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410 13 ceba NpeACTaBAdeT MHAEKC RSB

HYTO nokasbiBAET: 3AMEPSAET AEAOBYIOD AKTMBHOCTb B cermeHte MCB Poccumn. OTpaXaeTr OXMAQHMS

NPEANPUHUMATEAEN MO MIMEHEHMIM B OM3HECE.

Kak yutaTtb: 3Ha4YeHme nHaekca BbitLe 50,0 N. CBUMAETEABCTBYET O POCTE AEAOBOM AKTMBHOCTU, HMxKe 50,0 n.

— O €€ CHMXEHNN.

Moumep: MHaekc RSBI B toae 2020 r. HOXOAMTCH HUXKEe 50 MYyHKTOB, YTO YKA3bIBAET HA MAAEHME AEAOBOM OKTMBHOCTM B cermeHte MCB.

NMepuoAn4HOCTbL M UCTOpPUA: PACHET MHAEKCA OCYLLLECTBAIACA €XEKBAPTAAbHO C 3 kB. 2014 road, HO
Ha4YMHAg C aHBapPA 2020 road NPOU3BEAEH MNEPEXOA HA MOMECAYHOE M3MEPEHME.

Koppeasuus RSBl ¢ BBl cocTasasieT 70%

pocT AnHamuka uHaekca RSBI 1 BBIM PP
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AMHEMKA MHAEKCOB RSBI

MHaekc RSBl doopmumpyetcd B paspese pasmepoB OM3HECO (MUKPO, MAAbIM, CPEAHUMU) U1 BUAQ
AESITEABHOCTM (TOProBAaf, cdepa YCAYr U NPOMU3IBOACTBO), O TAKXKE BEAYTCI MHAEKCHI MO

MOAOAEXHOMY 1 XXEHCKOMY MPEANMPOUHUMATEALCTBY.
PerMoHAAbHbIE MHAEKCHI MYBAMKYIOTCS HO €XXEKBAPTAABHOM OCHOBE U BbIXOAAT OTAEABHO.

RSBI no pasmepam 6usHeca

pocT | ——Mukpo ——Manblit ——CpeaHun
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NcTouHuk: NCE AHaanTUka & Ctparterns, Magram Market Research

RSBI no BUAOGM A€ATEAbBHOCTHU

POCT —Cdepa ycayr ——Toprosas  ——T1POM3BOACTBO
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NHaekC RSBI

[I/ITOFI/I MHAEKCOB RSBI 3a moab 2020 road

NHAekC RSBI

RSBI mo pasmepam busHeca

RSBI B oTpacAax

RSBI MOAOAbBIE MPEANPUHUMATEAM
RSBI >xeHcKkoe npeAnpPUHMAMATEABCTBO

N3MeHEHME OCHOBHbIX KOMMOHEHT
OueHka MCbB yCAOBMIM AAF BEAEHUA ODM3HECO

Ntorm onpocos MCb



Cutyauma ¢ AEAOBOM AKTMBHOCTEIO MCB B cepearHe AeTa
HECKOABKO YXYALLMAQCH

CuUtyauma ¢ AEAOBOM OKTUBHOCTLIO B cekTope MCH B Mtoae 2020 roAQ HECKOABKO YXYALLMAQCH. MHAEKC
COCTOBMA 44,2 nyHKTA NpoTMB 45,0 NYHKTOB B MIOHE.

MeHee 4yem HA | NYHKT CHU3UAMCb KOMMOHEHTbI MPOACX U AOCTYMHOCTU KPEAMTOB. KOMMOHEHTA KOAPbI
OCTAAQCH 6€3 M3MEHEHUM, A KOMMNOHEHTA MHBECTULMM - HE3HAYMTEABHO YAYYLLUMAQCH.

