NMHpaekc Onopbl RSBI B 4 kB. 2014 ropaa

OCHOBHbI€e BbIBOADI:

MHOoekc penoBoM akKTMBHOCTM B 4 kB. 2014 ropa
NPOAO/IKUA CHMXXEeHUe, (UKCMpys YyCKopeHue cnapga
AesIoBOM aKTUBHOCTU B cermeHTe MCB.

OCHOBHOM BKJlap B cokpauweHue RSBI BHecno napeHue
npogaxk B 4 kB. 2014 roga M HeratuBHbIA MPOrHO3 no
3TOMY nokasartento Ha 1 kB. 2015 ropa.
Mpopomkaetr yxyawarbCA AOCTYNMHOCTb (PUMHACUpPOBaHUA.
MpeanpuHuMaTenmn CcCUYMTaKOT, 4YTO WM CNOXXHO 6yper
nony4ymTtb kKpeautbl B 1 kB. 2015 ropaa.

3HaueHue
MHAEeKca

39,8 n.

: 1

MHBecTULOHHasA aKTUBHOCTb COKpallaeTCAa ABa KBapTaJjia noapsAa.
B otanume ot 3 kB. 2014 r. 6M3HeCMeHbl HE roTOBbl yBeJIMMMBaTb LWITAT MU

nogHuMMaTb 3/n.

NMpeanpuHMMaTennM OTPaXkalwT YCKOpeHue pocta cebecToMMoCcTM M

noAHNMAKOT Ll€Hbl Ha CBOKO NpPOoAYKLIMNIO.

AvHamuka nHgekca RSBI

OCHOBHblEe TeHAeHUMM B CerMeHTe

MCb

Nugekc Onopbl RSBI no mntoram 4 KB.
2014 ropa 6bin 3adUKCMpOBaH Ha YpPOBHE
39,8

poct

n.t, nokasas CHUXEHUNe

oTHocuTenbHo 3 kB. 2014 rona (46,0 n.). 46,0

2710
yCKOpeHue najeHus AenoBON aKTUBHOCTU
B cermeHTe MCB.

Bce OCHOBHblIE KOMMOHEHTbl MHAEKCA

nossonseT KOHCTaTUpoBaTb

npoOAEMOHCTpUpOBaImn CHWXeHue cnaa 3KB. 14

3HayeHnn B 4 kB. 2014 roaa u HaxoaATcs

50,0M [==========---sommsooomsoooee

4 KB. 14

Wctounnk: PSB Research, Magram Market Research

HUXe YypoBHA B 50 n., 3a WCK/OYEHUEM

COCTaBNAOLLEN, CBA3AHHOW C KaapaMu.

Hanbonbwnin BkNag B COKpalleHMue Mepnoa RSB Mpoaasn  Kaaps!
Nupoekca Onopbl RSBI BHecnu [Mpogaxwu.
DTOT KOMMOHEHT noKa3as MaKCuMalsbHoe 3kB.14 46,0 56 S
CoKpalleHue. MpeanpuHuMaTenu 4B 14 39,8 55 e

OLLYLLANN CHUXEHME BbIpYYKU B 4 KB. U
NMPOrHO3UpYOT MageHune nokasatensa B 1
kB. 2015 roga.

MpogonxaeT yxyawatbcs JOCTYNHOCTb
¢duHaHcupoBaHus. lMageHue UHAHCOBBIX
pe3ynbTaToOB B KOMMaHWUAX YCWUIMBAET MX
noTpebHOCTb B KpeaAWTOBaHMKW, OA4HAKO B
otimymne ot 3 kB. 2014, B 4 KB.

JMHaMVKa OCHOBHbIX KOMMOHEHT nHAekca RSB

[JoctynHocTb [oTOBHOCTb K
$VHAHCMPOBaAHNS  MHBECTULUAM

43,3
38,8

Mctounmk: PSB Research, Magram Market Research

poct

npeanpuHUMaTenu KOHCTaTUpPYIOT 50,0n 46,3 46:0 45,6 46,8

BO3HMKHOBEHME 3aTpYAHEHUN npu
noslydeHnn Kpeamta M cuMTaroT, 4Tto B 1
KB.
CNOXHee.

