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B mapte mHaekc RSBl mepelueA B 30HY CNOAQ B MEPBYIO
o4YepeAb M3-30 COKPALLLEHMSA BbIPYYKM MPEANPUHUMATEAEM

AnHamuka uHaekca RSBI v BBl PP
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" IHAEKC Onyctmaca Cc 53,6 A0 47,7 NYHKTOB, OTPA3MB PE3KOE CHMXEHME AEAOBOM
AKTMBHOCTM MCb

* [IJoeANPUHUMAOTEAM B  MAPTE  OLLUYTMAM  3HAYUTEABHOE COKPALLEHME BbIDYYKM, HO
KAPAMHOABHO HE M3MEHMAM CBOIO KOAPOBYIO M MHBECTULIMOHHYIO MOAUTUKY

McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research



CHU3MAUCH BCE KOMIMOHEHTbI MHAEKCA, HO HMXe 50 MyHKTOB
OKQ3AAACh TOABKO KOMMOHEHTA [TPOAOKM

= KOMMOHEHTA [MpoAGXM YNAAQ HA 11,4 MYHKTOB M3-30 CMAbBHOIO CHMXEHMA KAK dOAKTHUYECKMX
nokasareaem Bblpydkm MCB, TAK 1 OXXMAQHUM

= KoMMNoHeHTbl KpeanTbl M MHBECTULMM 3HAYUTEABHO COKPATUAMCH, HO OCTOAMCH ELLLE B 30HE
YBEPEHHOrO POCTA

= MeHbLLE BCEX MOTEPIAA KOMMOHEHTA KAAPBI, HO MPUBAM3IMACCH K HEMTPAABHOMY YPOBHIO

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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McTovHuk: MCB AHaamTnka, Magram Market Research



KOMMNOHEHTA MPOACXKM OMYCTUACCH K MUHUMYMOM DOAEE YEM
30 TOA

= KOMNOHeHTA MpOAQXM OMYCTUAACH K MMHUMMYMOM C KOHUA 2020 . (31,0 n. B Aekabpe).

= ToanbkO 11% MCB 309BMAM O POCTE BbIPYYKM, O €€ COKpALleHMEe OTMETUMAO 49%
npeAnpuHMMmaTeAen. OXMAOHUI TAKXKE HETATUBHbI: AQAbBHEMLLETO CHMXXEHMS BbIPYYKM XKAYT
47% MCB 1 ToAbKO 20% CYUTAIOT, YTO BYAET AyYLLIE.

RSBI Mpoaaxu Aoaa MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPY4KH
(otmeyatoTcs (bOKTl/I‘-IeCKl/Ie N OKMAJEMbIE MIMEHEHMA I'IOKC13OTe/\$I)
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McTovHuk: MCB AHaamTnka, Magram Market Research



MCB 30H9AM KOHCEPBATMBHYIO MO3MLMIO B OTHOLLIEHMM KAAPOB:
COKPATUAMUCH KOK HOMM, TOK U YBOAbHEHMSA COTPYAHUKOB

= KOMMOHEHTA KAAPbI CHM3MAOQCH K YPOBHIM HOYAAQ MPOLUAOTO FTOAQ, HO OCTAACCH BbiLLe 50 .

= COOBLLMAM OO YBOAbHEHMM COTPYAHMKOB TOABKO 10% MCB, HapawwmBaam wTtar — 8%. B
MNAQHAX HO OAMDKAMLLME MECHLLbI COXPAHAETCH CAEP>XAHHbIM MO3MUTMB, - YBEAUYMBATL LLTAT
nAaHUpyeT 6oabLLe MCB, yem cokpallaTtb, - 15% npotms 9%.

RSBI Kaapb! AoAs MCB, OTMETMBLLMX POCT U COKPULLLEHUE NEPCOHAAT
(oTMedatoTC dOAKTUHECKME U OXKMAOEMbBIE M3MEHEHMUA MOKA3ATEAS)
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McTodHmk: MCB AHaamTrka, Magram Market Research



KomnoHeHTa KpeAnTbl YNAAd K 54 MyHKTAM, MMHUMYM C OCEHMU

2020 .