AVMHamuka nHaekca RSBI U3MeHeHue UHAEKCA NO KOMMOHEHTAM, B .
pocT
0,2 [ 0.0 0,1 44,2
0,6
50,0 n.
cnaa AOCTYNHOCTb

MioH.20  [poaaxu Kaapbl MNHBECTULMM MioA.20
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



AEAOBAS OKTMBHOCTb CHMXXAETCS BO BCEX CADEPAX, YYTb AYYLLIE
CMOTPUTCSH CEKTOP MPOM3BOACTBA

[locAe doasbl OXXMBAEHUSI, HODAIOAOEMOM B MAE-UIOHE, AEAOBAS AKTMBHOCTb MCBE B MIOAE CHOBO YCUAMAQ
CMNAA — MHAEKC RSBl COKpPATUACSA BO BCEX CAOEPAX MO CPABHEHMIO C MPOLUABIM MECALLEM.

CeKTop NPOM3BOACTBA HO OOLLLEM CDOHE BBbIFTAJAEA 4YTb DOAEE YCTOMHYMBO, O CHEPA YCAYr HOXOAMAQCH B
CAMOM MPOMUIPBLILLIHOM  MNO3ULMKM — KOMIMOHEHTbl AOCTYMNHOCTb KPEAMTOB M MHBECTULMKM B OTPACAM

3HAYUTEABHO HMXKE 3HAYEHMIM NO MHAEKCY B LLEAOM.

AHamuka nHaekca RSBl no BUAOGM AeSTEeAbBHOCTHU

pocT

50,0 n.

cnaa

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research
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HamboAee CUAbHOE CHUXEHME AEAOBOM AKTMBHOCTM UCIbITAA
cpeAHUM BU3HEC

Xy>Xe BCcero cefs OLLYLLLOA B MIOAE MUKPO-OM3HEC, MHAEKC KOTOPOro OnyCcTMACs AO 40,9 NMyHKTOB.

[loABEM MHAEKCO B MIOHE B CEIMEHTE CpeAHero busHecda, OOYCAOBAEHHbIM MO3UTUBHBIMU OXMAQHUIMM,
ObIA BDEMEHHBIM U1 B UIOAE CHU3UACA HA 2,6 MYHKTA.

MQAAbIM OU3HEC B MIOAE YYBCTBOBAA CEDS, COTAQCHO MHAEKCY, AYHLLIE OCTOAbHbIX MO BCEM KOMIMOHEHTOM.

AvHamuka nHaekca RSBl no pasmepam 6usHeca OTKAOHEHME KOMMOHEHT OTHOCUTEAbHO OCHOBHOro RSBI, n.
MpooAakM Kaapesl AOCTYNMHOCTb NHBECTMLMMU
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Y MOAOABIX MPEANPUHUMMATEAEN CMNAA AEAOBOUN OKTUBHOCTMU
COMOCTABMM C ODLLIMM yXyALLIEHWEM B cekTope MChH

McTopmYeCKn MOAOAEXHDBIM MHAEKC RSBl coxpaHaeT 3Ha4eHus BoilLe cpeaHero no MCB, 41o HaBAIOAQETCH

n B moAe 2020 .
HeTBepTbi MECHL, NMOAPSIA NMPEANPUHUMATEAM AO 35 AET MOKA3bIBAIOT YCTOMYMBO DOAEE BbICOKME MPOAOXKM
— KOK dpaKTM4ECKME, TOK U OXXMAQeMble. OAHOKO B MIOAE AOHHOE MNPEBbLILLEHNE HE3HAYUTEABHOE.

AVHAOMUKO MOAOAEXHOTO MHAEKCcA RSBI OTKAOHEHME KOMMNOHEHT OTHOCUTEAbHO MHAEKCcA RSBI, nyHKkTOB

B 4HB.20 © Pep.20 WmMaop.20 mAMP.20 ®Man 20 EUMoH.20  MioA.20

pocT
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[TOKO30TEAD AEAOBOM CKTUMBHOCTM XKEHLLMH-
NPEANPUHUMATEAEN HE3HOYUTEABHO BbILLIE OOLLLETO YPOBHS

MHAekC RSBI >K€HLLLI/IH-I'Ipe.A.I'Ipl/IHI/IN\OTe/\el‘/II B MIOAE MOYTM MOAHOCTbIO COBMOACA C OOLLUMM MHAEKCOM,
OTAMYQAACH MEHEE YEM HA 1 MYHKT.