MHBECTULIMOHHASA cocTaBnsowas cnaa 3KB. 14

NnpoAeMOHCTpMpoBana HanMeHbllee
CHMXeHune. OpaHakKo HKU3Koe 3HaudeHue

15 ropa 310 6ymer caenatb ewe

AvHamnka nHgekca RSBI no otpacasm

495 39,8 39,7 39,5

4KB. 14
NHpekca OI'IOpr RSBI EToprosis M Komnosuthbii W Cdepa ycnyr Mpon3BoacTBO

WcTouHuk: PSB Research, Magram Market Research

3TOro nokasaTtens Habnwganocb M B

npu d)Ole/IpOBaHVIl/I MHAEKCA Mbl CKOPPEKTUPOBaaN NOAX0A K pacyeTy KOMMNO3NTHOIO 3Ha4eHNA: paHee NTOroeBoe 3Ha4eHne nokasaTte d

paccyMTbLIBaNOCh MO 9 KOMMOHEHTaM (CM. CCbLAIKY), MO UTOraM 4 KB. 2014 ro/a pacyeT NpoBe/eH Mo YeTblpeM KOMMOHEHTaM (CM. CCbIIKY).
3HayeHune NHAEKCOB 3a 3 KB. 2014 rOAa NPUBEEHO COr/IaCHO HOBbLIM NOAXO0AaM K pacyeTy.


http://psbindex.ru/%D0%90%D0%BD%D0%B0%D0%BB%D0%B8%D1%82%D0%B8%D1%87%D0%B5%D1%81%D0%BA%D0%B0%D1%8F%20%D0%B7%D0%B0%D0%BF%D0%B8%D1%81%D0%BA%D0%B0_PSBI.pdf

npeablaywem kBaptane, GUKCUPYs KpaHe  Jil e ch e L s R ey e e R e e

HU3KYKD  WMHBECTUUMOHHYKD  aKTUBHOCTb
MCB.

EQMHCTBEHHbIN KOMIMOHEHT, KOTOpbIN
CoxXpaHseT 3HadeHue Bblwe 50 n., T.e.
dukcnpyetr oTcyTCTBME cnaga, - 3TO
Kagpbl. B To)Xe BpeMs OH TakXe CHU3WCS,
nokasblBas cuTyauwmto, 6113Kyto K
crarHauumm B Bonpoce HanMa n
noBsbiweHns 3/n nepcoHany B MCB. XoTsa B
3 kB. 2014 roga npegnpuHuMaTenu 6biam cnag 3KB. 14 4KB. 14
OMNTUMUCTUYHDbI B HacTu CBOUX B CpeaHuin = Mukpo M KOMMO3UTHbIN Masbiii
BO3MOXHOCTEN YyBenIn4YMBaTb MNepCcoHan u
onnaTty TpyAa, B 4 kB. 2014 roga 3Toro He
npousowno. N He nnaHupyetcd B 1 KB.
2015 ropa.

3HayeHne oOTpacneBbiX WHAEKCOB HaxOAUTCH CyLeCcTBEHHO HuXxe oTmMetkn B 50 1.
Mpoao/mKkeHne CHUXEHUS Oen0oBOW akKTMBHOCTM B 4 kB. 2014 roga Habntoganocb BO BCeEX Tpex
cekTopax: cdhepe ycnyr (39,7 n.), Ttoprosne (40,5 n.) n nponssoacrtee (39,5 n.). Hanbonee cunbHoe
KBapTasibHOe nageHue 6bino B npomssoacTse. MNpuuem ecnm B 3 kB. 2014 roga nHAEKC AeNOBOM
aKTUBHOCTM B NPOM3BOACTBE MMEN CaMOe BbICOKOE 3HayeHue cpeaun oTpacneBbiX, TO B 4 kB. 2015
roga oH, HaNpoTMB, CTasl MUHMMAaNbHbIM.

