCTU UHBECTULUUU AAS OM3Heca — 1-3 roaa

Kak Bbl cunTaeTe, Kak 6bICTPO OKYNATCS BALUM MHBECTULUN? (CPEAU TeX, KTO NAGHUPYET UHBECTUPOBATL B 2024 roAy)

boaeel0 AeT

10 AeT MeHee 1 roaa
>3% 50%
° 47%
35%
19%  20% 22%  21%
7%
I I%% ] I I“%
1-3 road Toprosas [POM3BOACTBO Cdoepa ycayr

= boaee 75% MCIT CYUTAIOT, 4TO MX UMHBECTULIMM CMOTYT OKYMNUTLCH B TedyeHue 1-5 AeT. [pr 3TOM MOAOBMHA

KOMMOHUM CYUTAIOT, HTO MX BAOXKEHMS OKYNaTCa 3a 1-3 road

* bBusHec B cdoepe MpPOM3BOACTBA HYALLLE OKYNAET CBOU BAOXKEHMSA B TEYEHME 3-5 AET, 4TO MOXXET ObITb CBA3AHO

C DOAEE HU3KOM MAPXKXMHAABHOCTBIO

McTounmk: NMCBb AHaauTmka, Magram Market Research



CpeAHU BU3HEC paccYUTbIBOET HO POCT CBOEro MacliTadda, 4To NOATBEpPXAQEeT
OKTYOQAbHOCTb BblA€A€HUsl KaTeropun MCI+ AAfl GbICTPO-PACTYLLUX KOMMAHUM

pasmep KOMMNAHUM CYLLLECTBEHHO YBEAUYMTCS)

Bce MCTI 38% 62% 549 56% 60%
. o
MKPO 31% 69% 30% 34%
25%
15% 177
OAbIM 40% 60% 10% I

Cpewi BceMCT Mwpo Mo Cpeanw

®AQ mHert H1roa 3roaa ®5aeTum Bonee

A%40%

= CpeAHUr BM3HEC OXMAQET POCTA PAIMEPOB KOMMAHMKM B DOAEE PAHHEWM NEPCNEKTUBE. DTO MOXET ObITb
OOYCAOBAEHO HOAMYMEM MEHEAXKEPOB B YMNPABAIIOLLLEM COCTABE M CTPATENMIM POCTA

" MUKPO U MAAbIE MPEANPUATUA MPEUMYLLLECTBEHHO HE OXMAQIOT ObICTPOroO POCTA PA3IMEPOB CBOETO
OusHeca

McTounmk: NMCBb AHaauTmka, Magram Market Research



MCI cTaAu YyaLlLe MHAEKCUPOBATb 3APNAATbI COTPYAHUKAM

CYI.LLeCTByeT AU B Baweun komnaHuu NPAKTUKA MHAEKCAUUU 3ApNAAT COTpYAHMKOB?

67%
63%
.
54%

47% Z
%
% 27%
% 12% 119 147% ,
% % 10% 9% 7% 79 - Z
7 a1 ZL %

AQ, PA3 B TOA MAM HALLLE AQ, pa3 B ABA ToAQ AQ, pa3 B TPU TOAQ UAM  HeET, TOKOM NP AKTUKK HEe
pexe cyLLecTByeT

aHB.21 HB.22 BMap.23 EgHB.24
= Ha dooHe yCcKOpeHUI MHAOAILMM DU3HEC CTAA HYALLLE NOBbILLIATb 3APMNAQThI

= HEeMHOro BbIPOCAO AOAf TEX, KTO HE WMHAEKCUPYET OMAATY COTPYAHMKOM. BEpOosTHO, 4ACTb
NPEANOYUTAET AEAATb PA30BbIE BbINAATLI MAM MPEMMM

McTouHmk: NMCBb AHaauTka, Magram Market Research, HAPU

MCIT



Mpu MHAEKCALMKU 3apNAAT, OM3HEeC YauLe UCNOAb3yeT KO3hdULUEHT, OTAUYHBIU
OT 0PUMLUAABHOIO YPOBHSA UHPAALMU. NIPU 3TOM OH MOXET GbITb KAK BbilLEe, TAK U
HUXXE 3TOro YPOBHS