KEHLLMHBI-NPEANPUHUMATEAU MPOSBUAM CEDS HEMHOTO AyYLLE B KOMMOHEHTAX MPOAQXK (Ha 0,7 nyHkTQ),
KAAPOB (Ha 1,1 NYHKT) U AOCTYNMHOCTU KPEAMTOB (HA 1,5 MYHKT), HO 4yTb Xy>Xe - B BONpoce mHeectmumm (-1,2
NYHKTQ)

AnHamuka RSBl npeAnpuHMMaTeAen XeHLLMH OTKAOHEHHE KOMMOHEHT OTHOCUTEAbHO MHAEeKca RSBI, nyHkTOB

m9HB.20 " PeB.20 mMap.20 mANP.20 mMan 20 EUoH.20 = UMoA.20

pocT
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NHaekC RSBI

NTorm mHaekcoB RSBI 3a mioab 2020 road

[MBN\eHeHVIe OCHOBHbIX KOMIMOHEHT

RSBI npoaaxu

RSBI kaApbl

RSBl AOCTYMHOCTb KPEAMTOB
RSBl iHBeCcTULIMM

OueHka MCB yCAOBUMU AAS BEAEHMI DM3HECO

Ntorm onpocos MCb



KOMMOHEHTA [1POACXKM CHOBA NEPELLAA K CHMXEHUIO MU3-30

YXYALLEHUNA OXKMAQHMM

[MPOACQXKM B UIOAE CTAAM HECKOABKO AYYLLIE, HO M3-30 YXYALLEHMS OXMAQHMM MHAEKC MOKA3AA YMEPEHHO
OTPULLOTEABHYIO AMHAMMKY. POCTA U MOAEHUS BbIPYYKM OXMAQIOT MPOKTMYECKM [PABHOE KOAMHYECTBO

PECMOHAEHTOB (25% 1 28% COOTBETCTBEHHO).

NHAEKC MPEOACXK OCTABAACA BCE €LLe 3HAYNTEABHO HMXKE SKCTPEMYMOB MPOLUABIX AET.

RSBI npoaAaxu

pocT

MeECA4HbIE AAHHbIE

50,0, | set N

cnaa
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research

RSBI npoaAaxu B uioAe 2020 r. OTHOCUTEAbBHO 3KCTPEMYMOB

pocT
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BrepBble C MA9 AOATd TMPEAMNPUHUMATEAEMN, OXXKMAQIOLLIMX
YBEAMYEHMS BbIPYYKM, HOYOAQ COKPALLLATLCH

POCT BbIPYYKM B UIOAE 3ATOUKCUPOBAAO 8% YHACTHMKOB, YTO HEMHOTO BbILLIE 5% B NPEABIAYLLLEM MECHLLE.
ABe Tpett MCBb OTMETUAM COKPALLEHUE NPOAQX (69%).

B mione cektop MCB HOYOA CHMXATb OXMAGHMUS MO BbIPYYKE. Brepsble C MAS COKPOATUACGCH AOAS
NPEANPUHUMATEAEN, OXKUMACIOLLIMX YBEAMYEHMUS BbIDYYKM, - OHO COCTABMAQ 25% NpoTme 32% B UIOHE.

CooTHoLwweHne aKTOB U NPOrHO30B BbIPYYKM

35%
307 22728% 28% 26% ................ ' 32% """""""""" } 25%
° ° 19% Z IR L
14% . 9% 18% ..o .
10% I l % ° 6% 5% s
| | - - |
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KomnoHeHTa KaApbl OCTAAAQCH B6e3 M3MEHEHMM

KOMNOHEHTA KAAPLI B MIOAE COCTABMAQ 48,6 NMYHKTOB, KOK MeCaLemM paHee. MHAEKC BEPHYACSH B AMAMA30H
MCTOPUYECKMX 3HAYEHUM 3-€I0 KBAPTAAQ, XOTb M HOXOAMACSH 3HOYUTEABHO HUXKXE CPEAHETO.