B paspese pa3mepoB Ou3Heca cuTyaums Takxke nNpoAo/HKUIa yxyawartbcs. WHAEeKChb
HaxogdaTcsa Hmxe ypoBHs B 50 n. Hanbonee BbiCOKOe 3HayYeHUe MHAMKaTopa HabngaeTcs B cpegHeM
6usHece (41,7 n.), HO Npyn 3TOM OH UCMbITaA CaMoOe 3HAYUTENIbHOE NMageHne AeN0BON aKTUBHOCTM B 4
kB. 2014 roga no cpaBHeHUIO C 3 KB. HauMmeHbllee cHWXeHWe uHaekca Habnwoaanocb B MUKPO
6usHece, HO OH MMeN MUHMMasbHOe 3HadeHume B 3 kB. 2014 roga. B UeNOM MOXHO OTMETUTb, YTO
ecnm B 3 kB. 2014 ropga Habnwpanacb 4yeTkas mepapxusi no pasmepy 6umsHecy (T.e. 4eM MeHbLUE
6u3Hec, TeM HUXKe 3HAYeHMe nHAaekca), To B 4 kB. 2014 roga no cTteneHu neccmmmama Manbii 6GU3HeC
MOMEHSICA MecTaMn C MUKPO.
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5o,0n

40,0 39,8

39,0

Wctounnk: PSB Research, Magram Market Research

AononHuTtesnibHble KOMNOHeHTbl MHAaekca Onopbl RSBI

Cpean  ponoaHUTENbHbIX  KOMMNOHEHT wuHaekca RSBI  Hambonee CcunbHOE  CHUXEHWe
NPOAEMOHCTPUPOBaAN ABa wHAuKaTopa: busHec-oxuaaHuma v Mpubbinb. MageHne cocTaBnsowen
BusHec-oxnagaHus ceuaeTenbcTByer 06 yXyAlEHUMM OLEHKM CO CTOPOHbl MpeanpuHuMaTenen
ycnosun ansa seaeHus éusHeca. lNMpu 3TOM BaXKHOM TpaHCdOpMaUKMEN 3TOr0 nokasaTtens sABnAsgeTcsa To,
yto ecnu B 3 kB. 2014 roga pykoBoauTenu komnaHun MCBb He oXunganu CyLeCcTBEHHOrO yXyAleHns
ycnosun ansa seaeHuns 6usHeca B 4 kB. 2014 roga (3HayeHWe KOMMOHEHTbl HaXoAMNOCb Ha YypOBHe
50,0 n.), To no dakTy - 3adpuUKCMpoBann Takoe yxyglleHune.

JAVHaMunKa J,0NONHUTENIbHBIX KOMMAOHEHT MHAekca RSBI

BuaHec Ll eHbl Cebectonmoctb  Konnuectso BanaHc
Mepuog RSBI oKMAAHUS Mpurbbiab peaansaumm npounssoAcTBa/  KAneHTos/ 3anacos
A TOBAPOB W YC/IYIr  OKa3aHUA YCIyr TMOKyrnaTenel  NpoAyKLUu
3KB.14 46,0 47,4 50,4 59,5 33,0 537 49,6
4KB. 14 39,8 3%,4 36,8 68,4 251 42,8 58,3

WNcTounnk: PSB Research, Magram Market Research

CHumxeHne KomrnoHeHTa [pubbinb sBNSETCS CNeaAcTBMEM YXYALIEeHUS 3HaydyeHus [pyrux
KOMMNOHEHT. B yacTHOCTH, coKkpalleHmneM BbipyYkn (KOMNOHEHT Mpoaa)u), COKpaLleHNEM KOMYecTBa
K/IMEHTOB/NOKYyNaTenem M camoe rnaBHoe — pocToM cebectommoctn. KomnoHeHT CebecToMMoCTb
rnokasblBaeT MUHUMAsNIbHOE 3HA4YeHWe cpean BCeX OCTallbHbIX CoCTaBasdwwmx uHaekca RSBI. T.e.
nogasnsolee KoM4YecTBO npegnpuHuMaTenen duKcupyeT pocT 3aTpaT B cBoeM busHece. Hago
OTMETUTb, UTO (haKTOp CE6ECTOMMOCTU OHM MbITAOTCA HUBENMPOBATb MOBLILUEHMEM LIEH Ha CBOO
npoayKuuo, O 4YeM HarnsaHo CBUAETENbCTBYET POCT KOMMOHeHTa LleHbl peanusaunm TOBapoB U
ycnyr. OaHako, M3aepXKW pacTyT onepexawwnuMn TemnaMu. EQMHCTBEHHbIM MHAMKATOP, KOTOPbIN
MOXHO OLIEHUTb C MOJIOXUTENBbHON CTPOHbI — 3TO CHWXXeHme bBbanaHca 3amacoB npoaykuwun. Ero
yJlydlleHne, BMpoYeM, CBSA3aHO C OTCYTCTBMEM MOMOJSIHEHMS 3anacoB W3-3a OXWAAHWUIA CHUXEHUS
npoaax.