= KOMMOHEHTA KpeAMTbl CHU3MAACH BoAEEe YEM HA 4 MYHKTA, HO OCTAAQCH B 30HE YBEPEHHOTO

pOCTa

= YAOBAETBOPEHHbIM CMPOC MO KPEAUTAM CHU3MACH K MUHUMYMOM BOAEE YEM 3A TOA, AO

YPOBHS 22%
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NcTouHuk: NCB AHaAmTMKA, Magram Market Research

AOAd YAOBAETBOPEHHOrO CNpoca:
NOAYHYMBLLUE U YXKE MMEeIoLLLUE KPeAUT

B [JOAYYMAM KDEAMT B OTYETHOM MEPHOAE
Yxe eCTb KpeAuT
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Cpeam TeX, KTO ODPALLAACS 30 KPEAUTOM, DOAbLLIE MOAOBMHDI

MOAYHYUNAN OTKA3

= OCHOBHbIE METPUMKM CMPOCA HA KPEAMTbI B MAPTE YXYALLMAMCH: AOAS MCB, MOAYYMBLLIMX
OTKQO3, BbIPOCAQ C 9% AO 11%, a TEX, KTO CMOT NMOAYYUTb KOEAMT, - CHMIUAACH C 13% A0 9%.

= B utore, cpeam 1eX, KTO OOPALLLAACS 30 KPDEANTOM B MOCAEAHME MECSALLbI, DOAbLLIE MOAOBUHDI
(55%) MOAYYMAM OTKA3. DTO MAKCUMYM C CeHTA0PS 2020 T.

AoAss MCb, oTMEeTUBLUUX NOAYHEHUE KPpeAUTd
3a nocAepHue 3 mecaua

B [TOAYYUAUM KPDEAMT B B He 0A0BPUAM B OTYETHOM
OTYETHOM MEPUOAE nepuoae

Y>Xe eCTb KpeAnT B He MbITAAUCH MOAYYUTH
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McTodHmk: MCB AHaamTrka, Magram Market Research

AOAS OTKA30B HA 3ASBKM MO KPEAUTAM K HUCAY UX
MOAQBLUNX

—8— AOAS OTKO30B K MOACBABLLIMM 30SBKY HO KDEAMT

70%

55%



MHBECTULUMOHHAA OKTMBHOCTb MPEAMNPUMHMMATEAEN YYTb
CHM3MAQACH, HO OCTAAQCH XOPOoLLUEN

= KOMMNOHEHTA UMHBECTMLMM CHMU3MAACH, HO OCTOAQCH HA YPOBHE MPOLUAOIO roAd (He
OMYCTUAQCH K 3Ha4YeHMmsIm 2020 1)

= PAKTUHECKME U OXMAQEMbIE TMOKA3ATEAM CPABHIAMCH: 19% MCB  YyBEAMYMBAAO
MHBECTULIMM B OU3HEC, 9% - COKPALLAAO. CTOABKO XE€ MAQHUMPYET 3TO CAEAATH B
DAMKAMLLIME MECHLIBI

Aoas MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM

RSBI UHBeCTULMMH
(oTMEYaoTC GAKTUYECKME U OXKMAQEMBIE M3MEHEHMI MOKA3ATEAS)
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NcTouHuk: MCB AHaamTMKa, Magram Market Research



HeCcMOTPS HA LLIOKK, AKTUBHOCTb MAAOTO U CPPEAHETO
OM3HECOB B MAPTE POCAQ

= JIHAEKCbl BCEX PA3MEPOB BU3HECA MOKA3TAM CHUXKEHME B MAPTE BOAEE YHEM HA 5 MYHKTOB

= B MapTE€ MHAEKCHI MOAOTO M CPEAHETO OUM3HECOB YAEPXXAAMCH BbiLLIE 50 MYHKTOB — HOMM
COTPYAHMKOB BCE €LLE MPEBbLILLAA YBOABHEHUS, KPEAMTbI COXPAHMAMCH HO BbICOKOM YPOBHE,
MHBECTMLIMOHHAA AQKTUBHOCTb MPAKTUYECKM HE CHU3UAQCH