CoKpaLLLEHME LLUTATA OCTAAOCH HO TOM XE YPOBHE, YTO M B MpeAblAyLLLEM Mmecaue — 18%, AOAR KOMNAHMM,
MPOM3BOAMBLLMX HAMM, BbIPOCAQ HE3ZHAYUTEABHO (7% MPOTKB 5% B MIOHE), YTO HE MOBAMIAO HA WMHAEKC B
LeAOM. OXMAQHUA npeanpuHumaTreaen MCB Ha OyayLLlee B LLEAOM COOTBETCTBYIOT AQHHBIM MIOHA — 14%
COOUPAIOTCH YBEAMHYMBATL LUTAT, O 8% COKPALLLATH.

RSBI kaapbl RSBI kaapbi B UtoAe 2020 r. OTHOCUTEABHO SKCTPEMYMOB

pocT pocT e
MECSHYHBIE AQHHbIE ——CpeaHee ——max min ®—Kaapbl 2020
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KOMMNOHEHTA AOCTYNMHOCTb KPEAMTOB CHM3MAACH MO MPUYMHE
YBEANHEHUNA HNCAQA OTKAI3OB MO KPEANTAM

KOMMNOHEHTO AOCTYMHOCTb KPEAMTOB MePEeLUAd M3 30Hbl CTATHALMKM B 30HY CMNAAQ, MPUTOPMO3MB
OXXMBAEHUE AEAOBOM AKTMBHOCTM B MIOAE. ﬂpM‘-IMHOI;I CHWXEHMA CTAA POCT AOAM OTKA3OB MO KPEAUTAM U
YBEAUHEHUNE AO 9% (C /% B I/I}OHe) HNCAQ TEX, KTO HE MbITAACH B34ATb KOEAUNT N3 ONACEHMA €0 HE NMOAYHUTDb.

[MoKa3aTEAL AOCTYMHOCTU KPEAMTOB B UIOAE OCTABOACS B PAMOHE CPEAHUX MCTOPMYECKMX 3HAYEHMM MO
MHAEKCY 3a 3 KBOPTOA.

RSBl AOCTYNHOCTb KPEAUTOB RSBl AocTynHOCTb KpeAUTOB B UtoAe 2020 r.
OTHOCUTEAbHO 3KCTPEMYMOB

pocT pocT
“““ KBAPTAAbHbIE ACHHbIE

MECHYHbIE AQHHbIE ——cCcpeaHee ——max min —®— AOCTYMNHOCTb kpea. 2020
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50,0 n. 50,0 n.

* - AOHHbIE 30 MIOAb
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B toAe HODAIOAOAOCH YBEAMHEHME CMPOCA HA KPEAMUTDI:
BbIDOCAO KOK YA1CAO OAODPEHMM, TOK U YUCAO OTKA3OB

AOA YAOBAETBOPEHHOIO CMNPOCA MOYTU HE M3MEHMAACH M COCTABMAQ 23%. SHAYUTEABHO BbIDOCAQ AOAS TEX,

KTO MOAYYMA KPEAMT B OTHETHOM Nepmoae: C 7% A0 12%.

AOAS OTKA30B MO 3A9BKAM HO KPEAMTbI YBEAMYMAQCH C 16% A0 18%. CYMMAPHO CNPOC HA KPEAMUTLI BbIPOC C

23% B 1ioHe A0 30% B MIOAE.

Aoas MCB, NOAYYMBLUUX U Y)K€ UMEIOLLLUX KPeAUT

H [TOAYYMAM KPEAMT B
OTYETHOM KBAPTAAE

B Y3Ke eCTb KpeAUT 29% 30%

27% 27% 27%
2% 047 [ 25% 25% 2% 1
22% °
. 17% 167481 5% 17% 1%
: 1%
1% 1478 37 15% A 774 0% - g
1%
13%
ool > ez T R & P A 9% [
7% 7% 7%
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NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research

Aoas MCB, He NOAYYUBLUUX KPEAUTOBAHUE UAU
CYMUTAIOLLLUX, HTO HE CMOTYT €ro NoAy4uTb

7
—0— AOAS OTKO30B K MOACBOBLUMM 3049BKY HA 0%

KpeAuT

—0— AOAS OTKO30B K OBLLLEMY YUCAY
ONPOLLEHHbIX
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[lokasateAb mHBeCTUUMM MCB BTOPOM MECALL MOAPSIA
OCTOBAACH BOAU3U HEUTPOAABHOTO YPOBHS

KOMMNOHEHTA MHBECTULMM BbIPOCAA HA 0,4 M. B UIOAE 30 CYET YAYHLLIEHUI OXXMAQHMMN: B DAMXKAULLIME TPU
MECSHLQA YBEAMYMBATb MHBECTULMM MAQHMPYIOT 21%, O COKPALLLATL 8%.