MpuBA3AHA AM MHAEKCALMS 3APNAAT COTPYAHMKOB K 3HAYEHUIO HackoAbko 6bIAQ NPOUHAEKCUPOBAHA 3APNAATA MO UTOFrAM
YPOBHS UHDAALMU B CTPAHE? (CpeAU TeX, KTO HHAEKCUpyeT NPOLUAOro roaa? (cpeaAm Tex, KTo MHAEKCUPYeT HA %, He
3apnAdaThbl paAs B rOA M YaLle) NPUBA3CAHHbIK K YPOBHIO UHCPAALLUMK)
67% 69% 36% ]
61% [ A v
// 80% o vemng log (2222222222222 3%
/ ' 30% _ 80%
33% 31% % 44% —
/ 4% - (0%, iz 52%
40%
/ 34%
o A 20%
AQ, 30PNAATA MHAEKCUPYETCA HEeT, 3apnAATa MHAEKCHPYETCH V////////////ﬂ 24%,
TOYHO B COOTBETCTBMM C HO % He MPMBA3AHHbIM K YPOBHIO 1%-5% 30%
YPOBHEM MHADAALMNM MHAD AL 44%,

AHB.21 AHB.22 @Bmap.23 B gHB.24

= [lo utoram 2023 roaa 80% nNpeAnPUHUMATEAEN MPOUHAEKCHUMPOBAAM 3APMAATY COTPYAHUKAM DOAEE YeM
Ha 6%
= Aub TpeTb MCI1 MpmB3bIBOET MHAEKCALMIO K MHODAALMM, 4YTb ODOABLLIAS AOAS — B CPEAHEM DM3HECE

McTounmk: NMCBb AHaauTmka, Magram Market Research 16



busHeC CTAA NMAATUTDL NOOLWWPUTEAbBHbIE NMPeMUU HALLEe, BEPOATHO, AAA
CAEPXNUBAHUA POCTA 3APNAAT B KOMNAHUU

Cyuw,ecTByeT AU B Bawiei KOMNAHMK NPAKTUKA BbINAATbI NPEMUIH COTPYAHUKAM?

9HB.24 73% 27%
HB.22 67% 33%
qHB.21 65% 35%

B Ao Hert

\KTK YACTO COTPYAHUKU NOAYHAIOT NpeMun? (CpeAM TeX, KTO BbINAQYUMBAET NPEMUU)

/ 18%

15%

14%
9% 10%
6% 6%
4%
1% 2% -
OAMH PA3 B TOA ABQ pA3Q B rOA Tpowm pA3a B TOA HYeTbipe pa3a B roa  Halle, 4em 4eTblpe pasa

B FOA
qHB.21 [@A9HB.22 M gHB.24

McTounmk: NMCBb AHaauTmka, Magram Market Research



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMOHEHT MHAEKCA RSBl 30 Aekabpb 2023 1. 1 gHBAPDL 2024 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSB RSB
OGLWMUIA  MUKPO-  MOAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO Cpepa  MOAOAEXHBIM  XXKEHCKOE
OusHec OwumsHec  OBu3Hec YCAYT npeaAnp-so

Bakmeckoe THBAPS 42,8 39,5 43,9 52,6 46,0 37,0 43,4 51,9 44,5

SHOUEHME L\ ekabBpb 43,0 37,8 48,4 45,5 38,7 47,4 44,8 50,9 42,9
Mpoaaxm

Oxacemoe "HEAPD 55,7 60,0 49,7 58,8 58,7 46,9 58,7 64,4 55,7

3Ha%eHne AEKABPb 43,2 43,1 41,5 49,0 39,5 44,3 46,5 47,1 43,1

PakTmyeckoe THBAPL 47 1 45,2 46,3 57.3 47,9 46,3 46,8 51,2 47 .4

SHAeHUE  \ ekaBpb 47,0 44,6 47,9 53,4 47,5 47,7 45,9 50,1 46,2
Kaapbl

Osacemoe THBAPE 61,2 57,2 63,0 71,5 61,2 61,9 60,8 73,4 59,4

SHOUGHWME  \ekabBpb 62,7 61,4 63,9 63,7 60,9 64,0 63,9 63,4 61,9

Bakmeckoe "HBAPL 60,8 51,7 69,1 69,5 60,7 72,1 53,1 59,4 62,8
KpeanTsbl

3Ha%eHne AEKABPb 61,7 56,8 66,1 66,7 64,3 65,0 57,0 61,0 63,7

Bakmeckoe THBAPE 57,5 53,0 60,5 65,3 58,5 59,8 54,7 62,1 58,7

SHAeHUE  \ ekaBpb 57,9 54,0 61,1 63,2 58,4 63,5 54,1 60,0 57,8
MHBECTMLIMM

Oxacemoe "HEAPE 62,7 60,8 64,4 64,9 64,1 63,5 60,7 65,4 58,7

SHOUeHME L\ ekabBpb 62,1 59,2 64,6 65,4 62,1 65,9 59,9 64,3 59,6

McTodHmk: MCB AHaAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI

‘| OGLL{EPOCCUWCKAA OBLLIECTBEHHARA OPTAHM3ALIMA MAJIOTO M CPEJHEMO NMPEANPUHUMATENTLCTBA
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