UHpekc Onopbl RSBI - perynsipHoe uccnegoBaHune 6M3Hec-HAaCTPOEHUMA B CerMeHTe
MMKPO, ManbiX W cCpeaHMX nNpeanpuaTui, KkKotopoe npoBoauT [MpoMcBA3b6aHK M
AQreHTCTBO MAPKETUHIOBbIX W COUMONIOrMYEeCKUX uccnepaoBaHmm Magram Market
Research. MpoekT peanu3yerca B coTpyAaHuuectBe ¢ O6uiectBeHHOW nanato PO wun
obuwepoccuiickomn obuwecTBeHHOM opraHu3auuem Manoro 7 cpeaHero
npeanpuHMMaTtenbcTBa «Onopa Poccun».

KpaTkoe onucaHume MeToAUKM U NMPUHLIMMNOB COCTaBJIEHUA UHAEKCca:

MHaekc Onopbl RSBI paccunmTaH Ha OCHOBE [AaHHbIX €XeKBapTajlbHOro Oornpoca PyKOBOAUTENEMN
KoMnaHui B cermeHTe MCB.

NHaeKkc oTpakaeT HacTPOEeHMS U OXWAAHUS poccuiickoro busHeca Ha BpPeMEHHOM oOTpe3ke B 3
Mecsiua (kBapTan) no 4 OCHOBHbIM MokasaTensMm. Kaxabli nokasaTenb MMeeT UHAWMBWUAYANbHbIN
BeC B cBoAHOM WMHaekce: npogaxwu — 0,3, kaapbl — 0,2, AOCTYynHOCTb pnHaHcmpoBaHus - 0,25,
mHBectmumm - 0,25. [OMOMHUTENBbHO pacCcMaTPMBAlOTCA TakKXe ApyrMe KOMMOHEHTbl: 6u3Hec-
oxunagaHusa (ycnosusi BeaeHus 6usHeca B UeNOM), Npubbiiib, KOMMYECTBO KJIMEHTOB/MNOKynaTenen,
LeHbl peanusaumu TOBapoOB W Yycnyr, cebecToMMOCTb MPOM3BOACTBA/OKasaHuUs ycnyr, 6anaHc
3anacosB NpoAyKuuKn (He npumeHseTcsa ang cdepbl ycnyr). OHM He y4yacTBYIOT B pacyeTe MHAEeKCa,
HO AalT AOMNONHUTENbHYO MHMOpMaumio o coctosHum MCB.

MHOEeKC paccuMTaH Kak cpeaHee B3BELEHHOEe 3HauyeHWe PasHOCTU YMC/a MOJSIOKUTENbHBIX U
oTpuUaTENbHbIX OTBETOB Ha BOMPOCHI MO Ka)XAoMy MokasaTtesto. AHanM3 NpoBOAUTCS KaK B LIE/IOM
no BbIGOPKE, Tak U B OTAENbHbIX OTPACNAX, CerMeHTax 6uM3Heca Mo pasMepy U B OTAeNbHbIX
pervoHax.

3HadeHne NHpekca Bbiwe 50 NYHKTOB MHTEPNPETUPYETCA KakK POCT AEN0BOM aKTUBHOCTU; HUXe 50
NMYHKTOB — CHUXXEHMe AeN0BOM aKTUBHOCTU. POBHO 50 NYHKTOB — HeMTpasibHOe 3Ha4eHue.

Bboibopo4Hass COBOKYMHOCTb HacuuTbiBaeT 1992 komnaHum B 19 pernoHax P®. OTpacnesble u
pernoHanbHble KBOTbl COPMUPOBaHblI Ha OCHOBE OduUUManbHbIX AaHHbIX PenepanbHOM Cnyxbbl
rocyaapCTBEHHOM CTaTUCTUMKK. Bbibopka oTpaxaeT MHEeHMe POCCUIACKUX npeanpuHuMmaTenein B
LenoM, a TakXe B pa3pese oTpacnen (Toproens, cepa ycnyr u npom3BoacTBO), pa3mepa busHeca
(MnKpo-, Manbli, cpeaHUin) U OTAENbHbIX PETMOHOB UCCNEeA0BaHUS.
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