KOMMOHEHTA MHBECTULMM MPUOAMIMAACH K HEUTPOAABHOMY YPOBHIO U K HUXKHEWM TP AHULLE 3HAYEHUM
MPOLLIABIX AET.

RSBl uHBECTHMLLUMK RSBI nuBecTrumnm B ioAe 2020 r OTHOCUTEABHO SKCTPEMYMOB

pocT KBQDTOALHbIE AGHHbIE pocT K ——cCcpeaHee ——max min —e—HeecTuumm 2020

MeCA4YHbIE AQHHbIE

50,0 n.

50,0 n.

* - AOHHbIE 30 UIOAb

cnaa n
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1 KB. 2 KB. 3 KB. 4 KB.

NcTounuk: MCB AHaanTuka & Crpartermd, Magram Market Research 17



B MIOA€ CHMXKAAOCH YACAO MPEANPUHUMATEAEN, XXEAQIOLLIMX
COKPALLLATb MHBECTULIMM B OM3HEC

B mioAe HOpPALLUMBATL MHBECTULIMM MAGHUPYET MeHbluee YMCAO MCB, yem mx cokpawtats - 11% u 25%
COOTBETCTBEHHO.

AOAS NPEANPUHMMATEAEN, COXPAHAOLLLMX OObEM MHBECTULLMM HEM3MEHHBIMM, YBEAMYUAOACH AO 64%.

Ha NpOTIKEHWM MOCAEAHUX HECKOABKMX AET YUCAO KOMMAHUM, YBEAMYMBAOLLMX MHBECTMLMM B OU3HEC,
NPEBLILLIAAO YACAO UX COKPALLAOLLMX. HOYMHAS C anpeas, NoKa HaBAIOAQETCS 0OPATHAS KAPTUHA.

Aoas MChb, Hapalwm1BaKLWUX/COKPALLAIOLLUX MHBECTULLUMU Aoaa MCB, He U3MeHMBLUMX 06bEM MHBECTULLUMU
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



NHaekC RSBI

NTorm mHaekcoB RSBI 3a mioab 2020 road

N3IMmeHeEHME OCHOBHbBIX KOMMOHEHT

[OLLeHKCI MCB yCAOBMIM AAS BEAEHMI DM3HECAO ]

OuEeHKA YCAOBUMM AAS BEAEHMA DM3HECO
CpaBHEHME OAKTUMHECKMX M MPOTHO3HbIX 3HAYEHMI MO YCAOBMAM AAS BEAEHMS
Ou3Heca

NTorm onpocoB MChb



[104TU MOAOBMHA MPEANPUHUMAOTEAEM B MIOAE HE OXKMAOAQ
M3MEHEHMM YCAOBUU AN BEAEHMI OM3HECO

YUCAO KOMMOAHUM, OTMETMUBLLIMX YXYALLIEHME YCAOBMM BU3HECO, COCTABUMAO 70%, 4TO MeHbLLUE 74% B UIOHE, HO
NO-NMPEXHEMY 3HAYUTEABHO C MCTOPMHECKOM TOYKM 3PEHMS. YUCAO MO3UTUBHBIX OLLEHOK OCTOBOAOCH HA

MUHUMOABHOM YPOBHE, YTO MO3BOAJIET CAEAQTH BbIBOA O MAOKCUMOABHO HETATUBHbBIX YCAOBUIX AAS BEAEHMS
OUM3HECA B MOCAEAHME 3 MecaLQ.