» HOMBOAEE TIKEAOE MOAOXKEHME Y MUKPOBOMIHECA, MMEIOLLLETO HAMMEHbBLLUYIO «MOAYLLUKY
0Ee30MACHOCTU

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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NcTouHmk: NMCE AHaauTrka, Magram Market Research



BOAbLLE OCTAOAbHbIX MPOCEAC CAOEPA YCAYT M3-30 PE3KOTO
CHUXEHMS AOCTYMHOCTU KPEAMTOB

* IHAEKCbI BCEX CAPEP AEATEABHOCTU TAKXKE CHU3MAMCH DOAEE YEM HO 5 MYHKTOB B MAPTE

= BOAbLLIE OCTOAbHbIX MPOCEAT CAOEPT YCAYT M3-30 PE3KOIO CHUXKEHUS AOCTYMHOCTM KPEAMTOB.
MHAEKC B TOPIOBAE OMYCTUACS HMXKE 50 MYyHKTOB BrepBble C SHBAPS MPOOLLUAOTO road

= Mbl OXKMAQEM, YTO B AMNPEAE CHMXKEHME MO BCEM OTPACAIM MPOAOAXKMTCS

AnHamuka uHaekca RSBl no BUAOGM AeTEeAbHOCTHU
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NcTouHmk: NCB AHaAamTMKa, Magram Market Research



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMOHEHT MHaekca RSBl 3a doespaab 1 mapt 2022 .

RSBI RSB RSBI RSBI RSB| RSB RSB RSB| RSBI
o6wui MUKPO- - MAABI - CPEARMA TOProOBAY  MPOW3BOACTBO copepa MOAOASKHBI K oHCKOS
OusHec OusHec  OusHec YCAYT npeAnp-so
dakmieckoe MAPT 31,2 24,7 35,0 44,1 31,0 36,3 27.1 31,3 29,4
SHOMCHWME  pespans 36,6 28,2 43,0 48,5 33,6 44,2 33,2 37,5 38,9
Mpoaaxm
Osincemoe MAPT 36,7 32,9 40,4 39,6 34,6 42,5 34,6 40,1 34,8
SHOUCHME  pespaab 53,9 51,8 56,5 53,8 52,7 55,1 54,2 58,8 55,3
dakmieckoe MAPT 49,1 45,9 52,2 51,5 48,3 52,2 47,5 50,7 48,0
SHOMCHWME  pespans 46,3 44,3 47 4 51,1 47,8 44,7 46,2 49,1 47 4
Kaapbl
Oxncemoe MAPT 53,1 51,1 55,2 54,3 51,4 56,7 52,2 54,0 51,8
SHOMCHWME  pespaas 58,9 55,5 62,5 60,4 58,0 60,3 58,5 62,5 58,6
dakmieckoe MAPT 54,0 49,3 58,1 59,4 56,0 56,7 49,5 54,6 57,9
KpeanTsbl
SHOUCHME  pespaab 58,6 51,4 62,6 74,4 58,2 65.1 53,5 57,6 62,6
dakmieckoe MAPT 55,3 50,4 58,5 64,6 55,5 60,7 50,9 56,5 54,0
SHOMCHWME  pespaab 56,9 51,9 61,7 61,0 57,0 59,0 54,9 59,0 552
MHBECTMLMM
Osncemoe MAPT 55,0 52,5 57,1 57,5 53,6 58,5 53,7 56,7 52,9
SHOMCHWME  pespaas 62,2 59,2 66,1 61,2 61,8 62,8 62,2 66,5 59,5

McTodHmk: MCB AHaamTrka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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