[OYTM MOAOBMHA MPEANMPUHUMATEAEN HE OXMACAC M3MEHEHUM YCAOBUM AAS BEAEHMUS OU3HEcCd. B 1o xe
Bpems 20% OMNPOLLIEHHbIX CYUTAAO, HTO YCAOBMSA OU3HECA YAYHLLATCS

OLLeHKa YCAOBUI AASl BeAeHus GusHeca MCH

Asr 2011 20% 49% 31% !

|
|
|
L

52%

B YAYHLLMUCH B He M3MEHMAUCH B YXYALLMANCH

______

! i - NporHosHoe 3HavYeHue

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research
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[Moe ANPUHUMATEAU M3 CADEPDLI MPOU3BOACTBA DoAEE
OMNTUMUCTUYHO CMOTPEAM HO BOCCTOHOBAEHWME SKOHOMMKM

Hamboaee HEraTtmMBHbIE
OLEHKM MO YCAOBUSAM  AA4
BEAEHMA OUM3HECA B MIOAE
NPOAOAXKAAM OTMEYATb
NPEeACTABUTEAU caoepsl
YCAYT U MUKPO-DU3HECQ, TAE
00  YXYALLEHWMM  YCAOBMM
3Q9BUAM no 74%
PECMNOHAEHTOB.

B cpeaHem MO OTPACAIM
OKOAO 20% MNPEeACTOBUTEAEM
MCBb HACTpOEHbI MO3UTUBHO
HQ oAMKaMLLIMNE TpU
mecaua. OcobeHHO
BBIAEASAMCH MPEACTABUTEAM
NPOU3BOACTBA. M3 HUX 26%

OXKMAQAU YAYYLLEHMS
YCAOBUM AAS BEAEHMUS
Ou3Heca.

OLEeHKa YCAOBUM AAS BEAEHUS Bu3Heca B uioae 2020 r.

CpeaHui 32% 68%
MpoussoacTso 4 32% 67%
KEHLLUMHBbI-NPEANPUHUMAOTEAU Wi 28% 70%
Cdpoepa ycayr B4 24% 74%
Moaoable NpeAnpUHUAMOTEAN PR/ 29% 69%
Mukpo KA 23% 74%
Manbin YA 31% 66%
Toprosas VA 28% 68%

MCE (Bcero) KE¥A 27% 70%

B YAYHLLMAMCE B HE U3MEHUAUCH B YXYALLIMAUCH

OLuEeHKO YCAOBUU AAS BEAEHUA BU3HECa Ha GAMXKaULLIKE TPU MecaLa no
oueHke uioAsa 2020 .

Manbin 18% 55%
TOpProBas 17% 50%
MoAoable NPeANPUHUMATEAM 18% 48%
Cadbepa yCAyr 19% 51%
Mukpo 20% 46%
CpeaHui 22% 44%
XKeHLLMHbI-NPEeANPUHUMATEAM 23% 52%
Mpou3BOACTBO 26% 45%

MCB (scero) 20% 49%

B YAYHLUMTCS B He M3MEeHUTCS B YXYALLIUTCS

UcTouHmK: NCh AHaantuka & Crparerua, Magram Market Research 21



NHaekC RSBI

NTorm mHaekcoB RSBI 3a mioab 2020 road

N3IMmeHeEHME OCHOBHbBIX KOMMOHEHT

OueHka MCbB yCAOBMIM AAF BEAEHUA ODM3HECO

[I/ITorM onpocos MCbH

*  AENCTBUI KOMMNAHMM MO MPOOMAAKTUKE KOPOHABUMPYCA
*  AKTYQAbHblE topmandeckme npodrembl MCh
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Tou yetBepTrt MCB peryAapHo 3aKynaAm QHTUCENTUKU U
NPOBOAMAM COHUTAPHYIO O0PADOTKY

Mepbl kKomnanun MCB no NnpodPUAAKTUKE PACNPOCTPAHEHUA KOPOHABUpYyca, %

e R U S e L T
(o]

AHTUCENMTMKOB
Mposeaerme peryaspHon canutapHoi obpatotki nometternit G /57
PeryaapHbii kKoHTpoAb Temnepatypbl cotpyaHvkos [ I ¢ 1 7
CobaoaeHme coumanbHom anctaHumm mexay cotpyaHmkami  [EEGNGTGTEGEGGEEEEEEEEEEEEEEEEE 57
CoxpaHeHMe pPexmma YAGAEHHOM PABOTLI AAT HEKOTOPbIX I /.
(o]

COTPYAHMKOB

PeryaspHoe tTectmposanme Ha sbissaeHue srpyca |GG 15%
Huuero He npeanpuHmaem u He naaHmpyem Il 5%

Apyrve aenctema IR 5%

CAMbIMM MOMYAIPHBIMM MEPAMM MPOCOUAAKTUKM PACIPOCTPAHEHMS KOPOHABUPYCHOM MHADEKLIMM CTAAM 30KYMKA CPEACTB
MHAMBUAYCQABHOM 3ALLLATBI M PETYASPHAS OBPABOTKA NOMELLLEHMS. 15% NPEANPUHUMATEAEM PETYAIPHO TECTUPYIOT CBOMX
COTPYAHMKOB HQ BbISBAEHME BUPYCA

OKOAO 78% NPpeANPUHUMATEAEM B UIOAE BEPHYAMUCH K MPUBBIMHOMY PEXMMY PABOTHI

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research
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BOABLLIMHCTBO MPEAMPUHMMATEAEN ODPALLLOAUCH K FOPUCTAM AAS

peLUeHMd APOUTPAXKHbBIX AEA

HamnboAee BOCTPEDOOBAHHBIM HAMPABAEHUEM IOPUAMNHECKMX YCAYT Y MCB, C KOTOPbIMKM OHU
OOPALLAAUCH K BHELLIHUM IOPUCTAM, ABAAMOTCH APOUTPAXKHbIE MpouecChl (54% onpoLueHHbix). C

BOMPOCAMM MO TPYAOBOMY NPABY OBPALLAAMCH 19% ONPOLLEHHbIX MPEANPUHUMATEAEN. MEHbLLIE BCETO

y npeanpuHumateaeit MCBb BO3HMKAET BOMPOCOB, CBA3AHHbBIX C YTOAOBHbIM MPABOM (2%).

TpeTb NPeANPUHUMATEAEN TPATUAM HA YCAYTU IOPUCTA MeHee 40 TbiC. pyOAewn. [1oYTn 4eTBepTb

npeanpuHumareaem 1patiam ot 70 Ao 150 ThiC. pyOAemn.

HanboAee BocTpebOBAHHbIE HANPABAEHUSA
topuan4eckux ycAyr y MCbh 3a nocaeaHue 12 mecsues

ApbutpaxHble npoueccs NG 54 7%
Apyroe IIINIENEGEGEGN 227
Tpyaosoe npceo NN 19%
Caenku ¢ HeawkmmocToio I 14%
3awmta nHTeAA. cobeteeHHocTv I 10%
Yyactme B roczakynkax [ 10%
3emenbHble sornpoch M 9%
MNoAydeHue amueHsvn Il 5%

YroaosHoe npaso B 2%

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research

CpeAHss CyMMa pacxoAOB HA YCAYTH IOPUCTA
no sonpocam MCbH

= [TOAb3OBOAMCH BCEMM
YCAYramm 6eCnAATHO
Ao 10 Thicsy pyBAem

= O1 10 A0 40 ThICa4 PYyOAEMN
OT1 40 A0 70 ThICA4 PYOAEM

= O1 70 A0 150 ThICSH PYyOAEM

= foaee 150 Thicay pyOaen

= 3QTPYAHAOCH OTBETUTH

\"
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Cnacmdo 3a BHMMmAaHMel

C MATEPMAAAMM MO MHAEKCY RSBI MOXHO TOKXE O3HAKOMMUTCH HO hitps://www.psbank.ru/Business/RSBI

[MTAO TMpOoMCBI3bOAHK

KoHTakTHaa nHdbopmauums

TeAedOHbI AAS PUUHECKUX AULL:
8 800 333-03-03 (3BOHOK Mo Poccum 6eCnAQTHbIN),
(495) 787-33-33 (teAedOH B MOCKBE)

TeAehOH AAS IOPUAUHECKUX AULL:
8 800 333-25-50 (3BoHOK Mo Poccum 6eCnAaTHbIN)

UHTepHeT-cauT: hitps://www.psbank.ru

AApec 3AeKTPOHHOM NoYThl: info@psbank.ru



https://www.psbank.ru/Business/RSBI
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